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A water system is behind it all... 
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New 

A.S.M.E., A.6. A. rated 
T&P Relief Valve 

an outstanding value 


500,000 BTU/HR capacity | 


rot, 


Highest possible value is built into this new Watts automatic 
reseating type temperature and pressure relief valve. In fact, 
no other valve of equal quality or capacity is available at such 
an attractive price. 


@ Seat located above drain so water cannot be trapped and 
sediment cannot foul seat. 


Non-mechanical seat-to-disc alignment will not stick or 
freeze. 


Diaphragm seal of high temperature resisting, reinforced 
nylon material isolates spring working parts from water 
during relief. 


Powerful, solid wall, piston type thermostat impervious to 
lime or corrosion assures dependable temperature relief. 


Write for complete information or see your wholesaler. 


Watts Regulator Company, Lawrence, Massachusetts 








Be on the safe side with 


* WATTS 


Protection and Control Specialties 
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“WITHIN ONE 


® PHOENIX, ARIZONA, is basking in a limelight 
created by the new multi-million dollar coopera- 
apartment building, PHOENIX TOWERS. In 
the four 14-story wings are 60 spacious apartments 


were used throughout. 
tive and heating equipment is 
surrounding a center core which houses elevators is a large swimming pool 
with front all 

Residents do not completely enter 


and stairs. and rear entrances to and a children’s play area 
apartments. 
the building proper until they turn keys in their 


The 
crete skeleton. 


own doors. building has a reinforced con- 


All enclosing walls and many inte- 
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SLOAN — MLiVE VALVES 


FAMOUS FOR EFFICIENCY, DURABILITY, ECONOMY 
SLOAN VALVE COMPANY * CHICAGO «* ILLINOIS 


Another achievement in efficiency, endurance and econ- 
omy is the stoan Act-O-Matic SHOWER HEAD, which is 
automatically self-cleaning No clog- 
ging. No dripping. Architects and Engineers specify, 
and Wholesalers and Master Plumbers recommend the 
Act-O- Matic the better shower head for better bathing. 


wv 
Be 
a 
| 
w' 
» 


each time it is used! 


Write for completely descriptive folder 
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adjacent to 


For the enjoyment of all the tenant-o 


Atop the building is a covered roof terrace. 
underground garage provides space for 120 
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rior walls are fireproof. Sound deadening materials 
Individual air conditioning 
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For this building, which demonstrates superlative 
planning, SLOAN Flush VALVES were specified. 
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Engineered designs — 


over 550 of them 


The skilled pattern maker above is translating another care- 
fully engineered design from Hammond’s engineering depart- 
ment into a new bronze valve—specifically designed to most 
efficiently and economically perform a particular flow control 
function. 

The new design will be added to the more than 550 types 
and styles of valves which Hammond now makes. For, at 
Hammond, where bronze valves are our only product, they 
receive the undivided attention of a first-rate engineering 
department—are not relegated to a secondary position. As a 
result Hammond offers a valve specifically adapted to your 
particular requirements. 

And the Hammond trademark on this valve is your assur- 
ance of quality second to none in the valve industry. For 
Hammond rigorously controls every manufacturing step from 
the melting of the virgin ingot to final individual testing. High 
volume production in a modern “automation” factory per- 
mits savings which are reflected in moderate prices for valves 
of outstanding quality. 


A new catalog, No. 158, describes Hammond’s 
complete bronze valve line. If you haven’t 
already received your copy, write today to 
Hammond Brass Works, Hammond, Indiana. 





Hammond Number 435C plug-type globe valve 
with 500 Brinell stainless seat and disc. Rated for 
300 lbs. steam, 600 lbs. w.o.g. Similar models 


available in 150 and 200 lb. classes. 


HAMMOND &SRITE-KOTF > BRONZE VALVES 


Domestic ENGINEERING, May 1958 





CRAFT BILTMORE 


WITH INTEGRATED GENUINE TERRAZZO THRESHOLD 
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SHOWN: The Craft Biltmore Receptor used in conjunction with glass panels and tile. 


In response to popular demand, Cutler Metal Products Company is introducing 
The Craft Biltmore Receptor, incorporating a built-in genuine Terrazzo sill or entrance. 


The new Biltmore Receptor has been designed to eliminate the most costly construction 
operation in shower installation — framing and installing the bull-nosed tile in forming 
the threshold. Eliminated also is the necessity — and the expensive time and material 
costs — for putting in tiled pilasters. 


Because the Biltmore is a complete one piece leak-proof solid structural unit, it does away 
with the need for a lead or copper pan, and is not affected by average building settlement. 
One inch high shoulders keep the vulnerable shower walls above the area where water 
collects. 


Standard Sizes —Corner Model: 36” x 36” 
The Craft Biltmore Genuine Terrazzo Receptor represents modern functional receptor Square Model: 32° x 32°, 36° x 36 


design at its finest — provides the ideal shower floor construction for any and every Other Sizes— Special sizes tor individual 
showers can be custom made to suit your require- 
type of stall shower. ments. Quotations available upon request. 


CUTLER METAL PRODUCTS CO. 


1025 LINE STREET, CAMDEN 3, NEW JERSEY 
Shower Cabinets + Shower Doors + Shower Receptors 


Plumbing Products Division 
g 
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rass BS Gaft introduces HUSHFLO 


THE FIRST REALLY 
SILENT BALLCOCK 


MAANUFACTURERS OF .Speeoway Suppises ® 








Bass % Crafty 
HOW HUSHFLO WORKS 


IS 














TANK FLUSHED When float arm drops, 
lever is raised from metering pin uncover- 
ing hole in nylon metering cap. Water 
supply pressure flexes rubber diaphragm 
upward, allowing water to flow through 
outlet ports to tank 














saci me <> Ste tae, She | a. TANK REFILLED When float arm reaches 


top position, lever pushes down on meter- 
adjustment necessary. ing pin closing the hole in nylon metering 


; be cap. This builds up water pressure on 
‘— - upper side of diaphragm, driving it down- 
NO NOISY THROTTLING .. \ ward over outlet ports thus stopping all 
fast filling, full positive — = * ay? emer Nna 
flow until instant of shut . aa S. a 
off. HYDRAULIC BALANCE 


The water trapped in the area between 


NO CALL BACKS for ad- . , eee nylon metering cap and diaphragm has 
justments ae repairs No : the same pressure as the water supply 


. Since the discharge area on the lower 
seat to wire draw. No side of the diaphragm (at outlet ports) 


washers to replace. Anti- 7 a0 offers no resistance, it is at this point 


seals d ‘ h k =@ ; _ that the pressure differential exists and 
sip on and repair shan — actual closing takes place 
available. 

















TOILETS NOISY? 
ASK FOR HUSHFLO! 


Complete Information 
© 1958 BRASS-CRAFT MFG CO 


| a S c a ft — to: 
HUSHFLO —— 


the ferat neatly VIVA ball FAVORITE WHOLESALER 


BRASS-CRAFT MFG CO. DETROIT 1. MICHIGAN 
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WASTE KING 


is the first and only manufacturer to bring 
you complete coverage — a Garbage Disposer to fit 


the needs and budget of every family. 


Recently, WASTE KING has given you four major advances 


in Garbage Disposer features and design: A completely 


re-designed Super-Hush; exclusive, 30% faster 


Liquifying Action; exclusive 95% quieter Magic Sound 


Barrier; and finally, the unprecedented Imperial Hush with 


the speed, capacity and durability formerly available 


only in commercial disposers. 


Now, with WASTE KING you have all these exclusive 


features PLUS the advantage of being able 


to offer the clean convenience of automatic garbage 


disposing to all your customers —no matter how great 


their demands for quality. . 


.no matter how great 


their need for economy. 


WASTE KING is the only manufacturer that can give you all 


that sales power in one full line! Call your plumbing jobber 


for full information on the only full line —WASTE KING! 


WASTE KING CORPORATION 
3300 E. 50th Street, Los Angeles 58, California 


Waste hing 
> 





Disposers » Dishwashers + Built-in Ranges + Incinerators 


ew 


IMPERIAL HUSH MODEL 
(IMP-1) 


Rta ed 
et 


- 


SUPER HUSH MODEL 
(SH-7000) 


wr’ 


HUSH MODEL 
(700) 


car } 


MODEL 72 
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Town on a Toot 

Holy City,.Calif., got itself into a 
devilish predicament recently, ac- 
cording to newspaper reports, when 
its 40,000-gallon water reservoir 
came tumbling down like the walls 
of Jericho. 
didn’t 
even have enough water to baptize 


Short-tempered citizens 
their community with a more ap- 
propriate name, but one convivial 
fellow had a suggestion: Next to a 
plumber, who’s the best man in 
town for that dry feeling? 


s That’s why Holy City opened all 
its saloons, substituted cold beer 
for drinking and un- 
doubtedly became the first case in 
history of a whole town taking its 
problems to a bartender. 


purposes, 


Modern Mind Readers 

The Thatcher Furnace Co., Gar- 
wood, N. J., wants to know what’s 
going on inside the customer’s head 
these days, so it’s hired a motiva- 
tional research outfit to probe the 
mysterious depths. 

Harold Bell & Associates, New 
York City, will make a _ psycho- 
survey of atti- 


logical consumer 


tudes toward home heating. 


a Results of the study will provide 
the basis for sales ideas to be used 
by Thatcher dealers. 
no Thatcher 
again have to greet a customer 
with that old —“And, sir, 
what’s on your mind today?” 


Presumably, 


salesman will ever 


favorite 


Moon Mullins Is Named 

The plumbing industry recently 
learned that it’s sort of a godfather 
to the famous comic-strip charac- 
ter, Moon Mullins. 

Moon was created in 1923 by the 
late Frank Willard when famous 
newspaper publisher Joseph Pat- 


a “man’s comic 
was hearty but 


terson demanded 
strip,” one that 
lovable. 

Patterson also insisted on a solid- 
sounding name, and, during one 
conference with Willard, he opened 
the Bronx telephone book to the 
“Plumbers” “That's 
a good, tough profession,” he ex- 
plained. 

The first name he saw—“Mul- 
lins’”—stuck in his mind, and Moon 
had his last name. The firm Patter- 
son had spotted, Mullin Bros. & 


classification. 


Swidurski, has since departed from 
the scene but it has left an endur- 
ing reminder of the regard a “good, 
tough” newspaperman had for the 
plumbing industry. 


Everybody's Happy 

Anytime you can save money for 
customers, you save customers for 
yourself. 

They'll come back, says the Mel- 
ard Manufacturing Corp., if you 
can point out ways of cutting their 

(Please turn to page 12) 








Old Groaner Almost Croaks 


ALAN Picxrorp of Tilehurst, England, likes to sing in 
his bath. He was blasting away recently when fumes from 
a faulty water heater began to overcome him. He was 
too weak to move so he called to his wife for help. No 
answer. He shouted, cried, implored—still no answer. 


a Trying desperately to escape, Pickford finally collapsed 
on the floor. The thud made Mrs. Pickford curious enough 
to investigate and save her husband’s life in the nick of 
time. A few days later, Alan was good as new. 

When asked why she had ignored his pleas for aid, Mrs. 
Pickford then delivered the unkindest blow of all: 

“T thought he was still singing.” 
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the why’ 
behind ag 
big deci 


From its modern $10,000,000.00 plant im Long Beach... 


Robe _— enters the manufacture 


of C ntral Heating Controls! * Exacting Quality Control—a proved 


. factor in the successful development 
a — ; —— - and production of millions of depend- 
id "ey Lz L A i: @ able water and space heater controls. 

—————— a ie > 
: go TE a * i : = r, Unitro!l 110—the standard of the water 
Ls > Se ' ’ + es - g heater industry... more than 3,000,000 con- 
— o » th , _—— i ‘ ; 
; te a < , trols produced and sold with less than one 


ee 
ne _ : half of one percent returns 


* Exacting Quality Control—now 
lends its technique to the manu- 
facture of Central Heating Controls 

and Accessories! 


<> 
CONTACT : «* 


" De pendable Robertshaw controls Be 
are advertised nationally to your t 
customers in Good Housekeeping, ae 5 e OW 
° CONTROLS COMPANY 


American Home, Sunset and 
Saturday Evening Post. GRAYSON CONTROLS DIVISION, LONG BEACH, CALIFORNIA 
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Purity or Puerility? Readers Disagree on the Use 
of Sex in Plumbing Industry Advertisements 


WHAT ARE WE COMING TO? 

New York City—What is this in- 
dustry coming to? 

In your letter section, I 
where somebody wants to remove 
semi-clad girls from advertising. 
In your editorial section, I read 
where somebody is promoting “Pri- 
vazoning” to separate husband and 
wife in the “intimate” function of 
dressing and washing! 


read 


2 Now I’m not advocating obscene 
pictures in advertising. Nor do I 
want to share all my wife’s experi- 
ences. But honestly, boys, aren’t we 
carrying purity to the 
puerility? 

If you’re taking a vote, I'll cast 
mine in favor of sex in advertising. 

JOHN MANNING 


point of 


HE AGREES WITH GERNGROSS 

PHILADELPHIA—In printing Mr. 
Gerngross’ letter protesting the use 
of sex in advertising in your March 
issue you have again proven your 


Says Privazoning Is Best 
Since Moving Privy from 


PHOENIX, ArIz.—I’ve read your 
article about Privazoning (March, 
page 90) and am excited over the 
plan. I’ve even asked for comments 
from people not connected with this 
industry and they, too, are greatly 
interested. 

I believe that this is by far the 
most outstanding—and should be 
the best accepted — idea in the 


12 


magazine to be stimulating and 
thought-provoking. Here’s a sin- 
cere vote for his viewpoint for de- 
cent and imaginative advertising. 

There are many pretty girls in 
skimpy bathing suits with various 
products. What point that 
prove? Does it impress the pros- 
pective buyer with the fact that 
this product is in any way better 
than its competitor’s? 


does 


a From a moral viewpoint—manu- 
facturers, contractors, advertising 
and sales people have an obligation 
to think and act on a high level. 
We all have children following in 


our footsteps, and I, for one, would’ 


like to leave my footprints leading 
in the right direction—up! 

JOHN BRENNAN 
Manufacturers’ Rep 
e Since the publication of Mr. Gern- 
gross’ letter, other readers have com- 
mented, both pro and con, on sex in 
advertising. More opinions on this con- 
troversial subject from Domestic Engi- 
neering readers will be welcome. 


Idea Industry Has Had 
Backyard into the House 


plumbing industry since they 
moved the toilet from the backyard 
into the house. 

LESLIE HARLAN 


@ Privazoning is a new concept in 
bedroom-bathroom facilities designed 
by the Plumbing Fixture Manufactur- 
ers Assn. It calls for realigning the 
functions of the bedroom and bath- 


(Please turn to page 16) 








Between Ourselves 


(Continued from page 10) 

fuel or water bills, for example. 

Among the money-saving devices 
a contractor can offer customers, 
Melard says, is a faucet attachment 
that cuts the flow of water yet still 
gives good pressure and even flow. 
Melard’s self-cleaning jet-aerator 
is designed to cut water flow from 
the usual seven gpm (at full force) 
to two gpm, and is especially valu- 
able, the company says, in areas 
with water shortages. 


Arctic A-C 

A U. S. Navy ship has explored 
the izy waters of the Arctic Sea 
to within 180 miles of the North 
Pole 


That’s not really as incongruous 


thanks to air conditioning! 
as it sounds. The vessel was the 
Nautilus, our nation’s first atomic- 
powered submarine. It made the 
daring trip underwater, and while 
the surroundings were colder than 
an Eskimo’s nose, the inside of the 
Nautilus could have been mighty 
torrid without air conditioning. 


ew Lights, appliances, the reactor, 
and the crew all combined to heat 
up the vessel which has no outside 
intake or exhaust. But the filters, 
humidifiers, and temperature con- 
trols of modern air conditioning 
managed to keep the submarine 
atmosphere as fresh as a sea breeze 
off Bermuda. END 


SHOWN HERE IS A “STILL” from the 
film “Pots and Pantomime,” where 
Tom Posten, of TV’s Steve Allen Show, 
is trying to explain to Jimmy Savo, 
famous pantomimist, the features of 
a gas water heater made by Ruud 
Manufacturing Co., Kalamazoo, Mich. 


DoMESTIC 
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‘it’s more fitting’’ 


Here is a quality product! This is an actual 
close-up photograph of a black U-Brand malleable 
iron pipe fitting—coated with Union Malleable’s 
exclusive U-Cote, a transparent, rust resistant 
coating which gives you more fitting—at no extra 
cost. All U-Brand fittings, both black and gal- 
vanized, are constantly subjected to rigid quality 
controls and individual inspections. 

Why not “specify U-Brand” the next time you 
order from your wholesaler? Your own tests will 
prove “It’s more fitting.” 


For increased customer satisfaction, 
stock and sell fittings. 


THE UNION MALLEABLE 


MANUFACTURING COMPANY 
ASHLAND, OHIO 
Galvanized and Black U-Cote Malleable Iron 
Pipe Fittings—Unions—Plugs and Bushings—Cast Iron Drainage and Screwed Fittings— 
Steel Nipples and Couplings—Metal Insert Fittings for Plastic Pipe 
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AALOS haps Zi 


Liveliest performer of any pickup on the job! There’s 
smart “‘Action-Styling,” a smooth level ride and more “go” 
with this power-packed “six.” Four-wheel-drive models step 
out with sure-footed traction. You name it... you've got it! 
INTERNATIONAL builds extras in on the assembly line to make 
an INTERNATIONAL pickup the best buy! 


Many models for many uses when you buy INTERNATIONAL! 
This model A-160 is only one of dozens of stake or platform models 
now available. It is powerful and it is ruggedly built with all-truck 
components to provide peak performance at least cost! 


INTERNATIONAL TRUCKS 
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Built-in convenience fore and a 


Just one reason why you'll find 
International Trucks cost least to own! 


Plenty of room up front in a wide, 
handsome cab with five feet of soft- 
cushioned seat and unmatched visibility. 


Plenty of room behind. Factory- 
installed service-utility body takes 
small tools yet has big open load area. 


ke" 


Action-minded “sixes” respond imme- 
diately when you demand it, yet offer 
step-ahead economy mile after mile. 


Easy-in-and-out design eliminates awk- 
ward windshield projections. Concealed 
step keeps out mud and snow 


Smart “Action-Styling.” If you want 
a pickup body, these attractive lines are 
packed with functional design. 


All-wheel-drive models take you there 
and back with sure traction however 
rough the going on or off the road. 


Here’s a truck built for the driver, the 
job—and the pocketbook! 

Up front—Extra wide seat is five feet 
across—has space for three big men with 
elbow room. Distortion-free windshield 
gives wide, safe “‘sweep-around” vision. 
No projection—doors open up for easy 
entry and exit. 

In back—A service-utility body facili- 
tates fast, efficient stowage of parts and 
tools, yet provides plenty of open load 
area for bulky items. 

Add to this a “six” that develops more 
usable horsepower with high torque at 
low engine rpm. You’ve got a driver- 
minded and load-minded pickup that 
costs least to own* all along the line! 


Pick up the phone or stop in and see 
your INTERNATIONAL Dealer for all the 
details today! 


*Signed statement 


ate 


throughout the | 


® 
INTERNATIONAL Harvester Company, Cricaco 


Motor Trucks « Crawler Tractors 
Construction Equipment « McCormick® 


cost least to own! 


Farm Equipment and Farmall® Tractors 
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(Continued from page 12) 


room by concentrating all grooming 
functions in a combination dressing- 
bathing-toilet room called a dressa- 
tory. There would be a dressatory for 
each occupant of the home. Two oc- 
cupants of a bedroom would, for ex- 
ample, have their individual 
dressatories. 

Since the publication of the article 
on Privazoning, many comments have 
been received. Some of them are 
published in the feature article be- 
ginning on page 108. 


own 


DO YOU HAVE AN OIL BURNER 
SERVICING PROBLEM? 


NIAGARA FALLS, Ont.—Please 
send me your Oil Heating and Oil 
Burner Servicing Manual. 

I get great pleasure from read- 
ing your magazine, and have been 
able to put many of your ideas to 
work in our business. 

JOHN SHARPE 
@ Single copies of the 18-chapter man- 
val on Oil Heating and Oil Burner 
Servicing are available without charge 
to subscribers. Write to: Technical Edi- 
tor, Domestic Engineering, 1801 Prai- 
rie Ave., Chicago 16. 


WHO MANUFACTURES 
AMPERE TESTERS? 
HALLOWELL, Me.—Will you please 
tell us who manufactures the am- 
pere tester shown on page 99 of 
your December issue—in the arti- 
cle on oil burner servicing? 
GEORGE WINGATE 
e@ The names of several leading manu- 
facturers of this item were passed on 
to Mr. Wingate, and are available to 
other readers on request. 


THE CASE FOR PREFAB OF 
PLUMBING ASSEMBLIES 


New York City—I was fortunate 
enough to be in Chase Brass & 
Copper Co.’s Waterbury offices 
when the April issue of Domestic 
ENGINEERING arrived. Everyone I 
spoke with was extremely pleased 
with your handling of Bob Chit- 
tim’s article on prefabrication. 

Thanks again for your interest in 
this material and for the fine way 
you handled its presentation. I 
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have suggested to Chase that they 
reprint it for circulation to their 
mailing list. You will most likely 
hear more about this shortly. 

Louis KAspAN 
Asher B. Etkes Associates 


SEES THE IMPORTANCE OF 
GOOD PUBLIC RELATIONS 


DetroIt—We’ve received your 
suggestion for a new company let- 
terhead, and we want to thank you 
heartily for a first-rate job. 

The efforts put forth by your 
magazine are doing a great deal to 
impress on the mechanical con- 
tractors the necessity of good pub- 
lic relations and merchandising, a 
factor that has been lacking in the 
average contracting business. Keep 
up the good work. 

RosBert TABOR 


@ Thanks, Mr. Tabor. This month’s 
letterhead article appears on page 60. 


FLUSH VALVES WON’T OPERATE 
—WHAT’S WRONG? 

Cuicaco—I note with interest an 
article in one of your issues en- 
titled “Flush Valves Won’t Operate 
... What’s Wrong?” 

This is a very interesting article 
that clearly points up the impor- 
tance of adequate supply pipe siz- 
ing and water pressure in order to 
satisfactorily flush water closets by 
means of direct flushing valves. 

We would like very much to 
reproduce this article for our archi- 
tects’ representatives, as we feel it 
would be useful in their discussions 


on pipe sizing. May we have your 
permission to reproduce this ar- 
ticle, with the understanding, of 
course, that we will give you full 
credit for same? 

FRANK UPHUES 

Manager 
Architect-Engineer Service 


. Crane Co. 


e Permission to reproduce the article 
is, of course, granted to Mr.* Uphves. 


MOONLIGHT PLUMBERS ARE 
BUSY IN MASSACHUSETTS 


Hype Park, MAss.—Your articles 
on jacklegg plumbers have aroused 
a great deal of interest in our or- 
ganization, because we, in our area, 
also are confronted with the jack- 
legg problem—or “moonlight 
plumbers” as we call them. 

Our company has been in busi- 
ness for 26 years, and we fully 
realize the importance of good 
workmanship and reliable service. 
These are our big selling points. 
We pride ourselves on our work. 


wlt’s certainly a nuisance and a 
menace when “moonlighters” reach 
good 
will by offering their workmanship 
at lower prices, when we know 
that our prices, for excellent instal- 
lations, are reasonable and fair. 
We would appreciate your help 

in fighting this menace by sending 
us a Qualified Contractor Kit. 

A. Russo 

P. GOLDBERG 
Hyde Park Plumbing & Heating 


our customers and destroy 


Retailing Expert Cites the Big Push as Proof of 
Industry's Progress in Management, Merchandising 


BIG PUSH JUDGE 
IMPRESSED BY ENTRIES 


New York City—As one of the 
judges in your Big Push Remodel- 
ing Sales Contest, I was tremen- 
dously impressed with the quality 
and high character of many hun- 
dreds of the contestants. 


alt has been my experience in the 
past that such a contest would draw 
10—or at the most 20—good entries. 
But such was not the case this time. 
There were literally hundreds of 
well-thought-out 
mittals and actually thousands of 


excellent, sub- 


examples of well-managed, well- 
organized modernization businesses. 
DomEsTIc ENGINEERING is to be 
highly commended for its sponsor- 
ship of the Big Push contest. 
RosBert CUSTER 
Supervisor of 
Retailer Development 
American-Standard 


e@ We especially appreciate a com- 
ment of this kind from Mr. Custer in 
view of his long experience in the field 
of retailer development in the plumb- 
ing and heating industry. For the 
names of winners and other news 
of the contest, see page 116. END 
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GENERAL ‘'800”’ 
HUMIDIFIER 


Won’t STICK 
Won’t OVERFLOW 


NEWEST } IDEA 
IN HOME HUMIDIFICATION! 


SIMPLE! The Model ‘'800” needs no float . requires no 
tricky pan leveling. A simple, long wearing neoprene dia- 
phragm, chrome-plated valve, and enclosed valve seat prevent 
any sticking or clogging — can't overflow! 
COMPACT! Entire unit (except cold water connection) fits inside 
the furnace plenum. Just lift nameplate to check evaporation, 
water level and plates! 
Installed in Minutes! Pre-fabricated, one-piece unit with AUTOMATIC! Auto-Valve operates solely by 5 “9 voi 
FEWER PARTS means easier installations and less service. in the evaporating ees Whenever the water level falls below 
Labor-saving template for drilling mounting holes and cutting ° predetermined point, the valve OPENS. After the water 
plenum makes every installation profitable. level is restored, the valve CLOSES automatically. 


MODEL 2A-700A 


* 


Prevent Clogged 
Nozzles... 


Stretch Heating 
General, Dollars! Wool Felt “Step Design” 
Ver on Fiite . artridge. Leak-proo e- 
ANDaRD moO off a i ~ aa 4 - 
1A-25A ®. MODEL 1A-25A eeeeeeeeeeeeeeeeeees 


For large homes. Features Largest capacity, deluxe 


model with metal-encased, 
depth-type” cartridge . . . 
screw-type steel handle. 


MODEL 2A-17A 


M 


For average homes and space heaters, this popular model has the Wool 
Felt ‘Step Design” Cartridge for greatest usable filtering area and finest 
filtration. Corrosion-proof plastic finish. All-metal construction. 


j For heavy fuel oils and 
CLEAN RIGHT SOOT REMOVER lubricating and hydraulic 
oils. Washable Monel car- 
tridge (30, 60, 100, 150, 
or 200 mesh). Corrosion- 
proof plastic finish. 


Removes water from oil 
before it reaches burner; 
protects filter, nozzle, 
pump. Interchangeable %” 
inlet-outlet and %” thread- 
ed brass drain plug. 


Removes up to a ‘" soot layer in 2-5 minutes through 
normal, no-flash burning action. Non-corrosive. Clean Right 
can cut heating bills up to 25%! For any stove or furnace 


Seeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 


SEE YOUR JOBBER OR WRITE FOR FULL DETAILS 


GENERAL FILTERS, INC. 


PRODUCTS 43800 GRAND RIVER AVENUE “NOMI, MICHIGAN 





IN CANADA: Canadian General Filters, Ltd., 39 Crockford. Bivd., Siutesath, Gutnde 
Visit Booths 607 and 609, Oil Heat and Air Conditioning Exposition, Coliseum, New York City, June 9-12. 
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HEATING-COOLING SPECIAL: Bryant 
Manufacturing Co.’s entry in the In- 
dianapolis 500 mile race gets a 
tuneup. The car will represent Bryant 
dealers and salesmen who, via the 
firm's “Indianapolis Speedway Con- 
test,” can win their way to the 
Memorial Day racing classic: 


— oS 


é “HEATING COOLING © —= 


t = 


Picture 
Paragraphs 


GOOD-WILL AMBASSADOR for In-Sink- 
Erator Manufacturing Co. is Mrs. John 
Hammes, wife of the founder. Appearing 
on the coast-to-coast NBC-TV program, 
“It Could Be You,” Mrs. Hammes watches 
MC Bill Leydon present an !n-Sink-Erator 
food waste disposer to a contestant 


LOOKING FOR A LAUGH? 


Read this month’s 
Between Ourselves 


page 10 


A BABY MOON ready for launching? No, it’s a Trane Co. centrifugal 
roof ventilator undergoing a rugged capacity test at the firm’s research 
center in La Crosse, Wis. The large cylinder is an air tunnel from 
which the unit is exhausting carefully measured quantities of air. 
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ONLY BARNES 
GIVES YOU... 


performance range 


All-purpose 
ee oy inventory advantag 
EEE 


“Ue 
Pp 7 


ALL THESE FEATURES 


Barnes Super-Seal 
Submersible All-Purpose 
Water Systems 


Here’s the sales-planned line of 
submersibles you've been looking for. 
And, only Barnes has it! 

Barnes gives you more selling features 
than any other submersible system 
The finest materials available—stainless 
steel, hydraulic bronze, frictionless Teflon— 
and Barnes’ engineering skill combine 
to produce a Blue Ribbon quality pump 
good for many years of trouble-free, 
efficient service. 

Besides these customer-satisfying 
features, each Barnes submersible has a 
wide performance range. Just one model 
in each horsepower size covers the 
waterfront, You serve your customer 
requirements with fewer models 
in inventory. 

Capacities to 850 gph, pumping levels 
to 420 feet. '2, 44 and 1 hp. motors. 
Suitable for wells as small as 4” in 
diameter. See your Barnes wholesaler 
for complete specifications or write us. 
Address Dept. N-58 


Barnes Manufacturing Co. 
Mansfield, Ohio 


Manufacturers of Domestic, Farm and 
Industrial Pumps—Sump Pumps—Jet Water 
Systems—Single-Control Faucets 


Running Water FIRST! 
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*PATENT 
PENDING 


SALES APPEAL 


The exclusive CS&B Tube-Tee* not only soves 





time and labor costs by faster hook-up, it saves selling time and boosts 
your reputation for quality with its uniform, neat appearance... And 
your customers can see how smooth, non-porous tubing throughout elimi- 
nates sand holes, prevents clogging . . . Plumbers’ tubular brass may not 
be glamorous, but with CS&B it has sales appeal, from the package right 
through to the installation. 


THE CONNECTICUT STAMPING & BENDING CO. 
NEW BRITAIN, CONN., U.S.A. 
offiliate: TUBE BENDS INC. aircraft parts 
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You CAN Do Something About 


For 


DomESTI¢ 


- 
oo? 


The new John 
Deere “440” Industri- 
al Crawler is rugged- 
ly built inside and 
out to handle more 
than its share of a 
rough day's work. 


Bring Them Down to Earth with 
JOHN DEERE Industrial Tractors and Equipment 


New “440” Wheel 
Tractor is a highly 
mobile unit that can 
make your power dol- 
lars go farther than 
you thought possible. 


Many optional fea- 
tures, including built-in 
power steering on wheel 
models and a new clutch- 
type direction reverser 
on all models, add to 
the versatility of John 
Deere Industrial Tractors. 
Equipped here with 
trencher is the “420” 
Wheel Tractor. 


Further 


Information 
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The long-popular “420” 
“Crawler is a busy, capable 
and economical tractor that 
continues to merit the 
praises of efficiency-minded 
industrial users. 


JOHN DEERE INDUSTRIAL DIVISION @ 


No need to point out here that there is no room for 
waste in construction methods. You know that. 

But did you know that there’s one sure way of cutting 
that waste? That you can pick up new savings daily on 
those earth-moving jobs? And also on moving, loading, and 
hauling of sand and gravel and other construction ma- 
terials? 

Well, you can—by investing in John Deere Industrial 
Power and Equipment, starting your savings with the ini- 
tial purchase price and continuing them with lower fuel, 
maintenance, and servicing costs. 

Here is big-capacity power with economy— 
four John Deere both wheel and crawlers—es- 
pecially engineered for industrial work of all types, and all 
available with a complete line of matched working equip- 
ment. 

Learn about the John Deere way of bringing operating 
cost down to earth from your John Deere 
Dealer. Ask for a free demonstration. 


built-in 
Tractors, 


Industrial 


m JOHN DEERE 
Industrial 


ctors and Equipment 


Conyplataly Engineered fr Sndadley 


MOLINE, 


2oun ocene | 


ILLINOIS 





IUOT WAL Til AV 
LA SIL GY” TY” SLY 


LACIE OI Ts AL AY 


USE PENN'S NEW RIMSET THERMOSTAT 
TO HELP SELL HEATING-COOLING JOBS 


a There’s nothing else like it...it has 
No squinting 


Extra large stationary dial ; accuracy, dependability, extra 

sane Win Sie Sumetats convenience and blendable beauty 

make RIMSET today’s | ; 

easiest-to-read thermostat You get extra sales power at no extra cost with Penn’s 
RIMSET thermostat. It has features your customers want 

No chattering and can’t get with any other thermostat. It is easier to set 


=T . you simply dial the rim... the scale remains stationary 
Unlike other thermostats, d d d 


RIMSET does not chatter and is always “‘easiest-to-read’’. It has snap-acting contacts 
to cause “on-off” operation to eliminate ‘on-off operation caused by vibration. And, 
when vibration occurs. ‘ : , 

it has modern styling to blend with any room decor. 


\ Ne 
No leveling 


With the Penn RIMSET thermostat unit, various inter- 


Installation is easier and ' changeable sub-bases are available for 12 different heat- 
accurate Operation is as- : . . ’ . » ‘ 

ing and cooling jobs! On your next installation, use 
sured because leveling is ‘ < d 


not necessary. Penn’s RIMSET ... the thermostat that helps close sales. 


PENN CONTROLS. INC. 


EXPORT DIVISION: 27 E. 38th st , NEW YORK, N.Y. 





FOR HEATING, REFRIGERATION, AIR CONDITIONING, APPLIANCES, PUMPS, AIR COMPRESSORS, ENGINES 
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Guilt Must Be Proved 

A heating contractor can be 
held responsible for a fire—but 
it is up to the accuser to prove 
the responsibility in court. Two 
recent cases explain the point: 
installed a fur- 
nace near certain woodwork of 
a home. On a cold night with the 
unit at full capacity, the wood- 
work caught fire and destroyed 
the house. 


A contractor 


The contractor was 
held guilty of negligence because 
it was proved in court that the 
furnace was dangerously near 
the wood joists of the building. 


weIn the other the fire 
spread from one house to a sec- 
ond. The occupant of the second 


house sued a contractor who re- 


sase, 


cently had made repairs on a 
furnace in the building where 
the fire originated. But the rea- 
son for the fire could not be de- 
termined, and the court dis- 
missed the case, explaining that 
the contractor considered 
not guilty until proof was shown 
otherwise. 

(Citations: Reese v. Kalamazoo 
Sales and Service Company, 83 
N. E. (2d) 693: Craddock v. 
Greenberg Plumbing and Hard- 
ware, 297 S. W. (2d) 541.) 


was 


Plans Contradict the Specs 
Specifications and architects’ 

drawings sometimes conflict— 

and result in law suits. Observe 


both carefully, and don’t gamble 
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T’S THE LAW! 


Legal Decisions of Interest to Contractors 


on unofficial interpretations. 

A plumbing and heating con- 
tractor, for example, interpreted 
the specifications of a large state 


hospital as calling for a certain 


type of duct only on one floor 
After had the 


state demanded the same type of 


work started, 


duct on all floors. In subsequent 
court action, it produced plans, 
available to the contractor but 
not part ol the specifications, that 
backed the state’s contention. 


= The court agreed with the state 
because it found a key statement 
in the specifications—‘where 
-used in 


work 


Therefore, the vagueness in spec- 


shown on the drawings” 


connection with all duct 
ifying the exact type of duct for 
all floors the 
plans—which the contractor had 
not taken into 
(Citation: 
Heating Corp. v 
Y.S. (2d) 370.) 


was corrected in 


full consideration 
Whitney-Dierks 
State. 162 N 


NIT 
\D 





work because 
for the work already done 


most conditions. The 


products. 





the general contractor has failed to 


No, a verbal contract is as valid as a written on 
court 
the verbal agreement had been made 
deny that the homeowner had received 
Under these circumstances, the 
bound by his word as by his signature. 





YOU BE THE JUDGE 


If you were a judge how would you decide 
A plumbing contractor working on a new 


1 9 
this case 
nouse 


stops 


pay 


The owner says he needs the 
home and orders the plumbing contractor to continue 
work. He promises to pay the bills 


The plumbing con- 


tractor completes his installation, but the homeowner goes 
back on his promise. He says a verbal contract contains 
no guarantee of payment? Is he right? 


. under 


noted that no one denied 
Neither did anyone 
services and 


owner 1S as 
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Why should you : Why should you 
sacrifice profits sacrifice volume to 
to compete in this concentraie on this 
cheap plumbing expensive plumbing 


fixture market? SELL 


The Wighty Widdde 


fixture market? 


The Mighty Middle — the vast majority of buyers — 
want quality products but can’t afford expensive ones 
with useless fancy trimmings. Here is the biggest, 
most profitable market for plumbing fixtures. 


The Mighty Middle is Gerber’s market. To help 
you sell it, Gerber specializes in quality plumbing 
fixtures with deluxe features usually found in lines 
costing much more. 


The Mighty Middle is a market where sensible 
prices pull sales. With Gerber you can sell the 
Mighty Middle without sacrificing quality or cutting 
your profits. 


Gerber makes a complete line of vitreous china, 
steel enamelware, and brass plumbing fixtures. Write 
for catalog G-7, and you'll see how you can sell The 
Mighty Middle. 


SELL 


GERBER Plumbing Fixtures 


Gerber Plumbing Fixtures Corp., 232 N. Clark St., Chicago 1, Ill. 


Dependable service from leading jobbers, or delivery 
direct to your job from any of 5 modern plants: 


Kokomo, Ind.; Woodbridge, N. J.; Delphi, Ind.; Gadsden, Ala.; West Delphi, Ind. 
Export Division: Gerber International Corp., 500 Green St., Woodbridge, N. J. 
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Phelps Dodge Copper Water Tube 


Famous Mine-to-Market Quality 
that means Dependability 


Phelps Dodge copper water tube’s out- 
standing reputation for superior quality is 
the result of complete Phelps Dodge con- 
trol of materials and manufacturing meth- 
ods, from the mining operation to the fin- 
ished product. Phelps Dodge water tube is 
made of the highest grade copper from 
Phelps Dodge’s own mines. . . 1s carefully 
controlled for quality throughout fabrica- 
tion... and has unsurpassed tube proper- 
ties, including precise uniformity of wall 
thickness, due to Phelps Dodge’s unique 


Hot Forged-Extrusion Process. 


PHELPS DODGE 


CORPORATION 


PHELPS DODGE 
COPPER WATER TUBE 


Dependable Distributors with 
Complete Service Facilities 


1 


Phelps Dodge distributors can supply mbing and 
heating contractors from complet« 

copper water tube, copper drainag« 

frigeration tube and other essential plun 

ment of all kinds . . . everything needed 

building, industrial expansion, heating and ai 
tioning and factory maintenance. Phelps Dodge 
tributors also offer expert advice and valuable job 
tips, plus practical knowledge from Phelps Dodge re 


resentatives that help to solve on-the-job 


Your Phelps Dodge distributor has the best of « 


top-quality products and friendly service! 


PRODUCTS § <P 


eon & 


NEW YORK, N.Y. + LOS ANGELES, CALIF. 
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THREE NEW PRODUCTS TO HELP YOU SELL EVERY PROSPECT! 


© new Frigidaire Irans-Wall 


SLIDES IN LIKE A DRAWER! 


: 
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PROVIDE FULL-HOME AIR 
LATER WITH EVERY NEW FURNACE YOU 


Another Frigidaire First! Installed 
For a Year at NAHB Research House 


Here’s a completely new concept in full-home air 
conditioning—the Frigidaire Trans-Wall System! New 
“slide-in” Trans-Wall Units are now in production 
after a full year in an actual installation at the NAHB 
(Home Builders) Research House, Kensington, Md. 

The Frigidaire Trans-Wall System is the simplest, 
most compact year-round comfort maker ever devised. 
Here’s why! The complete all-in-one Trans-Wall Unit 
consists of an air-cooled condensing unit with twin 
Super Meter-Miser Compressors plus a “wall-sleeve” 
that slides through wall to furnace, and a high-effi- 


While Others Dream of the Futurre— #89! 


CONDITIONING NOW...OR 


INSTALL! 


ciency “inverted V” cooling coil that fits into pre-in- 
stalled housing to give full-home conditioning with 
any Frigidaire furnace. 


Ready to Install—FAST! 


All internal wiring is done, refrigerant lines connected, 
system sealed and checked by the factory. With the 
furnace located at an outside wall of the house and coil 
housing in place, all you do is slide Trans-Wall in place 
and wire in. Trans-Wall System utilizes furnace blower 
and ductwork. 


FRIGIDAIRE DIVISION 


General Motors Corporation, Dayton 1, Ohio 


7 re ied 
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full-home air conditioner 


INSTALLS EASIER THAN SIMPLEST FURNACE! 


New—completely self-contained 
air-cooled package 


Simplified installation 
No concrete base needed 
Factory-sealed 


Uses furnace blower 
and ductwork 


No plumbing for water supply 
No refrigerant connections 


Two sizes 
24,000 and 35,000 BTU/hr. 


Twin compressors 


BASEMENT TRANS-WALL SYSTEM 
Trans-Wall Unit slides into coil housing 
above Frigidaire Vertical Upfiow Type 
Furnace. Adaptable to Lowboy Type 


CRAWL SPACE TRANS-WALL SYSTEM 
Trans-Wall Unit installs under 
Frigidaire Vertical Downflow Type 
Furnace. (Modified Siab hook-up.) 


SLAB TRANS-WALL SYSTEM 
Trans-Wall Unit installs under 
Frigidaire Vertical Downflow 
Type Furnace in housing 


TRI-LEVEL TRANS-WALL SYSTEM 
Trans-Wall Unit, bracketed above ground 
level, instalis in coil housing above 
Frigidaire Vertical Upfiow Type Furnace 


CRAWL SPACE TRANS-WALL SYSTEM 
Frigidaire Horizontal Type Furnace 
T Wall Unit installs in crawl space 

plenum added below coil housing 


ROUGH-IN NOW — INSTALL LATER 
Locate new furnace adjacent to outs 
add coil housing and 


ng. Slide in Trans-Wali Unit at later date 


de wa 
prepare wa open 


SIMPLIFIED INSTALLATION! TRANS-WALL UNIT SLIDES INTO WALL OPENING 14” x 24” 


Less than 350 Ibs. net weight, new AIAZ-240 
Frigidaire Trans-Wall Unit is easily installed 
by two men using ordinary tools. Trans-Wall 
easily adds a full 24,000 BTU Hr. of Dry-Cool 
style home after 
furnace and coil housing have been installed. 


Comfort in virtually any 


NEW HORIZONTAL CONDITIONERS 


Model AZZ-190 full 19,000 BTU/hr 
cooling capacity. Model AZZ-340 full 
34,000 BTU/hr. cooling capacity. 


e Compact. Some installations 


>1 , 


2% ft. x 2 


Air-Cooled 


Compact units for simplified 
installation in new or existing 
structures, designed for all in- 
side, all outside or partially 
through-the-wall applications. 
Ideal for attic operation. Can be 
installed in offices and small 
shops requiring little or no 
ductwork. Pre-wired to cut in- 
Stallation time and expense. 
Adaptable to homes with radiant 
heat, or where present ductwork 
is too costly to disturb. 


require wall opening less than 


ft. ¢ Factory wired to external control box, and tested 


to minimize on-site costs. ¢ Sealed Super Meter-Miser Compres- 
sors never require oiling. ¢ Model AZZ-340 has two compressors 


(only one operates during mild w 


eather). 
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35,000 BTL 


1. Rough-in opening. 2 
ing brackets (furnished). 3 
ation by sliding 


2. Attach outside mount- 


Complete install- 


Trans-Wall Unit in place 

connect control box (furnished) and wire in 
Hr. unit weighs 370 Ibs 
quires slightly larger wall opening 17%4 x 24”. 


and re- 


NEW CONDENSING UNITS 
Air-Cooled. 2 and 3 ton sizes 


Model CUAZ-210—full 21,000 
BTU/hr. capacity. Mode! CUAZ-320 
full 32,000 BTU/hr. capacity. Other 
Frigidaire Condensing Units with ca- 
pacities up to 87,000 BTU/hr 


new lower-priced 


have built-in Frigidaire quality 
and take than 52 sq. ft 


of floor or ground space. 


These units 


less 


external outlet 


installation 


@ Pre-wired to 
box 


cuts costs 
Powerful 20” propeller fan 
mounted on shaft 


eliminates pulleys and belts 
Full hermetically 
ciprocating 
tains lifetime 


motor 


sealed re 
compressor con 
supply of oil 
Multipath condenser coil de- 
sign speeds heat removal 
Weather resistant cabinet for 
long life 


For more information call 
the Custom Rep- 
resentative at your Frigidaire 


Products 


distributing headquarters 
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What to Say to the Customer Who Talks Price... 


WHAT 


a baseball slugger, the price ob- 


THE 3+AND-2 PITCH is to 


jection is to a salesman, If he 
meets it squarely, he’s a hero. 
If not 
have the satisfaction of arguing 


-well, he doesn’t even 
with the umpire. 

Price objections on the part of 
potential customers can be over- 
come by understanding the 
“whys” that motivate them. Gen- 
erally, the customer has one of 
three basic reasons for balking 
at price—and the salesman, 
lucky fellow, has three counter- 
points to use to put price in its 
right perspective. 


s (1) “I can’t afford that much,” 
says one type of customer, when 
selling has reached the price dis- 
cussion However, the 
chances are that he “can’t afford” 
it because he’s thinking only in 
terms of total price. 


stage. 


So it’s up to the salesman to 
re-direct the customer’s thinking 
“You 


can enjoy all the benefits, con- 


into something like this: 


veniences and economies of this 
job for only $25 a month.” 

Now the salesman has brought 
price within the customer’s 
reach. What’s more, he’s re-sold 
the unit’s benefits (convenience, 
economy, etc). That word “only” 
is important, too—it also plays 
down price in the 
thinking. 

(2) “That for this?” 


Here’s an objection from a cus- 


customer’s 


much 


tomer who sees only the outward 
The 


the in- 


aspect of your product 


salesman must re-state 
tangible benefits that a customer 
can’t see by just looking at a 


showroom display. 


s» “You’re buying more than just 
“The 
unmatched 
warranty, long life and operating 
that will 
money for years to come.” 


says the salesman. 


a —,” 
price includes an 


economies save you 

(3) “Your price is way out of 
line. I can get the same thing at 
Blank’s for much less.” This ob- 
jection has become more fre- 
quent since the advent of the 
discount house. The salesman’s 
rebuttal is similar to that used in 
objection No. 2—except he must 
re-sell his company rather than 
his product. 

“This company doesn’t just sell 





the 
plumbing and heating contractor 


a product for its price,” 


can reply. “It sells an installa 
tion and guaranteed service, It 


stands behind its 


installation, 


Let 


our 


just as it does its products 


me show you 
work and explain how it results 


in top performance. 


pictures ol 


Most price objections have one 
basic reason behind them and it’s 
not price at all. It’s because the 
customer didn’t get the full sales 
presentation right from the be- 
ginning, with emphasis on the 
quality of the product and the 
reputation of the contractor. 


# Overcoming price objections 
begins when the sale begins— 
even if price itself is left until the 
last. When the time comes to 
close a sale, price should be no 
more a problem than a 3-and-2 
pitch to a slugger who already 


knows the signals. END 





WHEN CUSTOMERS QUESTION PRICE, they may not realize what they're get- 
ting for their money in terms of product value, quality service and long-term 


benefits. 


The sales presentation always should contain such 


information. 
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Delivers clean oil to 


the nozzle all season 


a 
The monel metal fine-mesh 
Fuel 


Unit strainer excludes all types of 


screen of the Sundstrand 


dirt, including the line filter 
fibers . . . rigid, rustproofed steel 
frame seats under spring pressure so 
dirt can’t get through to burner noz- 
zle. The plus-performance factors 
of the Sundstrand strainer are 
typical of how Sundstrand Fuel 
Unit details are designed to bring 
out and sustain performance ad- 
vantages of your oil burners... 
to help keep your product operat- 
ing “‘as specified.’’ Sundstrand’s 
“first in fuel units’’ means first in 
delivering clean oil to the burner, 
quietly, efficiently, under uni- 
form pressure... first in easy in- 
stallation and simplified servic- 
ing ... first in long, trouble-free 
performance ... and first in fuel 
units specified every year from 


coast to coast. 


SUNDSTRAND 
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Dirt can’t pass 
this strainer! 


Model J—high-pressure, single-stage 
for single-pipe or two-pipe installation. 
3, 6, 10, 14, 20 gph. Three basic Sund- 
strand models solve all fuel unit problems. 


VISIT US IN BOOTHS 508-512 
22nd National Oil Heat and Air Conditioning Exposition 


SUNDSTRAND 


HYDRAULIC Diwvis i 

of Sundstrand Machine Tool Co., 2210 Harrison Ave., Rockford, Ill.—Eastern Sales Office 

Ave., Summit, MJ, © Made in Canada by John Inglis, Ltd., 14 Strachan Ave., Toronto 
by Sundstrand Hydraulic AB Stockholm, 


oO Ww 
89 Summit 
Made in Sweden 
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but these dashed lines 


on Goulds Pumps 


Here’s one way to know whether the motor ona 
water system is overloaded: Have the motor . 
burn out. Waste time on a profitless service call. 
Face an unhappy customer. 

Here’s a better, more profitable way: Take a . 
quick look at these charts and see why a Goulds 
pump motor never gets overloaded. 

The dashed line at the top of each graph 
marks a safety overload factor set by the motor 
maker. No guesswork. No rule of thumb, but an 
exact statement of what the motor can do and 
cannot do. 

Notice that every Goulds system is set well 
below the safety factor. These pumps will 
always work as we say they will... even on 
rough, continuous service such as lawn sprin- 
kling or car washing. In fact, these pumps can 
be run 24 hours a day. 

How does this affect your business? First, you 
always show a profit since your markup is not 
eaten away by service calls. Second, this depend- 
able performance helps your reputation. No mat- 
ter how you add it up, you get better business, 
more business. 

On the page opposite, you'll find two more 
reasons Goulds water systems save you trouble 
—and make more money for you. 


Three reasons to choose Goulds— 
® Self-priming centrifugal pumps... 
® Safe motor loads... 
® Corrosion resistance... 


MOTORS 
PUMP PROFITS... 


We take the temperature of every motor 


Before a new Goulds water system is introduced to the market, it has to pass this rigid test. The 
pump is put into operation in the Goulds Test Center and run at motor service factor load as 
established by the motor manufacturer. Temperature rise points are taken every 15 minutes... 
a motor thermometer is put on the warmest part of the motor. Goulds engineers then give this 
pump motor unit the works—a complete test of input power, voltage conditions and motor 
speed at all pump capacities. They run the motor continuously until they are absolutely sure 
that the pump ratings do not exceed the H.P. limits of the motor . . . that this unit will never 
suffer a motor overload, causing a trouble job for you. 


Best jet yet! 


BALANCED-FLOW PRIME-FLOW AND JET-O-MATIC 


“TANKLESS” SHALLOW-FLOW CONVERTIBLES Wat e r Ss y Ss t e mM Ss 





Centrifugal Pump Bulletin 

An eight-page bulletin describ- 
ing a new volute type centrifugal 
pump for horizontal or vertical in- 
stallation has been issued by Dun- 
ham-Bush. 

Applications and features of the 
pump are described. 
data includes a 
gram, charts of dimensions and 
maximum feet of water suction lift, 
rapid selection chart, fitting data 
chart for pipe sizes and a table of 
altitude and water temperature 
correction. Also included is a dia- 
gram showing use of the pump in 
hot water or chilled water air con- 
ditioning systems and as a circu- 
lator in a cooling tower installation. 

Available from: Dunham-Bush, 
Inc., West Hartford 10, Conn. 


Engineering 


dimensions dia- 


Plumbing Fixtures Catalog 

Vitreous plumbing 
tures in 48 colors plus black and 
white are described in the 1958 
Case catalog. Several new fixtures 
are included. Color chips corre- 


china fix- 


Fine Vitreous China 


Plumbing fixtures 


ING CORPORATION 
BOPFALO A. N.Y 
EE mE 
sponding in color to the fixtures 
produced by full-line manufactur- 
ers are mounted inside the front 
cover. 
Available from: Case Manufac- 


turing Corp., 33 Main St., Buffalo. 


32 


In Review 


GOOD READING FOR P-H CONTRACTORS 


Plastic Pipe Folder 

A four-page illustrated 
that the three 
types of semi-rigid and rigid plastic 
pipe has been issued by Southwest- 
Plastic Pipe. Included 
sketches illustrating the different 
points. 

Available from: Southwestern 
Plastic Pipe Co., P. O. Box 117, 
Mineral Wells, Tex. 


folder 


describes uses Of 


erm are 


Heating-Ventilating Catalog 
A 48-page, two-color catalog de- 

the redesigned line of 

American Blower heating and ven- 


scribing 


tilating units has been issued. Sep- 
arate sections are devoted to such 
components as coils, fans and ac- 
cessories. 

Tables of hot water and steam 
heating capacities, fan capacities, 
air friction and filter data and rec- 
ommended selection procedures are 
a!so included. Installation drawings 
and dimensional data are given. 

Available from: American Blow- 
er Division, American-Standard, 
632 Fisher Bldg., Detroit 32. 


1958 Heating, Ventilating 


Gas-Fired Boiler Leaflet 

A description of its Concord gas- 
fired boiler for steam and hot water 
systems has _ been 
Dunkirk Radiator. 
leaflet and 
diagrams. Capacity and dimension 


published by 
The 
photographs 


two-page 
contains 


tables are given and the suitability 


of the boilers for single and split- 


%H ONCO! ‘| 
GAS FIRED 


CAST IRON BOILERS 
fr 


cP a a amen 


ecomomicas 


OUNKIRK RADIATOR CORPORATION © CUNEIEE. & © 


level homes and small commercial 
installations is explained. 

Available from: Dunkirk Rad- 
iator Corp., Dunkirk, N. Y. 


and Air Conditioning 


Guide Is “Largest and Most Comprehensive” 


The Heating, Ventilating and Air 
Conditioning Guide for 1958, pub- 
lished by the American Society of 
Heating and Air Conditioning En- 
gineers, is now available. The tech- 
nical data section of this year’s edi- 
tion (the 36th) has been greatly 
expanded. Revisions include: 

(1) a descriptive method 
high-velocity air duct systems. 

(2) an enlarged section on heat 
pumps. 


for 


(3) new information on exhaust 
hood performance and design for 
hot and cold processes. 


(4) a simplified presentation of 
industrial drying principles, calcu- 
lations and system design. 

(5) extension of data on heavy 
fuel oils and their use, with pre- 
heating, in automatic fuel burning 
equipment. 

(6) new data on heat gain 
through glass block in skylights, 
requirements for shading glass and 
basic principles involved in calcu- 
lating heat flow through glass. 

(7) a general revision of 
chapter on radiators, 

(Please turn to page 36) 


the 
convectors, 
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in every way, Copper is better... 


LIGHTER WORK. Copper 
drainage tube and fittings 
needed for a job are only Vy, 
the weight of ferrous mate 
rials. And there’s no laborious 
threading or caulking 


SAVES SPACE. A 3-inch 
copper tube stack and fittings 
can be installed within a 4- 
inch partition 
need for wide plumbing walls 
or build-outs. 


There Ss ho 








FEWER JOINTS. Copper 
drainage tube comes in easy- 
to-handle 20-foot lengths. In- 
stall with fewer 
joints and fittings — save in 


long runs 


stallation time and cost 


MAKES A BETTER JOB. 
Copper tube won't rust; its 
smooth inside surface 


( logging and a coppt r drain- 


resists 


age system lasts. Your cus- 


tomers stay satisfied. 








CLEANER. Craftsmen say 
they like to install copper 
tube — it’s cleaner work. 
There’s no mess from thread- 
ing, caulking, pouring lead 
and wiping joints. 





SELLS BETTER. To your 
customer, an all-copper 
plumbing system means qual- 
ity and better resale value for 
his property—he knows main- 
tenance will be less, too. 








FASTER. Contractors all 
over the country are 
that normal time for 
ing-in soil 


finding 
rough- 
waste and vent 
lines can be cut about half 


with opper tube 


TAKES FEWER TOOLS. 
Only a few light tools are 
needed to install opper tube 
mbersome 
ul and set up. 


faster 


...and you save money, too 


Many of these advantages produce substantial dollar 
savings to the plumbing contractor and builder. Right 
now, savings are greater than ever. 


For instance, the estimated cost to install a copper 
tube drainage system for two bathrooms and kitchen as 
illustrated in the model above was 20% lower than for 


cast-iron and steel piping. 


Use copper on your next job and compare time and 
costs. Take advantage of these savings to build more 
business by offering ALL-COPPER plumbing. For descrip- 
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tive literature and cost comparisons—write The Ameri 


can Brass Company, Waterbury 20. Conn. In Canada: 


Anaconda American Brass Ltd., New Toronto, Ont 


COPPER TUBE AND FITTINGS 
Avaiiable through Plumbing Wholesa/ers 
Made by 
The American Brass Company 


U4 





F & W Contractor’s Drainage Pump— Gasoline powered, equipped with wheels and 
handle for easy movement. Aluminum construction tor light weight, yet ruggedly 


We AT Lan ina oa uU mw PrP gy built for heavy duty. Designed to transfer large quantities of water containing solids 


and abrasives without clogging. Ideal for general drainage or filling operations. Has 
P H.P r d ; ( 
Performance-Proved Since 1866 4 cycle, 2 or 5 H.P. engine. Capacities to 250 G.P.M. @ 3600 R.P.M. 





F & W Automatic Sump Pump—High capacity, completely depend- 
able. Operates automatically. When water rises, pump starts; when 
water is pumped out, pump stops. Ruggedly built to handle large 
quantities of silt-laden water and to run for long periods. Operates 
on standard 110 volt, 60 cycle. A. C. 


F & W Drainage Pumps—BiG TICKET 
ITEMS WITH VOLUME DEMAND! 


With this type F & W Pump your customers can drain any- 
thing from excavations to cellars to ponds! And you can 
build volume and profit because these pumps are priced to 
sell, yet provide you a handsome profit from the steady 
demand provided by drainage and irrigation problems. 

Take the Contractor’s Pump for example. It is well suited 


to draining excavations, filling reservoirs, light irrigation, 


sump draining, mine drainage, bilge drainage, marine 
service and swimming pools... a truly versatile unit! For 
basements and emergency drainage in homes and buildings 
the F & W Automatic Sump Pumps and Cellar Drainers are 
highly effective. All are ruggedly built and unsurpassed for 
efficiency, long-life and trouble-free operation. 


ae a Widen. your opportunities for sales and profits with these 


eatiit caine: Retasnals Canbian eeuiitine: Winn waine tectlini popular, fast-moving F & W drainage pumps. Write today 
rises, housing lifts and actustes sealed switch which sterts motor. for Folder No. 508, or ask your nearby F & W distributor 
No controls to set; no adjustments to make. Built of bronze and stain- for full information! 
less steel for years of dependable service. High capacity, quiet. 
FLINT & WALLING MANUFACTURING CO., INC. 
576 OAK STREET, KENDALLVILLE, INDIANA 
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only Youngstown Kitchens 
SERVI-CENTER 


gives you full mark-up...full profit 
...quick, easy, non-competitive sales 


plus 14 new appliance features you can demonstrate 





SINGLE-HANOLE WATER CONTROL 


LIGHT OVER SINK BOWL 
HIDDEN WATER FAUCET 


HAND LOTION DISPENSER DETERGENT DISPENSER 


- T T STOR 3 \ ri ON LIGHT SWITCH 

7 iL T- C 2 - | T Oo 

* > LT-OUT STORAGE BIN ACID-RESISTANT SINK BOWL 

SWITCH FOR OPTIONAL 


TR 
EXTRA FOOD WASTE DISPOSER 


TILT-OUT APPLIANCE OUTLET 
STORAGE BIN 





TILT-OUT STORAGE BIN 











APPLIANCE 
OUTLET 








STOCK THE EXCLUSIVE 
SERVI-CENTER 


2 SIZES: 


42-inch and 54-inch 
3 White and Sandalwood Colors 
Suggested Retail: 
a? 42” size $199.95 iy aed 
es 54” size $229.95 j - 7. 








The only appliance of its kind! Makes all kitchen sinks obsolete! 


It’s the first new kitchen selling idea in decades...a complete, all in ance that has no competition...sells at full 

one unit kitchen that combines illuminated sink bow], tilt-out storage and gives you no inventory problem! 

bins, Formica work counters plus electric clock and timed outlets for TIE IN! New Servi-Center is backed by the nation's biggest Kitcher 

small appliances! Comes complete with supply of “JOY” detergent Ad Campaign, reaching over 50 million readers in 3 leading magazines 

Set the Servi-Center up in your window...hire a demonstrator to get SATURDAY EVENING POST (July 5 GOOD HOUSEKEEPING 
complete meals right before your customers’ eyes! It sells itself! (July), BETTER HOMES AND GARDENS (July Contact your 
Get in this wide-open new appliance market now...make real money Youngstown Kitchens Distributor and ask how you can be listed with 
with Youngstown Kitchens Servi-Center...the exclusive home appli- Servi-Center dealers in the Saturday Evening Post gatefold spread! 


Servi-Center Dept. |)! 
Call or wire your Youngstown Kitchens Distributor now or mail this coupon AMERICAN-STANDARD 
YOUNGSTOWN KITCHENS DIVISION 
Salem, Ohio 
Please rush me details on your new Servi-Center 
Appliance Promotion package 


American-Standard |“ 


YOUNGSTOWN KITCHENS DIVISION — 


*Reg. Applied For City 
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Trade Literature 





(Continued from page 32) 
baseboard and finned-tube units 
and new data on their ratings and 
performance. 

(8) capacity ranges for electrical 
heating units and a method of de- 
termining operating costs for these 
units. 

(9) an enlarged section on per- 
formance and testing of air clean- 
ers. 

(10) a list of allowable concen- 
trations of air contaminants. 

(11) an increased number of 


Flush Valve Catalog 

Its complete line of flush valves 
is described in a 20-page catalog 
published by Haws-Kramer. The 


é , 
aA Ree 
CATALOG 358 


HAWS-KRAMER 
FLUSH VALVES 


Saws chamee FLese waives 


SS 
* ow 
firm’s new Nyla-Phragm and pis- 
ton-type flush valves are featured. 
Rough-in show 
both types are installed. Also in- 
cluded in the catalog 
valves and vacuum breakers and a 


drawings how 


are stop 
list of company representatives. 

Available from: Haws-Kramer 
Flush Valves, 819 Bryant St., San 
Francisco 3. 


Convector and A-C Brochure 

A brochure describing the 
“Weather Twins,” a combined con- 
vector and air conditioner, is avail- 
able from Embassy. The convector 
is an Embassy product, and the air 
conditioner is manufactured by the 
Kelvinator of American 
Motors Corp. 

Available from: Embassy Steel 
Products, 890 Stanley Ave., Brook- 
lyn 8. 


Division 


36 


codes and standards of interest to 
users of the Guide. 

The catalog data section follows 
the pattern of other editions, but 
equipment data has been brought 
up to date. The ASHAE psychro- 
metric chart, 24 by 32 inches, is in- 
cluded in a pocket on the back 
cover. The price of the 1,775-page- 
book is $12. 

Available American So- 
ciety of Heating and Air Condi- 
tioning Engineers, 62 Worth St., 
New York City, 13. 


from: 


Boiler Catalog 

A catalog describing its Scotch 
type steel boilers has been issued 
by Burnham. The two-color, four- 
page catalog contains design and 
engineering data. Photographs and 
scale drawings are included to ex- 
plain both the standard and pack- 


. aged Scotch type boilers. 


Available from: Burnham Corp., 
Steel Boiler Department, Irving- 
ton, N. Y. 


Humidifier Wall Chart 

What size and type of humidifier 
is best for a particular job? A chart 
available from Maid-O’-Mist 
swers these questions by showing 


an- 


how to size and select humidifiers 
for different model homes. 

The chart, illustrated in two col- 
ors, is intended for wall display 
Contractors and wholesalers who 
are interested in receiving it should 
ask for chart “H.” 

Available from: Maid-O’-Mist, 
Inc., 3217 N. Pulaski Rd., Chicago. 


Sink Catalog Supplement 
Twelve new stainless steel sinks, 
recently added to its Carlton line, 
are illustrated and described in a 
four-page Carrollton catalog sup- 
plement. Included is the Tri-Level 


NEW ADDITIONS TO THE CARLTON LINE 


rf 





three different bow] 
depths, and the Vegi-Prep, with 
extra-wide bowls. 

Available from: Carrollton Man- 
ufacturing Co., Sink Division, Car- 
rollton, O. 


model, with 


How to Engineer Duct Systems, Control Noises Are 
Among Subjects in 130-Page Aluminum Duct Guide 


An aluminum air duct guide of 
130 pages has been issued by Rey- 
nolds Metals. Containing more than 


350 illustrations, the book has chap- 
ters on engineering, covering meth- 
ods of calculating heat gain and 
loss; drafting; estimating; fabricat- 
ing, and installing aluminum ducts 
for residential, commercial and in- 
dustrial heating and air condition- 
ing systems. 


a Latest findings on the control of 
duct noises are also discussed. 

The book will be sent without 
charge to contractors and engineers 
who send their requests on a com- 
pany letterhead. 

Available from: Reynolds Metals 
Co., P. O. Box 1800-A, Louisville, 
Ky. 


(Please turn to page 177) 
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The Market: Spray replacements for The Problem: Because these millions The Answer: Standardization! An official replacement 
America’s most popular kitchen faucets represent nearly all makes of kitchen _ line of eight items instead of dozens; presented through 
—those that feature the familiar auto- faucets, dozens of shapes and combi- _ the cooperation of all manufacturers of kitchen faucets 
matic (thumb control) type of sink spray. nations of sprays and hoses have been with automatic sprays; coordinated by the new Auto- 
Almost twenty million are now in use. necessary for making replacements. matic Spray Service Center, an industry-wide service. 


WANTED! 
IN 20,000,000 
KITCHENS 


NEW STANDARDIZED 

REPLACEMENTS FOR ALL 

“THUMB CONTROL" 
SINK SPRAYS 


If it’s a spray with a thumb control, these replacements 
will fit—regardless of the make of the faucet or the shape 
of the spray! Best of all, they’re easy to install, packed 
with full directions in colorful window packaging that will 
make your customers exclaim: “That's just what I’ve 
- been needing!” 

There’s a big demand waiting for these standard 
replacements, in millions of homes, to replace old sprays 
and hoses, to repair and to modernize! 

Anyone can transform any faucet with thumb-control 
spray into a modern dishwashing faucet with Dish-Quik, 
the deluxe replacement. It suds, scrubs and rinses! Or, 
there’s a choice: for rinsing only, use the standard 
replacement, Rinse-Quik. 

Featuring the choice of Dish-Quik or Rinse-Quik, this 
new line of eight colorful packages includes new, 
improved hoses with universal couplings, automatic 
diverter replacements and all accessories. 

They are now available through any manufacturer of 
kitchen faucets equipped with automatic sprays. Order 
from your regular jobber or supplier. Or mail the coupon 
today. The Automatic Spray Service Center will be glad 
to send you full information. 


SEND COUPON TODAY 
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BONUS DISPLAY PACK 


$QO95 EXTRA 


PROFIT 
TO EVERY RETAILER 


You're in business when you order this minimum, complete 
display assortment. And you get a big, $9.95 profit Fy 
bonus—one extra Dish-Quik Replacement Unit free! ff 

Act now. This is a limited introductory offer. r 


Mail the coupon today! 


To: AUTOMATIC SPRAY SERVICE CENTER 
1700 East 58th Place, Los Angeles 1, California 


Please rush full information on the new standardized replace- 
ments for automatic sink sprays and your introductory offer of 
$9.95 bonus profit. 

NAME ___ 

TYPE OF BUSINESS 

STREET __ 


ee ZONE _STATE 





MEETS ALL REQUIREMENTS 
OF THE NATIONAL BUREAU 
OF STANDARDS OF THE U. S. 
DEPARTMENT OF COMMERCE 





Commercial Standard 70) 1. LL 





Bituminized-Fibre Drain and Sewer Pipe 








A COMPLETE SYSTEM OF ROOT PROTECTION! 


\ 


44 BENL 
Massillon Bituminous Fibre Pipe COUPLING 


gives the kind of dependable 
service your customers want. 

It installs quickly and easily . . 
its light weight makes it easy to 
handle . . . it’s root-proof and 
provides long, trouble-free service. 


Stock both Massillon Sewer Pipe 
and Massillon Perforated Pipe. 
Both are made to a strict standard 
of quality that will please your 


customers and bring 'em The Hess-Snyder Company 


back for more! , : 
Massillon, Ohio 


manufactured by 
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Who are the lucky winners in 
ales Contest? 

ee First prize in the contest, a $3,800 motor truck contrib- 
BIG FUSH CONTEST uted by Domestic Engineering, was presented to the nation' 
top remodeling contractor at a special program during the 
meeting of the Central Supply Assn. in Chicago. 

' For his name and the story of how he won, and the names of 
other winners, turn to page 116. 


A ime 
Ciing 





-/-cibdiininie- inuhenet 
WINNERS NAMED ase : 
Spring 





The Home Improvement Council is distributing a public 
service advertisement designed to effect "at least a part 
cure" for the recession, according to word from Don Moore 
HOME LMI ROVEMEN T executive director. 
IS CALLED The advertisement is headlined "In the recipe for 
‘URE FO! prosperity, your home is the basic ingredient." It points out 
REC ESSION that one of the most immediate and effective ways for home- 
owners to give the economy a boost is by catching 
with needed home improvement projects this year. 
The ad is being distributed to 1,400 newspapers, 1,50 
‘radio and TV stations, leading magazines and building 
shes eh manufacturers, Moore said. 


y 
ay? 








ees% 
A "Spring Push" aimed at signing up 
KitchenAid automatic home dishwasher ha: 
ART LAUNCHES Hobart Manufacturing Co., Troy, 0. 
} PUSH® ON In cooperation with Hobart distributors, the 





1 promotional kit available to contractors. Include in the 
kit are counter cards, decals, illustrated selling easels, 
window streamers, wall banners, envelope enter colorful 
brochures, radio and TV spots and a new dishw: yr display 
merchandiser to be assembled around an actual ini ) pu 
the dishwasher into a realistic kitchen Setting. 





+ 


° #22 


Strong exception to a statement in a letter 

in DE's April issue comes from James Binder, 

Ark., contractor and president of the Council of Mech 

Specialty Contracting Industries. The letter, written by 

te ms Nerris. Jre, El Dorado, Ark., was critical of the bid- 
SAYS BINDER’ shopping bill now pending before the Senat and contains 
MEAL TPECATTON the statement that Binder, a leading advocate of the pro- 
” WERE NOT IN. posed legislation, is "essentially a merchand r and know: 

QUESTION little of actual contracting problems." 

‘ ‘ In a communication received at press time, Norris sai 
that his statement had been "unfortunately phrased" and 
that he "did not intend to cast any reflection on Mr. Bin- 
jer's qualifications as a reputable, capable and aad 
contractor." Mr. Norris has asked DE to publish another 

letter from him, to clear away any possible iitaitaeiahe- 


tion of his original remarks. DE is, of course, desirou: 
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NOLAND CO. TO 
AWARD CASH PRIZES 
IN "P&H 500" 
CONTEST 


NEW ENGLAND 
WHOLESALERS 
SCHEDULE SPRING 
MEETING 


GURNEY SAYS: 

TO SUCCEED, 

KNUCKLE DOWN 
AND SELL IN '58 


ROAD MAP TO 
COOLING SERVICE 


IT'S A GOLDEN 
OPPORTUNITY 


of clarifying any statement that may be misinterpreted 

and will be glad to publish Mr. Norris' letter. It will 
appear in the June issue, which also will carry a statement 
from Mr. Binder, Summarizing his experience and qualifica- 
tions as a contractor and telling why he believes the bid- 
Shopping bill is in the best interests of the p-h in- 
dustry. 








ee 


Three successful salesmen for the Noland Co., the 33- 
branch wholesaler with headquarters in Newport News, Va., 
will be on hand at the big 500-mile auto race at Indiana- 
polis on May 30. 

They'll be winners in Noland's "P&H 500" sales contest, 
which the company is sponsoring to stimulate promotional 
activity by contractors during P=-H=-C Month in May. 

Contractors who submit evidence of doing the best promo- 
tion job will be awarded a total of $2,400 in cash prizes. 
The Noland salesmen who help the top contractor-winners 
prepare their entries get the trip to Indianapolis. 

Judges in the contest will be Norman Wicks, executive 
director of the Plumbing-Heating-Cooling Information Bureau, 
and James Purnell, DE'S managing editor. 





+s 


R. Louis Towne, executive director of the Plumbing and 
Heating Wholesalers of New England, writes that the group's 
spring convention will be held June 13-15 at the Mount 
Washington Hotel, Bretton Woods, N.H. 





#4 


"There's no doubt that this year will bring a return to 
the basic principles of merchandising." 

The words are those of Harry Gurney, general sales 
manager of the Janitrol Division of Surface Combustion Corp., 
Columbus, 0., who told DE that winners in the fight for sales 
in 1958 will be manufacturers and contractors who "knuckle down 
and sell as they sold in pre-boom days." 

Gurney, who stressed these points at his firm's 1958 
national sales conference, said Janitrol is emphasizing 
merchandising through a "select dealer" program inaugurated 
some months ago. The selected contractors have committed 
themselves to regular technical and sales training sessions, 
frequent courses in business management and consistent 52- 
week planned local advertising programs, Gurney said. 

Although the select dealer program has been in operation 
less than a year, Gurney says that the investment in time 
and money by these contractors has already paid off. In 
spite of a 15 percent decline of sales in the heating 
industry, Gurney said, the select group has shown no decline. 














4% 


While paying this tribute to the importance of selling 
in today's economy, Janitrol has also developed a handy aid 
to the service end of the contractor's business. It's a 
pocket-sized, trouble-shooting guide for cooling systems, 
called "The Janitrol Road Map for Air Conditioning Service." 
It's designed to speed up diagnosis of the most prevalent 
types of troubles through the use of a check chart that out- 
lines solutions to 52 different symptoms. 

Copies of the new guide are available without charge from 
Janitrol representatives or from the factory in Columbus, 0. 




















see 
This is National Water Systems Month and with it comes 
a golden opportunity to upgrade your pump business and the 
sale of related products that depend on pumps for their 
operation. To help you get started, DE begins a special 
series of articles this month. It begins on page 87. 
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NOW... 


PLASTIC INSERT 
FITTINGS IN NYLON OR [i 
STYRENE COPOLYMERS 


Now you can buy plastic fittings from the Corrosion, rust and 
largest independent insert fittings manufacturer. scale, inherent in 


I.P.F., the manufacturer who pioneered the devel- metal fittings, are 


opment of plastic insert fittings for polyethylene 
pipe, is an expert and specialist in the fittings field. 
Over 12 million I.P.F. plastic fittings are in use 
today. 


I.P.F. is the first to offer a full line of insert fittings 
in nylon or styrene copolymers, and has sales and 
service facilities to promptly handle orders and 
service wholesale customers. 


Buy from I.P.F., the fittings manufacturer who 
stands behind their products. 


Approved by the National 
Sanitation Foundation. 


eliminated. 

Burst strength 
greater than that of 
the pipe itself. 
Easily withstands 
the temperature ex- 
tremes encountered 
in polyethylene pipe 
installations. 
Smooth inside sur- 
face of fittings has 
a low coefficient of 
friction to prevent 
pressure drop or 
flow reduction. 








INDUSTRIAL PLASTIC FITTINGS CO. 


FACTORY: 3891 W. 150TH ST., CLEVELAND, OHIO — WINTON 1-3800 
SALES OFFICE: 11 W. PENNA. AVE. TOWSON, MARYLAND — VALLEY 5-1126 


Call or write our Sales Office for: 
CATALOG aud WHOLESALER DISCOUNT SHEET 





-new one-piece connector and cable now 
available with leading submersibles 


Without sacrificing the advantages of above-ground, control box service- 
ability, Franklin Electric Motors now provide continuous-lead, unitized 3-wire 


cables with standardized, lock-in connectors that offer these advantages . . . 


@ NO SPLICING REQUIRED... 


connector plugs in and locks water-tight 


@ NO WRONG CONNECTIONS .. 


connector is keyed in; control box is color-coded 


NO WATER-ENTRY POSSIBLE . 


exclusive water-stop prevents motor damage even 
if cable is cut ; 


NO POWER-LOSS WORRIES . 


cable wire is gauged to motor requirements 


EASIER INSTALLATION . 


less handling because cable is shipped disconnected 


EASY CABLE REPLACEMENT... 


new cable plugs in without need of replacing motor 


CONNECTOR FITS 4" SIZES... 
same units fit 1/3, 1/2, 3/4, 1, 1-1/2, 2 and 3 h.p. 
submersibles 

CHOICE OF 9 CABLE LENGTHS . 
50, 70, 90, 110, 130, 160, 190, 220 and 250 feet 


stock lengths are “standard” 





SAVES TIME! 


With Franklin Motor equipped submersibles, you simply connect pump to 





drop pipe . . . plug selected length cable into motor fitting . . . tighten 





connector . . . and lower assembly into well, taping cable to pipe at intervals. 


Franklin Electric Co., Inc. BLUFFTON, INDIANA 
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FACTORY-PACKAGED CABLE CUTS COSTS 


Everyone .. . pump manufacturer, distributor and user . . . benefits when inventory 
and installation problems are minimized while performance and service-ability are 


improved. Only with Franklin Motors are such cable-connector benefits available. 


‘‘DEPENDABLE Preanlkeseys... 


Separately packaged connector-cable units 
reduce inventory. Pumps may be stocked 
without regard to cable-lengths. You choose 
the cable-length needed and apply it for 


each installation. 


DEPENDABLE SUBMERSIBLES ARE 


4 4 7 
4 ° 
I —- red 
Leading manufacturers of the more dependable submersible pumps rely on 
Franklineering . . . the application of Franklin Electric Motors to their products 
.. . for dealer and user satisfaction. 





CUTS SERVICE PROBLEMS 

Control box is coded for 3-wire cable. Starting 
and protective devices are ABOVE-GROUND 
for easy access. Franklin 3-wire motors per- 
mit servicing of control box equipment with- 


out removing pump from well. 


INSIST ON 


FE tan belies Mc tow PLEASE RUSH “FACTS” ABOUT NEW BENEFITS 


FOR DEPENDABILITY Yes, tell me more about Frank- 
lin Submersible Motors and 
profit features such as the new 
packaged connector-cable . . . 


You'll do better . .. longer. . . in the 





growing submersible pump business 
if you buy, sell and install only the 
most dependable pumps. They are if 
they are equipped with Franklin-built 


Electric Motors. NAME 





ADDRESS. 
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speedy, 
Positive 
Identification 


BRIDGEPORT 


COPPER WATER TuBe 


New—Bridgeport Color-Coded Cartons 


Save time...eliminate mistakes...with Bridgeport’s new color-coded copper water tube cartons. 
Green identifies Type K... blue Type L. Wholesalers find this means easier, simpler storage, 
handling and inventory control. Contractors say it assures quick, positive identification on the 
job...and that’s important — because time saved means money saved. 


Straight lengths are color coded continuously too, with identification markings every 15 inches. 
Markings can be cleaned off, if desired, with any pre-soldering method. 

Now it’s easier to stock and use Bridgeport Copper Water Tube. Ask for it by name. It’s your 
assurance of complete service and satisfaction. 


Type K...Green @ Type L...Blue @ Type M...Red @ Type DWV...Yellow 


wRass 


MADE IN A 
Bridgeport 


mE STAND AR! 


BRIDGEPORT COPPER TUBE a 


Bridgeport Brass Company, Bridgeport 2, Conn. « Sales Offices in Principal Cities « In Canada: Noranda Copper and Brass Limited, Montreal 
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CONTRACTORS « WHOLESALERS « MANUFACTURERS 


CONTRACTOR ASSNS. . . . National 


May 20-23—MCAA—Annual con- 
vention of the Mechanical Contractors 
Assn. of America; Hotel Ambassador, 
Los Angeles. 


June 23-25—ASHAE—Semi-annual 
meeting of the American Society of 
Heating and Air Conditioning Engi- 
neers; Nicollet Hotel, Minneapolis. 


June 30-July 3—NAPC—76th annual 
convention and exposition of the Na- 
tional Assn. of Plumbing Contractors; 


Pan Pacific Auditorium, Los Angeles. 


Sept. 20-26—ASSE—Annual meet- 
ing of the American Society of Sani- 
tary Engineering; Claridge Hotel, At- 
lantic City, N. J. 


Oct. 12-15—RACCA—Annual con- 
vention and junior exposition of new 
products of the Refrigeration and Air 
Conditioning Contractors Assn.; 
Broadmoor Hotel, Colorado Springs, 
Colo. 


CONTRACTOR ASSNS. . . . State 


May 6-8—California—Annual con- 
vention of the Associated Plumbing 
Contractors of California; Statler Ho- 
tel, Los Angeles. 


May 8—Rhode Island—Annual ban- 
quet and exposition of the Rhode 
Island Assn. of Master Plumbers; 
Rhodes on the Pawtuxet Hotel, Cran- 
ston. 


May 8-10—Colorado—Annual con- 
vention of the Colorado Assn. of 
Plumbing Contractors; Shirley Savoy 
Hotel, Denver. 


May 8-10—Georgia—Annual con- 
vention of the Associated Plumbing 
Contractors of Georgia; General Ogle- 
thorpe Hotel, Savannah. 


May 9-10—West Virginia—Annual 
convention of the West Virginia Mas- 
ter Plumbers Assn.; Hotel Stonewall 
Jackson, Clarksburg. 


May 10—Utah—Annual convention 
of the Utah Plumbing and Heating 
Contractors Assn.; Utah Hotel, Salt 
Lake City. 


May 14-15—Connecticut—A nnual 
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convention of the Connecticut Assn. of 
Plumbing and Heating Contractors; 
Taft Hotel, New Haven. 


June 26-29—New Jersey—Annual 
convention of the New Jersey State 
League of Master Plumbers; Traymore 
Hotel, Atlantic City. 


MANUFACTURER ASSNS. 


May 4-7—ARI—Annual meeting of 
the Air Conditioning and Refrigera- 
tion Institute; The Homestead, Hot 
Springs, Va. 

May 4-7—LPGA—Annual 


conven- 


WHOLESALER ASSNS. 


June 5-8—NYSPHW—Spring meet- 
ing of the New York State Plumbing 
and Heating Wholesalers; Thousand 
Islands Club, Alexandria Bay, N. Y. 


Oct. 1-3—CSA—Fall meeting of the 
Central Supply Assn.; Palmer House, 
Chicago. 


Oct. 22-24—ACRW—Annual meet- 
ing of the Air-Conditioning and Re- 


tion and trade show of Liquefied 
Petroleum Gas Assn.: Conrad Hilton 
Hotel, Chicago 


May 7—OHINE—Annual convention 
of the Oil Heat Institute of New Eng- 
land; Hotel Sheraton-Plaza, Boston. 


May 7-11—WACIA—Conference and 
exhibit of the Western Air Condition- 
ing Industries Assn 
tion Hall, Los Angeles 


Shrine Exposi- 


May 11-13—FCI—Spring meeting of 
the Fluid Controls Institute: Lake 
Placid Club, Lake Placid, N. Y 


May 11-13—SHEMA—Spring meet- 
ing of the Steam Heating Equipment 
Manufacturers Assn.; Lake Placid 
Country Club, Lake Placid, N. Y 


CBRA 


Copper 


May 11-14 Annual meeting 
of the and Brass Research 
Assn.; Homestead, Hot Springs, Va 


May 11-17—NCPMI—Annual meet- 
ing of the National Clay Pipe Manu- 
facturers, Inc.; Mayflower Hotel, 
Washington, D.C 


May 13-14—PBI—Spring meeting of 
the Plumbing Brass Institute; Bis- 
mark Hotel, Chicago 


May 19-20—SBI—Annual meeting of 
the Steel Boiler Institute, Inc.; Am- 
bassador Hotel, Los Angeles 


May 28—PFMA—Spring meeting of 
the Plumbing Fixture Manufacturers 
Assn.; Edgewater Beach, Chicago 


May 29-30—FOWHMA—S pring 
meeting of the Fuel Oil and Water 
Heater Manufacturers Assn.; The 
Homestead, Hot Springs, Va 


June 9-13—OHI—Annual 
tion and exposition of the Oil-Heat 
Institute of America; Coliseum and 
Park Sheraton Hotel, New York City 


conven- 


June 22-28—CIPH 
tion of the Canadian 
Plumbing and Heating; 


Lodge, Jasper, Alberta 


Annual conven- 
Institute of 
Jasper Park 


23-26—SMI—Fifth National 


(Please turn to page 177) 


June 


frigeration Wholesalers; Sheraton- 
Palace Hotel, San Franciseo. 


Oct. 26-29—AI—Annual convention 
of the American Institute of Supply 
Assns.; Hotels Roosevelt and Jung, 
New Orleans. 


Nov. 9-12—NCSA—Annual meeting 
of the Northern California Suppliers 
Assn.; Del Monte Pebble 
Beach, Calif 


Lodge, 





NEW 
WESTINGHOUSE 
JET-PUMP MOTOR 
bina 





New Westinghouse motor features make 


your jet pumps more efficient, more saleable 


Here’s a jet-pump motor that combines ail 
of the motor features you’ve been asking 
for—and it’s ENGINEERED BY WEST- 
INGHOUSE. 


A. 


HIGH SERVICE FACTOR —this new 
motor will operate continuously at the 
indicated high service factor loading and 
will maintain the same high speed within 
a safe temperature rise. 


. LIGHT WEIGHT — think of the savings 


in stocking space, shipping costs and 
assembly time! 


3. SOLID, STEEL SHELL—no ventila- 


tion openings in the motor frame means 
complete protection of internal parts 


. STRAIGHT-THROUGH VENTI LA- 


TION —air goes in the guarded vents at 
the bottom, out guarded openings at the 
top—gives you a cooler running motor, 
a long-life motor. 


. SPADE-CONNECTOR TERMINALS 


—standard on dual-voltage motors. An 





extra-large conduit box and threaded con- 
duit hole are standard on ail motors ‘to 
permit fast, easy assembly. 


-. MACHINED FITS — perfect seating be- 
tween frame and bracket guaranteed — 
perfect concentricity assured. 


-. PUMP-MATCHED STYLING— 
streamlined, functional lines blend easily 
and naturally with your own equipment. 


. LOCKED BEARING CONSTRUC- 
TION — new simplified design makes the 
motor easy to disassemble. 


. STANDARD MOUNTING DIMEN- 
SIONS — all principal mounting dimen- 
sions are strictly in accordance with 
recommended NEMA standards. 


We could go on and on— MYLAR* insula- 
tion, full-data nameplate, Thermoguard* 
protection—but we’d rather you see it for 
yourself. It’s easy. Just contact your nearby 
Westinghouse Sales Office, or write Westing- 
house Electric Corporation, Industrial Motor 
Department, Lima, Ohio. 


you can BE SURE...1F ITS 


Westinghouse 


*Reg. Trade-Mark of Du Pont Co 
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Nothing Like MAID-O'-MIST 


AUTOMATIC FLOAT-TYPE 


AUTO-VENTS. 


to vent air out of ALL (hydronic) hot water 
heating and chilled water cooling systems 


VENTS CONTINUOUSLY get rid of air pockets 
that block circulation! 


MAID-O’-MIST does the job 


so well . . . for so little! 


Ask any successful heating or air conditioning contractor. 
He’ll tell you that MAID-O’-MIST Auto-Vent makes ariy 
(hydronic) hot-water heating or chilled water cooling system 
perform better because it CONTINUOUSLY vents air that 
stops the free flow of water. Install them quickly, easily, 
economically . . . and forget them. They’re trouble-free! 





NO. 7 AUTO-VENT 


No. 7 is justly famed for doing a competent automatic 
continuous job of venting air that chokes circulation. The 
sketch at left shows self-closing float-operated valve. For 
vertical mounting only ... on pipe-lines, coils, convectors, 
radiant panels, unit heaters, etc. No air chamber required. 
Up to 75 lbs. working pressure. Small... size 432” x 214” 
for 14” I.P. female connection. 














NO. 67 AUTO-VENT NO. 72 AUTO-VENT 


If your space is limited, Number A fast-venting valve of the ex- 
67 will do the job for you. Little pansion type for convectors, base- 
but mighty, its overall size is just board and free standing radiation. 
3%,” x 1%” with %” LP. male 
connection. Up to 30 lbs. pressure ; ' 
male connection. Disc dries quick- 


Like all MAID-O’-MIST Auto- | 


ly because of immediate drain- 


For vertical or horizontal mount- 
ing. Size 144” x 14” with 4%” LP 


Vents, it is simple in design, yet 
wonderfully effective in opera- N°72 


tion 


te 


ag 











FLOAT TYPE 
Get full information from your jobber or write for catalog today! 


AUTOMATIC HUMIDIFIERS . . « « © « « « WATERLINE CONTROLS 
AUTO VENTS « « « HEATING AND AIR CONDITIONING SPECIALTIES 


MAID-O’-MIST, Inc. 


__3217 NORTH PULASKI ROAD - CHICAGO 41, ILLINOIS 





_MAID-O'-MIST 
BALANCING VALVE 
ADAPTER UNITS 


make ALL water systems perform 
better thru BALANCED FLOW! 


FLOAT TYPE 


NO. 27 AUTO-VENT 


Smaller sized vent—for hori- 
zontal raounting. Construction 
and internal working parts are 
the am as the No. 7 Auto- 
Vent but designed for horizon- 
tal mounting only with 4%” LP 
female side connection. For 
use on convectors, free stand- 
ing radiation and radiant he 


1 ‘ * 
ous, etc r alr pressul 


No. 14 No. 15 No. 16 


Install in copper Install in cast Install in cast 

or bronze tee to iron tee to brass tee to 
complete a complete a complete an angle 
balancing valve balancing valve balancing valve 


for (hydronic) hot water heating . . . chilled water cooling 


. . Or any system where liquid is circulated . . 


With MAID-O’-MIST balancing 
carrying heavy stocks of balancir 
O’-MIST units can be installed 
simple as A-B-C to install, 
NO. 37 sweat-fitted into copper, br Z 
AUTO-VENT iron tees. And what a remark 


; , iob they d n letting water flow 
Same size and ) do 1 ttin ater 


general con- freely thru the tee! Since the pips 


AUTO-VENT 


struction as the diameter isn’t reduced, there's 
No. 27 Auto- water restriction except for the t 
it but designed for horizon- ’ : ‘ 

| seouattnat with Sa” ESP one. ancing required. Contractors and 
| male bottom connection Engineers agree MAID-O’-MIST 
combination heating and Adapter Units, teamed with MAID- 
cooling convectors, base board O’-MIST’S famed Auto-Vents make 
radiation, radiant panels, etc.., 
where space is limited. For air 
pressures up to 50 lbs. Size 3 water circulation 


Ibs 3 
x 2'5 


a hard-to-beat team for efficient 


No. 14... Phantom view of 
one-inch Adapter Unit in a 
Get full information from your tee ready for balancing. 


jobber or write for catalog today! 


MAID-O-=MIST, Inc. 


3217 NORTH PULASKI ROAD - CHICAGO 41, ILL. 





KOHLER ALL-BRASS — 


SERIES 


Distinguished design complements first quality 
in new Kohler fittings. 

There are two styles of fresh, individual 
beauty—the Galaxy series with either brushed 
or polished chrome finish, and the Constellation 


series’ with polished chrome. 


Genuine brass construction throughout in- 


sures durability. Brass has maximum resist- 
ance to corrosion and wear; takes and holds 
chrome-plating better than any other metal. 
Kohler fittings function easily, reliably. They 
fit the hand comfortably, respond to finger 
pressure. Interchangeable units afford positive 
action, maintain constant water flow at the 


volume desired. 


Galaxy Series 
A. K-6927. Shower and bath fitting with overrim 
diverter spout, ball joint Town House shower head. 


B. K-6960. Centra lavatory fitting with aerator, 
pop-up drain. 


C. K-6970. Shelf back lavatory fitting with aerator, 
pop-up drain. 


D. K-6965. Lavatory fitting with aerator, pop-up 
drain. 


Constellation Series 


E. K-7400. Centra lavatory fitting with aerator, 
pop-up drain. 


F. K-7416. Lavatory fitting with aerator, pop-up 
drain. 


Domestic ENGINEERING, May 1958 








SERIES 


G. K-7000. Shower and bath fitting 
with Niedecken compact mixer, overrim 
diverter spout, ball joint Autel shower 
head. 


H. K-7450. Shelf back lavatory fit- 


ting with aerator, pop-up drain. 


J. K-7780. Ledge sink and counter 
top fitting with swing spout, aerator. 


KOHLER CO. Established 1873 KOHLER, WIS. 


KOHLER or KOHLER 


Enameled Iron and Vitreous China Plumbing Fixtures + Brass Fittings + Electric Plants 


Air-cooled Engines + Precision Controls 
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Ike's Message Kicks Off Plumbing- 
Heating-Cooling Month Promotion 


Remodeling seen as aid to lagging economy 


WasuincTton, D. C.—The indus- 
try’s Plumbing-Heating-Cooling 
Month (May) has been endorsed 
by the nation’s chief executive. 


= President Eisenhower, in a tele- 
gram to William Landers, presi- 
dent of the P-H-C Information 
Bureau, lauded the industry for its 
efforts to improve housing. He 
added: “These efforts will help 
raise the living standards of the 
American people.” 

The White House telegram was 
sent to Landers just prior to the 


industry’s nation-wide promotion. 
During May, many plumbing and 
heating contractors, as well as 
wholesalers and manufacturers, 
will encourage homeowners to un- 
dertake these home improvements. 


= Landers noted that the home im- 
provement programs currently un- 
der way will have other desirable 
effects. “They are the quickest. and 
most practical ways to give our 
lagging economy a shot in the 
arm,” he said. ; 
“Unlike a public works program, 


New Consumer Film Promotes Package Remodeling 


> eer 
7 ‘ 
Bre, ~~ a 
Tai. 2 a  - 


DO-IT-YOURSELF PITFALLS: Homeowner “Carl,” 


\T¥ Set ad 


in a scene from the new 


American-Standard film on remodeling, has just discovered the difficulties of 
amateur remodeling the hard way. The film is called “Package for Peggy.” 


which would take months to get 
rolling, a home improvement pro- 
gram can be started almost im- 
mediately and thus put men to 
work and money in circulation 
without delay,” Landers added. 

In recent news conferences, 
President Eisenhower has empha- 
sized the advantages of private 
spending for improvements as con- 
trasted to federal spending. 


Shipments of Gas Water 
Heaters Gain in February 
New York City—Shipments of 
automatic gas water heaters were 
up 16 percent in February over 
the same month of 1957. February 
shipments were 211,500. The Janu- 
ary-February total is up 6 percent. 


New York Ciry—A new sales 
tool for p-h contractors interested 
in promoting packaged remodeling 
has been announced by American- 
Standard. 

Called “Package for Peggy,” the 
new business-builder is a full-color 
sound film that contractors can 
show to groups of consumers. The 
film shows homeowners the advan- 
tages of selecting a plumbing and 
heating contractor to supervise the 
remodeling of rooms in which 
plumbing or heating equipment 
plays a dominant role. 


a The plot-line of the 20-minute, 
16-mm. film emphasizes this point 
in entertaining, yet effective fash- 
ion. “Peggy,” a housewife unhappy 
with her old-fashioned bathroom, is 
shown the pitfalls of do-it-yourself 
remodeling and the difficulties in 
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amateur prime contracting. Finally 
she takes her problem to a quali- 
fied p-h contractor. The result: one 
integrated, attractive package bath- 
room—with one price, one payment 
plan and one qualified expert re- 
sponsible for the entire job. 

The film, another element in the 
retailer development 


firm’s pro- 


gram, may be obtained through 


comm 


(Se 


FAST BUSINESS PICKUP: Scott Henderson (Henderson Supply Co., Columbus, O.), 
lands his plane at Purdue University Airport at Lafayette, Ind., to pick up 
an order of Sayco valves. Stephen A. Young, president of Sayco, was on hand 
to help load cartons of valves into the wholesaler’s Beechcraft Bonanza. 


American-Standard retailing rep- 
resentatives or company sales of- 
fices. Helpful suggestions for group 


presentations also are offered. 


Industry Groups Meet to Revise 
National Plumbing Code Standards 


WASHINGTON, D. C. 


ward the completion of the water 


Progress to- 


supply section of a proposed new 
ASA Standard was made here last 
month at a meeting of the Tech- 
nical Committee on Plumbing 
of the U.S. Public Health Service. 

Representing nine national or- 
ganizations concerned with water 
problems, the 


supply group re- 


THE TECHNICAL COMMITTEE on Plumbing Standards of 
the U.S. Public Health Service met recently in Washington, 
D.C., to review the proposed ASA Standard A 40.8. From 
left to right are Dean Dawson, Floyd Taylor, George 
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the second draft of the 


new section of the standard as part 


viewed 


of its ultimate goal of revising the 
entire American Plumbing Stand- 
ard A 40.8, commonly known as the 
National Plumbing Code. 
Chairman of the meeting was 
Malcolm Hope, chief of the general 
of the US. 
Others at- 


engineering program 
Public Health Service. 


Co 


a 
A 


tending the meeting were L. Glen 
Shields, chief plumbing inspector 
for the City of Detroit, who rep- 
resented the Building Officials 
Conference of America; A. G. 
Stevens and Harry Stevens of the 
National Assn. of Plumbing Con- 
tractors; Herbert Schaller, Ameri- 
can Society of Sanitary Engineer- 
ing; Dean Dawson, Iowa State Uni- 
versity; Floyd Taylor, U.S. Public 
Health Service; George Schucker, 
Baltimore city health department; 
William Cary, Jr., the 
Washington, D. C. department of 
public health; E. C. Meredith, di- 


rector of the engineering division 


chief of 


of the state department of health; 

Harold Webster, Western Plumbing 

Officials Assn.; and A. H. Morgan 
(NEWS continued on page 54) 


_@ 


Schucker, A. G. Stevens, 
E. C. Meredith, L. Glen Shields, Malcolm Hope (committee 
chairman), Herbert Schaller, Harold Webster and A. H. 
Morgan. Affiliations are given in the article above. 


Harry Stevens, William Cary, 





News . . . continued from page 


a 


NEW OFFICERS of The Deming Co., Salem, O., pump manufacturer, are (left to 


right) Rolland Webber, 


elected vice president 


in charge of sales; Harry 


Carloss, executive vice president; and George Emeny, vice president. Walter 


Everett, not present for the photo, was elected assistant treasurer. 


Other 


officers are Walter Deming, president, and Wilson Morlan, secretary-treasurer 


FHA’s Mason Predicts Big Spurt in 


Housing; Sees Gain 


New York City 
150,000 more houses in 


“We'll sell 
1958 than 
were sold in 1957,” Commissioner 
Norman Mason, Federal Housing 
Administration, told 
the 23rd annual 
the Gas Appliance Manufacturers 
Assn. The convention was held re- 
cently at The Greenbrier, White 
Sulphur Springs, W. Va 


delegates to 
convention of 


e® Advising suppliers and manufac 
turers not to let their inventories 
lag, Mason announced that applica 
tions for FHA insurance on mort 
gage loans have increased 70 to 75 
percent in January and February 
compared to 1957, and have been 
running as high as 80 percent ahead 
of last year during more recent 
months, He also pointed out that 
FHA-backed loans for 


25 percent in January 


moderniza 
tion were up 
and that 1957 was a bigger vear for 
such loans than was 1956 


eClifford Coons, president of 
GAMA vice 
dent of Rheem Manufacturing Co., 
talk 
has stirred buying resistance, but 


and executive presi- 


told delegates that recession 

that income figures provide no basis 

for assuming a long slump. 
“Business 


today is somewhere 


of 150,000 Units 


between the peaks of the past and 
the peaks of the future,” he said 
“If we, as businessmen, were to sit 
back and do nothing but wait for 


Uncle Sam to take corrective ac- 


tion, we’d be committing economic 
suicide and leaving the sales peaks 
of tomorrow to our competitors.” 
Other speakers presented an en- 
couraging picture on business 
some of. their 
“There has 
been a sharp drop in dealer and 
manufacturer 


Summing up 


points, Coons added: 


while 
the only noticeable change in dis- 
tributors’ the 
to buy oftener and in 


inventories, 


buying habits is 
tendency 
smaller amounts.” 

Sales Are Ahead of Last Year 
1958 GAMA 


committee chairmen reported: 


Forecasting sales, 


First-quarter shipments of warm 


air furnaces are up 2.5 


and should reach 720,000 units by 


percent, 


the year’s end. 

Gas boilers had a record year in 
1957 with shipments of 99,500 units, 
an increase of 3.3 percent over 1956 
Thus far, 1958 is running about the 
same as last year’s totals. 

1.8 
percent ahead of last year, should 


Gas conversion burners are 
reach 165,000 units this year. 
Gas water heaters were up 4 per- 
cent during the first quarter with 
650,000 


expected to 


shipments totaling units 
totals 


reach about 2.6 million 


Year-end are 


A. O. Smith Water Heater Sales Up 22 Percent 


Sales for A. O 
Smith's Permaglas division were up 


99 


KANKAKEE, ILI 


percent for the first six months 
of the firm’s fiscal year, Domestic 
told by J. W 


general sales manage! 


ENGINEERING Was 


Burleson 


e With the 


in general 


industry 
de 
crease for the same period, we feel 
this the 


faith in 


water heate: 


reflecting a sales 
end of 


showing through 


January confirms out oul 
new line,” Burleson said 

The firm’s 1958 line features “Hy 
drasteel,” an A, O. Smith research 
development using a specially pro- 
cessed steel and a new corrosion 


resistant glass lining 


eA $1 
campaign in 


million-plus advertising 


national magazines, 
newspapers, radio and television is 
currently promoting the “Hydra- 
steel” water heaters, Burleson said. 


DAVE GARROWAY recently introduced 
A. O. Smith’s new ‘‘Hydrasteel” glass 
lined water heater on his popular 
‘Today” TV show to kick off the com 
pany’s spring selling campaign 
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Store-on-Wheels Carries Water Softener Story 


gong: = pei — 


ROO 


THIS TRAVELING DISPLAY 


M is placed at the disposal of 


Southern Cali- 


fornia wholesalers by the Bruner Corp., manufacturer of water conditioning 
equipment. Shown inspecting the traveling display are Fred Magnuson of 
Bruner Corp. and Harry and Bob Rhodes of the Modern Pipe & Supply Co., 
Inglewood, Calif. The unit is used for calls on local p-h contractors. 


Crane Says It Made Progress in 
'57 Despite Dip in Sales, Profits 


Cuicaco—Despite .a decline in 
sales and net profit, Neele Stearns, 
president of the Crane Co., reported 
1957 


Noting in his annual report that 


“important progress” in 


1957 was a year of significant ad- 
justment for the company, Stearns 
said: “Progressive changes were 
established in organization philoso- 
phy, executive direction and pro- 
gram planning that will eventually 
result in improvement of our finan- 


cial and operating position.” 


e During the the 
elected three 


appointed a 


year, company 


vice presidents and 
new general manage 
The vice presidents are 


Nelles Paul 


personne! industrial 


ol sales 
Maurice 
Kemp! 


eneinecrine 
and 
relations; and George Burley, pur 
William Brown 


Pacific Coast 


chasing and traffic 


most recently area 


district manager, was named gen 


eral sales manager 


installed as 
1957, 


executive 


eStearns, who was 


January, cited 
the 


the 


president in 
the revamping ol 


structure as one ol major ac 
complishments 

The decline in sales and _ profits 
resulted from the reduced rate of 
homebuilding throughout 1957 and 


a decline in the rate of industrial 


DoMEsTIC ENGINEERING, May 1958 


the last half of the 
year, Stearns told stockholders 
Total sales in 1957 were $378.,- 
948,173 compared to $394,132,662 in 
1956, a decline of 3.9 percent. Dur- 
ing that period, net earnings fell 
off 28.9 percent, $12,203,059 
to $8,678,272 


expansion in 


from 


On the positive side, Stearns re- 


that the 
loans were completely 
in 1957. Shareholders 
told of a $4.2 million investment in 


ported company’s bank 
eliminated 
also were 
U.S. plants during the year, a move 
directed principally toward achiev- 
ing lower production costs, bette: 
working and 


conditions improved 


customer service 


Du Chateau Named Head 
of Crane Plumbing Sales 


CuHIcaco—M 
F. Du Chateau 
has been named 
director of the 
Crane Co.’s 
plumbing sales 
the 


gen- 


division at 
company’s 
eral offices here 
He joined the Du Chateau 

firm in 1936 as a sales trainee and 
subsequently served as manager of 
1952 


he had been manager of the com- 


several branch offices. Since 


pany’s New Orleans branch 


e Du 
low ed 
Pollock, 


36 years. 


Chateau’s fol- 
the Carte: 
who had served Crane for 
Pollock had 
president in charge of 
1951 


ied on page 56 


appointment 
resignation ol 
been vice 
plumbing 


sales since early in 


(NEWS contir 


Trane's New Residential Heating Line Is Previewed 


A SPECIAL SERIES OF TESTS on new Trane Co 


residential heating and air con 


ditioning equipment was conducted for officials of F. H. McDonald, Inc., Miami 


Fla., 
center), 
test to Charles Cunningham 


wholesaler, during a recent visit to La Crosse, Wis 


Here, A. J. Hackl 


Trane sales manager, explains the results of a combustion efficiency 
left), general manager, and O. D. Altman, scales 


manager of McDonald. They are in La Crosse to discuss 1958 sales plans 





News . . . continued from page 55 


NEW SALES REPRESENTATIVE: John Hofmann, vice president in charge of 
sales for Wuesthoff-Hofmann-Jones, Inc., signs the sales contract appointing 
his firm sales representative for Standard Tank & Seat Co. in Southern Cali- 
fornia and Arizona. Standing from left to right are Dean Powell, salesman; 
M. W. Wuesthoff, president; Herald Piper, salesman; and Paul Jones, secre- 
tary, all of Wuesthoff-Hofmann-Jones. Walter Long (seated), vice president in 
charge of sales for Standard Tank & Seat, watches as Hofmann signs. 


Rheem Launches Program to Help 
Contractors Boost Heater Sales 


MiILwavuKEE—-A program to help 
plumbing contractors increase their 
water heater business this year got 
off to a good start here, at the first 
of 50 merchandising-oriented 
meetings conducted by the Rheem 
Manufacturing Co., Chicago. 

The meeting was attended by 
some 240 contractor customers of 
the F. R. Dengel Co. (Milwaukee 
wholesaler) and was chairmanned 
by Ed Maurer, Dengel general 
Chief speaker at the 
meeting was Andrew Cassidy, 
manager of marketing of Rheem’s 
Home Products Division. 


manager. 


wIn the series of 50 meetings in 
key cities, Rheem representatives 
will help contractors realize that 
the “combination of merchandise, 
fair prices and good service that 
they have to offer is what consum- 
ers are looking for,” Cassidy said. 

Rheem’s 1958 
program will include point-of-sale 
and direct mail programs. In addi- 
tion, Rheem will join wholesalers 
and contractors in advertising 
campaigns to educate the home- 


merchandising 


owner to the fact that the plumb- 
ing contractor can play a vital part 
in helping maintain property. 
“After all,” Cassidy said, in sum- 
marizing Rheem’s evaluation of 


business prospects for 1958, “a 
slowing up in new purchases by the 
consumer—a_ situation we now 
have—gives him strong interest in 
maintaining what he has. If he has 
decided not to buy a new home, 
for example, he knows he must 
maintain his present one.” 


—T ws Offers 


Modernization Financing 


New Cast Le, Pa.—Plumbing con- 
tractors can now offer consumers 
a no-money-down, low-monthly- 
payment, 36-months-to-pay time 
payment plan just announced by 
Universal-Rundle. 

The new plan requires only two 
forms, credit approval is fast—often 
in 24 hours—and contractors have 
no liability. receive 
full payment as soon as the job is 
completed, have no collection prob- 
lems and bookkeeping is kept to a 
minimum, DE was told by Quentin 
Garman, U-R’s ad manager. 


Contractors 


a The time payment plan is being 
given strong promotional support 
beginning with a four-color, two- 
page spread in the May issue of 
Better Homes and Gardens. A se- 
ries of meetings 
outline details for contractors. 


distributor will 


Mississippi Contractors Elect Kirkland President 


EDGEWATER PARK, Miss.—Joe 
Kirkland of Jackson was elected 
president of the Mississippi Assn. 
of Plumbing Contractors at the 
group’s 15th annual convention, 
held recently in this resort city. He 
succeeds E. J. Smith of Pascagoula. 

The group also announced the 
appointment of a full-time execu- 
tive secretary, George Nelson, who 
will set up permanent offices in 
Jackson as part of the association’s 
expanded service to members. 

In business sessions the conven- 
tion considered methods of oppos- 
ing the anti-bid shopping bill (H. 
R. 7168) and called for support of 
the Jenkins-Keogh bill, which pro- 
vides tax relief for self-employed 
persons. : 

Other officers elected for the 


PRESIDENT-ELECT Joe Kirkland (left) 
of the Mississippi Assn. of Plumbing 
Contractors is shown being greeted 
by E. J. Smith, outgoing president. 


coming year are Forrest Long of 
Greenwood, vice president, and T. 
Doyle Buford of Jackson, secre- 
tary-treasurer. 

(NEWS continued on page 58) 
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DO YOU HAVE THIS HELPER? 





HELPFUL 
FEATURES 


FOUR TYPES OF INDEXES LEAD 
QUICKLY TO DATA NEEDED 
Four-way indexing—General, 
Alphabetical, Fig. No., and Sec- 
tional—leads the reader instantly 
to the information desired, from 
any point of referen .. pattern, 
metal, number, or cesatinn, 


VALVE SPECIFICATIONS LIST 
ADVANTAGES AND MAJOR USES 
Every Jenkins Valve in every 
group,—Bronze, Iron, Cast Steel, 
and Stainless Steel—is fully illus- 
trated and described in detail, 
with an explanation of its prin- 
cipal advantages and uses. 


HELPFUL INSTRUCTIONS FOR 
CHOOSING AND USING VALVES 
Thirteen pages of basic informa- 
tion,—““Fundamentals of Valve 
Design and Application’—serve 
as a guide in selecting the correct 
type of valve, and provide instruc- 
tions for their proper installation 
and maintenance to assure maxi- 
mum service life. 


USEFUL TABLES AND REFERENCE 

DATA TO WIN FAVOR OF ENGINEERS 
In the 23 pages of the “Engineer- 
ing Data” section, € aalag No. 56 
provides a aig ion of useful 
required tables, charts, and codes 


For clear, complete, easy-to-find data on valves —the information wanted by the 
and how to select and use them, no other single men who plan piping layouts 


, and specify valves. 
book compares with this latest Jenkins Catalog 











From cover to cover this 296 page general catalog of 

Jenkins Valves was designed to give specifiers and buyers ~ 

all the data they want... and FAST. It’s the book to reach J E N Kl Ny » 

for FIRST when you need valves or valve information. To pd Lage Q Sot 
get your copy, write (on your letterhead) to Jenkins Bros., VA LV ES Prrheme (Brey 
100 Park Avenue, New York 17. 


Sold Through Leading Distributors Everywhere 
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News . . . continued from 


page 56 


MEET THE NEW VP: Raymond Doherty, center, was introduced at a special 
press conference last month as a newly elected vice president of the A. W. 
Cash Valve Manufacturing Corp., Decatur, Ill. On hand for the introductions 
were company vice presidents Dean Madden, left, and G. William Madden. 


Everything and the Kitchen Sink: New 
Y oungstown Appliance DoesEverything’ 


SaLem, O.—A revolutionary new 
kitchen appliance called the Servi- 
Center was introduced by Youngs- 
town Kitchens at a special press 
conference here last month. 

Youngstown, a division of Ameri- 
can-Standard, calls it “the appli- 
ance that obsoletes every kitchen 
sink.” Features of the unit include 
an electrical appliance center with 
two outlets, connected to a 
clock-timer; an aerated faucet con- 
cealed behind a stainless steel hood 


one 


with water pressure and tempera- 
ture selected by a single lever con- 
trol; push buttons that dispense de- 


MEMBERS of the New York Oil Heating Assn. and the New 
England Fuel Oil Dealers are pictured at a two-day con- 
ference sponsored by Scully Signal Co., Melrose, Mass. 
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tergent and hand lotion; a lighted 
sink bowl; and plastic tilt-out stor- 
age bins. The units are being pro- 
duced in 54 and 42-inch models at 
suggested retail prices of $229.95 


and $199.95, respectively 

C. D. Alderman, Youngstown 
president, told DE that a dealer 
promotional package for the new 
appliance is being made available 
It will include a background dis- 
the back of the 
newspaper ad 
TV window 


streamers, blowups of ads, envelope 


play that fits on 
unit, 
radio 


mat proois, 


and scripts, 
stuffers and consumer books. 

A product description of the new 
unit appears on page 70. 


PUSH-BUTTON SINK: C. D. Alderman, 
Youngstown Kitchens president (right), 
demonstrates his firm’s new Servi- 
Center for DE editor Paul Werner 


Scully Sponsors Dealer Conferences on Oil Heating 


MELRosE, Mass.—The Scully Sig- 
nal Co. recently played host to oil 
heating dealers from New England, 
the Middle Atlantic states and Can- 
ada in a series of two-day confer- 


ences. The sessions, designed to 


provide for a free exchange of ideas 
and opinions on industry problems, 
included field trips and a tour of 
Scully’s facilities. 
Frank Scully, Sr., president of 
(Please turn to page 180) 


& 24 


The conference, one of a series held by the company, was 
designed to provide a means for a free exchange of ideas 
and opinions on industry problems and opportunities. 
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ANVIL Brand 


The Anvil Brand Line includes couplings, 
nipples, bushings, caps, and plugs, available 
from stock and cartoned for easy handling 
and identification. They are sold by leading 
distributors, whose engineering service to 
the trade is supported by Anvil Brand Rep- 
resentatives in principal cities. 


PITTSBURGH 


™~ 


~~ 


steel pipe caps 
hex head steel plugs 


40'* ANNIVERSARY 


Anvil Brand high pressure pipe caps and solid hex 

head plugs meet the most exacting piping con- 

tractor and trade requirements for thread accuracy 

and materials dependability. In addition, our new 

process— Anvilizing—protects all surfaces against 

rust and weld flash. Bonus saving: By broadening the Anvil Brand 
line, these new items make it easier to obtain freight allowances. 
Cap dimensions conform to MSS-SP-49, plugs to MSS-SP-50; 
materials meet specifications of ASTM A-105 Grade II. Write 


today for catalog sheets. 


ALLISON PARK, PA., U.S.A. 


Inthe Guater Puttsburgh Sndustriial District 


* SUBSIDIARY: Anvil Product 


a 
Electro-galvanizing 
doesn’t always mean easier 
make-up and separation 
Galling or freezing of threads is pre- 
vented by electro-galvanizing, which 


gives the threads a permanent, uni- 
form zinc skin. This skin acts as a 


lubricant—and of course helps to — 


Domestic ENGINEERING, May 1958 


Inc., Longview, Tex. « AFFILIATE: Canadian Coupling and Fittings, Ltd 





Top: Male threads and galvanized fe- 
male threads are accurate. 

Bottom: Galvanized female threads are 
inaccurate. Condition at (A) can cause 
leakage; galling has occurred at (B). 
prevent corrosion in transit or stor- 
age—so that piping make-up, as well 
as separation, can be quick and 
trouble-free. 


COUPLING COMPANY 


Simcoe, Ont 





ANVIL BRAND 


forged seamiess and 
wrought steel 
pipe fittings 





Remember, however, that the full 
benefits of electro-galvanizing are 
possible only when fittings are prop- 
erly threaded (see drawing). Where 
threading is inaccurate, and sealing 
surfaces improperly aligned, electro- 
galvanizing may do little to prevent 
galling, do nothing to prevent a 
leaky joint. 

How can you be sure you have 
accurate threading? The easiest way 
is to buy a known brand of fitting, 
produced by an experienced manu- 
facturer whose skill and reputation 
have the respect of the trade. 








LOOK AT YOUR LETTERHEAD--- 





VERYBODY ELSE DOES 


He wants his letterhead to merchandise 
kitchen remodeling and one-call service... 


“WE THINK OUR LETTERHEAD 
isn’t quite the merchandiser it 
could be. For one thing, we now 
specialize in kitchen remodeling. 
For another, we stress the fact 
in our business that we do the 
complete job and would like to 
incorporate our slogan, “Let one 
call do it all,” into the letterhead. 

“In addition, we’d like our let- 
terhead to be more up-to-date 
looking. Can you help us?”— 
W. C. Johnson, Fargo, N. Dak. 


s The modern-looking merchan- 
diser DE’s Letterhead Design 
Clinic created for Mr. Johnson 


————— 


is shown on this page. The first 
step was to increase the impact of 


the company name—in this case 





a comparatively long one—by 
giving feature billing to the 
“Midwest” part of the name, 


with subordinate but still major 
use of the words “Plumbing, 
Heating & Electric Co.” 


# Since the Johnson surname is 
not part of the firm name, re- 
taining the names of the three 
Johnsons was important. There’s 
another good reason for incor- 
porating the three names: They 
point to the fact that the Mid- 





west firm is a family enterprise. 
This, in turn, 
basic stability and reliability of 
the company—factors that are 
extremely important to making 
initial sales contacts and build- 
ing repeat business. 


underscores the 


s Distinctly separating the refer- 
ences to the fact that the John- 
sons do residential, commercial 
and industrial work from the 
address and phone number en- 
hances the impact left by both 
and also makes for a more ar- 
tistic arrangement of the ele- 
ments of the logo. 

The line drawing of the kitch- 
en also adds to the artistic quality 
of the letterhead, in addition to 
being a powerful kitchen mer- 
chandiser. 

Finally, the company slogan on 
a narrow ribbon background car- 
ries this special sales message to 
Midwest customers and potential 
customers. The use of color on 
the ribbon not only serves to 
draw attention to the slogan, it 
also lends balance to the over-all 
design. 


= The result is a letterhead that 
merchandises the Johnsons’ spe- 
cialservices with realimpact. END 


aoe IMPROVEMENTS: The new letter- 

eer iad head is a powerful kitchen sales- 

7| i Plumbing & Heating rip itesle | man and plays up the firm’s one- 

pate Midwest Electric. as ee | call service. The rearrangement 

« — COMMERCIAL : ge 7216 of the other elements enhances 


RESIDENTIAL . the impact of each and improves 
Stuect DAKOTA . . . 
se aumeresiains FARGO, NORTH the over-all artistic quality. 


cS —eeaeee 





















F. S. JOHNSON 
W. C. JOHNSON 
R. F. JOHNSON 





,? — KITCHENS 


PLUMBING HEATING @ ELECTRIC C 


R 
ESIDENTIAL . COMMERCIAL . INDUSTRIAL 


Ler one CALL DOT Air ke 212 MAIN STREET, FARGO, NORTH Dakota 





* PHONE 2.7216 
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here they are...two all new 


FLICAy 


Nira weann® 


the self-rimmed sink bow! that 
assures a sure seal every time... 


speedily, easily! 


CONVENTIONAL eo, oe a 

rim eliminated— . ae . + Tis EXTRA clamps 
nothing else to . = aes oe can be added—even 
stock or buy yume ft + oh Ser wt my after installation 


y 
SLIDE clamps to\ 
f points desired 
\ 


‘ 


“ee, 


_— 


SS 
CHANNEL allows 
clamp locations 
where needed 


ALL NEW 
SLIDE-LOCK SYSTEM 
: POSITIVE seal Here, at last, is the one sink fastenin 
Only MiraRIM flatters your kitchen installa- around entire system that answers every emctaatatie 
tions with low, out-of-the-way integral rim MiraRIM wiiens the tals teabie Gad baltes than 
that gives the modern, uninterrupted flowing ounstelionn re with ELKAY MiraRIM 
look. With MiraRIM there are no “edges”, no can you get -. we tas looking, smoother 
offsets or projections to crack dishes and fitting water-tight seal sah ie coal. 
SS. SE SENS. 8 SNSSem in- tions. Flexible positioning, possible 


stallation. only with Slide-Lock, provides positive 
MircRIM offers choice of SINGLE AND DOUBLE seal at every point. 


BOWL sizes 25 to 43 inches long AVAILABLE 
IN TWO WIDTHS, 21” ideal for new jobs— 
post-formed tops, 22’ excellent replacement 
where a 21” opening exists. *T.M. Pat. Pend. 


Now, more than ever, 





E8est Sellers! 





SINK We 


mer We oT PER Ci is Motel aslo) ist-tilolsMe-jial mele. A 






Vale Me -T ih frei s-Ulallale apron’- priced as low 


as many double bowls 


NOTE: Model INP-3221 ae | | = eee 2 


; ren)! a 
makes ideal replacement for vom = a e 
in ‘ een aT | ie 


obsolete 32” porcelain sinks 


ELKAY taps a new profit market for you with SINKette, and 
there's never been a stainless product like it! An exciting 
merger of practicality and beauty, SiNKette offers the econ- 
ols Mel melee) lalam ele) Ute 1-1 @-lelet-e-Melolaltl-Mel mith aula micllalemelalny 
in costly, complete sink tops. SINKette allows full use of 
colorful countertop material... then protects the area of 
wear and tear with indestructible stainless steel! Range of 
sizes from 32” to 72“—single and double bowl models, with —_ 
aprons at right, left or both sides. 


* 


Not a new word, but a new meaning. The Sinkette apron replaces the old term “drainboard”’ 


—— ~ 


VS" Co 





b 

Saves counters from wear Drains properly, speeds indestructible—refuses to Features famcus ELKAY 
and tear—complements dishwashing—sparkles be chipped, stained, luster finish—available in 
their color clean without scouring scuffed or slashed both 18 and 20 gauge 


ELKAY means EVERYTHING in sinks of stainless steel 


Trade mark of Elkay Mfg. Co 














| 


Good Reasons why 


> 
: : including flat rim and ledge 
7 Sink BOW I, sizes. ' type in single, double and 
: triple bow! models. 








system to make every instal- 
lation speedily, easily! 


~ the self-rimmed sink bowl 
6 MiraRIM models , with an exclusive slide-lock 





. another ELKAY exclusive that 

. . . combines sink bowl and self- 

1 A SIN Kette built-ins draining apron .. . sheer 
luxury at low price! 





% a size and style for every 
. , kitchen plan—29 sizes in sin- 
D, O Cabinet SINK Tops - gle or double bow! models 


range from 39” to 96”. 








-” big profits from big jobs when 
CUSTOM-BUILT ideas custom-built sinks and tops 
by ELKAY are specified. 





. 2 ie Ly variety of models can fre- 
° : r mvt quently bring extra business, 
p, A DRINKING Fountains ; ~~ added profit from local school 


or church. 








selection of models to meet 
every rgquirement. 


> rh both in stainless and galvan- 
At SCULLERY sinks ized, ELKAY has a wide 
SRNR . 
ADD UP these reasons — you'll agree that a SINGLE 


SOURCE makes sense...and makes money for you! 


More wholesalers are concentrating on ELKAY today; why don't you, too? SEND TODAY for literature 
Remember, in sinks of stainless steel and prices on new profit 
there are 1216 reasons why ELKAY means EVERYTHING! products by ELKAY! 


ELKAY MANUFACTURING COMPANY 


1874 South 54th Avenue, Chicago 50 
Copyright — 1958 





By Hal Bergdahl, manager of dealer sales, Crane Co., Chicago 


Interesting — and Significant Too 


GENTLEMEN be seated . . . Ain’t 
the hullabaloo about business 
terrible? Seems like some folks 
have suddenly lost their grasp of 
things—are running in circles 
and don’t seem to know why. 

Well, I beg of you not to join 
“those of little faith.” Rather let 
each of us be protagonists who 
know what we want (more busi- 
ness) and how to get it (by good 
selling and hard work). 


Some Are Forging Ahead 


It’s good to see some people 
are forging ahead right now. 
They haven’t lost sight of their 
long range objective — “more 
satisfied customers at more satis- 
factory profit.” 

Now don’t get me wrong. I’m 
suggesting that we pig- 
headedly ignore what’s going on 
around us—that would be bad. 
Let’s not stop the reformer who 
tears his shirt and leaps to the 
occasion.—He has his place as a 
citizen, and he has the right to 
foam and consume his soul if he 
wants to. But that doesn’t mean 
we should blindly accept his 
shenanigans. 

Let me report some nice things 
I learned about recently—they 
are significant because they are 
samples of how to “beat the top” 
and how to scatter any gremlins 
that might be messing up our at- 
titudes toward business. 


not 


Three Bedrooms—6'/2 Baths 


Take the story about a luxury 
home builder operating in the 
Dallas, Tex., area. The Wall 
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Street Journal recently had an 
interesting article about him— 
let me tell you about it. 

He’s a great believer in giving 
the maximum in better living to 
the people he builds for. When 
it comes to bathrooms and toilet 
facilities, he offers the ultimate. 
“Three bedroom homes have six 
and a half baths.” A ‘his’ and a 
‘her’ bathroom for each bedroom. 
—Truly a new dimension in com- 
fort and health. 

I never met the man personal- 
ly, but I instinctively like him 
nonetheless. I'll bet he hasn’t 
joined those who have been 
stricken with the sudden fever 
of fright over trifles—no sir. 


Running Out of Oil Blues 


Some of the gloom prophets 
cry about a major catastrophe 
that will overtake us when we 
run out of crude oil. 

Run out of crude oil? Why 
worry? I read where a way has 
been found to make gasoline out 
of a dark, lustrous rock that’s 
plentiful in the western U.S. 

True, present production is 
very limited, but it may eventu- 
ally become a large scale com- 
mercial operation. 

The gloomy guy says “what’s 
the use.” The fellow with his 
feet on the ground says, “swell, 
let’s keep developing ways of 
getting this solidified oil out so 
that it can be added to our natu- 
ral reserve.” 

Listen to this: It is estimated 
that the deposits of oil contained 
in this rock are more than one 


trillion barrels. Wow! 
this 
more than 30 times the known 
US. 
and nearly five times the known 
petroleum reserves of the entire 
world. 


I understand reserve is 


crude petroleum reserves 


“First” Rule for Living 


How about this one to boost 
your morale. You’ve heard of 
the distinguished author, Will 
Durant—he’s quite a brain. 

He was asked to list 10 wise 
rules for living in the order of 
their importance. And what do 
think his suggestion 
was? Let me repeat it for you: 


you first 
“Begin the day with cleanliness 
—keep your bathroom immacu- 
late.” 

Would you have put this as 
Now I am 
sure Mr. Durant didn’t say that 
to keep us plumbers in business. 
The fact is he has learned the 
added joy of living that comes to 
those who make full use of the 
brain and the brawn of our in- 
dustry. 


the number one rule? 


Better Ways of Serving 
Yes, 


our New Year’s resolution, made 


my friends, don’t forget 


just a couple of months ago, em- 
braces the idea that we would 
“forever be on for 
better ways of selling and better 
ways of serving people.” It’s the 


the search 


bringing good 
times and happy people back to 
our land—that’s my claim. 


surest way of 


It’s been a long lesson—class 


dismissed. END 
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"Time is money in this 
save us plenty 


says W. E. Walter, president 
W. E. Walter Co., Inc. 
Detroit, Michigan 


W. E. WALTER COMPANY'S F-100 Styleside pickup with 


“WEMLTER 
tke 


SEMERAL 
CONTRACTORS 


bi *) 


8-foot body carries men and materials to the job in style. 


“Our work can’t wait, 
and FORD trucks 

get us there fast and 
economically!” 


“We handle regular light construction 
jobs, specializing in on-the-spot repairs 
to buildings with fire or wind damage. 
Trucks are an important part of our 
operation and since we normally have 
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two men per truck, we must get to the 
job with the minimum amount of delay. 


“Our Fords not only get us there 
quicker, but their big 8-foot box 
carries enough materials and equip- 
ment to take care of our average job 
in one trip. Our drivers like the way 
Ford’s new Six engine moves through 
traffic and we are very pleased with 
its operating economy. In fact, their 
performance is so outstanding we’re 
adding two more ’58 Ford trucks to 
our fleet.” 





Official registrations 
show... 
AMERICAN 
BUSINESS BUYS 
MORE 
FORD TRUCKS 
THAN ANY OTHER 
MAKE! 





eel 
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business and our Fords 
_ of both!" 


Whatever your business... 
there’s a FORD truck 

for your special 
needs! 


Oficial registrations for 1957 
show that American business buys 
more Ford trucks than any other 
make. There are many reasons 
for this popularity . . . many 
reasons for you to make your 
next truck a Ford! 


To begin with, Ford offers a 
complete line of over 360 truck 
models, ranging from pickups to 
giant tandems. And there are 
Ford Dealers almost everywhere, 
ready to help you select the 
truck best suited for your indi- 
vidual job. They’re ready with 
modern service facilities, trained 
mechanics and low-priced Ford 
parts to keep your trucks on the 
job, earning for you. 


Ford trucks are your best buy, 
too! Ford’s initial costs are low 
and resale value is traditionally 
high. Modern Ford Styleside 
pickups, for instance, are the 


lowest priced with full cab-wide 
body ... giving you 23°% more 
loadspace than any traditional 
type pickup. 


Only Ford offers the economy 
of Short Stroke power in all 
engines, Six or V-8. And from 
pickups to two-tonners, the new 
Ford Six features an economy 
carburetor for up to 10% greater 
gas mileage. It’s plenty peppy 


FORD’S NEW 223 SIX 

Brake Horsepower —139 @ 4200 rpm 
Bore —3.62 in. Stroke — 3.60 in. 
Displacement — 223 cu. in. 


too, with more horsepower per 
cubic inch than any other six in 
its class. And Ford’s rugged cab 
and chassis construction means 
these new ‘58s are built to last. 
All this plus the proven fact that 
Ford trucks last longer adds up 
to America’s No. 1 truck value. 


See your local Ford Dealer for 
the latest in ’58 trucks or the 
best in A-1 used trucks. 


FORD TRUCKS COST LESS 


LESS TO OWN...LESS TO RUN...LAST LONGER, TOO! 
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Soap Dish 

A soap dish for 
single-lever kitchen 
been announced by American- 
Standard. The lift-off dish, which 
is placed into position below the 
swinging spout, may be used with 


with its 
faucets has 


use 


ae 


f 


—. 
ap 


single-lever faucets whether they 
do or do not 
ments. 

Manufacturer: American-Stand- 
ard, Plumbing and Heating Divi- 
sion, 40 W. 40th St., New York 
City 18. 


SS 


have spray attach- 


Pressure Tank Charger 

A device that insures proper air 
charging of pressure tanks on do- 
mestic water systems has been de- 
veloped by Penn Controls. The 
unit can be applied on all stand- 


ard sizes of submersible and jet 
pumps. The charger contains a 
flow relief arrangement that avoids 
excessive buildup of service line 


68 


pressure. When applied to cen- 
trifugal, jet or submersible pumps 
with discharge capacities ranging 
from 5 to 23 gpm against a tank 
pressure of 20 lbs, the unit pre- 
vents service line pressure in ex- 
cess of 75 lbs during an air charging 
or normal pumping cycle. 
Manufacturer: Penn 
Inc., Goshen, Ind. 


Controls, 


Centrifugal Water Circulator 

A centrifugal water circulator 
for hydronics has been developed 
by Fostoria. The competitively 
priced unit carries a five-year re- 
placement warranty. It is based 
on the company’s “seal-less” de- 


sign. Engineering improvements 
eliminate the need for a starting 
mechanism or overload protecting 
device. The pump weighs 11 lbs 
and can be used for 
zones up to 100,000 Btu. 

Manufacturer: Fostoria Pressed 
Steel Corp., Pump Division, Fos- 
toria, O. 


circuits or 


Filter-Skimmer for Pools 

A combination filter-skimmer for 
use in swimming pools has been de- 
veloped by Pace Filters. The unit is 
installed below the pool deck, 


thereby removing equipment from 
the pool area. The equipment auto- 
matically filters and skims without 


a backwash operation. Only 
valve is required to operate 


one 
the 
system. 

Manufacturer: Pace Filters, 1507 
E. Michigan St., Indianapolis 1. 


Gas-Fired Furnace 

A factory-assembled gas-fired 
furnace for use in new or existing 
homes has been announced by 
Thatcher Furnace. The unit, which 
is competitively priced, measures 
25 in. square and 65 in. high. Its 


H e 


output at the bonnet is 76,000 Btu. 
Input is 95,000 Btu. Other features 


include a_ single-port upshot 
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burner, knockout cold air returns 
on either side of the cabinet, doors 
on both 
blower 


direct-drive 
A belt- 
driven blower is optional. The cab- 
inet is insulated with 
foil-faced fiber. 

Manufacturer: Thatcher 
Co., Garwood, N.J. 


sides and a 


rated at 775 cfm 
aluminum 
glass 


Furnace 


Air Conditioning Contro! 
An ail 


signed to 


conditioning control de- 


reduce balancing costs 
by automatically maintaining uni- 
form air delivery 


unit in 


from each a-c 
induction 


introduced by 


high-pressure 


systems has been 


a war 
Qe) 


Primary air delivery from 
the unit is automatically held con- 
stant 


Trane. 
regardless of variations in 

A sensitive 
diaphragm controls a damper blade 
in the regulator to prevent fluctua- 
tions in air conditioner perform- 
The damper blade action is 
regulated by a calibrated adjust- 
ment rod. This rod is set externally 
to determine the control point. The 
regulator is built in 3 and 4-in. 
sizes for either left or right-hand 
air supply. 

Manufacturer: The Trane Co., La 
Crosse, Wis 


supply duct pressure. 


ance. 


Deck Faucet Line 
Price Pfister has added a line of 
top-mount housing-type sink deck 
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faucets to its Crown Jewel line. 
All models feature renewable stem 


assembly cartridges, self-locking 


and renewable seats. 
Each fitting has a removable bottom 
plate. The units are available with 
either cast brass or tubular swing 
spouts. Hoses, sprays and aerators 
are optional. 
Manufacturer: Price 

Brass Manufacturing Co., 
Humboldt St., Los Angeles 31 


seat screws 


Pfister 
3011 


Boost Pump Assembly 

A compact pump-motor-bracket 
assembly that provides a simplified 
2 or lighter 
overhead 


means of supplying No 
fuel oil to 


one or more 


heaters or furnaces has been 


an- 
The boost 
pump assembly is offered 


moto! 


nounced by Sundstrand 
with or 
intended to 


without and is 


supply an auxiliary tank equipped 
with automatic oil level switch for 


(Please turn to pag 70) 


Thermal-Electric Control System Balances Room 
Comfort Against Outdoor Temperature Changes 


A thermal-electric control 
tem for regulating home warmth 
and comfort in advance of outside 
temperature changes has been de- 
veloped by General Controls. The 
competitively priced system con- 
sists of a three-unit package. Its 
components are an outdoor ther- 
mostat that detects 


sys- 


weather 


changes, an indoor thermostat that 
receives and relays furnace adjust- 
ment commands and a 24-v, 60-cy- 
cle transformer that supplies the 
The 
system contains no moving parts or 
vacuum tubes 

Manufacturer: General Controls 
Co., 801 Allen, Glendale, Calif. 


operating electric current 





New Products 





(Continued from page 69) 


control of boost pump motor oper- 
ation. Single and two-stage pump 
assemblies (illustrated) are avail- 
able. A cutoff valve on the two- 
stage pump prevents loss of sup- 
ply head to the auxiliary tank, in- 
suring quick recovery following 
shutdown periods. Delivery rate of 
the boost pump is 30 gph with No. 2 
fuel oil. 

Manufacturer: Sundstrand Hy- 
draulic Division, Rockford, Ill. 


Cast Iron Boiler Line 

A line of gas-fired 
boilers featuring specially designed 
water tube sections with 6-in. ports 
aad tappings has been introduced 
by Peerless Heater. The boiler 
design incorporates 13 gas passages 
per section, with six 


cast iron 


horizontal 
tubular water passages with inter- 
mediate risers and end headers that 


form boxed gas passages. The off- 
center water tube construction of 
boiler when 


sections, assembled, 


forms a staggered, lengthened flue 








travel. A total of 33 sizes is avail- 
able, rated at 600,000 to 5,400,000 
Btu/hr input. 

Manufacturer: The Peerless 
Heater Co., Boyertown, Pa. 





New Appliance “Does Everything’: Serves 


as Sink, 


Detergent Dispenser, Electrical Outlet, etc., etc. 


A new kitchen appliance called 
the Servi-Center has been intro- 
duced by Youngstown Kitchens. 
The unit provides “all the conveni- 
found in a modern cabinet 
sink” plus a number of unusual 
features. Basically, the appliance is 
made up of a modernistic-design 
back panel, a large sink bowl and 
Formica counter surface mounted 
on an undersink cabinet. 

The features include two electri- 
cal outlets for the small 
cooking appliances, one connected 


ences 


use of 
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to a clock timer; an aerated faucet 
concealed behind a stainless steel 
hood with water pressure and tem- 
perature selected by a single lever 
control; push buttons that dispense 
detergent and hand lotion; a lighted 
bowl; and tilt-out storage bins. 
The appliance is available in 42 
and 54-in. sizes. The back panel is 
also available as a separate unit for 
use on continuous counter tops. 
Manufacturer: Youngstown 
Kitchens Division of 
Standard, Warren, O. 


American- 


Water Chiller 


A water chille: 
eration with a year-round fan-coil 
residential hydronic air condition- 
ing system has been introduced by 
National-U.S. Radiator. It is avail- 
able in 2, 3 and 5-hp sizes, with ei- 
ther air or 


for summer op- 


conden- 
sers. The chiller is factory assem- 
bled, hermetically and 
shipped complete with all neces- 


water-cooled 
sealed 


sary components, including refrig- 
The chiller is installed next 
to the boiler and, in summer, pro- 
chilled 


erant. 


vides water in circulation 


through the same piping and fan- 


units that heat the home in 


wintel 


coil 


Manufacturer: National-U.S 
Radiator Corp., P.O. Box 1047 
Johnstown, Pa. 


Five-Jawed Vise 

A competitively priced 4 to 4%4- 
in. capacity vise has been devel- 
oped by Toledo Pipe Threading 
Machine. Two jaws have been 
added to this model, making a 
total of five to facilitate a positive 
grip. The unit 
strong frame, utilizing large Acme 


also features a 


screw threads. Nonslip integral 
pipe benders are designed to keep 
pipe Evenly 
tributed contact points insure prop- 
er mounting. 

Manufacturer: The Toledo Pipe 
Threading Machine Co., 1445 Sum- 
mit St., Toledo 4, O. 


(Please turn to page 72) 


from slipping. dis- 
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arm stron 
ADHESIVE 


520 


Waterproof joints are assured when you use Armstrong 520 Adhesive. 
The cement forms a strong bond that resists deterioration with age. 


520 Adhesive assures vapor-tight joints 
on Armaflex insulated lines 


Cold line insulation must be sealed tight against vapor if it is to stay dry and efficient 
in service. For a tight job, vaporproof Armaflex pipe covering should be applied 
with vaporproof 520 Adhesive. Its waterproof bond provides an excellent seal at 
all joints, grows stronger with time, and resists deterioration as it ages. 520 Adhe 
sive is easy to use. A thin brush coat is applied to both surfaces to be joined, al 
lowed to dry, and the surfaces are presse d together. 

This adhesive is the only sundry material required for the installation of Arm- 
cl as Rial strong Armaflex. No bands, twine, protective coatings, canvas, or cements are 
Armaflex on dis necessary. Fitting covers are made up from miter-cut Armaflex pieces, assembled 
plays or window with 520 Adhesive. 

He = - Full details on Armstrong 520 Adhesive, as well as Armaflex Pipe Covering, are 
wholesaler who contained in free descriptive folder. For your copy, write today to Armstrong Cork 


sells Armaflex Company, 2205 Todd Avenue, Lancaster, Pennsylvania 


Armstrong INSULATIONS 
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Btu, using accessory duct heaters. 
Manufacturer: Perfection Indus- 

tries, Division of Hupp Corp., 1135 

Ivanhoe Rd., Cleveland 10. 


New Products 





(Continued from page 70) Heat Pumps 

Cylinder Valve Three self-contained air-cooled 

Insto-Gas has redesigned its heat pumps with balanced capaci- 
flange-type cylinder valve to per- ties on both heating and cooling 
mit a finer degree of flame control cycles have been developed by Per- 
at the cylinder than formerly. A fection. The units are available 
“throttling” effect is now built into 
the valve, permitting low flame set- 
tings that allow the pilot flame to 
be maintained. The improved valve 


Gas Conversion Burner 

A burner for converting its oil 
furnaces to gas operation has been 
introduced by Rheem. The burner 
fits the same opening at the front 
of the furnace as that occupied by 
the oil burner. A complete set of 
three orifices is shipped with each 
burner. With this equipment, the 
correct orifice for 84,000, 95,000 
or 112,000 Btu output can be in- 
stalled, duplicating the capacities 
of the oil furnaces. All controls are 
installed on the conversion burner 


in 2, 34% and 5-hp sizes and fea- 

ture a special air metering device. 

This device permits custom tailor- 

ing of evaporator air delivery to fit 

specific air volume requirements of 

new or existing duct systems. The 

user can also change volume by as 

is offered on the 5, 18 and 35-lb much as 25 percent between winter 
capacity cylinder models. and summer. Cooling capacities are 
Manufacturer: Insto-Gas Corp., 21,000 to 48,000 Btu. Heating ca- 
998 E. Woodbridge, Detroit 7. pacities range from 22,600 to 103,400 


Ottawa Unveils Competitively Priced 
Backhoe and Front End Loader Line 


ready for electrical connection to 
Zi 


room thermostat, power source and 
fan and limit controls. 

Manufacturer: Rheem Manufac- 
turing Co., 7600 S. Kedzie Ave., 
Chicago 29. 


Tank Lever, Locknuts 

A tank lever and a series of lock- 
nuts have been developed by Mas- 
ter Cast. The tank lever features 
a specially designed copper, nickel 
and chrome plated handle to pro- 
vide ease of operation. It fea- 
tures a heavy-duty spud with cast 
threads and a solid brass arm fas- 
tened to the handle by a “D” slot, 
preventing the arm from turning. 
The locknuts are threaded to speci- 
fications. They are available in 


A competitively priced line of ing. Other features include re- 


backhoes and front-end loaders for 
use with a variety of tractor makes 
and models has been introduced by 
Ottawa. One backhoe digs to a 
depth of 121% ft in any position of 
190-deg. continuous are of swing. 
Outriggers, boom structure and 
mechanism are supported by an A- 
frame that is constructed in boxed 
sections. A turret-type seat that 
pivots with the boom is offset; so 
the operator can see without lean- 
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*verse-mounted bucket and crowd 


cylinders. 

The loader is designed as a com- 
panion unit to this backhoe. When 
mounted on the same _ tractor, 
loader lifting capacity is 2400 lbs, 
with 3500 lbs breaking and 7000 lbs 
digging force at the cutting edge of 
the backhoe bucket. 

Manufacturer: Ottawa Steel Di- 
vision, Young Spring and Wire 
Corp., Ottawa, Kans, 


<*> j 


plain or dichromate finish. One is 
a 1%-in. strainer locknut, another 
is a 2-in. spud locknut and a third 
is a 33g-in. basket strainer locknut. 

Manufacturer: Master Cast Co., 
P.O. Box 115, Howell, Mich. 


(Please turn to page 76) 
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PUT YOUR MONEY IN ADDED CONVENIENCE... 


but don't 
“Gold-Plate’ 


the drain! 


€ 




















Specify Republic Steel Pipe for maximum 


economy in waste line service 


Everything else being equal, the house with a 
full complement of modern conveniences is a 
sure-fire seller with today’s home buyer. The prob- 
lem is how to add conveniences without being 
priced out of the market. 

Part of the answer, at least, is a matter of choos- 
ing fully dependable, yet economical, building 
materials. This is why, for waste lines, your best 
choice is Republic Steel Pipe. 

First, steel pipe is lower in initial cost than other 
pipe materials. Moreover, its price and availability 
remain relatively stable, eliminating costly work 
stoppages and job estimate variations. 


Next, since one grade of steel pipe meets all re- 
quirements, inventory can be reduced. And there is 
no problem caused by installing the wrong grade. 

In addition, Republic Steel Pipe provides 
excellent workability. This, plus the reputable 
plumber’s steel pipe know-how, assures low-cost 
waste line systems. 

Result: when you install Republic Steel Pipe 
waste lines, you gain valuable dollars to help pay 
for sales-building conveniences. For complete 
details, contact your Republic Pipe Distributor, 
or write Republic Steel Corporation, Department 
DE-5369, 1441 Republic Bldg., Cleveland 1, Ohio, 


REPUBLIC STEEL 


Woldi Widest Range of Standard, Steels and, Stool Product (oi. wea 
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Right in time for the kickoff of your Industry’s 


BOLD NEW 
PROMOTION 


to help you get your share of the 


NEW! CRANE “58-1” DISPLA NEW! 
ree _—‘7-PIECE 

PROMOTION 

KIT FOR | 
































*Package includes Crane “58-T”’ Display plus 7-pc. kit . . . a $30.00 value for only $10.00! 


Get in touch with your Crane Branch or 
Crane Wholesaler for full details now ! 
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1958 promotion! 


CRANE 
PACKAGE" 


$15 billion remodeling market 


includes: NEW! FULL-COLOR 


C giant "Renew the heart 


lh = Hes CRANE AD IN ute, APRIL 28 


C ‘Free check list’’ streamer 


es 


oa 
. 

Ce ar 

~ E. 4 Why not @ bathroom that’s hers 


home remodeling 


"check lists” for hand- -_ 

outs or self-mailers ; Aes 
>» 

al g floor plan handouts of 


o heen ante Gian invites readers to get free floor plan at their Crane Dealer's. 
"Mrs." ‘bath advertised Ad also appears in BETTER HOMES & GARDENS, The 
AMERICAN HOME, HOUSE & GARDEN, SUNSET, and 
SUCCESSFUL FARMING... reaching 66,000,000 readers 

including the best remodeling prospects in your area. 


QUALITY 
PLUMBING 
AND HEATING 
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(Continued from page 72) 

Gas Heating Control 

A combination control for gas 
heating equipment that can be con- 
verted from manual to either hy- 
draulic bulb thermostat operation 
or an electrically operated room 
thermostat at the option of the ap- 
pliance manufacturer has been in- 
troduced by Robertshaw-Fulton. 
Any of four units may be added to 
the basic unit: (1) a snap-action 
self-contained hydraulic thermo- 
stat, (2) a snap full-on—snap-off 
to bypass hydraulic thermostat, (3) 
a snap on to high flame—throt- 
tle down to bypass—snap-off hy- 
draulic thermostat, (4) room 
thermostat silently operating the 


gas valve. A pressure regulator is 
optional on all models. 

Manufacturer: Grayson Controls 
Division, Robertshaw-Fulton Con- 
trols Co., Long Beach, Calif. 


Aluminum Utility Tube 

An aluminum utility tube has 
been announced by Wolverine 
Tube. Applications for the tube in- 
clude instrumentation and air lines, 
connecting lines for stoves, pumps, 
oil burners, water heaters, etc. It 
is offered in sizes from ¥% to 5g in. 
od and is packed in master cartons. 

Manufacturer: Wolverine Tube 
Division of Calumet & Hecla, Inc., 
17200 Southfield Rd., Allen Park, 
Mich. 





Self-Rimming and Other New Features Are Added 
to the Elkay Line of Stainless Steel Sinks 


An integral rim sink bowl] that 
features a slide-lock fastening sys- 
tem has been introduced by Elkay. 

Trademarked “MiraRIM,” the 
new sink consists of bowl, rim and 
fasteners in a single unit. Movable 
clamps slide along four channels on 
the underside of the sink, allowing 
the unit to be dropped into the 
counter-top and sealed in a matter 
of minutes. Extra clamps can be 
added before or after installation. 

Also introduced by Elkay is a 
“Sinkette” combination sink bowl 


and self-draining apron (shown 
here). The stainless steel apron re- 
the for a 


drainboard. 


places need separate 


alin single and double-bowl mod- 
els, the sinks range in size from 32 
to 72 ins. Aprons are provided 
on left, right or both sides of the 
bowl. (For more information on 
both products, see page 61.) 

Manufacturer: Elkay Manufac- 
turing Co., 1874 S. 54th Ave., Chi- 
cago 50. 


Cellar Drainer 
A space-saving cellar drainer 
that permits a sump pump installa- 
tion entirely below floor level has 
been developed by Penberthy. The 
drainer measures 11% in. high. It 
features a waterproof motor, switch 
and cord, arranged for “packaged”’ 
installation in standard sewer crock 
sumps from 15 to 24 in. In existing 
basements, the 1%4-in. discharge 
piping and three-wire cord can be 
brought up through holes in the 


erecta 


sump cover. Where new floor is 
poured, pipe and cord are brought 
out to service connections below 
the floor line (see illustration) 

Manufacturer: Penberthy Manu- 
facturing Co., division of Buffalo- 
Eclipse Corp., 1242 Holden Ave., 
Detroit 2. 


Globe Valves 


Hammond Brass has announced 
a series of plug-type globe valves 
featuring hardened stainless steel 
renewable seats and discs. The 
valves are designed for 150, 200 and 
300 lbs working steam pressure. 
The valves can be used for service 


requiring extreme resistance to 
corrosive action on seat bearings, 
such as that caused by’ throttling, 
wire draw and foreign particles. 
The valves are available in sizes 
from %4 to 2 in. 

Manufacturer: Hammond Brass 
Works, 1844 Summer Blvd., Ham- 
mond, Ind. 


(Please turn to page 80) 
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STEIVBEFG 


How to beat Old Debbil Time... 


We frustrate Time... by forming Lewin-Mathes 
Seamless Tube and Pipe out of ageless Copper... 
heavy-walled and durable . . . smelted to meticulous 
purity in our own refinery. 


We take Time...as integrated specialists, to test 
and check and analyze each step in production— 
from raw material to finished product—to guarantee 
perfect, enduring quality. 

We save you Time... through a nation-wide net- 
work of Service Offices and Mill Depots, linked by 
Teletype, to assure on-schedule deliveries. 

The Time you take to specify Lewin-Mathes for 
your Copper Tube and Pipe applications will be 
to your everlasting credit—and satisfaction! 


- 
a 


LEWIN (©) MATHES 


SAINT LOUIS, MISSOURI 


~ 

“ 

4 
=< 


OiviSton OF CERRO OE PASCO CORP. 
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you're not 
still using 
safety 


switches? 


but if you are, 
be sure to read these 


facts from 


Westinghouse... 





Safety switches versus AB-I breakers is an old, old con- 
troversy. Westinghouse manufactures both at their 
Beaver, Pennsylvania plant. 

Here’s their authoritative, unbiased report in the in- 
terest of better circuit protection: 


Fact: AB-I’s cost less. In most all motor applications, 
AB-I’s are lower priced than an equivalent safety switch 
equipped with fuse. (For a rating-by-rating cost com- 
parison, write to the Westinghouse address shown below 

Fact: AB-I’s require less mounting space. To pro- 


tect a given motor size, the AB-I breaker will nearly 
always be smaller (up to 40% smaller, never larger) 
than dan equivalent safety switch. 





Fact: AB-I’s require no maintenance. No costly 
fuses to replace; no production time-loss due to fuse 
replacements; no maintenance of any kind! 


Fact: AB-I’s are safer. With breaker protection, motors 
can’t single-phase. There are no exposed live parts on 
an AB-I breaker to endanger workmen; no need to open 





the cover to reset the handle; no dangerous fuse replace 
ments. 


Fact: AB-I’s are more versatile. Only with AB-I 
breakers can you use convenient, time- and money 
saving accessories such as bell alarms, shunt-trips, aux 
iliary interlocks, etc. 

It’s a fact. AB-I breakers are the safest, surest, least 
costly means of circuit protection. On your next order, 


order the best in AB-I breakers—by Westinghouse 
}- 20292 


you CAN BE SURE...1F 17s 


Westinghouse jw 


ms 





G 


“ 
STANDARD CONTROL DIVISION 
Beaver, Pennsylvania 
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(Continued from page 76) 

Bleeder Valve 

A bleeder valve made of poly- 
vinyl chloride has been developed 
by Walworth. The valve can be 
used for bleeding, sampling or 
drawing off small amounts of liquid 
from pipe lines, duct systems, 
tanks, etc. It has no packing and 
operates in the same way as a drain 
cock on a steam boiler. A seal 
formed by the back seat at the base 
of the valve stem insures tight clo- 


Left-hand threading 
the valve to close when the hand- 
wheel is rotated in a clockwise di- 


sure. causes 


Trane to Enter Residential Market in Mid-1958 
with Broad Line of Heating and Cooling Products 


Trane Co., a major manufacturer 
of commercial air conditioning 
equipment, will enter the residen- 
tial year-round comfort market 
this summer. (Official announce- 
ment of the expansion move was 
made earlier this year. See DE, 
March, page 173.) The firm plans 
to market a broad line of central 
home heating and cooling products. 

The line will include residential 
year-round air conditioners, gas- 
fired furnaces for heating only, 
cooling components for addition to 
existing warm air heating systems 
and cooling equipment for use in 
homes with hot water or steam 
heating systems and other cooling 
applications requiring independent 
air delivery. 


wTrane will market five upflow 
discharge furnaces, ranging in Btu 
input from 77,000 to 155,000. The 
units will feature compact dimen- 
sions, a specially designed sectional 
heat exchanger and will be avail- 
able for use with natural, mixed or 
LP gases. All models measure 26 
in. deep and 16 to 24 in. wide. 

To achieve year-round air condi- 
tioning, a remote condensing unit 
and a furnace-mounted cooling coil 


80 


combined with the furnace. 
The air-cooled condensing unit (il- 
lustrated at right, above) can be 
installed outside the home. Its 
principal components—compressor 
and condenser—are positioned in a 
weatherproof steel cabinet. Initial 
marketing will consist of 2, 3 and 
5-ton models. 

A furnace cooling coil and a duct 
cooling coil also are included in the 
line. The duct coil is used where 
head room is limited. 


are 


wFor use with existing hydronic 
systems or other cooling applica- 
tions requiring independent air 
delivery, Trane will market fan- 
coil units in 2, 3 and 5-ton sizes 
(illustrated above left). 

Also available will be an acces- 
sory discharge chamber. The fan- 
coil unit with discharge chamber, 
combined with an air-cooled con- 
denser installed on the roof or other 
outside location, is suited for hori- 
zontal commercial installations. 

There will be a five-year war- 
ranty on all refrigeration systems 
and a 10-year warranty on heat ex- 
changers. 

Manufacturer: 
La Crosse, Wis. 


The Trane Co., 


rection. The valve is available in 
34-in. size with male ips threads 
It can be serewed into female 
threaded 34-in. fittings or fixtures, 
or used with appropriate bushings 
for size adjustments. 

Manufacturer: The Walworth 
Co., 750 Third Ave., New York 
City 17 


Dishwasher-Dryer 

A combination dishwasher-dryer 
equipped with a drop-leaf top that 
either a “breakfast 
counter” or extra working surface 
has been introduced by Waste 
King. The top opens into a 47 by 
26 in. surface of laminated plastic. 
The top and front panel, plus flex- 
ible water and 
make the unit adaptable as a free- 
standing or  undercounter 
Other features 
snap-on rubber swivel castors. 

Manufacturer: Waste King Corp., 
3300 E. 50th St., Los Angeles. 


can serve as 


hose connections, 
ap- 


pliance. include 


Drinking Fountains 

A line of vitreous china drink- 
ing fountains has been announced 
by Kohler. The fountains feature 
nonsquirting bubblers and a metal 
guard that protects against mouth 
contact. Uniform flow under vary- 
ing pressure is maintained by a 


volume regulator. Fittings are 
made of brass and are chrome 
plated. All models have bowls 
measuring 14 by 13 in. The model 
at upper right in the illustration 
stands 10 in. high with a 34-in back. 
The unit at left features a 6-in. 
back with a height of 15% in. The 
model at lower right has a 13 in. 
high back and an over-all height 
of 2214 in. All models are mounted 
on concealed wall hangers and are 
available in color or white. 

Manufacturer: Kohler Co., Koh- 
ler, Wis. 

(Please turn to page 141) 
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For Any Installation: 
Shaliow or Deep Well 





Here, for the first time, | 1 r ‘ 
»>which can meet the needa of all the 


domeatic inatallationa in your area 


shatiow and deep uw lta the new Rap 
dayton VYewire Dolphin® with advanced 
SIMPLIFTED design, providing the eas 
ont implest, most iexpensive iatatia 
tion of wiring and piping The Bewir 


Dolphin | Wailable in tt different model 
and is capable of reaching to depths of 
160 feet in 4° Cor larger) wells. What 


o 
more, this deluxe quality modern sub 
mersible has the exclusive Rapidayton 
“Double Life” stage design. And it retail 


in the same price range as jet pumps 
making it possible for you to quickly cap 
ture the heart of the big volume, high 
profit market 

Available in pump only models or as 
complete systems. Deep-Setting models in 
4, 4%, %, %, 1 hp.; Mid-Range in 


14, 14, %, 1 h.p.; High Capacity in 34, Models include pump with attached cable 
1 h.p. and motor overload protection box. Motor 
; pat. p sizes, 4, through 1 h.p. 





Complete Ready -to-iInstall Systems 
No Pre-installation Preparation at Well Site 





This is the way a You can order any of the 11 models of the Rapidayton 2-wir 
complete system Dolphin as a complete ‘package,’ which includes a generous 
reaches you. Every- supply of cable attached to the pump, overload protection box 
thing in the carton with reset circuit breaker, fittings, and a 42-gallon pressure tank 
except the tank! hot-dip galvanized inside and out. This simplifies ordering, ship 







ping, and warehousing. And it gives you everything 
you need at the well site—without costly pre-installa 
tion preparation. See installation sketch on third page 


Mail Coupon on Back Page 


Y4 h.p. pump, including attached cable so 
and overload protection box, retails for $4 6° 





wirnn DOLPHIN SUBMERSIBLES 


* 
climax ROYMMAGIOIC Golden Era”’ of leadership 


First AUTOMATIC Water System 


lt is logical that Rapidayton should launch its 50th year with 
the finest 2-wire submersible ever made, Half a century ago 
the company was founded to produce the first fully automat 
electric (piston type) water system shown at the left, Well 
over 2,400,000 “Tait pumps now are in dependable services 
yround the globe, Rapmdayton today continues to produce a 


complete line of both shallow well and deep well piston pump 


Advanced SIMPLIFIED Jet 


Five vears ago, Rapidayvton developed an an 

of, Tt was named the Convertible Champ 

first completely packaged jet convertible to 

hundred dollars. In addition, it could be convert 

or deep wells without the purchase of additional pump part 

Today, there's an entire family of both horizontal and verti 
cal, single and multi-range Rapidayton Champions—the most 
famous, the most complete, the most “sellable” line of jet 
in America 


Advanced SIMPLIFIED Submersible 


Rapidayton engineers, who developed the exclusive “Double 
Life” stage design for maximum protection against sand, next 
turned their attention to simplification of the submersibl 
pump. The result is the advanced SIMPLIFIED design found 
in the new Rapidayton 2-wire Dolphin—a pump so simple, 
easy, and inexpensive to install that an entirely new, big 
volume, high profit market will be quickly opened up. Now 
Rapidayton offers the only truly complete line of 4” sub- 
mersibles—in both 2-wire and 3-wire models. 





ONE SOURCE FOR ALL YOUR NEEDS 


A complete modern line of pumps and water systems, including 2-wire sub- 
mersibles for 4” or larger wells, 3-wire submersibles for both 4” and 6” wells: 


single, multi-stage and convertible jets; shallow and deep well piston models. 


<q LOOK INSIDE! 





Advanced 
SIMPLIFIED Design 


The new Rapidayton 2-wire Dolphin meets the needs of in- 
stallers and customers who have long wanted a high quality 
submersible pump of outstanding performance (1) suitable 
for any domestic well, and (2) so simple in design that instal- 
lation, operation, and service are as simple as ABC. Here’s 
such a pump, with an array of exclusive, ‘‘sellable” features. 
And of course it has the exclusive ‘‘Double Life’ stage design 
which offers the most perfect solution to the sand problem. 


1. Built-in Pipe Vibration Eliminator 
and Check Valve 


Built-in “cushion” feature absorbs all pipe vibration . . . Tait- 
designed and made check valve is positive closing; poppet can- 
not be cocked. 


2. Patented “Double Life'"' Stage Design 


The exclusive design of the stages, plus the use of stainless 
steel for cases and tough nylon for impellers, reduces the possi- 
bility of damage from sand. A tremendous’ Rapidayton plus 
value which gives the Rapidayton Dolphin one more “‘sellable” 
feature that can be matched in no other submersible. 


3. Perfect Motor Seal 


This Tait-engineered seal is electronically tested and gives posi- 
tive protection against leakage. 


4. “Plus Power" High Efficiency Motor 


The Tait-designed and made motor is built for extremely high 
efficiency and “plus power.”’ Dielectric fluid-filled, with perfect 
hermetic seal. Electronically tested. Impeller design eliminates 
need for power-robbing thrust bearing in motor. 


5. Factory-Attached Cable 


Two-wire cable (60, 80, or 100 ft. long, depending upon the 
horsepower of the pump), is attached to pump, eliminating 
all cable and water-tight splicing problems. 


6. Exclusive Motor Starting Switch 

Motor has exclusive hydraulic starting switch (pat. pending) 
with special mercury cut-out and a super size capacitor with 
power surge that assures high-torque starts and long motor life. 














Easy SIMPLIFIED Installation 
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_* Here’s the simplest submersible pump installation in the world. All you 


tank. That’s it! 
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Bleeder ry 
orifice Tr 





tee | is necessary, piping is as simple as can be. 
Well —_ 
oe | submersible and forget it. 
Discharge ——»> 
pipe SIMPLIFIED 
q Fittings Packages 
Package A—for 4, 4 h.p. pumps: 
pressure switch, pressure gauge, 1” 
Attached cable —>- check valve, snifter valve, air volume 
(to overload box) " 


= control with connecting tubing. 


Package B—for %, %, 1 hp. 
pumps: pressure switch, pressure 
gauge, check valve, bleeder orifice, 
snifter valve, air volume control, pres- 
= sure relief valve, necessary fittings for 
installation of these items. Fittings 


POCO O Cee e eee Eee eeeeeseeeeeeEeeseeseeeceeeeeseseeeeeeeseseeeeseeeeeesS 


SIMPLIFIED Motor 
Overload Protection Box 





Provides for the simplest wiring hook- 
up and gives convenient, permanent 
protection at circuit rating. Trip free. 
= Service can be restored (after harm- 

— less overloading or short circuits) by 





do is connect the pump to a single discharge pipe of proper length and 
lower it into the well (4” or larger). There’s either a 60, 80, or 100 ft. 
cable attached to the pump (depending upon horsepower). You merely 
connect the attached cable to a simple overload protection box (which is 
furnished), wire from box to switch, and connect fittings to pressure 


a it j Since there is no control box, electrical problems are eliminated. Since 
the cable is attached to the pump when it reaches you, there are no sepa- 
rate cable or water-tight splicing problems. And since only one well pipe 


The pump operates completely submerged, where it cannot be seen or 


heard, and where it cannot freeze. The pump never needs to be oiled. 
And it never needs to be primed. Install the Rapidayton 2-wire Dolphin 





ane 248 Bie be 


Package A Package B 
furnished in 1,” or 1” sizes. Pump dis- 
charge is 144”. Pump capacities shown 

(next page) are rated with 11,” fittings 

and discharge pipe. 1” fittings and pipe 

may be used at reduced capacities. 


a 
* 
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pushing reset button. Eliminates need 
for service. 
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A water system is behind it all... 


Use May to Start 
Your Big Push on Pumps 
and Related Products 


oy 


This is water systems month. It’s the beginning of the traditional 
“selling season” on water systems and related products. 

But this year it can be more than that. If your business touches 
upon, or is contiguous to, the rural market in any of its phases—it can 
be the start of the biggest profit year you've ever had 

Consider these points 


# Rising farm income: A bright spot in the nation’s economy is the 
rise in net farm income reported by the U. S. Department of Agricul- 
ture—already up 10 percent in 1958 over last year. Since the opposite 
is true in urban areas, where incomes are declining, the rural market 
becomes doubly attractive this year 


= Flight to the country: The exodus of people and businesses from 
cities to suburban and rural areas continues at an accelerated pace 
Two out of every 10 families building new homes are building beyond 
existing water lines. Land purchases by industry for expansion are 
almost entirely in non-urban areas. In short, the rural market is 
growing bigger every day 


= Need and desire for home improvements: Farmers have deferred 
necessary home improvements during the years of declining income 
Now, with income on a rising curve, they have a lot of “catching up” 
todo... and they want to. Farm journals, county agents and others 
are increasing their efforts to sell rural families on the idea that the 
comforts and conveniences of city living can be theirs. Groups such 
as the Home Improvement Council continue to stimulate consumer 

(Please turn to center of page 88) 
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special 
report 








continued... 


THE DYNAMIC MARKET | 


for water systems-related products : 


What is a dynamic market? Ac- 
cording to Webster, dynamic means 
powerful, and it means active. 

So, after reading statistics on the 
farm and rural non-farm market 
for water systems and related prod- 
ucts, our headline writer necessari- 
ly selected the word “dynamic” to 
describe it. Because the market is 


powerful. And it is active. 


a Lock at it this way: If, within a 
few blocks of your store, one out 
of every three non-slum, “able-to- 
buy” homes was without running 
water in spite of having electricity, 
you'd have every reason to go into 
And after the homes 
had running water, you'd try to sell 


, 
Saies action. 


the homeowners a water heater, a 
flush closet, a kitchen sink, water 
connected appliances and a hot wa- 
ter or steam heating system 
Actually, of course, this market 
isn’t quite that close to home, at 
least for most p-h contractors. You 
have to raise your sights a trifle 
and go beyond the city water mains 
to find that one-out-of-three figure 
to the farms where, on a national 
average, you'll find one out of three 


still without running water. 
And you can easily triple that 
potential for water systems by 


adding to it the number of non- 
farm rural dwellings that still do 
not have running water. You'll find 
them at the edge of every small 
town, big city or suburb, and in re- 
sort areas. 

Let’s go back to the beginning 
and get the story in chronological 
order: 

In June of 
percent of all 


1957, 4,534,000 or 94 
the the 
country were electrified, according 
to U. S. Department of Agriculture 
figures. Now, go back to 1950 census 
figures of the U. S. Department of 
Commerce, when only 23 percent of 


farms in 


the electrified farms had running 
By 1957, that 64 
percent of the electrified farms had 


water. we find 


been equipped with water systems. 


s That leaves about 1,632,240 farms 
with electricity that still don’t have 
running water—about one-third of 
the total. 

And when we triple that figure 
by adding non-farm homes without 
running water, we have a potential 





Use May to Start Your Big Push... 


(Continued from page 87) 
desire for better living through continuing 
grams at national and local levels. 
What do these facts mean to you, the plumbing 


and heating contractor? 


Simply this: In all probability, there’ll never be 
a better time or a better year to launch an all-out 
sales drive aimed squarely at the farm and non- 


farm rural market. 


It is in recognition of this point, and the fact that 
“the pump is behind it all,” that Domestic Enct- 


of about 4.6 million prospects for a 
water system sale. 

And we're not talking about the 
down-at-the-heels, 
the 
found in some suburban and 


shack-type of 


farm, or tarpaper lean-te’s 
un- 
Out-and-out 


slums are not included in the fig- 


incorporated areas. 


ures. They include homes where 
the money to buy and the desire to 
the 
added conveniences it makes pos- 


own a water system and all 


sible are present 


a By sheer size alone, then, the 
market is a dynamic one. But let’s 
not stop there. Department of Com- 
merce figures reveal that half a mil- 
lion farms with running water stil] 
have only cold water. Obviously 
they are immediate prospects for th 
sale of a water heater. And so are 
the 4.6 million (farm and non-farn 
homes) without running water, once 
they get it. 

So, without going a step further, 
we have 4.6 million water systems 
prospects plus half a million cold- 
water-only farms for a total of 5.1 
million water heater prospects 
Right there in the rural areas you 





NEERING is publishing a special series of articles on 
water systems beginning this month and continu- 


ing throughout the balance of the year. 


pro- 


If you are currently active in this market, use 
this special series to re-acquaint yourself with its 


potential and the methods you can use to increase 


your sales and profits in it. 


elf you are not active in the water systems mar- 
ket, but are ready to go beyond the city limit sign 
at the edge of town, use these articles to learn 


everything you need to know about this dynamic 


market and how to sell it. 
Good reading to you... 


END 


DomEsTIc ENGINEERING, May 


1958 
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lack running water 
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2.4 million 


toilet 
(50 percent) lack flush toilets 








with running water do not 
have a water heater 
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5.4 million 


Comrie) lack central heating 


have a figure that could whip the and dynamic the market is look in th 
spectre of recession back into the What about heating? In the 1950 rural market 
closet for you and a big chunk of census figures, 80 percent of farm than it has 
the industry—and, remember, this dwellings were without central time 
doesn’t include the rural non-farm heating and 60 percent of rural Naturally 
homes with cold water only non-farm homes were in the same talked about 

Here’s another statistic that can . unhappy fix. Undoubtedly, that overnight. There's a 
spell profits: 796,000 of the farms figure has been whittled down, but involved, but there’s no time 
with running water don’t have a_ it goes without saying that a lot of the present to get started 
flush toilet! boilers and everything that goes in- Fred Hout, vice president of the 

to a hydronic heating system can National Assn. of Domestic and 

a If contractors went out right now’ also be considered a part of the Farm Pump Manufacturers (and 
and tried to sell the new and re- water system package in the final president of the Barnes Manufac- 
placement water systems, water analysis turing Co., Mansfield, O.), has pre- 
heaters and flush toilets needed in Don’t forget, too, that in many dicted a total sale of 667,000 new 
rural areas, the industry would be rural non-farm and suburban areas and 272,500 replacement water sys- 
hard put to supply the demand homes have city water piped out to tems for 1958 
even if only half the potential were them for ordinary household uses, 
sold but costs and restrictions often pre- #How many of these will go int 

And that’s only a small part of vent the use of such water for territory you can cover? How many 
the plumbing side of the picture. gardens and lawns. These homes, of them will you sell? That's up to 
When we consider the bathtubs, too, are in the A-1 prospect class you, of course, but you may be sure 
lavatories, kitchen sinks, cabinets, your share can be a big one if you 
food waste disposers, dishwashers, slIt’s true, of course, that the mar- really go after the business 
laundry equipment and free-stand- _ ket picture varies in different areas. Now, turn the page and read how 
ing appliances that can become It will be better in some places DE has put the dynamic market for 
vrofitable add-on sales, we come a__ than in others. - water systems and related products 
little closer to seeing how really big The point is that the general out- _under the editorial microscope. END 


Domestic ENGINEERING, May 1958 





Pump Report .. . continued 


hat YOU Should Know About 
Water Systems Business... 


Customer attitudes, selling and installation tips, 
short cuts to profitable service—these are being 
revealed by the biggest survey of its kind... 


WITH THIS REPORT, DE launches the most penetrat- the Chamber of Commerce secretary, the health offi- 
ing and graphic study of the water systems and re- cer, FHA officials, local utility officials 
lated products market ever published for the plumb- everyone who could answe1 
ing and heating industry. 

As a first step in making the study, DE editors se- 
lected several Pilot Areas around the country for =» The editors talked to people—the users of wate 
intensive analysis. Each is being put under the edi- systems—farmers and non-farm rural 
torial microscope to ferret out all possible informa- 


anyone and 
questions about the 
trading area in general and its water systems market 


dwellers, to 
find out their attitudes. How were things going these 
tion about water systems in that area. days? Did they have a water system? How old was 

it? Did they need more capacity? Would they be buy- 
a Pilot Area No. 1 is La Porte County, Indiana, in ing a new one soon? How soon? From whom would 
the northern part of the state. Early last month, a they buy it? Why from him? What new water-using 


team of DE editors descended on the county seat and, appliance was the iittlke woman most interested in? 


with the blessing of county officials, went to work. What were the things that most 


They interviewed dozens of people in various ca- buy? And dozens of other questions 


pacities: the county agent, the REA representative, The editors talked to contractors much along the 


influenced her to 


COUNTY AGENT Everett Hartman (left) tallied CHAMBER OF COMMERCE executive secretary Howard Hill (right 
the number of farm homes without running outlined La Porte County for the DE research team and helped it 
water for DE editor Don Young and told of the chart the over-all “plan of attack’”’ on “Water Systems Pilot Area 
need for water systems in La Porte County. No. 1.” The county seat is La Porte (city), population 22,000. 
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i same line: How was business . “ER oe, <r ; : 
= water systems business especial- * pearany Pape or ey . : tess 
ly? How did they uncover pros- * pereninwtey wa s — ead 
pects? How did they sell them? : 
i What approach works best? What 
do customers like best about do- 
ing business with them? How do they install and 
service water systems? Do they follow up the initial 
sale for add-on business? How do they go about it? 
The answers to the above questions and many 
others are now being analyzed and will be interpreted 


in the full report from Pilot Area No. 1 next month 
Reports from other Pilot Areas will follow 


s To add dimension to its probing analysis, DE sent 

a four-page questionnaire to some 11,000 contractors 

around the country. Every conceivable question 

about water systems, the market, how to sell it, how 

to get repeat business, was asked. The results of this 

TO ADD DIMENSION to the Pilot Area surveys, over 

11,000 questionnaires were mailed to plumbing and 

heating contractors throughout the country. Analysis 

from the Pilot Areas selected for study. of the four-page, 35-question form should answer the 
These special reports of DE’s market study are de- complete who, what, when, where, why and how of 

the water systems and related products market 


mail survey are now being compiled and will be pub- 
lished in forthcoming issues to supplement reports 


signed to help you learn more about your market 


and, by applying many of the things you learn to you 





own business, make this the best year you've ever had 
in the sale of water systems and the products that 
depend on them for operation 


= You can start right now. Turn the page for the first For the first report from La Porte 


report from Pilot Area No. 1, La Porte County, In- 


diana, and read how Charley Dye is setting out to County turn the page 


make 1958 his best year in water systems. END 


FARMERS AND OTHER PUMP USERS told DE PLUMBING AND HEATING CONTRACTOR Norman Grandorf (right 
editor Hal Meier where they buy their water is aiming for more of the water systems market in 1958. Grandorf, 
systems, when they plan to buy their next one, and other dealers, told DE researcher Ed Bogusz how they 
how they chart water-using equipment needs. promote, install and service water systems in La Porte County 
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Pump Report... continued 


CHARLEY DYE is “going after” 
with renewed vigor. 


the business this year 
On his side: rising farm income, 


growing desire of rural families for “city’’ comforts, 
continued movement to the country by urban dwellers. 


First report from La Porte County -- 
Charley Dye tells how he’s going 


all out to make this... 


RIGHT HAND MAN Walter Reed takes 
many details off Dye’s shoulders, 
doubles as store and sales manager. 


How DOES THE PLUMBING and 
heating contractor build up a 
water systems business? 

How does he advertise, display, 
sell, install and finance this busi- 
ness? 

How does he upgrade his water 
systems business through add-on 
sales of boilers, water heaters, 
bathtubs, air conditioners and a 
wide range of other equipment 
that requires running water for 
successful operation? 


#To find the answers to these 
and other questions, DomeEstTIc 
ENGINEERING editors called on 
Charles Dye of Dye Plumbing 


Had in 
Products 


and Heating Co., La Porte, Ind. 
His story is the first report on 
water systems from DE’s Pilot 


Area No. 1. 


s Dye is located in what may be 
called a “typical” water systems 
community—a town with a popu- 
lation of some 22,000—with much 
of its income emanating from 
farm families in the surrounding 
area. Dye has been selling water 
systems since 1939, when he en- 
tered the plumbing and heating 
field. He is completing his most 
successful year in water systems 
confidently anticipates an 
even better year ahead. DomEs- 


and 
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asked 


”” 


TIC ENGINEERING him 
“How do you do it? 
“Td 
Charley 


without 
“that 


became a 


say question,” 


said, my water 


systems sales signifi- 
cant part of my business—some 
10 percent, with every indication 
that it'll grow—when I decided 
to offer the ‘complete water sys- 
tems package’ and set up a sepa- 
rate water systems department 
to handle it.” 


# At this point in the interview, 
Charley asked his sales manager, 
Walter Reed, 


the company for 13 years, to take 


who’s been with 
over: 


“Ten Reed, 


“our water systems business in- 


years ago,” said 





volved the sale of pumps only 
Our gross business in those days 
ran to only $3,500 a year, includ- 
ing our return from the sale of 
the pump, the labor and the in- 
stallation. From 1953 to 1956 we 
averaged only 20 pumps a year. 
Those weren't good years for us 
in water systems. 


» “Then,” Reed went on, “in 
June of 1957 we decided to take 
stock of ourselves. We came to 
the conclusion that we were los- 
ing a lot of profitable business, 
considering the potential.” 

In taking stock, Dye and Reed 
the conclu- 


came to following 


s10ons: 


(1) Their “share” of the poten-— 


tial water systems business wa 
worth going after. 

(2) They could get 
that business by setting up a sep- 


more ol 


arate “department” for water 
systems and going after the busi- 
ness systematically 

(3) Being able to offer a com- 
plete package water system in- 
digging ol 
them a 
powerful sales argument with po- 


stallation—including 


the well—would give 


tential customers 


# (4) They could augment thei: 
other plumbing-heating _ sales 
with the proper follow-up after a 
water system had been sold 

That same month—June, 1957 


(Please turn t page 94 





RELATED PRODUCTS helping to illustrate the 
benefits of running water are grouped around 
the water system display in Dye’s window 











FROM WELL TO DRINKING GLASS: Dye offers 
his customers the complete, one-contractor 
water systems “package He revitalized 
his pump department in mid-1957 at a cost 
of $6,000, including this 


\ets 


* CONPLLIE WLU DERVICE 


well-drilling rig 





DYE’S PROMINENCE in plumbing and heat- 


ing is reflected by his store sign 


left). 


Always ready to recognize the advantage 
of selling the “package,” his showroom 


display includes complete rooms 


... continued 


(Continued from page 93) 
—Dye set up his water systems 
department. To his “blue collar” 
staff of 68 he added two more 
men. He bought his own well- 
drilling rig and mounted it on 
a used truck. And he put Reed 
in charge of the department. To- 
tal cost of setting up the depart- 
ment: About $6,000. 

Since July 1, 1957, Dye has in- 
creased his pump sales by some 
400 percent. And he’s been en- 
joying add-on sales both in the 
field and across the counter, di- 
rectly attributable to his new 
emphasis on water systems. 


«During 1958, Dye expects to 
sell some 80 new, complete water 
systems. His average installation 
will run about $450 ($200 if he 
doesn’t drill the well). This will 
mean an extra $36,000 in volume 
this year. 

To that, Dye can add at least 
$400 per installation for add-on 
sales. “A water system sale to 
an older home may mean from 
$1,200 to $2,000 in add-ons,” Dye 


says. “In new homes it may run 


about $140 or so. I’d say the av- 
erage is $400 per installation.” 

For Dye that means about $32- 
000 more, or a total of about 
$68,000 for the year in water sys- 
tem and add-on business that he 
didn’t have a year ago. 


a Dye’s growing water systems 
business—like his other plumb- 
ing-heating sales—is the result of 
a well-integrated program of sell- 
ing. He has four full-time “out- 
side” salemen. In addition, Reed, 
who functions as sales manager, 
tries to spend three or four hours 
a day making calls. Dye frequent- 
ly sells too, but for the most part 
he leaves Reed in charge of the 
selling end of the business and 
concentrates his own efforts on 
management. 


» “One of the things Walt and 
I agreed on,” Dye says, “is that 
we would operate most efficiently 
—and profitably—if we had a 
‘sales department’ and a ‘sales 
manager’ to run it and coordinate 
the activities of our salesmen.” 
Dye’s add-on sales are the nat- 


below). 


ural result of his water systems 
business, he says, but Reed and 
the outside men go after it in 
systematic fashion. 

For example, after the instal- 
lation of each new system, Dye’s 
men bring a water sample to the 
store for testing. The results of 
the test are then shown to the 
customer by Ray Moeschl, one of 
the outside salesmen, who, while 
calling on the customer to re- 
port on test results, also discusses 
the possibility of installing a wa- 
ter softener, heater or other prod- 
uct that the customer doesn’t 
have. Moeschl about 12 
percent of his calls with a water 
softener sale. 


closes 


s Moeschl and the other outside 
salesmen are paid on a straight 
commission basis, working 
against a drawing account on 


which 


every six months. Journeymen 


adjustments are made 
are paid $5 for every lead that re- 
sults in a sale. 

Much of Dye’s business in wa- 
ter systems and related products 
(Please turn to page 96) 
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DYE’S HMasyest Vloey 


— | ie oa on Pome 


4 THIS MODERN 


TING SYSTEM! 
Cc 





, 
= 
CJ 
Same ejector gives 
shallow or deep 
well service. 
Compact, efficient, de- 
pendable. Bolt-on ejector s 
easily re-positioned for deep 
weil requirements Assembly 
complate with pump, “ hp 
motor, ejector, 13-galion hori- 


pressure tank, pressure 
Your New Roughing Is toss regulating velve, pressure 


. itch, alr 
BUY ALL YOUR PLUMBING PROM DYES he De 
end water worries on jarm @& 





How Dye Advertises: TWIN BOWL . . °49” 


White, Acid-Resisting Sink 
with Foucet, Sprey 
ond 
BOILERS and other water-using ap- Twe Bosket Strainers 
pliances are grouped around the 
water system in Dye’s large-space 


display ads to help boost add-on sales. 











WELL DRILLING services are adver- GRANTINE 
tised by small-space ads in the local LAUNDRY 


paper (below right). Dye often uses 
the classified columns for this purpose. Ben TRAY 


Complete with 
Foucet and Stond 


2. '38" 
KITCHEN CLINIC (below) drew heavy etek (No Shelf) 


store traffic for proof of better living 6 98 $1545 De Luxe ‘Al os 
s (With Shelf) 


through the modern kitchen. Purpose: 


Sell “better living’ to rural custom- 
ers and they'll frequently need a new 
water supply system and the labor- 


saving products it makes possible. ups , : 
Specialist In Year "Round Comfort 
712 Madison St. Phones 2450 . 3432 


























RESERVE - 


veszez.| | DYE WELL DRILLING 


SATURDAY, MARCH 22 
KK «990-1200 Nee x 


@ EXPERIENCED WELL DRILLING 
REPAIRING . SCREEN Cr! 


KITCHEN SPECIALISTS 


for these two deys only — Mr, & 
& Hoxsle ond Mr. 2. W. Dunnuck, FLINT & whl) 
Genwes Kitchen experts will be on LINT & WALLING. MYERS PUMPS 
herd te help wth your kitchen 
problems Den? miss this oppor 
tenity te cbtele expert planning 


Ne PHONE LAPORTE 2450 
IIc! “SEE watts 


EPAIRED 
DRIVEN And | S pumps 


DYE § YOU cogs Heating 


& 
PLUMBING AND HEATING - Dye Plumbing 51 
4 Phone 51 


AND 
1ANGING 




















712 MADISON 
LA PORTE, INDIANA 
PHONE 5151 
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(Continued from page 95) 
of word-of- 
However, he 


comes as a result 
mouth 
also is a consistent large-space 


referrals. 


advertiser in the La Porte Her- 
ald-Argus. His emphasis, he says, 
is not so much on the water sys- 
tem or the pump as such, but on 
what the addition of a water sys- 
tem can mean in the way of com- 
fort and convenience—an up-to- 
date bathroom with hot and cold 
running water, an efficient kitch- 
en, and so on. 


= His ads carry a complete sales 
story—including product descrip- 
tions that tell what they offer in 
the way of comfort, convenience 
and beauty. As in his store and 
field selling Dye emphasizes the 
fact that he handles the complete 
“package.” 

Dye also runs a three-times-a- 
week classified ad. He does some 
direct mail advertising, carries 
several listings in the phone book 
and sends out a catalog twice a 
year. 

About 75 percent of Dye’s wa- 
ter systems business is done on 


SALES CALLS are made by five “outside” men after each 
Many related products such 
as water softeners are sold as a result of these calls. 


water systems installation. 


96 


Report .. - continued 


the farm, the remaining 25 per- 
cent in rural non-farm and re- 
Six 


water system jobs are new instal- 


sort homes. out of seven 
lations. The seventh calls for re- 
placement. 

Price is not too big a factor in 
selling water systems, Reed says. 
Most often, the customer accepts 
a recommendation for a system 


that is keyed to his water needs. 


About three-fourths of the 
time, water system customers are 
prepared to pay cash for the job, 
while the other one-fourth may 
want financing. Of the latter 
fourth, about half (or 124 per- 
cent) will use FHA. Dye helps 
his customers arrange for financ- 
ing when it’s needed. 


alin assessing his sales and ad- 
vertising operation, Dye empha- 
sizes the importance he attaches 
to good displays in his store. He 
has an 8,000 square foot shop 
with a 2,800 foot 


showroom. 


area, square 


“In our displays,’ Dye says, 
“we group our products so that 
potential customers can see the 


WATER SYSTEMS MONTH promotes 
“more water-more pressure for better living.” 
provided by manufacturers are used throughout the store 


relationship between them. We 
don’t display pumps alone. We 
display pumps together with a 
water heater, complete set of 
bathroom fixtures and so on. 
Such a group can tell a sales 
story all its own. It tells poten- 
tial customers what conveniences 
a pump makes possible.” 
»Dye also regards his active 
participation in the social life of 
his community important to his 


His 


homecoming celebration, for ex- 


business. float in a_ local 
ample, was oné of the hits of the 
big parade held in conjunction 
with the occasion. The queen who 
rode on his float was an average 
homemaker who could benefit 
from improved plumbing-heating 
and would, as was obviously im- 
plied, deserve to have such im- 
provements made in her home. 
Dye employs an office staff of 
eight people. One girl takes all 
incoming calls. Service calls are 
relayed to one man, who writes 
up a four-part work order form, 
one of which goes to Dye, another 
to the bookkeeping department 


public interest in 


Posters 
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MAKE YOUR WIFE A QUEEN by providing her with a the business district. Promotion of these conveniences 


dishwasher, an automatic washer, a water softener and 
an air conditioner, says Dye’s float as it passes through 


for credit check, another to the 
workman and the last to a con- 
trol board where it is used as a 
time 


“flag copy” in maintaining 


control on the workmen. 


Servicemen are on 24-hour 


call, concentrating mostly on 


heating, plumbing and pump 





Merchandising Aids 


Humidifier Can Be Mounted 
on Counter Display 

A colorful display stand with 
space to mount its Model 800 hu- 
midifier is available to General Fil- 
ters distributors. The stand is com- 
pact enough to fit the average-size 
counter. A_ pocket holding the 
company’s product literature is 
built into the display. 

Available from: General Filters, 
Inc., 43800 Grand River Ave., Novi, 
Mich. 


Heating Products Display 
Available on Loan 

A point-of-sale display for its 
hot water and steam heating prod- 
ucts has been announced by Dun- 
ham-Bush. Designed for 
wholesaler and contractor show- 
merchandiser includes 
cutaways of the firm’s products. It 


use in 


rooms, the 
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will be distributed on a loan basis 
Details for scheduling can be ob- 
tained from the company’s district 
offices throughout the United States 
and Canada. 

Available from: Dunham-Bush, 
Inc., 179 South St., West Hartford, 
Conn. END 


gives purpose to Dye’s water systems 
create demand for better living among rural customers 


story” and helps 


Dye’s fleet of trucks, 
trailers and cars number 35 units 


At the Dye’ 
business is 


repairs 
present time, 
about 30 percent 
plumbing, 50 percent heating and 
The 
rest is in air conditioning, kitch- 


10 percent water systems 


ens and retail hardware 


“Right now,” Dye says, “wa- 


ter systems account for 10 per- 
cent of our yearly gross, but the 
percentage is growing steadily 
now that we’ve spurred our ac- 


Before 


we decided to buy that rig and 


tivity in that direction. 


go into the water system business 
big, offering a complete package, 
we knew the market was good 


1958 will be 
our biggest year in water sys- 


s “Now we know 


tems,” said Dye in conclusion, 


“and I know that 1959 will be 
even bigger.” END 


A report on 
pump progress 





continued... 


Report on 7 


.' 


The pump of the future? Here's a roundup of expert 
opinion that will give you a tipoff on your future 
with this rapidly growing ‘baby’ of the industry... 


SUBMERSIBLES HAVE BEEN CALLED 
“the pump of the future.” 

Is this prediction well-founded? 
Will submersibles occupy a domi- 
the 


water systems market soon? 


nant position in deep-well 
Some manufacturers say “yes,” 
Others are 
more cautious on this prediction. 


with no reservations. 
However, one thing seems certain: 
submersibles are here to stay and 
are likely to continue their dramat- 
ic growth pattern for years to come. 


a» To realize why the industry has 
reached this plateau is to realize 
that submersibles are not new. A 
1916, by 
1923 hundreds had been installed in 
both water and oil wells there in 
sizes to 300 hp, depths to 3,400 feet 
and capacities to 380 gpm. In 1923, 
submersibles 


European invention in 


were introduced in 
this country for deep oil well in- 
stallations—and were on their way. 

In spite of the fact that in 1958 
submersible acceptability has come 


98 


still 
confusion and perhaps misunder- 
standing about their application. To 
help clarify the issues, Domestic 
ENGINEERING has made an intensive 
study of the subject. DE editors 
have interviewed in person or by 
mail virtually 


of age, there remains some 


every major water 
systems producer in the country. 
Contractors and wholesalers also 
were interviewed in person. Some 
11,000 contractors were surveyed 
by mail. 

What did we find? Just what is 
the attitude toward submersibles 


in the industry today? 


s Louis Wozar, president of the 
Tait Manufacturing Co., Dayton, 
O., and one of the leading propo- 
nents of submersibles, says: “The 
many advantages inherent in sub- 
mersible pumps—ease of installa- 
tion, quiet operation, high efficiency 
and others—lead me to believe they 
will ultimately assume the leading 
role in the deep-well market. The 


submersible pump is definitely the 
With it, we can 


upgrade the entire pump business.” 


pump of the future 

Wozar’s firm has set up a sepa- 
rate plant solely for the manufac- 
ture of submersibles and has re- 
cently purchased an additional 64 
acres adjacent to it for “possible 
future expansion.” 


s Another view comes from Carl 
McKibbin, sales manager of Flint & 
Walling, Kendallville, Ind., 
cautions against “excessive” en- 
thusiasm on either the present or 
future of submersibles: “Up to 150 
feet, we 


who 


multi- 
stage jet. I believe it is just as ef- 
ficient to this depth, is cheaper and 
will deliver more water per dol- 
lar.” McKibbin added, however, 


that his firm is very much in the 


recommend a 


submersible picture and predicts an 
increase of about 4 percent in the 
next five years for submersibles, as 
far as his company is concerned. 
Thomas Brickley, ad manager of 
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“NO DEVELOPMENT has done more for the pump 
industry than the introduction of submersibles, chief- 
ly because no modification has ever excited the curi- 
osity of the public to such a high degree. Ultimately, 
1 believe, submersibles will predominate in deep-well 


applications.” 


That's the way Russ Lewis (left), manager of dealer 


Fairbanks, Morse & Co., 


opinion of submersibles in 


sales fo1 


up his 


Paul Werner, DE’s editorial research manager. 


Flint & Walling, added that drop- 


water tables throughout th 


will 


submersible picture 


ping 


country further enhance the 


aR. P. Nixon, vice president of 
Franklin Electric Co., Bluffton, 
Ind., a major supplier of motors to 
industry, is 
Said he: 
five 


the water systems 
high on submersibles. 


“We think in the 


submersibles will be the pump in 


next years 
50 percent of deep wells and ulti- 


mately will supplant jets as the 


basic unit.” 


aRuss Lewis, manager of deale: 
sales for Fairbanks, Morse & Co., 
Chicago, is another advocate of 
submersibles. In an interview with 
DE editors, Lewis said: “The pub- 
lic is interested in new things. In 
submersibles, we have a relatively 
new product that will not only do 
an excellent pumping job, but will 
also excite curiosity—the first step 
in making the sale. 


Domestic ENGINEERING, MAy 1958 


Chicago, summed 


an interview by 


~ 


—— ; 
* — 


“WE HAVE SEEN remarkable changes in the wate: 
systems industry and more are coming. The submers- 
ible is definitely the pump of the future and, with the 
proper promotion of it, there exists the opportunity 
of a lifetime to upgrade the entire pump business.” 


So said Louis Wozar (left), president of Tait Manu- 


facturing Co., 
DE’s 


James 


“Submersibles will eventually 
predominate in the deep-well field, 
and the only thing that now keeps 
them from monopolizing this field 
lack of 


diameter and quality.” 


is the wells of sufficient 


Lewis foresees the day when 
“homeowners themselves will spec- 
ify that their new wells should be 
drilled to meet the requirements of 


submersible pumps.” 


2 Officials at Penn Controls, Gosh- 
that 
Robert Luscombe, marketing man- 
ager, and James Kinney, divisional 


en, Ind., also share opinion. 


sales manager, said: “In the next 
five to 10 years, we believe, sub- 
mersibles will be the pump for most 
deep-well installations.” 

Penn is a major supplier of air 
volume controls and switches for 
water systems manufacturers 


= Briefly, here are additional com- 


ments from manufacturers that 


(Please turn to page 100) 


Dayton, O 
Purnell ( 
Tait’s sales boss, Frank Hickey, J 


and Kenneth Lung, vice president of engineering 


during an interview by 


tanding). In agreement are 


(seated, center), 


GROWTH PATTERN 


OF SUBMERSIBLES 
1953—1957 


1957 65,196 





1956 62,875 


1955 51,583 





1954 43,362 


(Number of units shipped each year) 





PUMP AND 
MOTOR 
IN WELL 


ALL CONTROLS 


ABOVE THE 
GROUND 


os oor 


“SUBMERSIBLES will continue to grow in acceptance, and, 
with improved designs and increasing production, become 
more competitive with jets,” says G. W. Cramer 
sales promotion manager for Goulds 
He’s shown discussing 
a new display with S. A. Bunis, assistant sales manager. 


advertising and 


Pumps, Inc., Seneca Falls, N.Y. 


i ae 


| > Progress ... continued 
oS 


(Continued from page 99) 
pretty well sum up the attitude on 
submersibles: 

Fred Hout, president of Barnes 
Manufacturing Co., Mansfield, O.: 
'“T believe that submersible applica- 
tions in water systems will double 
in the next five years.” 

Carl Nickel, product sales man- 
ager of Peerless Pump, Indianap- 
olis: “Submersibles' are competi- 
tive with jets right now from the 
standpoint of gallons per hour per 
horsepower. They will become in- 
creasingly competitive and ulti- 
mately should command 50 percent 


of the market.” 


aG. W. Cramer, advertising man- 
ager of Goulds Pumps, Inc., Seneca 
Falls, N. Y.: 


and increased production on sub- 


“Improved designs 
mersibles will lower the cost and 
make them competitive with jets. 
They will grow in acceptance at all 
levels.” 

Paul Carpenter, sales manager of 
Lancaster Pump and Manufactur- 
ing Co., Lancaster, Pa.: “It’s the 
only practical pump built for the 


~ 


left), 
deep wells. 


majority of all requirements.” 

R. E. Sage, general sales manage! 
of A. Y. McDonald Manufacturing 
Co., Dubuque, Ia.: 


will ultimately be competitive with 


“Submersibles 
jets in most deep wells.” 


a Ed Cahill, vice president of sales 
for the Decatur Pump Co., Decatur, 
Ill., did not comment in detail since 
his company is not presently mar- 
keting a submersible. He indicated, 
however, that his firm would mar- 
ket one in the future. Decatur is a 
leading manufacturer of jet and re- 
clprocating pumps. 

As this article is being written, 
additional interviews are being 
conducted with other manufactur- 
comments will be 


ers, and their 


presented in forthcoming issues. 


a From the foregoing, it’s apparent 
that the consensus is that the future 
of submersibles is a bright one. 
What, then, is the status of the deep 
well jet? Most manufacturers were 
definite in their that it 
shouldn’t be “sold and is 
Any 


opinion 
short” 
“very much in the picture.” 


OFFICIALS of Franklin Electric Co., Bluffton, Ind., a major 
manufacturer of pump motors, believe that within five 
years submersibles will be used in 50 percent of the 
Shown in an informal week-end working 
session are Ray Dunphy, factory boss; R. P. Nixon, vice 
president; and B. K. Campbell, sales office manager 


change in the current market pic- 
ture, they agreed, would be in the 
nature of an orderly transition- 
an evolution rather than any revo- 
lution. 

So much then for attitudes in 
general about submersible pumps. 

The depth interviews by DE ed- 
itors next probed into the advan- 


SUBMERSIBLE applications in water 
systems will double in the next five 
years, is the opinion of Fred Hout 
left), president of Barnes Manufac- 
turing Co., Mansfield, O. He’s shown 
being interviewed by DE’s Don Acklin. 
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tages and disadvantages of sub- 
mersibles, in the opinion of those 
most intimately 
the product. 


acquainted with 

To begin with, it was fairly well 
established that early troubles with 
submersibles, both in their manu- 
facture and in their application and 
installation in the field, have been 
The mis- 
application and improper installa- 
tion of submersibles 


substantially eliminated 


been 
sharply reduced as manufacturers 


have 


accelerated their educational efforts 
among installing contractors. How- 
ever, DE’s survey of contractors re- 
vealed that this is still somewhat 
of a problem and that further edu- 
This 
will be the subject of our second 
article. 


cational efforts are needed 


ws According to the experts, sub- 
mersibles have a number of unique 
advantages. Among them are: ease 
of installation, greater efficiency, 
especially at greater depths; cus- 
tomer sight, no 
sound; neater installation, no pit or 
housing 


appeal; out of 

necessary; no freezing 
problem; only one pipe required: 
can be lowered if water level drops; 
won't lose its prime; and (a point 
mentioned frequently) easier to 
meet the varied code requirements 
around the country. 

These received the 
most mentions, but there were oth- 
ers listed by the manufacturers too, 
such as no lubrication required and 
no line shaft problems. 


advantages 


wThere are some disadvantages, 
the experts said, but these are pri- 
marily because of misapplication or 
improper installation. For exam- 
ple, submersibles are not recom- 
mended for wells containing ex- 
cessive sand or corrosive water. 
The condition of the well is im- 
portant and “bad well” installations 
have led to troubles. 

Among the other disadvantages 
cited are higher initial cost, cannot 
be installed in wells of less than 
four-inch diameter, pump must be 
pulled to service, requires a spe- 
cialized knowledge and training to 
install, maintain and service, and 
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requires a special inventory ol 


service parts and accessories. 


a F-M’s Russ Lewis pointed out 
however, that many of these ap- 
parent disadvantages work to the 
benefit of plumbing and heating 
“The fact that sub- 
mersibles require the services of a 
skilled craftsman and_ technical 
know-how certainly isn’t a disad- 


contractors. 


vantage as far as the p-h contractor 
Lewis said. “He 
qualifies on both counts.” Others 
agreed with Lewis that this favors 


is concerned,” 


the qualified contractor in rural 
which are the traditional 
stronghold of handymen and do-it- 
yourselfers. 


areas, 


There are, of course, some con- 
troversies gently smoldering among 
manufacturers. For example, which 
is a better motor, water filled or 
oil filled? Which is the better sys- 
tem, a two-wire or three-wire sub- 
mersible? 


a Proponents of each are sharply 
divided and they can present con- 
vincing evidence and reasons as to 
the merits of each. Speaking func- 
tionally, both types are good. Prob- 
ably, it’s like arguing which is bet- 
ter, a fresh water fish or a salt 
water fish. In time, the final judge 
—actual performance—will settle 
the issue. 

There’s a difference of opinion, 
too, on the matter of depth. Tait’s 
Wozar says “anywhere from 0 to 
500 feet or more depending on the 
size of the pump.” On the other 
hand, G. E. Rogers, manager of 
pump sales for Clayton Mark & Co.., 
Evanston, IIl., says, “I wouldn’t 
even consider installing a submers- 
ible unless the water level was at 
least 80 feet below the surface.” 


sBob Young, manager of sub- 
mersible pump sales for Sta-Rite 
Products, Delavan, Wis., says: “Our 
submersibles are being installed at 
depths of 70 feet and deeper; coun- 
trywide I'd say the majority are in 
wells of 100 feet or more.” 
F-M’s Lewis says that submers- 
ibles have “limited application” in 
(Please turn to page 102) 


—— et 
“SUBMERSIBLES care fine, but don’t 
sell jets short. We 
multi-stage jets for 
wells up to 150 feet,” says Carl 
McKibbin (left), sales manager of 
Flint & Walling, Kendallville, Ind 
Ad manager Brickley 
agrees but points out that dropping 
water tables favor 


recommend 


most deep 


Thomas 


submersibles 





vi 


el 


“BY 1962, submersibles should 
represent 40 percent of the deep- 
well market, but jets will still dom- 
inate it. That's the opinion of 
George Middleton (left), manager 
of the builder Crane 
Co.’s plumbing division, Chicago 
At right is Phil Hirsch, DE reporter 


section of 
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“A BRIGHT STAR on the horizon” 
is the way officials of Penn Con- 
trols describe submersibles. Inter- 
viewed by DE were James Kinney, 
divisional sales manager of pumps, 
and R. H. Luscombe, marketing 
manager. The Goshen, Ind., firm 
makes water system controls. 





continued... 


say about submersibles . . . however, that “where extra wate 


What 52 pump mfrs. had to (Continued from page 101) 
the shallow well field. He adds, 
—S is needed for fire protection, small 
irrigation plots, or extra pressure 
° for hillside homes, submersibles do 
Do you market submersibles? 
25 said yes; 8 said they plan to; 6 said no, and do sure.” Most agreed that the worst 


not plan to; 13 were indefinite or did not answer. that could be said against submers- 


ibles for-shallow wells is “too much 


offer that extra capacity or pres- 


pump for what’s needed.” 


Will submersibles ultimately be 

competitive with deep-well jets? : - is right on the subject of 
depth? 

31 said yes, but 12 stated qualifications as to The answer, insofar as the plumb- 

depth, well conditions or other factors; 6 said ing and heating contractor is con- 

no; 15 were not sure or did not answer. (Some cerned, is probably to follow the 

of those replying “yes” said submersibles are manufacturer’s recommendations 


competitive now.) He’s certainly in the best position 
to know what’s best for his prod- 


P > uct. (Next month’s report will dis- 
What are advantages of submersibles: cuss field experiences with sub- 
Ease of installation mersibles at varying depths.) 
Quiet operation. 
ge oticiomey. cited as a disadvantage because the 
No freezing problem. pump has to be pulled. But Bob 
Will not lose their prime. Campbell of Franklin Electric was 
They meet code requirements easily. quick to point out that two out of 
Require no pump house or pit. three submersibles are pulled need- 
Can be lowered in well if water level drops. lessly, that improper installation in 
Only one pipe needed for installation the beginning caused the trouble, or 


10. Save space misapp!ication of the product (put- 
‘4 ting it in poor wells). 


os What abcut service? It’s been 


Roger Barron, marketing man- 


What are the disadvantages? ger of submersibles for The F. E 


1. Higher suited coat. a wh ay : canal oe ie 

2. Cannot be installed in wells of less than four pee " t - flatly that satiation 

inches in diameter. of submersible water systems 

3. Pump must be pulled to service. should be handled by a qua’ified 
4. Not recommended for wells containing “ex- pump specialist.” 

cessive” sand or corrosive water. 

5. Require specialized training to install. ws Walter Deming, president of the 

Deming Co., Salem, O., said that 

“extreme care is necessary In in- 

‘stalling submersibles. These pumps 

require more knowledge than other 

types. Most manufacturers are do- 


ing all they can to disseminate 





proper knowledge to the contractor 
and the consumer. In the long run, 
it will pay cff.” 


“FURTHER RESEARCH and develop While most manufacturers em- 
ment work on submersibles is be phasiz d the need fer skilled ser- 
ing done, and this should help vice, they also reported that service 
their future growth pattern,” says 
W. L. Claypool (left) to DE reporter 
Phil Hirsch. Claypool is an engi a 
neering consultant to the Aurora Even so, one manufacturer made 
Pump Division, Aurora, Ill. the point that the contractor who 


calls on their product are low 


, 
(less than 2 percent in some cases). 
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“OUR VOLUME 


in submersibles is 


M. T. Jensen 


establishes and then publicizes his 


service operation rates 
prestige in the eyes of the consum- 
er. All agreed that the contractor 
must be in a position to do his own 
servicing, the 


of pump he is promoting. 


regardless of type 

One manufacturer of both jets 
and submersibles (Peerless Pump) 
said that if the service problems of 
other pumps were watched as close- 
ly and records kept, as is the case 
with the relatively new submersi- 


Next issue: 


on the firing line—the plumbing and 


itractor—feels about submersibles. How 


Telel. 
8 


...and other big subjects: 


increasing, 
plan to put more emphasis on them in the future,” 
second from right), vice president of ad- 
vertising for Aermotor Co., Chicago. 
the interview were Wendall Dean, sales manager (left); 
and DE staffers James Purnell (standing) and Paul Werner. 


Also present for 


greater 


—s 
> 
\ 
> 
fiom 


and we 


says right), 


ble, much of the negative thinking 
that against 
submersibles would change rapidly. 


sometimes prevails 

From the personal interviews and 
mail surveys made by DE, it ap- 
pears obvious that majority opin- 
submersibles as the 
“deep-well pump of the future.” It 
is significant to that 
manufacturers who not cur- 
rently marketing submersibles 
stated that they feel the future of 
submersibles is bright. This 


ion favors 


note most 


are 


was 


installs and services them 


“COMPETITIVE with jets right now,” 
submersible marketing manager 
Myers & Bro. Co., Ashland, O. He and Walter Conery, 
chief engineer, are being interviewed by DE reporter 
Don Acklin (center 
installations should be handled by qualified contractors 


4 


> 
- 


says Roger Barron 
of The F. E 


Barron emphasized that submersible 


revealed in the personal interviews 
and mail survey 

Next month's article on submer- 
sibles will explore the application, 
installation and servicing aspect. A 
step-by-step will 


picture story 


show how submersibles are in- 
stalled and where they should be 
installed. That is, proper application 
of the product will be discussed 
In addition, attitudes of plumbing 
and heating contractors toward sub- 


mersibles will be explored END 


0 eee 
2) PLUMBING 
=e HEATING 
w WIRING 


THE WATER SYSTEMS SERIES will also report on new developments in 
pump products, case histories of contractors who are going all out to 
promote water systems, market studies in key pilot areas put under the 
editorial microscope by DE editors and other interesting and timely sub- 
jects to help you increase your sales and profits this year in water 


systems and related products. 
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JOB PROBLEMS...and how to solve them 


The school house sewer line chokes up. Is 
the commercial food waste disposer involved? 


To the Editor: 
We 


sewer line from a school building 


are having trouble with a 
that gets stopped up periodically 
Sometime ago a food waste disposer 
was installed in the school cafeteria 
and we are wondering if this is 
involved in the trouble. 

The waste seems to congeal into 
a cheese-like substance at the out- 
let of the school sewer into the pub- 


blocks the 


two months. 


outlet 
The 


building sewer goes through one 


lic sewer and 


about every 
manhole in the school yard before 
it enters the public sewer manhole. 
However, there is no trouble at the 
school yard manhole, just at the 


public sewer. 


a The public 
about 300 ft from the school build- 


sewer manhole is 
ing and has only one other sewe1 
entering it, from a private home. 
This manhole is at the upper end, or 
starting point, of the public sewer 
The enclosed sketch shows details. 

The food waste disposer is sup- 
plied with cold water only. Waste 
drains into the building line. 

How can we correct this trouble? 

Minnesota L.N. 
To the Reader: 


There are several factors that 


might be contributing to your 
problem and, in general, they in- 
volve the rate of flow in the sys- 
tem. Points to consider are (1) the 
type of manhole at the entrance to 
the public sewer (where the stop- 
page the 
school sewer is a combined sewer, 


only, 


occurs), (2) whether 


or carries sanitary drainage 
and (3) proper installation of the 
food waste disposer. 

If the 
public manhole below the invert of 
the 


trapped manhole that could cause 


school sewer enters the 


public sewer, you have a 


the accumulation of wastes and, 


of course, subsequent stoppage. 
If the 
built with a sediment basin, it also 


manhole is of the type 
could be contributing to the dif- 
many instances, it has 
feasible to fill in the 


sediment pocket and make a chan- 


ficulty. In 
been found 
nel the size of the entering drain 
line so that the flow would main- 
tain velocity through the manhole 


and into the public sewer (Fig. 2). 


of the 
manhole is 


alf the 


sewer 


entrance building 


into the some 
the 


public sewer connection, it’s a good 


distance above the level of 
idea to turn an elbow down inside 


the manhole from the _ building 
sewer connection to the channel, to 
maintain velocity of flow (Fig. 2). 


It is generally accepted that the 





SCHOOL 





BUILDING SEWER ] 


MANHOLE 
a 


PRIVATE HOME 
[ ' 


PUBLIC SEWER 


MANHOLE 








Fig. 1 shows the arrangement of a school building sewer line that keeps 


getting blocked up at the point it enters the public manhole. A 


reader 


wants to know if the installation of a new food waste disposer in the 
school cafeteria could be involved in the trouble, or what else it might be. 
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velocity of flow in a horizontal located at the beginning, or upper _ stalled so th flow of water 
drain or sewer should approximate end, of the public sewer and re- continues for some period of time 
2 ft per second in order to carry ceives wastes from only one other after the disposer switch is turned 
ground food wastes and other sew-___ structure, a:private home. Thus, f. Since the public sewer is 300 
age in suspension and move it satis- there should be sufficient continu- ’ 
factorily through the system ous flow in the school line and much as 60 
through the public sewer manhole the delayed 

ain a school, there could be ex- to maintain the necessary velocity solenoid 
tensive intervals when the dis- In regard to the food waste dis- 
charge from regular fixtures would poser, we assume it is of a com-_ the switch 
be almost completely interrupted, mercial type. In any event, in this 
and if the sewer is not receiving case it should be a We know of specific instances in 
storm drainage or any continuous which this remedy solved problems 
fresh water wastes from refrigera- ss Proper installation of a food waste — similar to this 
tion condensers or similar equip- disposer for commercial use in- If the building sewer receive 
ment, the velocity of flow in the cludes the installation of a solenoid sanitary drainag nly, the agency 
building sewer, and more particu- valve in the cold water supply in control of public sewers might 
larly at the public sewer manhole, (minimum size, *4-in.) to the dis- conside: req » discharge 
would not be sufficient to move the poser, so that the disposer mechan- some storm water from the building 
solids without accumulation ism cannot start until the full flow into the sewer: order to flush out 

This is especially important since of water is discharging int both the buildi wer and publi 
the public sewer manhole to which grinding mechanism manholk ig- 


the school sewer is connected is The solenoid valve should | n- gestions na\ followed END 


bce onto E 


M ANHOLE 


- 


BUILDING PUBLIC SEWER 
SEWER PUBLIC SEWER er—L 


> - 
vail 
st CONCRETE 
CHANNEL 
SEDIMENT 2 % SEDIMENT 
POCKET ‘ : POCKET 


FILLED IN = : FILLED IN 


CONCRETE 
CHANNEL 








Fig. 2: If the public manhole mentioned in Fig. 1 has a built the same size of the school sewer to facilitate flow 
sediment pocket, it could be causing the stoppage because through the manhole. If the school line is located higher 
of insufficient flow. A solution is shown at left: the than the public sewer outlet, an elbow should be dropped 
sediment pocket has been filled in and a concrete channel to the concrete channel as shown in the drawing at right 
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heater arrangement because of the 


Here's a seven-step method for figuring heat ee 


» are enclosing a sketch show- 
loss for a swimming pool heating installation +. hgh ghana “dump 
lation to the. existing filter and 
pump and also the proposed loca- 
To the Editor: use a multi-coil, non-storage type tion of the heater(s) (Fig. 3). 
One of our customers has an out-of heater rated at 54.6 gph with a Here’s what we'd like to know 
door swimming pool that he wants’ temperature rise of 100 deg. We're Will one heater do the job? 
us to heat. When filled, the pool not sure if this heater is big How long will it take to heat the 
contains 23,000 gals. of water that enough; so as an alternate we could pool with the alternate arrange- 
we'll have to heat from 50F to 70F. use a twin arrangement, giving us ments of one or two heaters? 
Since the time needed to heat the a total output of 109.2 gph. Is it practical to furnish a control 
water is not critical, we plan to We don’t like to use this double (Please turn to page 106) 
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Fig. 3: 


tains 23,000 gals. of water. 


This sketch from a reader shows the proposed 
hookup for heating an outdoor swimming pool that con- 
The owner wants the pool 


maintained at 
rise 


How to Heat a Swimming Pool ..... . (continued) 


(Continued from page 105) 


the heater from 
the 


passing through the filter? Without 


that will 


coming on 


prevent 
when water is not 
such control, there is a possibility 


of building up excessive pressure 
in the heater 

Your answers and comments will 
be very much appreciated. 

New York R.W 
To the Reader: 

An 


shows that 


problem 
the 
not do 


analysis of your 


one heater of ca- 


the 
job, and even the two heaters will 


pacity mentioned will 


take a surprisingly long time to 
warm up the pool. Once the whole 
body of water is warm, however, 
the heating load falls off, but the 
temperature of the air around the 
pool must be at least 60F before 
one heater can be cut out. 

Let’s study the facts that bring 
about these conclusions. 


= The first thing to consider is that 
whenever the air avove the pool is 
drier than 100 percent relative hu- 
And 


does 


midity, water evaporates. 
that 


evaporate takes with it about 1,000 


every pound of water 
Btu of heat out of the pool. 

the surface of the 
heat to anything 


is in sight and is less 


In addition, 
radiates 
solid that 
than the water temperature. Also, 


water 


the faintest of breezes carries away 
that 
more will evaporate. Some of the 
the leaks off 
through the pool walls and bottom 


the evaporated moisture so 


heat in water also 


into the ground 
the various 
figuring this job: 

Step 1: Convert the pool water 
into lbs: 23,000 gals. x 81 
gal. equals 191,667 lbs. 

Step 2: Find out how much heat 
is needed to heat the water from 
50F to 70F: 191,667 lbs x 20 deg. 
temperature equals 3,833,340 Btu. 

Step 3: Find out the heat loss per 
hour from the surface of the water. 


es Here are steps in 


lbs per 


Referring to the graph (Fig. 5), we 
note that the loss is about 162 Btu 
per sq ft of water surface. The sur- 
face area of the pool is 15 +12 = 2 

33 446 sq ft, approximately. 
Then, 446 162 72,252 Btu/hi 
heat loss from the surface. 

Step 4: Figure out the heat loss 
from the sides and bottom of the 
pool: 

The perimeter of 
15 + 12+ 33 + 33 


the 
93 ft 


pool is 


= The average depth is 8 + 3% ft 
2=5.75 ft. And 98 x 5.75 ft = 535 
sq ft. Add 446 sq ft for the area of 
the bottom and we have a total of 
981 sq ft. 

Next, we'll assume the heat loss 


from 50F water. 
loss and sizing the equipment is given in the article 


70F after providing for a temperature 


A method for figuring the heat 
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Fig. 4: Reader’s sketch of proposed 
hookup for a pool heater. As pointed 
out in the article, two heaters of the 


size he wants to use are necessary 


Btu 


for each degree of temperature dif- 


amounts to 0 of a per sq ft 
ference. If ihe ground is at the same 
temperature as the air (50F), then 
the total loss through the concrete 
of the pool comes to: 981 x 0.1 « 2) 
1,962 Btu/hr. 


a Step 5: Add up the hourly heat 
loss exclusive of the original warm- 
ing up load on the heater: 
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figure on an average loss ol only lo 


of the 72,214, or 36,107 Btu/hr 
Subtracting this from 91,000 (total 
output ol! the two heaters), we can 
expect 54.893 Btu to be availablk 
in an average hour during the 
warming up time 

Step 2 indicated that a total of 3,- 
833,340 Btu is needed, and with 
54,893 Btu/hi available, we need 
3,833,340 54,893 = 70 hours, ap 


proximately and both heaters 


must be running full-load to do it 
in 70 hours 


AIR TEMPERATURE F 


s This brings us to your question 


about controling the heater burners 








simultaneously with the filter 
Since the filter is not in operation 

when the pump is stopped, all that 

BTU LOSS PER SQ. FT. PER HOUR has to be done is wire up the heate: 











burner controls with the pump 
Fig. 5 shows a graph for computing evaporation losses in Btu’s from the sur-  ceontrols. Start the 
face of the swimming pool. In the example, point “x” shows that approxi- 
mately 162 Btu/hr will be lost for every sq ft of surface at an air tempera- , 
ture of 50F. Losses are computed for a condition where air movement is and the burners are cut off 

slight. For a stronger breeze, losses would, of course, be considerably higher However, to be entirely safe, we 


pump and the 
burners start too; stop the pump 


recommend that the heaters be pro- 
vided with pressure and stack limit 
Loss from surface: 7 Btu/hr loss of 72,214 Btu; so by doubling switches that will stop everything 
Loss from sides the output with two heaters, we can if dangerous conditions develop 
and bottom: 1,962 figure on 91,000 Btu/hr. regardless of whether the pump is 
—_— — Step 7: Find out how long it will running or not 
Total 74,214 Btu/hr take to warm up the pool from a 

Step 6: Find out how much water’ cold start. If we had to meet the ms We also recommend that each 
the heaters can heat: 54.6 gals. » heat loss from the water surface heater be fitted with a safety valve 
843 lbs per gal., equal 455 lbs/hr. and through the concrete right at suitable for venting steam, sinc« 
Since the heater can raise this the start, we’d have only 18,786 the formation of steam may be the 
water in temperature 100 deg., the Btu left over for heating the 23,000 first indication of trouble some- 

single heater will put out 455 x 100, gals. of water from 50F to 70F. where along the line 
or 45,500 Btu/hr. Fortunately, we don’t have to If the existing pump can handle 
Obviously, more than that is meet such a load until the whole 2 gpm for the 110 gph heaters, it 


needed just to meet the hourly heat pool is warm. Consequently, we can should be large enough END 





; 


Reader has questions about baseboard heating pS spats queen fe SEE 


1.8 cents per kilowatt 
system hooked up to an electric water heater ore, See yee ey oe 
are affected by the adequacy of the 
insulation, the temperature rise of 
To the Editor: following questions: the water in the heater, the tem- 
We are considering the installa- How many linear feet of base- perature of the room where the 
tion of an electric water heater of board would this heater handle? baseboard is located and outsids 
80 to 120 gals. capacity, with double How much would it cost to oper- Please 
elements, to be used with finned 
tube baseboard rated at 590 Btu 
per running foot. The system would 
be fitted with a circulating pump 


and the electrical input should total NEXT MONTH: A guide for converting gravity 


approximately 6,000 to 7,000 watts ye 

an hour. hot water heating systems to forced flow... 
With this kind of hookup, we 

would like to have answers to the 


urn to page 138) 


Domestic ENGINEERING, May 1958 





it succeed? 


THERE WAS A LINE al! day as 
Miamians poured through Amer- 


ica’s first Privazone home 


These interviews—with the people who must 
pay for it, and the contractors who will sell! 
and install it—throw some light on one of 
the industry's most interesting questions... 


NEARLY 15,000 turned out in Miami last 
month on a day frequently punctuated by showers to 
view the nation’s first Privazone home. 

Their verdict: Great! 


A whopping 98 percent said so, and 70 


PEOPLE 


percent 
backed up their approval by indicating their willing- 
ness to pay the price for this “new dimension in liv- 








What Is “Privazoning?’ 


Privazoning is a new concept in bedroom-bathroom- 
dressing room facilities designed by the Plumbing Fixture 
Manufacturers Assn. It calls for realigning the functions 
of the bedroom and bathroom by concentrating all groom 
ing functions in a combination dressing-bathing-toilet 
There would be a dressatory 


for each occupant of the hame. Two accupants of a bed 


roam called a dressatory 
ream would, far example, have their awn individual dres 


satories. Full details of the plan appeared in March DE 


ing.” Was anyone surprised by the overwhelming en- 
dorsement of what many have called “the best idea 
to hit the plumbing industry since the backyard toilet 
was moved into the house”? 


a One report comes from the executive secretary of 
the Plumbing Fixture Manufacturers Assn., William 
Kramer, who told DE: “Frankly, we were not pre- 
pared for such an immediate favorable reaction be- 
cause the idea is so new. We expected that the period 
required to educate the public to what we were at- 
tempting to accomplish would be very much longer.” 

The association sponsored the Privazone home in 
cooperation with Sheldon Kay, Miami home builde: 

In keeping with Florida tradition, a couple of bath 
ing beauties were on hand at the Sunday opening to 
pass out a lt-page, four-color newspaper supplement 
describing the Privazone home, The supplement had 


also appeared in Miami newspapers that morning 
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THIS IS IT: A sign outside the first Privazone home is viewed by (from left) Wilbur 
Hokom, president of the NAPC; Sheldon Kay, Miami builder; James Purnell, managing 


editor of DE; and Stanley Backner, chairman of the Plumbing Fixture Mfrs 


Following a quick tour of the new home, each vis- 
itor was asked to fill in a brief questionnaire telling 
what he liked or didn’t like about the Privazone 
idea. The result was a wide variety of comment with 
the majority of those who said they like it citing 
convenience and privacy” as their chief reasons 

An appreciable number said they like the idea be- 
cause “it’s something new—I'm tired of orthodox ar- 
rangements.” Also prominent among the reasons for 
liking Privazoning was that it gives a feeling of “free- 
dom” that is not present with conventional facilities 


(The association's slogan for the new 


concept is 


Freedom from Intrusion.’’) 


e Also high on the list nentions was that of bet 


Among 


relationships these comments 
had it in our house, it would alleviate 
we difference al the 


checdules are needed ta get the 
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Assn 


family up in the morning.” “It will promote bette: 


“More 


“Gives the 


family relationships.” enjoyment for every- 


one in the family.” individual a chance to 


Please turn to page 110 





How the public feels about Privazoning: 


Do you like it? 


92°, said yes. 6°o said no did not answe! 


Would you want it in your own home? 


S1 said yes ‘ said no. 12 


did not answel!l 


Do you think it would be worth an additional 
$5 per month on your house payment? 


70 said Ves 0 Nea h( 4 were not ure 





continued 


PRIVAZONING 


be alone. Very good for children as well as adults 


‘Makes for more contented living.’ 
One wom- 


Better living was cited by many others 
an said she likes it because it represents “more ease 
in living, perfect for relaxation ...I have always said 
a home should be built like this.” Another said: “The 
whole idea is captivating it makes my new home 
seem so inadequate.” “More luxurious,” said another. 

Here’s a sampling of other comments: “Pretty and 
practical.” “Original, interesting and useful.” “Fills 
a long-felt need.” “Perfect.” “Most sensible arrange- 
ment I’ve seen.” “It uses floor space efficiently.” 

“Very practical.” 
# Still another “practical” comment came from a man 
who said, “I like it because my wife said so.” 

Of the 6 percent who said they don’t like the idea, 
‘most think the bedrooms are too small. One woman 
thinks it might make the cleaning chore take longer, 

a man.said he doesn’t like it because “there 


and 
wouldn’t be any more routine arguments.’ 


“In large 


ing, Kramer told Domestic ENGINEERING 
in 


measure, the comments bear out our confidence 
Privazoning as both a need and a convenience that 


the public is willing to accept and pay fo 


a “In adapting this house to the new concept, builder 
Sheldon Kay proved that any new house can easily 
be made a Privazone home for very little additional 
cost—about $700,” Kramer said. “By a simple re- 
arrangement of existing space, an area of the home 
now wasted most hours of the day has taken on 
‘round-the-clock usefulness, as well as providing the 
luxury of privacy where it is badly needed.” 
Kramer also told DE that a number of builders in 
other parts of the country already are making plans 
to build Privazone homes adapted to their own par- 


ticular styles and price brackets. 


= Next month, DE will publish the results of a survey 
of home builders interviewed for their opinions. But 
first—to learn what plumbing and heating contractors 
think of it—see the following pages. END 


In commenting on the first Privazone home show- 


“Extra, extra... read all about it!” 


i 


if 
Hl 4 i 
ii Ut 


h 


I 


rif 


il 


z 


Hl 
! 


iy 
, 
an 


i 
ii 


+aets, 


i 
i ati 
if 
th 
i; 
HH 


i 
te. 


rts 
} 
| 
My 


{ 


Wat 6 
ki 


f 
it 
fy 
it 

1 
i, 


Hi} 


fA 
i 
FI 
Me 
ih 
wet 


ih 


ALL THE FANFARE of a Hollywood premiere 
accompanied the grand opening of the first 
Privazone home in America. Pretty Miami 
Beach models were on the scene to pass 
out special 16-page newspaper sections 

in four colors to the thousands 


printed 


"=" 
who visited the home on opening day. 


vi ii 
f 


l 


fi 


sahil 


DomEsTIC ENGINEERING, MAy 1958 





Hi 
iti 
Ait ins 


st 
uy 
hi 
if 


i 
| 
i 


Mh 


| 

} 

| 

| 
} 


DE’S EDITORIAL RESEARCH manager Pau! Werner (left 
interviewed p-h contractors on their reaction to Pri- 
vazoning. Here, Arthur Weil of Chicago tells Werner: 
“We like the idea very much. The industry has needed 
something new and different in bathrooms for a long 
time. The homeowner has always taken the bathroom 
for granted instead of selecting it with the care and 
deliberation given to other rooms in the home.” 


ADSautth — 


rwalk 
“= 
©, 


How p-h contractors feel about 


PRIVAZONING ..... (exclusive DE interviews) 


WHAT DO PLUMBING and heating contractors 
think about Privazoning? 
They think it’s “tremendous stupendous 
inspirational.” They think it’s “the biggest 
news in home building since the kitchen revolu- 
They think it “may be one 
way for the p-h contractor to regain the percent- 
age of the new home dollar that he has lost.” 


tion of 20 years ago.” 


» But while 90 percent of the contractors inter- 
viewed endorsed the Privazoning concept, some 
added important “if’s.” It will succeed if the pub- 
lic is presold to the point that people will demand 
it in new homes, said one contractor. Another said 
that the idea is good, but that it would take a 
really concentrated effort on the part of all seg- 
ments of the industry to put it over. Another big 
if brought up was whether speculative builders 
would accept the idea. 

These opinions on Privazoning were revealed 
in a series of interviews with contractors—both 
in person and by mail—conducted by Domestic 
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ENGINEERING last month following the publication 
of its article on Privazoning in March 

So let’s let the contractors speak for them- 
selves .. . and for the future of Privazoning 
in the following statements 


“It will revive profits .. .” 


“I am 100 percent sold on this new concept in 


plumbing. I believe it will be a great boon to the in- 
dustry and will revive new construction business to 
the point of returning a profit, which it certainly 


J. T. Williams, Reliable 
Greenville, N.C. 


needs.” Plumbing Co., 


' 


“It could double fixture sales .. 


‘“Privazoning could double our plumbing fixture 
sales, if backed by a good sales effort 

“We must remember that our grandfathers had 
Although they had a toilet i 


the back yard, they had a commode under every bed 


their own Privazoning 


We have only modernized as far as moving the toilet 


(Please turn to page 112) 





PRIVAZON 


PARTNERS M. C. Meyers and Rueben Hahnert of Swifty 
Connett Plumbing and Heating, Fort Wayne, Ind., say: 
“We have been advocating a lavatory for every bedroom 
for a long time. The new Privazone plan expands on 
this idea and is made to order for the p-h industry.” 


(Continued from page 111) 


indoors. It is not private, however—ask any father. 
And, in most cases, it is not convenient. 

“T believe Privazoning is the answer. It makes the 
It will 


take time to win public acceptance, so I’m going to 


bathroom really modern and really private. 


start a Privazone movement in my con nunity right 
away.’ —Stan Green, Huntsville, Mo. 


“We'll tell the story on TV...” 


“With Privazoning, plumbing contractors can once 
again add to the comfort and convenience of the mod- 
ern home. The fixture industry can best merchandise 
this idea by explaining it to contractors in terms of 
what it means in dollars and cents. The industry must 
also back promotions of wholesalers and contractors 
by providing window streamers, truck posters, decals, 
billboards, and radio-television materials. 

“Personally, we are going to contact the better 
builders and use one of our three TV spots each week 
to sell Privazoning.’—B. R. Eplett, Johnstown, Pa. 


“Results will show in 3 years...” 


“Tremendous stupendous inspirational. 
Privazoning is the greatest idea ever conceived for 
How- 
ever, I believe it will take two to three years of con- 
centrated effort of all branches of the industry before 


it has been accepted noticeably and the results are 


the advancement of the plumbing industry. 


measurable. 
“As a means for conveying this idea to the public, 


... continued 


LOGICAL PLAN: “I'd estimate that 9 out of 10 families 
actually need more adequate bathroom facilities,”” says 
Eugene Conway of Lincolnwood, Ill., “and | believe 
that in Privazoning the plumbing industry has come 
up with a very practical plan to fulfill that need.’ 


may I submit the following suggestions 

“(1) Have the Plumbing-Heating-Cooling Informa- 
tion Bureau send news releases for the most possible 
publicity. 
fixtures feature Privazoning in at least a portion of 


(2) Have all manufacturers of plumbing 


their advertising. (3) Have repeated mailings sent to 
architects and home builders to acquaint them with 
(4) Make an ef- 
fort to get at least one home in every large city to 


this new concept in home building. 


use this new concept in comfort and convenience im- 
mediately and give it all the publicity it deserves. 

“I personally plan to promote the idea to architects 
and builders with whom I am acquainted, as well as 
to my customers.”—John Turkstra, Chicago. 


“What she wants she gets .. .” 


“The idea of Privazoning is a step in the direction 
of increased plumbing sales and profit to the indus- 
try and has my hearty endorsement. I think the idea 
should be promoted to women. I never underestimate 
the power of the ‘little woman’ once an idea has taken 
My thanks to the 
Plumbing Fixture Manufacturers Assn 

-F. R. Badeau, Madison, Wis. 


“Wonderful...” 


“Privazoning is the first new concept in our indus- 
However, it will take a lot 
of selling for the following reasons: (1) cost, (2) it is 


root. What she wants, she gets! 


for its idea.” 


try in the last 20 years. 


unconventional and (3) because of the extensive re- 


novation necessary in older homes. I feel it is pri- 
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“A GOOD IDEA,” says Thomas Doler of Chesterton, Ind. 

Privazoning may be one way for the plumbing and heat- 
ing contractor to regain a percentage of the new home 
dollar that he has lost. However, it probably will be 
installed only in homes priced at $30,000 and higher 


marily a new home consideration, but then again, old 
houses can be made new with new plumbing 

“I agree that it will increase plumbing fixture sales, 
also piping and water heaters. More important, it 
will increase the usefulness of the home 

“In my opinion, it’s new, it’s wonderful for the 
homeowner and it’s wonderful for the industry.” 


Jack Kelly, Riverside, N.J. 


" : " 

Will mean more sales... 

“The Privazoning idea is not new as far as our 
company is concerned, but we are very much in favor 
of this promotion as it will mean more sales for us 

“We firmly believe that the industry should take 
every opportunity to push the sale of more fixtures 
homes as well as remodeled homes.” 
Robert Tonry, Wiedebusch Plumbing and Heating 
Co., Fairmont, W.Va. 


10! new 


“Nothing sells itself...” 


“I believe the public is willing to accept the Priva- 


zoning idea now, but cost will be the big drawback. 


The public will first have to be completely informed 
about the new idea so that it will demand Privazoning 
n new homes. 

“This would require a great educational program 
designed to make people feel outdated if they don’t 
have Privazoning. Much of the education would have 
to be done by the people most interested, namely the 
fixture manufacturers, but with the help of the whole 
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SELL THE WOMEN is the advice of E. J. Keegan, manager 
of Leonard J. Brown Plumbing and Heating, Park Ridge, 
ill. “They are the ones who will react to an idea of 
this kind, but we must make them feel that their old 
bathroom is as outmoded as last year’s dress or hat 


We shouldn't forget that nothing sells itself 


W. J. Baumbach, 


industry 
no matter how good an idea it is.” 
Arlington, Va. 


“Not needed in average home .. 


“I don’t think Privazoning is necessary in the aver- 
age home and that’s the biggest market 
likely to be prohibitive 


The price is 
In higher priced homes, of 
course, the dressatory idea is perfect Frank Stan- 


ke, Portage Park Plumbing Co., Chicago. 


“Drawbacks are space and cost...” 


“The basic idea of Privazoning is appealing. The 
two obvious drawbacks are space and cost, but the 
this whole idea is directed to those who have the 
room and the money 

“However, we are all for Privazoning and our sales 
force is looking for opportunities to sell the idea. The 
length of time it will take to achieve public accept- 
ance, like everything else, will depend on how hard 
we work at it.’—Walter Ford, Henry Ford Plumbing 
and Heating Co., Philadelphia. 


“Will be standard in 10 years...” 


“There's no doubt that Privazoning is the coming 


thing, and it will be considered standard in the me- 
dium and higher priced homes in the next 10 years 
—Charles Dye, La Porte, Ind. END 


(To be continued next mor ti 
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Six contractors give... 


10 ANSWERS TO YOUR 


s WHAT ARE THE PROBLEMS—and rewards—of 
going into plumbing, heating and kitchen 
remodeling work? : 

In DE’s March and April issues, six of the 
nation’s most active modernization contrac- 
tors answered eight of 10 questions most 
commonly raised by contractors who are 
thinking of going into remodeling. The ques- 
tions originally were raised at a moderniza- 
tion institute held in Richmond, Va., and 
sponsored by the Virginia Associated Plumb- 
ing and Heating Contractors. The contrac- 
tors who “told all” are pictured above. 


« Here, in summary, is what the panel has 
already said about the modernization market 
and how to make the most of it: 

How good is the market? The panel agreed 
that its potential is unlimited because it’s 
a created market. For that very reason, how- 
ever, the contractor must take the initiative 
and go after the business with increased ad- 
vertising and promotion. 

The p-h contractor who goes into remodel- 
ing must gear his operation to assume full 
responsibility as a prime contractor handling 
a package deal. This means that he’ll have to 
line up subcontractors who are reliable and 
available when they’re needed. 


=» Getting good subs is one of the biggest 
headaches for the p-h contractor starting out 
in remodeling, but once the contractor’s re- 
modeling operation is well established, he'll 
find he has a permanent working relation- 
ship with reliable subs, and, since he has all 


Walter Ford 
Philadelphia 


Robert Tonry 
Fairmont, W. Va. 


the problems of getting the homeowner’s 
business, the subs will work for him at con- 
siderably lower than their retail prices. 

A full-time sales manager to handle the 
remodeling end of the business for the con- 
tractor who is serious about going into re- 
modeling is vital. In most cases, he also needs 
a regular sales force whose full-time job is 
selling the complete modernization job. The 
six contractors agreed that journeymen have 
a function to perform in the selling opera- 
tion—ranging from merely noting what’s 
getting old in a home to making actual sales. 


s All six contractors stressed the importance 
of accurate estimating—both from the view 
of making a reasonable profit on a remodeling 
job and from the viewpoint of satisfying the 
customer. Few things will cause contractor- 
customer relations to deteriorate faster than 
when a contractor has to revise his estimate 
upward because he was careless in his orig- 
inal analysis of potential cost and profit. 

Financing is a “must” for the contractor 
who sells remodeling, the panel agreed. 

Here you have the highlights of what the 
contractors had to say about eight vital 
points. For their more complete answers turn 
to your March and April issues of Domestic 
ENGINEERING. Now read on to learn what 
they had to say about the importance of ad- 
vertising and callbacks. 


ADVERTISING—HOW IMPORTANT? 
Next to having a satisfied customer, the 
most indispensable item in remodeling may 
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Jack Kelly Richard Corcoran Wilbur Hokom Clifford Carlson 
Riverside, N. J. Hartford, Conn. Beverly Hills, Calif Chicago 


PROBLEMS IN REMODELINC ... 


be advertising, the panel said. Every mem- 
ber agreed that the satisfied customer is one 
of the contractor’s most enduring “ads.” In 


addition, each contractor had his pet theory HOW GOOD IS THE MARKET? 


on how to get the most out of advertising. 
# Richard Corcoran: Advertising must be a HOW DO | GET STARTED? 
continuous program. I think the sporadic, 
occasional ad will tend to be overlooked by DO | NEED A SALES MANAGER? 
potential customers. It’s the constant ex- 
posure to advertising that sinks into the 


HOW SHOULD I HANDLE SUBS? 


customer’s mind. We run 12 quarter-page 
newspaper ads a month as a foundation for 
our campaign. TV and radio are used to sup- WHAT ABOUT FINANCING? 
plement the newspaper concentration. The 


ads feature the idea that a “modernized SHOULD JOURNEYMEN SELL? 


home is a happy home.” 


a Jack Kelly: Our modernization business ADVERTISING — HOW IMPORTANT? 
was built on direct-mail. But not “junk mail” 

to which so many homemakers object. Each WILL | NEED SALESMEN? 

direct-mail piece is directed to an individual 

and stresses services most likely to interest 


the prospect. Most of our mailings are made WHAT ABOUT ESTIMATING? 

in the so-called “slow season” between No- 

vember and March. ARE CALLBACKS IMPORTANT? 
Checking the effectiveness of such ad- 

vertising is important. We make spot checks 

by telephone to find out whether the pros- 

pects received our literature, are interested 

in our services and whether they would like 

to remain on our mailing list. 
I think personal publicity is important. I 

write a humor column—at least I think it’s 


funny—for our local weekly. And I always eeecontinued on page 226 
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WHo Is THE NATION’s TOP plumbing and heating 
merchandiser? 

Seven of the industry’s top marketing men gath- 
ered in Chicago last month to find out. Their job: 
to select him from a field of 704 entries in the Big 
Push Remodeling Sales Contest. The year-long 
contest—an all-industry event—was sponsored by 
DOMESTIC ENGINEERING and supported by 129 man- 
ufacturers and wholesalers who contributed more 
than $20,000 in valuable prizes for the winners 


The Judges Make Their Decision 

Who did the judges select? As top winner they 
named the T. D. Gustafson Co. of Minneapolis. 
For its efforts in the contest, the Gustafson Co. 
won a $3,800 motor truck contributed by DE. The 
award was made in person, one week following 
the judging, to Roy Gustafson (one of two broth- 
ers operating the firm) and Arch DeLancey, the 
company’s dynamic sales manager. (For news of 
the award presentation, see page 128.) 

The judges’ job was a big one—both in size and 
impressiveness. Before them awaited some 20,000 
pieces of promotional material, products of an all- 
out drive by contractors to step up and improve 
their selling of modernization. 


It's a Big Push for Business 

The entries had poured into the editorial offices 
of Domestic ENGINEERING in small envelopes and 
huge boxes. They had come in loose-leaf binders 
and scrapbooks. They included assortments of 
newspaper ads, merchandising photos and other 
evidence showing the contractors’ participation in 
the “big push” for more remodeling business. 


116 


Top Remodeling 
or Is Named... 


Intensive competition settled 
by judging in Chicago. . 


BLUE-RIBBON BOARD OF JUDGES AT WORK > 


(For identifications, see facing page.) 











Now all the material was sorted and arranged. 
Loose items were mounted for the judges’ con- 
venience on 50 by 60-inch poster boards. Some 
entries filled as many as 15 such boards. 

As they worked, the judges reflected—why had 
so much effort been put into the contest? 

As they carefully studied each entry, they 
found the answer. The contest had given con- 
tractors an opportunity to re-evaluate and weigh 
the strength and effectiveness of their merchan- 
dising programs. 

The Big Push also had meant a chance to win 
one of the 129 valuable prizes. 

And most important, perhaps, a prize would 
give winning contractors unlimited additional op- 
portunities for publicity and local prestige—pres- 
tige that would distinguish each winner as an out- 
standing businessman in his community. 


Size and Scope Is Impressive 

While the size and scope of the industry’s mer- 
chandising activity impressed the judges from the 
start, it was the over-all quality of the entries that 
claimed their attention as they proceeded through 
a full day’s study and review. The entries showed 
ingenuity, keen business sense, creativeness and a 
basic knowledge of consumer desires. 

The decisions were hard to arrive at, but after 
debate and careful elimination, the seven market- 
ing experts picked the nation’s top remodeling 
contractor, and scores of others who demonstrated 
outstanding success in modernization selling. 

The results of this analytical judging—a com- 
plete list of the Big Push winners—begins on the 
opposite page. END 
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_ Meet the winners in the Big Push contest: 


= Roy and Walt Gustafson and Arch 
DeLancey, T. D. Gustafson Plumb- 
ing & Heating Co., Minneapolis, 
Minn, 

Prize: 1958 1-ton Studebake1 
truck with a McCabe-Powers Serv- 
ice-Master body, contributed by 
DoMESTIC ENGINEERING 


a John Winterbottom, San Gabriel, 
Calif. 
Prize: Complete kitchen, desig- 
nated the Domestic ENGINEERING 
kitchen, contributed by General 


Electric Co., Louisville, Ky 


s Walter Ford, 
Philadelphia. 
Prize: Packaged 
unit for either oil or gas firing, con- 
tributed by Heater, Ly- 
coming Division of Avco Manufac- 
turing Corp., Williamsport, Pa 


Henry Ford Co., 


boiler-burner 


Spence1 


= Stan Green, Huntsville, Mo. 

Prize: Sunray IV oil-fired boilex 
for hot water or steam. systems, 
contributed by National-U.S. Ra- 
diator Corp., Johnstown, Pa 


a Frank Iaquinta, Iaquinta & Sons, 
Clarksburg, W.Va. 

Prize: Complete set of bathroom 
fixtures with fittings, 
by Universal-Rundle 
Castle, Pa 


contributed 


Corp., New 
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» Byron Eplett, Johnstown, Pa. 
Prize: Fully-assembled oil-fired 
vertical-tube boiler with wiring, 
contributed by General-Republic 
Heating Products Co. (Repco Thrift- 
Master), Philadelphia 
e Harold Jacobson, West 
Conn. 
Prize: 
tioner, 


Haven, 


Profile 
contributed by Lonergan 
Coolerator Division of the McGraw- 
Edison Co., Albion, Mich 


room air condi- 


» John Guthrie, Brodie’s Plumbing 
& Heating Co., San Francisco. 
Prize: Completely 
KitchenAid undercounte1 
washer, 


automatk 
dish- 
Hobart 


contributed by 
Manufacturing Co., Troy, O 


s John Turkstra, Chicago. 


Prize: Completely automatic gas- 
fired cast iron boiler for residential 


Meet the judges: 


Heate: 


use, contributed by Peerless 


Co., Boyertown, Pa 


s Dale Watt, Tulsa, Okla. 


Prize: Gas-fired, forced-air fur- 


Bryant Manu- 
facturing Co., Indianapolis 


nace, contri 


e Lawrence Weider, Lawrence A. 
Weider and Son, Rochester, N.Y. 

Prize: Group of three bathroom 
Cates 


ures complete with fittings, con- 


tributed by Kohler Co., Kohler, Wis 


# Henry Slice, John G. Webster & 
Sons, Washington, D.C. 

Prize: 90 feet of baseboard radia- 
tion, including all accessories 
tributed by Tuttle & Bailey, a divi- 
the Allied 
New Britain, Conn 


con- 


sion ol 


Thermal Corp 


a Victor Silverman, Commonwealth 
Heating & Plumbing Co., Pitts- 
burgh. 

Prize C mplete set 


fixtures in color, « 


of bathroom 
ontributed by 
Ingersoll-Humphreys 
Borg-Warner Corp 


Please turn to 


Division of 
Mansfield, O 


page 118) 


1) William Landers, Oklahoma City contractor and president of the P-H-C In 


formation Bureau. 
Chicago ad agency. 
formation Bureau, Chicago. (4 
promotion, Crane Co., Chicago. (5 


Moore, executive director of the Home Improvement Council 


Walter Reichle, Saginaw 
saler and past president of the Central Supply Assn. (6 
visor of retailer development, American-Standard, New York City 7 


2) Robert Peitscher, vice president of Fulton, Morrissey Co., 
3) Norman Wicks, 


executive director of the P-H-C In 


Joseph Jentz, director of advertising and sales 


Mich., 
Robert Custer, super- 
Don 
New York City 


whole- 





(Continued from page 117) 
a Louis Buckreus, Geiler Plumbing 
& Heating Co., Cincinnati. 

Prize: 100 linear feet of 34-inch 
packaged baseboard radiation, in- 
cluding all accessories, contributed 
by Slant-Fin Radiator Corp., Rich- 
mond Hill, N.Y. 


2D. A. Bell, Denver, Colo. 

Prize: 100 feet of Panel-line 
baseboard radiation with accesso- 
ries, contributed by The Hoff Man- 


ufacturing Co., Bethany, Conn. 


z Kenneth Clark, Des Moines, Ia. 
Prize: Set of bathroom fixtures 
including bathtub, water closet and 
lavatory, contributed by American- 
Standard, New York City. 


2 Jimmie West, Los Angeles. 
Prize: Group of three bathroom 
fixtures with brass fittings neces- 
sary for installation, contributed 
by Eljer Division of The Murray 
Corp. of America, Pittsburgh. 


a C. L. Mahoney, Kalamazoo, Mich. 
Prize: Rapidayton Twin Cham- 


pion water system with a 42-gallon 
tank, contributed by Tait Manufac- 
turing Co., Dayton, O. 


a W. J. Sebera, San Antonio, Tex. 

Prize: Concave lavatory on a 
one-piece wrought iron stand, con- 
tributed by The Case Manufactur- 
ing Co., Buffalo. 


2 Clifford Carlson, C. J. Erickson 
Plumbing Co., Chicago. 

Prize: 48-inch Vanette lavatory 
mounted in a vanity cabinet, con- 
tributed by The Toledo Desk & 
Fixture Co., Maumee, O. 


= Charles Striegel, Beane Plumbing 
& Heating Co., Sioux City, Ia. 

Prize: Oil-fired boiler for hot 
water heating systems, contributed 
by Dunkirk Radiator Corp., Dun- 
kirk, N.Y. 


20. J. Butts, Fort Worth, Tex. 
Prize: Hot water circulator, flow 

valve, three zone control valves and 

boiler protector, contributed by 


Econo Products Co., East Haddom, 
Conn. 


aJoseph Yenchko, Hazleton 
Plumbing Co., Hazleton, Pa. 

Prize: 64 feet of Suntemp base- 
board radiation with accessories and 
a 40-inch Vec-temp unit, contri- 
buted by Romac Industries, Cam- 
den, N.J. 


a J. T. Williams, Reliable Plumbing 
Co., Greenville, N.C. 

Prize: Assorted pipe fittings 
(valued at $200), contributed by 
Kuhns Brothers Co., Dayton, O. 


wsRobert Tonry, Wiedebusch 
Plumbing & Heating Co., Fairmont, 
W.Va. 

Prize: Baseboard radiation (val- 
ued at $200) with accessories, con- 
tributed by Schemenauer Manufac- 
turing Corp., Holland, O. 


# Willard Wille, Hampton Plumbing 
& Pump Co., Milwaukee. 

Prize: Two shower cabinets 
with receptors, contributed by I. 
Wenig & Sons, Inc., New York City. 


= Otis Miller, The Scott Co., Oak- 
land, Calif. 

Prize: 96 lineal feet of baseboard 
radiation complete with accesso- 
ries, contributed by Embassy Steel 
Products, Inc., Brooklyn, N.Y. 


s Zeno Gasparini, Rockford Plumb- 
ing Co., Rockford, Ill. 

Prize: Bathtub, double-bowl lav- 
atory and water closet, contributed 
by AllianceWare, Inc., Alliance, O. 


aLloyd Jensen, Bovey Mercantile 
Co., Bovey, Minn. 

Prize: 30-gallon Alumilux gas 
water heater, contributed by Clay- 
ton & Lambert Manufacturing Co., 
Louisville, Ky. 


aJohn Albert, San Antonio, Tex. 

Prize: Two dozen nylon ball- 
cocks, contributed by The Hydo 
Valve Corp., Austin, Tex. 


a Edward Stevenson, Chicago. 
Prize: 30-gallon de luxe auto- 





EDITOR’S NOTE: The judges’ decisions were based on evi- 


dence of merchandising and management techniques as sub- 


mitted by contest entrants. The relative placement of winners, 


therefore, is based 'on this evidence. 


matic Bradford Vitraglas water 
heater, contributed by Pennsylva- 
nia Range Boiler Co., Philadelphia. 


2 Norman Weiner, Economy Heat- 
ing & Plumbing Co., Minneapolis. 

Prize: 30-gallon glass-lined wa- 
ter heater and two clock-display 
signs, contributed by Crane Co., 
Chicago. 


a Donald Rosenbek, South Gate 
Plumbers, South Gate, Calif. 

Prize: Shower cabinet with 
matching door, contributed by Fiat 
Metal Manufacturing Co., Frank- 
lin Park, Il. 


a Norman Richendollar, Noreen 
Co., Marion, O. 

Prize: Abucite Aluminum “15” 
automatic gas water heater in the 
30-gallon size, contributed by The 
Mor-Flo Heater Corp., Cleveland. 


= Fred Bereskin, Fullerton Plumb- 
ing & Heating Co., Chicago. 

Prize: Two appliance trucks, 
contributed by Fairbanks Co., New 
York City. 


= Noel Goddeyne, Bay City, Mich. 

Prize: Two Economy porcelain 
enamel bathtubs, contributed by 
Plumbingware Manufacturing Co., 
Middleville, Mich. 


a T. V. Soll, City Plumbing & Heat- 
ing Co., Boulder, Colo. 

Prize: Two close-coupled closet 
combinations and two 17 by 19- 
inch lavatories, contributed by 
Peerless Pottery, Inc., Evansville, 
Ind. 


= David Madsen, Upper Darby, Pa. 
Prize: Key Model shower door 
with brass frame and glass door, 
contributed by The Keystone 
Shower Door Co., Southampton, Pa. 


s Rueben Hahnert, Swifty Connett 
Plumbing & Heating Co., Fort 
Wayne, Ind. 

Prize: One dozen stainless steel 
sink frames in both single and 
double-bowl sizes, contributed by 
Vance Industries, Inc., Chicago. 


a James Forbes, Jr., Miami, Fla. 

Prize: Balanced-flow tankless 
water system for shallow wells, 
contributed by Goulds Pumps, Inc., 
Seneca Falls, N.Y. 


a R. W. Reed, La Grange, Iil. 

Prize: High-pressure, gun-type 
oil burner, contributed by The 
Carlin Co., Wethersfield, Conn. 
123) 
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Duct Furnaces — Janitrol 

















Me Here now from Janitrol is a really versatile duct furnace... 


the revolutionary new Janitrol Series DUCT 75, bringing you new 


flexibility in heating system design and installation for all your 
commercial-industrial jobs. 

These compact, easily-installed, “packaged” furnaces are fur- 
nished in unit capacities of 200,000 and 300,000 btu/hr. input. You 
can install them singly, or side-by-side in batteries of two or more 
to provide inputs from 200,000 to 2,000,000 btu or more in incre- 
ments of 100,000 btu/hr. input, with individual controls for each unit. 

New advanced design of the DUCT 75 provides for draft hood 
relief at front, and combustion 
each unit. Thus a number of units can be bolted together with sides 
in contact. This results in an assembly so rigid that the two supports 
at each end of the two-unit assemblies provide adequate support. 
(See fig. 1.) Pipe hangers designed to serve as connections for over- 
The 


threaded ends used for attaching to overhead supports accommodate 


head suspension are reversible to form floor support legs. 


pipe leg extensions for floor nrounting. 

The heat exchanger assembly in Janitrol DUCT furnaces are 
practically indestructible. The exclusive Multi-Thermex heating ele- 
ment assembly is internally and externally armored with a fire-fused 
protective coating to assure a tight, non-scaling heat exchanger that 
is resistant to corrosion and superior to either cast iron or conven- 
tional steel. This design has been thoroughly proved in over 1/2 
million tubes used in the toughest commercial-industrial applica- 
tions, over the past 10 years. 

All in all, Janitrol’s all-new Series DUCT 75 Furnaces provide 
heating-cooling system design flexibility and installation ease never be- 
fore possible... enable you to “customize” commercial-industrial jobs 
to individual requirements at lowest possible cost. Get all the facts on 


these really versatile new furnaces from your Janitrol Representative. 


g)2= FRO SERIES DUCT 75 


Standard Equipment 


@ Armored Multi-Thermex Heat 
Exchanger 


@ Ampli-Fire Burners 
@ Draft Hood Field-reversible @ Pilot Shutoff Valve 

@ Automatic Recycling Pilot @ Main Shutoff Valve 

@ Low Voltage Solenoid Gas Valve with Transformer (230v, 60c) 

@ Casing finished in blue-gray baked enamel 

@ Pipe Hangers—ceiling suspension—field reversible for floor mounting. 


@ Limit Control 
@ Gas Pressure Regulator 








air inlets at both front and back of 





Fences Gas 


§ < @- for 
EAT manufactured, 





ipproved by the American 
{ ssociation — furnished 
operation on natural, 
mixed, LP 
dual-fuel 


and natural-LP 
gases. 


The Complete Line of 
Janitrol Duct Heating 
Equipment 


a 
DUCT-75, the all-new Janitrol design 
described above. Two basic units com 


bined for any job from 200,000 Btu hr., 
up to several million 


3 


DUCT-55, individual furnaces in at 
tractive casings. Available in five sizes 

100,000; 125,000; 175,000; and 
225,000 Btu, hr. inputs. 


sont 


ee 


UNIT HEATERS, Model UCS, propeller 
type ceiling-suspended, provide the 
lowest initial cost automatic heating 
In 10 sizes, from 30,000 to 225,000 
Btu, hr. inputs. 


je 


BCC, Blower Unit Heaters for use inde 
pendently of central systems. Available 
with enclosed or exposed blowers with 
300,000; 400,000 and 500,000 Btu/hr 
inputs 

—E 


BLOWER PACKAGES designed for in 
stallation with minimum field assembly 
work. Series 75 has capacity range from 
3,000 to 7,000 CFM; Series 135 has 
range from 6,000 to 13,500 CFM 
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@ PRESSURE DROP (RESISTANCE) AND TEMPERATURE RISE 
AT VARIOUS FLOW RATES THROUGH SERIES DUCT-75 























SIZE 200 
CFM 1330 | 1500 1600 200 5 400 80 ) 320 40 0) 
Resistance nA2 | ne f } 
Inches Water ? : 
Tem a , 
Rise ° F : . 
SIZE 300 
f 1) Ant 20) ) 3400 3600 3R0( 400: 420 45 4 ) 
Resistance 
Inches Water . ) 
Temp —_ on . ‘ a 
Rise F _— 1UU vv , vo ” 
Performance Tables 
WITH DIFFERENT MOTOR-DRIVE COMBINATIONS 
SERIES 75 
+Filter Static Pressure 
Pr. Drop | *C.f.m 
Inches 1 De very Free . 5 1 nA £ " 
W.C | Delivery 8 
4 | 300C A A-'2 A A-'2 A-% A-% A-% 
A A-% A-% A-% D-] D 
A-% A-% D-] D-1 [ D-1 C 
450 lf D-1 | p-1% | D-1% | C-1 
D | p-1% | ¢ 1% | 
) [ D [ [ C C 
D D [ [ C [ C E E E E 
[ f f f f f 
F F F E E f 
0 TF le-3 | £ 
SERIES 135 
Filte tatic Pressur 
Pr. Drop O.f.F 
inches Delivery Free 
W.C Delivery 
\f 6000 A-% | A-% A-% A-% C 
650 A-% A-% { L s 
Q 0) A-% A-% [ t [ [ C 
850 D [ c ( 
14 WU D \ 
6 [ D-1 ( E E : 
00 | o D-1% | D-1% | f 
> | 10500 | D-1% |D-1% | D ' 
00 D-] lp D { E E t t 
0 | [ [ ' | F.3 f f f f 
4 10) [ D E-3 E E E f 
0 TF E F f f f 
E E-3 |E E 
13500 | E-3 F-3 
Bold type indicates standard motor and drive. FOR YOUR CONVENIENCE 
t Pressure drop through filters based on clean SCALE TEMPLATES ARE 
filters. PRINTED ON THE LAST PAGE 


* Standard Air. 

© Static pressure of a system is the summation 
of all resistances including that of the duct 
system, heater, coils, etc. 





Templates 14" Scale 


DUCT FURNACES 


175-55 
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BLOWER PACKAGES 


























1S 















































TOP VIEW FRONT VIEW SIDE VIEW 








(O) 


rN tee fi) & 


HEATING & AIR CONDITIONING DIVISION 


Surface Combustion Corporation, Columbus 16, Ohio 
In Canada: Moffats Ltd., Toronto 





Meet the winners in the 


(Continued 
aM. Meyers, 
Rockford, Il. 

Prize: Packaged water system 
with 13-gallon vertical tank, con- 
tributed by Lancaster Pump and 
Manufacturing Co., Lancaster, Pa. 


118) 
Contractors, 


Jrom page 


MM 


« Melvin Shurmaster, Shur-Master 
Plumbing Co., Chelsea, Mass. 

Prize: 24 ballcocks with repair 
shank and rod and refill, contrib- 
uted by Sherwood Brass Works, 
Detroit. 


s David Warburton, Madera, Caillif. 
Prize: Complete lead-melting 
equipment, blow torch and 12% feet 
of service hose, contributed by 
Insto-Gas Corp., Detroit. 


aH. J. Ouellette, Burlington, Vt. 
Prize: of hot water 
heating and chilled water cooling 
and balancing 
valve adapter units, contributed by 
Maid-O’-Mist, Inc., Chicago 


Assortment 


system air vents 


as M.S. Newman, E. Sugarman, Inc., 
San Francisco. 

Prize: Case of 50 assorted Speed- 
way supply kits and a display board 
of the supplies for winner’s whole- 
saler, contributed by Brass-Craft 
Manufacturing Co., Detroit. 


sF. R. Badeau, R. C. Badeau 
Plumbing Co., Madison, Wis. 

Prize: Backwater valve for resi- 
dential use, contributed, by Norman 
Boosey Manufacturing Co., Detroit. 
zEd O'Connor, Dream Center, 
Denver, Colo. 

Prize: $100 merchandise certifi- 
cate, contributed by Sterling Brass 
Co., Cleveland. 


= Bernard 
N. Y. 


Prize: 


Morache, Cambridge, 
$100 merchandise certifi- 
cate, contributed by Sterling Brass 
Co., Cleveland. 


» Charles Dye, La Porte, Ind. 

Prize: $100 merchandise certifi- 
cate, contributed by Sterling Brass 
Co., Cleveland. 


s Albert Schoeller, Trenton, N.J. 
Prize: 200 feet of bituminized 

fibre sewer pipe (Bermico), con- 

tributed by Brown Co., Boston. 


= Paul Sommerdyke, Sommerdyke 
Bros., Grand Rapids, Mich. 
Prize: Submersible sump pump, 
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Big Push contest: 


contributed by Weil 


Chicago. 


Pump Co., 


a C. H. Lacey, McKeesport, Pa. 

Prize: 5-foot de luxe bathtub 
plus single and double-bow! sink, 
contributed by Coralware Manu- 
facturing Co., Chicago. 


# Arthur Petersen, John Petersen 
Plumbing & Heating Co., Grand 
Rapids, Mich. 

Prize: Plenum humidifier for 
warm air heating, contributed by 


Herrmidifier Co., Neffsville, Pa. 


2 Leonard Brown, Park Ridge, Ill. 
Prize: Six pairs of Hex-Custom 

legs and towel bars, contributed by 

Reed-Cromex Corp., Cleveland. 


aJ. L. Patten, Clausen-Patten & 


‘ Co., San Francisco. 


Prize: Six faucet fixtures, con- 
tributed by Price Pfister Brass 
Manufacturing Co., Los Angeles. 


= Charles Mayne, Buffalo. 

Prize: Two dozen Hushflo float 
valves, contributed by Romar Man- 
ufacturing Co., Buffalo. 


« J. H. Renner, Cincinnati. 

Prize: Shower fixture, sink faucet 
with spray attachment and sump 
pump, contributed by Milwaukee 
Faucets, Inc., Milwaukee. 


=» Gene Gulu, Hazel Park, Mich. 

Prize: Six stainless steel crum- 
cup sink strainers and six pop-up 
bath wastes, contributed by Scovill 
Manufacturing Co., Waterville, 
Conn. 


a J. C. Lindgren, Miami, Fla. 

Prize: Stainless steel two-bowl 
“sit-down” sink, contributed by El- 
kay Manufacturing Co., Chicago. 
= Barney Peterman, Manchester, 
Conn. 

Prize: Three single-bowl, Fiber- 
glas laundry tubs, contributed by 
Cleveland Wash Tray Manufactur- 
ing Co., Cleveland. 


a W. J. Baumbach, Arlington, Va. 

Prize: Electric close-coupled 
drive portable pump, contributed 
by Barnes Manufacturing Co., 
Mansfield, O. 


= E. R. Welch, Madison, Wis. 

Prize: Mers-A-Matic sump pump, 
contributed by Penberthy Manu- 
facturing Co., Detroit. 


s Roger Smith, Trowbridge Plumb- 
ing & Heating Co., Ponca City, 
Okla. 

Prize: Automatic submersible 
sump pump, contributed by Wire 
Products Co., Baltimore 


s Roland Hampton, San Jose, Calif. 

Prize: Shower stall with winner's 
choice of receptors, contributed by 
Spartan Shower Stall Co., Mas- 
peth, N.Y 


« Dean Hooker, Copple Plumbing 
Co., Des Moines, Ia. 

Prize: 24 Duck-Bill No-Tone 
ballcocks, contributed by Rock- 
ford Brass Works, Rockford, IIl 


aT. H. Thomas, Cedar Rapids, Ia. 

Prize: Cast iron backwater sewer 
valve and water hammer shock ab- 
sorber, contributed by Josam Man- 
ufacturing Co., Michigan City, Ind 


se Earl McVehil, Washington, Pa. 
Prize: Submersible sump pump, 

contributed by Piqua Machine & 

Manufacturing Co., Piqua, O 


a Harry Snyder, P. E. Snyder & 
Son, Blanchester, O. 

Prize: Frost-proof, seat-actuated 
water closet, contributed by Joseph 
A. Vogel Co., Wilmington, Del. 


a Edward Havens, Long Hill Co., 
East Hartford, Conn. 

Prize: Three Touch-Flo one-arm 
mixing faucets, contributed by 
Sterling Brass Co., Cleveland 


a D. L. Chadbourne, San Francisco. 

Prize: Four single-lever faucets 
on display board, contributed by 
Delta Faucet Division of the Marco 
Screw Products Co., Dearborn, 
Mich. 


2A. A. Schmidt, A. A. Schmidt & 
Son, Hartford, Wis. 

Prize: 300 feet of 1-inch plastic 
pipe in a display-dispense1 
contributed by Yardley 
Co., Columbus, O 


unit, 
Plastics 


a John Kelly, Riverside, N.J. 
Prize: Tri-level stainless steel 

sink, contributed by Carrollton 

Manufacturing Co., Carrollton, O. 


se Warren 
Mich. 
Prize: Disposo-Well 
partment stainless steel sink, con- 
tributed by Lyon Inc., Detroit. 


Walters, Battle Creek, 


two-com- 


a Francis Ledwith, Frank J. Led- 
with & Sons, Philadelphia. 
Prize: Dozen each of No. 


(Please turn to page 124) 
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Meet the winners in 


(Continued from page 123) 
globe and 602 gate valves, contrib- 
uted by Hammond Brass Works, 
Hammond, Ind. 


a Arthur Weil, Arthur Weil & Son, 
Chicago. 

Prize: Complete set of residential 
drain cleaning equipment, contrib- 
uted by Poper Iron and Wire 
Works, Inc., Chicago. 


a Patrick Madden, Domestic Plumb- 
ing & Heating, Hollidaysburg, Pa. 

Prize: Automatic laundry tray 
pump, contributed by Neptune 
Pump Manufacturing Co., Phila- 
delphia. 


a John Gay, Albany, Ga. 

Prize: Automatic laundry tray 
pump, contributed by Triangle 
Manufacturing Co., Detroit. 


a Roy Schleich, Clifton, N.J. 

Prize: Cast iron tankless heater 
with copper and brass waterways, 
contributed by Kam Water Heater 
Manufacturing Co., Brooklyn, N.Y. 


wsA. Jerome Geisler, 
Mich. 

Prize: Selection of valves for hot 
water heating and domestic water 
heating, contributed by Watts 
Regulator Co., Lawrence, Mass. 


Dearborn, 


sE. F. Kueck, Maxwell Heating 
Co., Denver, Colo. 

Prize: Horizontal water circu- 
lator with interchangeable flanges, 
contributed by H. A. Thrush Co., 


Peru, Ind. 


a John Cahill, Evanston, Il. 

Prize: Hydroguard thermostatic 
shower control, contributed by 
Powers Regulator Co., Skokie, IIl. 


aS. A. Kreitzer, Dayton, O. 

Prize: Combination pipe and ma- 
chinists’ vise, contributed by Reed 
Manufacturing Co., Erie, Pa. 


a Franklin Stark, John F. Stark & 
Sons, Toledo, O. 

Prize: Craft Champion shower 
cabinet complete with accessories, 
contributed by Cutler Metal Prod- 
ucts Co., Camden, N.J. 


» Ralph Guinner, St. Louis. 


Prize: Six fuel oil filters and two 
warm air furnace humidifiers, con- 
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the Big Push contest: 


tributed by General Filters, 
Novi, Mich. 


Inc., 


a Louis Katchen, Denver, Colo. 
Prize: One dozen one-gallon cans 
of thread-cutting oil and six dozen 
one-pound cans of pipe-joint com- 
pound, contributed by John Sun- 
shine Chemical Co., Chicago. 


a Reggie St. Clair, National Econ- 
omy Plumbers, Pine Bluff, Ark. 
Prize: Closet combination and 
lavatory, contributed by Sentry 
Sanitary Corp., Mannington, W. Va. 


a Donald Purzucki, OK Plumbing 
& Heating Co., Flint, Mich. 

Prize: Two Zonavalves for steam 
or hot water systems, contributed 
by Heat-Timer Corp., New York 
City. 


2 Donald Hunt, Ralph L. Adamy, 
Inc., Corning, N.Y. 

Prize: Set of five heavy-duty alu- 
minum pipe wrenches, contributed 
by The Toledo Pipe Threading Ma- 
chine Co., Toledo, O. 


a lida Fenner, Fond du Lac, Wis. 
Prize: Fiberglas laundry tub in 
a white enamel cabinet, contributed 


by Wessels Co., Detroit. 


s John McCann, Chicago. 

Prize: Shower head and mixing 
valve combination, contributed by 
Speakman Co., Wilmington, Del. 


aH. F. Cobb, Denver, Colo. 

Prize: Rite-Tite twisted 
packing, contributed by 
Thomas Jackson & Son 
Reading, Pa. 


jute 
The 
Ca., 


a Ray Phillips, Davenport, Ia. 

Prize: Six screwed-hub insert- 
able fittings, contributed by Jumbo 
Heater and Manufacturing Co., 
Cleveland. 


s Donald Anderson, Malta, Ill. 

Prize: Package of plumbing spe- 
cialties, contributed by Sulflo, Inc., 
Elizabeth, N.J. 


aHans Jensen, Hans Jensen & 
Sons, Chicago. 
Prize: Assortment of vapor 


equalizing valves and air elimina- 


tors, contributed by Gorton Heat- 
ing Corp., Cranford, N.J. 


aF. Schiferl, Witte-Barker 
South Beloit, Ill. 

Prize: Assorted hard rubber 
toilet seats (valued at $50), con- 
tributed by Mid-States Rubber 


Products, Inc., Princeton, Ind. 


Co., 


a Mrs. B. W. Pankow, Snyder, N.Y. 

Prize: Assorted brass gate valves 
(valued at $50), contributed by 
Queen City Valves, Inc., Cincinnati. 


aC. A. Hill, Eagle Plumbing Co., 
Fort Worth, Tex. 

Prize: De luxe laundry tray, con- 
tributed by E. L. Mustee & Sons, 
Inc., Cleveland. 


aC. L. Cashman, Cedar Rapids, Ia. 
Prize: One dozen de luxe shower 

heads, contributed by Wrightway 

Engineering Co., Chicago. 


= Ross Warma, O'Fallon, Il. 

Prize: Assortment of 100 stain- 
less steel clamps for use on plastic 
pipe, contributed by Ideal Corp., 
Brooklyn, N.Y. 


a M. E. Grandidier, City Plumbing 
& Heating, Inc., Terre Haute, Ind. 

Prize: Two fountain bubbler 
heads and six blending valves, con- 
tributed by Central Brass Manu- 
facturing Co., Cleveland. 


s Robert Lindstrom, Burlingame, 
Calif. 

Prize: Two hand spinners, con- 
tributed by Kollmann Manufactur- 
ing Co., Erie, Pa. 


s John Corrigan, Red Bank, N.J. 

Prize: Three each of 2 and 3-inch 
diameter shower heads, contributed 
by Sure Flow Brass Manufacturing 
Co., Brooklyn, N.Y. 


= Marion Bennett, Sabetha, Kans. 

Prize: 1-inch water blender, con- 
tributed by The Sarco Co., New 
York City. 


a Thomas Sweney, Merrillville, Ind. 

Prize: Set of six aluminum sump 
pit covers, contributed by Zoeller 
Co., Louisville, Ky. 


= Robert Larason, Lambertville, 
NJ. 

Prize: 10 pairs of flexible lavatory 
supplies, contributed by Arbest 
Manufacturing Co., Philadelphia. 
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# Richard B. Huntington, Universi- 
ty Heating & Air Conditioning Co., 
San Diego, Calif. 

Prize: Combination tub and 
shower filler and volume and tem- 
perature control shower valve, con- 
tributed by RCB Manufacturing 
Co., Montebello, Calif. 


«Mrs. M. S. Dickerson, 
Plumbing Co., Dallas. 

Prize: Four laundry tray stands, 
contributed by Tinicum Metal Co., 
Philadelphia. 


Dallas 


a R. T. Morrill, Beloit, Wis. 

Prize: Six dozen water closet 
floats, contributed by Ayling & 
Reichert Co., Toledo, O. 


« Dan Landsberg, Chicago. 

Prize: Pipemaster tube cutter and 
set of five heavy-duty Pipemaster 
wrenches, contributed by Erie Tool 
Works, Erie, Pa. 


s J. B. McClure, Goodland, Kans. 
Prize: Three-valve diverter, pop- 
up bathtub drain and lavatory 
centerset, contributed by Sterling 
Faucet Co., Morgantown, W.Va. 


# Eric Parker, Auburn, N.Y. 

Prize: One dozen cans of new 
Swif Solder, contributed by Her- 
cules Chemical Co., New York City. 


« Martin McKee, Ramsden & Mc- 
Kee, East Detroit, Mich. 
Prize: One dozen each of male 


ACHIEVEMENT 
AWARD 


Winners received this 
certificate (shown here 
2 size) as a permanent 
reminder of their accom- 
plishments in the Big 
Push contest, in addition 
to their product prizes. 
The certificate also was 
sent to 70 contractors 
selected for honorable 
mention by the judges. 
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and female self-cleaning faucet 
aerators, contributed by Melard 
Manufacturing Co., New York 
City. 


a Glenn Long, Northville, Mich. 

Prize: Control valve and two- 
circuit purge and balancing valve, 
contributed by Quality Specialty 
Co., Camden, N.J. 


= Stanley Orr, Barre, Vt. 

Prize: $25 merchandise certifi- 
cate (redeemable at a wholesaler of 
the dealer’s choice), contributed by 
Busser Supply Co., Lewisburg, Pa. 


aH. A. Doran, Millers Falls, Mass. 
Prize: $25 merchandise certificate 

(redeemable at a wholesaler of the 

dealer’s choice), contributed by Do- 


lan Supply Co., Troy, N.Y. 


s Frank Parcee, Redwood Plumbing 
Co., Redwood City, Calif. 

Prize: $25 merchandise certificate 
(redeemable at a wholesaler of the 
dealer’s choice), contributed by 
Reeves-Wiedeman Co., Kansas 
City, Mo. 


asJohn Schwitz, 
Sons, Chicago. 
Prize: Ledge-type double-bow] 
sink made of porcelain enamel on 
steel, contributed by Ingram-Rich- 
ardson, Inc., Frankfort, Ind. 


Louis Smith & 


= Telford Larew, Sr., Iowa City, Ia. 
Prize: Expansion control system 


PRESENTED TO 


a= TAw Ap 


for hot water heating systems, con- 
tributed by American Tube Prod- 
ucts, Inc., West Warwick, R.I. 


a T. J. Clark, Ravinia Plumbing Co., 
Highland Park, IIL 

Prize: 12 spools of Plumbers’ 
Special Packing, contributed by 
The Flexrock Co., Philadelphia. 


s J. E. Belcher, Richmond, Va. 
Prize: Thermostatic tempering 

valve, contributed by Lawler Auto- 

matic Controls, Mount Vernon, N.Y. 


s George Ray, Kankakee, III. 

Prize: Combination pressure- 
temperature relief valve, contrib- 
uted by McDonnell & Miller, Inc., 
Chicago. 


= Don Heinzen, Antigo, Wis. 

Prize: $15 merchandise certifi- 
cate (redeemable at a wholesaler of 
the dealer’s choice), contributed by 
Foster Supply Co., Pensacola, Fla. 


s William Hildeman, Sr., Chicago 
Heights, Il. 

Prize: Chrome-plated air-scoop, 
contributed by Taco Heaters, Inc., 
Cranston, R.I. 


#C. R. McClannahan, 
Plumber, Eunice, N. Mex. 
Prize: De luxe 8-inch exposed- 
deck faucet, contributed by Mich- 
igan Brass Co., Grand Haven, Mich 
(Please turn to page 136) 
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for outstanding achievement in business management 
and merchandising in Domestic Engineering's 1958 
Big Push Remodeling Sales Contest 


MAMAGIEG EMTOR 


DOMESTIC ENGINEERING - the magazine for contractors who are going places 





Big Push Contest..... continued 


What the Judges Learned About 


ANYONE WHO QUESTIONS the ability of plumbing 
and heating contractors to sell remodeling can 
from the Big Push contest 
judges. Following the judging in DE’s editorial 


get an argument 


offices on April 3 (page 116) the judges unani- 
mously agreed that merchandising techniques in 
our industry—as shown by the contest entries 


REICHLE (left): “The Big Push 
contest has produced just the right 
outlet to make it possible for all 
contractors to see how the other 
fellow sells. The dissemination 
of this data through DE should 
present a real challenge to con- 
tractors.’—Walter Reichle, Sagi- 
naw, Mich., wholesaler and past 
president of the CSA. 


MOORE (right): “It was an eye- 
opening experience and left me 
with a great sense of optimism 
for the plumbing and heating in- 
dustry. The winners should make 
good local-level leaders for the 
HIC programs.’’—Don Mooré, ex- 
ecutive director, Home Improve- 
ment Council, New York City. 


126 


JENTZ (left): “The large num- 
ber of entries and the quality 
of these entries exceeded my 
expectations. Serving as judge 
exposed my thinking to many 
ways in which we, as manv- 
facturers, might expand our 
efforts to help the industry.” 
Joseph Jentz, manager of ad- 
vertising and sales promotion, 
Crane Co., Chicago. 


WICKS (right): “Il was encour- 
aged to note the great number 
of promotion-minded contrac- 
tors. They represent a nucleus 
who will profit from promo- 
tional material developed by 
the PHCIB.’—Norman Wicks, 
executive director, P-H-C In- 
formation Bureau, Chicago. 


have reached a high degree of excellence. Walter 


Reichle, who represented wholesalers on the 


board of judges, said: “Never have I seen so 
much material that proves so conclusively the 
type of top-level activity in which our industry’s 
better contractors are engaging.” 


His comments were underscored by Robert 
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CUSTER (left It has been 
my experience that such a con 
test would draw 10—or at the 
most 20—good entries. But 
such was not the case this time. 
There were literally hundreds 
of excellent, well-thought-out 
submittals and thousands of 
examples of well-managed 
modernization businesses.” 

Robert Custer, supervisor of 
retailer development, Ameri- 
can-Standard, New York City. 


LANDERS (right): “It was a 
pleasure for me to see the 
many excellent examples of 
merchandising.’’—William Lan- 
ders, Oklahoma City contrac- 
tor and president of the P-H-C 
information Bureau, Chicago. 


ever seen They pointed 


out that virtually all en- 


e e tries showed individual 
P-H Merchandising... 2! sed ins 
tion built on a foundation 
of basic sales knowledge 
The entries themselves, 
Custer, supervisor of retailer development for however, were only one reason for the judges’ 
American-Standard, who said: “I was tremen- enthusiasm. They agreed that what the entries 
dously impressed with the quality and high could do for the industry in the future would be 
character of many hundreds of the contestants.” even greater than what they have already ac- 
The judges were unanimous in describing the en- complished. 
tries as “the greatest collection of plumbing and Said Robert Peitscher, vice president of mar- 
heating sales and promotional ideas” they had keting for Fulton, Morrissey Co. (Chicago ad 
agency): “Unquestionably your sponsorship of 
this program and the publicizing of techniques 
used by various winners will encourage other 
contractors to become more aggressive in thei 
advertising, merchandising and selling of the 
remodeling market.” 


s Plans are already under way by Domestic En- 
GINEERING to describe and illustrate the winning 
entries. This will be done in DE’s special remodel- 
ing issue, scheduled for next October END 


Meet the top winner (FF 


PEITSCHER (left): “The quality and quantity of entries 
impressed me most favorably. They seemed to belie the 
comment we sometimes hear that ‘plumbers are not good 
merchandisers.’ Possibly the greatest value to come of 
your Big Push contest is its motivation of contractors to 
become even better merchandisers.”—Robert Peitscher, 
vice president of marketing, Fulton, Morrissey Co., Chicago 
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Big Push Contest ..... continued 


Top Contractor Is 
Honored at Special 
Industry Ceremony 


MORE THAN 500 wholesalers and manufacturers were on hand for 
the introduction of the top winner in DE’s Big Push contest. The event 
took place at the Central Supply Assn.’s April 11 meeting in Chicago. 


THE NATION'S TOP remodeling contractor was 
introduced to the plumbing and heating industry 
at the spring convention of the Central Supply 
Assn. in Chicago, April 11. 

He is Roy Gustafson, who, with his brother 
Walt, operates the T. D. Gustafson Co. in Minne- 
apolis. Sharing the spotlight with Gustafson at the 
presentation was Arch DeLancey, the company’s 


HAPPY WINNERS Roy Gustafson (above right) and Arch 
Delancey pose beside the 1-ton Studebaker truck with 
its McCabe-Powers Service-Master body. Delancey 
drove the truck to his home base in Minneapolis. 
At right he is shown receiving the keys from DE’s man- 
aging editor, James Purnell, prior to the 400-mile trip. 


remodeling sales manager, who prepared Gustaf- 
son’s contest entry. 

As top prize winner in DE’s Big Push Remod- 
eling Sales Contest, Roy Gustafson was presented 
the keys to a $3800 service truck by Domestic 
ENGINEERING editors. The editors presented a skit 
based on winning entries before introducing Gus- 


‘tafson and DeLancey 


In his acceptance speech, Gus- 
tafson gave the audience of 500 
wholesalers and manufacturers 
a good example of the business 
sense that had helped win the 
truck, when he said: “Remodel- 
ing must be more than a sideline 
for plumbing and heating con- 
tractors with an eye on growth. 
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“The contractor,’ said Gustafson, “must be 
prepared to set up a separate business for his 
remodeling operations. If he does that, he'll find 
bigger profits than he’s ever dreamed of.” 

An established new-construction contractor in 
the $2-3 million a year category, Gustafson told 
how he set up his modernization operation. “The 
first secret to a successful remodeling business is 
to find a sales manager who can take the entire 
operation over. He must be a man who knows 
personnel management, merchandising and good, 
old-fashioned sales promotion.” 

In Gustafson’s case, the man was Arch De- 
Lancey, who followed Gustafson to the speakers’ 
podium. The company’s manager gave a factual 
picture of Gustafson’s growth in modernization. 


He said: “Strong inside control of every facet of 


JUST A FEW of the 20,000 examples of merchandising 
entered in the contest were displayed during the CSA 


meeting. (Also, see photo at top of page.) Many of those 
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the remodeling business is the first absolute es- 
sential. Without a coordinated approach to the 
problems of advertising, selling and installing re- 
modeling, no contractor can expect to make a full 
measure of profit. 

“Tt’s a full-time job, setting up the advertising 
program, scheduling salesmen, conducting sales 
meetings and lining up sub-contractors—that’s 
why remodeling calls for a separate business 
head, a separate sales manager.” 
s Preceding the award ceremony, James Purnell, 
managing editor of Domestic ENGINEERING, told 
the audience that the tremendous response to 
the Big Push contest carries a great deal of 
significance for them, as wholesalers and man- 


(Please turn to page 136 


attending reviewed the material following the meeting. 
Exceptional ideas turned up by the contest will be illus- 
trated beginning in DE’s remodeling issue next October 





Declining Profit: What Can 
Wholesalers Do About It? 


They get some answers at Chicago meeting. Also, 
a frank appraisal of the prospects for peace ... 


THE SUBJECT OF PROFITS, and 
what can be done about them, 
was the chief topic at the spring 
meeting of the Central Supply 
Assn. in Chicago last month. 


sIn his report, CSA president 
Gordon Andrew suggested that 
members the profit 
problem by stepping back and 
taking a spectator’s view of their 


approach 


operation. A complete “inven- 


tory,” similar to the balance 


sheet approach used in financing, 


would show wholesalers their 
strength and An- 
drew said. From there, he added, 


they could improve or completely 


weaknesses, 


revitalize certain areas of their 
operation. 


# Andrew cited several specific 
areas where “auditing” might be 
worthwhile: 
policies and profits. He pointed 


people, markets, 


out that people are the source of 


They spoke at the CSA meeting: 


Paul Hoffman 
Chairman of the Board 
Hoffman Specialty Mfg. 

Corp., Indianapolis 


Carroll Baumgardner 
Vice President 
National-U.S. Radiator 
Corp., Johnstown, Pa. 


Norman Wicks 
Executive Director 
P-H-C Information 
Bureau, Chicago 


THE INTENSE INTEREST in today’s prof 
it picture is shown by the big crowd 
attending the Management Improve- 
ment Seminar at the CSA‘s Spring 
meeting in Chicago. John Robertson, 
Alliance, O., served as moderator 


PRESIDING at the CSA conven- 
tion was Gordon Andrew, pres- 
ident of the wholesaler group 


“new and promising ideas,’ and 


urged greater effort to attract 
bright young men into the whole- 
saler industry. 

He urged that manufacturers 
give “service incentives” to 
wholesalers who offer more than 
minimum services to their con- 
tractor-customers. 

Andrew’s “self-analysis” sug- 
gestion saw immediate applica- 
tion at the meeting in a manage- 


(Please turn to page 222) 


William Kramer 
Secretary, Plumbing 
Fixture Mfrs. Assn. 

Washington, D.C. 
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“I find 
it pays 
to be choosey”’ 








“And I find it pays more than ever to use Dodge 
Reports for this reason: 

“With competition the way it is, finding the kind 
of job you want to bid on means you have to know 
about every possible opportunity you can. You’ve 
got to know who’s designing it, building it and, if 
there’s going to be competition, what sort it is.” 

Dodge Reports tell you daily just what you 
want to know about any kind of new construc- 
tion. They bring you up-to-the-day progress reports 
from the time a project is contemplated until the 
sub-contracts are let. You know without wasting 
your time the kind of people you would be deal- 
ing with and competing with — whether it’s your 


F. W. Dodge Corporation, Construction News Division, Dept. 8058 
119 West 40th Street, New York 18, N. Y. 


I want to know how to get more new construction business. Please 
let me see some typical Dodge Reports for my area. I am inter- 
ested in the markets checked below: 


[_] House Construction C) General Building 


[] Engineering Projects (Heavy Construction) 


Area__ —— — 





SD iccscmantnnsinsoen: 


Company 





Address. 
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kind of job, or not. And with Dodge Reports you 
won’t miss any good bets either. 

That’s why successful suppliers and contractors 
by the thousands are using Dodge Reports to help 
them locate and select the opportunities they know 
they can make a profit on. You, too, can profit by 
using Dodge Reports to find the business oppor- 
tunities you need and want wherever you operate 
in the 37 Eastern States. 

Send the coupon today for your copy of “Dodge 
Reports — How to use them effectively,” including 
the famous “Dodge Specification Form” that helps 
you choose the kind, size and location of the jobs 
you'd like to have. 


~ ZA. 


~ 


Dodge Reports 


For Timed Selling to the Construction Industry 


d \ 


‘yj il 





Southern Wholesalers asked .. . 


What's Best—A Cut Price, or 
Helping Contractors Sell? 


NEW PRESIDENT of the 
Southern Wholesalers 
Assn. is Charles Baker. 


Is CUTTING HIS PRICE the only 
way a wholesaler can make a sale 
these days, or is there another, 
more profitable formula? 

There is a more profitable 
course to follow, members of the 
Southern Wholesalers Assn. 
were told at their recent conven- 
tion in Palm Beach, Fla. Whole- 
salers who help their contractor- 
customers sell modernization 
need never resort to cut prices to 
make their own sales, speakers 
told the meeting. 


Tell How to Boost Volume 
The convention devoted an en- 
tire session to ways wholesalers 
can increase their volume of con- 
tractor purchases. 
Modernization was described 
as the key to more contractor 
business, and therefore the key 
to more wholesaler business. . . 
at a fair profit. The session, mod- 
erated by Lloyd Noland, Jr. 
(president of the Noland Co., 
Newport News, Va.), had as its 
theme, “What the Modernizing 
Market Means to Wholesalers.” 


He Gives Some Plain Facts 
“The subject of modernization 
has been receiving increasing at- 
tention,” Noland said, “because 
of the programs of such organi- 
zations as the P-H-C Information 
Bureau, the Home Improvement 
Council and the inspired pro- 
grams sponsored by DomestIc 


132 


ENGINEERING and some manufac- 
turers. It’s time that wholesalers 
began to see how good a market 


They get some timely answers at their annual convention 


something about going after it,” 
Noland said. 
“The plain fact is that there 


modernization is—and to do 


(Please turn to page 138) 


They beat the drums for merchandising... 


Lloyd Noland, Jr. 
“Prospectors knew there was 
gold in ‘them thar hills.’ They 
knew it would remain there un- 
less they dug for it. That's still 
the formula for business.” 


Charles Thompson 
“Don’t cut your prices to make 
a sale. Become interested in re- 
modeling, where quality prod- 
ucts and service count most with 
your contractor-customers.” 


Hal Bergdahl: He made an eloquent appeal for wholesaler support 
of the Plumbing-Heating-Cooling Information Bureau’s program. 
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o « These air-conditioned 


et : Florida hotels 
use hundreds of feet of 


Beth-Co-Weld Pipe 


Each of these two hotels —the Casablanca at Miami Beach and 
the Columbus, at Miami — has hundreds of feet of Beth-Co-Weld 
steel pipe in its modern air-conditioning system. Both installations 
were made by Hill-York Sales Corporation, Miami. The pipe was 
supplied by A & B Pipe & Supply Company, also of Miami 
Beth-Co-Weld pipe is a popular choice for air-conditioning sys- 
tems, as well as for general-purpose and sprinkler piping, because 


it is made from a good grade of steel by the continuous-weld process. 


Sesesmransasesatke 
Seztenzarananan® 
SSSBERSRRAAZ 
SSESeeanunraar 
SEES Bzrseaaan 
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Beth-Co-Weld can be obtained in standard 


“— —  — os 


and extra-strong 
weights in sizes from 4 in. to 4 in. It comes in 21-ft lengths, plus 
or minus 1 in., and is also supplied in random and cut lengths 


Specify Beth-Co-Weld for your next piping job 


BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. 
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34 
Female 
Outlet 


SAFE RELIEF of temperature and pressure in a hot water 
heater is vitally important. Here’s a new automatic reseating 
Temperature and Pressure Relief Valve that’s really dependable 
for years of operation. Numbers 170M and 170F comply with 
State Codes requiring this type of valve. They are ideal for in- 
stallation on all types of domestic hot water heaters. Both have 
the same construction, except one has a male inlet while the 
other has a female inlet. Each has 34" female outlet. 


TESTED AND RATED 
No. 170M and No. 170F Thrush 


Temperature and Pressure Relief 





AGA LISTED _ 
ASME RATED / 7 Valves are rated as follows 


AGA TEMPERATURE RATING 
550,000 BTU 
Maximum Input 





ASME PRESSURE RATING 
75 lb. 450,000 BTU 
100 Ib. 575,000 BTU 
125 lb. 700,000 BTU 


See your wholesaler today or 
write Department A-5 for litera- 
ture and prices. 


| Model 170M, a installed 
ad A T ey ae al » He A a D C oO te PA ~ Y with an automatic water heater 
o * 


PERU, INDIANA 


FOR SAFETY AND QUALITY, CHOOSE THRUSH 
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ANNOUNCING THE 


OIL FIRED BOILER anp 
OIL HEATING UNIT 


I=B=R tested and rated for capacities 
of 1300-3260 sq. ft. steam 
and 2255-5290 sq. ft. water 


R 


A genuine advance in boiler design...offering new fea- 
tures for operating economy, easy maintenance, sim 
plified erection and long life! 


The No. 82 Boiler incorporates the self-regulating, 
turn-around principle of flue gas travel developed by 
Weil-McLain engineers for increased heat transfer and 
greater fuel economy. 


Other features include a new asbestos rope seal...a 
pre-cast refractory combustion chamber designed to 
properly develop the full heat potential of the burner 
flame...an electronic safety control to prove the flame 
in No. 82 Boilers burning 7 GPH and up...top clean-out 
plates for easy access to all surfaces...and short draw 
rods which simplify erection and assure a strain-free 
boiler assembly. 


PROVISION FOR SINGLE OR DUAL WATER HEATERS 


The Weil-McLain No. 82 Boiler has a unique and ex- 
clusive method of installing tankless water heaters. 
The diagram below shows how either single or dual 
heaters can be employed. The fin tube heater itself is 
a highly efficient unit of large capacity. 


ASBESTOS ROPE SEAL SELF-REGULATING 
Exclusive! Asbestos rope in- FLUE GAS TRAVEL 


serts in grooved seal strip in 
boiler sections. Compressible 
—won’t crack or squeeze out 
...-remains gas-tight during 
life of the boiler. 





= 


TANKLESS 
Ingenious design of sections WATER HEATER 
breaks flue gases into mul- 

tiple streams which contact 

all heating surfaces to top of 

sections...greatly increases 

heat transfer. Send for bulletin giving complete description and engineering data 


we 


WEIL: Mc: LAIN WEIL-McLAIN COMPANY 
Syent Se RANE TOES MICHIGAN CITY, INDIANA 


Address literature requests to Dept. A-58 
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Newport News, Va.—The article on Noland 
Co.’s new credit plan to help contractors pro- 
mote and finance modernization jobs to home- 
owners was originally scheduled to appear in 
this issue, as announced on page 91 last month. 
However, as a result of several late develop- 
ments, including the actual introduction of the 
plan to contractors in the wholesaler’s 33 branch 
areas (set for this month), the article has been 
rescheduled for June in order to make it as 


Top Contractor Is Honored 


(Continued from page 129) 
ufacturers in the p-h industry. He said it means 
that plumbing and heating contractors, as never 
before, will be receptive to the programs cur- 
rently being sponsored to help the industry build 
its sales “in a market not dependent upon give 
away prices,” 

“Contractora who are reaponding to the Big 
“will be reaponasive to 


Push campaign,” he said, 


the Plumbing-Heating- Cooling Information Bu 
reaus program and to the campalgna of indus 
try organivationa aueh as the Plumbing Fixture 
Asan, the Better 


ing Couneil, and others,” 


Manulaeturers Heating-Cool 


® Purnell complimented the CSA for its support 
of the 
paid particular tribute to the organization’s accom 


industry's modernization programs, He 

plishments in the field of dealer development, 

through its. Dealer Development Institutes. 
“The Big Push 


evidence that contractor interest in remodeling 


contest produced abundant 


is growing,” he said. “And, as an anti-recession 


Meet the winners in the 


(Continued from page 125) dealer's 
« Homer Davis, North Judson, Ind. 

Prize: $10 merchandise certificate 
(redeemable at a wholesaler of the 
dealer’s choice), contributed by 
American Plumbers Supply Co., 
Toledo, O. 


dealer’s 


a Warren Moede, Moede & Sons, 


The article on wholesaler financing for contractors is rescheduled 






Big Push contest: 


choice), contributed by 


Koepsell Co., Sheboygan, Wis. 


= G. H. Reich, St. Louis. 

Prize: $10 merchandise certificate 
(redeemable at a wholesaler of the 
contributed by 
M. Supply Co., Bay City, Mich. 


choice), 


complete as possible. Watch for this interesting 
and informative article next month. 

In the meantime, another of the big whole- 
saler’s programs is moving ahead. It’s a sales 
contest for Noland salesmen and their contrac- 


.tor-customers, designed to stimulate contractor 


activity for P-H-C Month (May). Called the 
“P&H 500,” the contest will reward contractors 
who submit evidence of their promotions. See 
next issue for details. 





device in the plumbing and heating industry, 
the remodeling of homes, schools, office build- 
ings, institutions and factories, it can’t be beat.” 
The skit by DE’s editors followed Purnell’s 
talk. It was built around the “proof of profit” in 
remodeling, as shown by the contest entries, and 
merchandising ideas from the entries, The actual 
presentation of the keys to Roy Gustatson was 
made by Charles Staples, publisher of DE’s new 
sinter magagine, AcTUAL SPECIFYING ENGINEER 
Staples reviewed briefly the resulta of previous 
conteats sponsored by DE 
eThe introduction of the nation’s top remodel 
ihe eontractol shared the morning program with 
Paul Hollman, 
Hoffman Specialty 
Corp,; Carroll Baumgardner, vice president, and 
Dr. Walter Ross, manager of advance engineer 
ing, both of National-U.S, Radiator Corp.; Not 


man Wicks, executive director of the Plumbing 


addresses by chairman of the 


board = of Manufacturing 


Heating-Cooling Information Bureau, and Gor- 
don Andrew, president of the CSA. 

For a complete report on their part in the 
program, see the feature on page 130. END 






dealer's 


choice), contributed by 
Moran Supply Co., Chicago. 






= Elmer Els, St. Louis. 

Prize: $10 merchandise certificate 
(redeemable at a wholesaler of the 
dealer’s choice), contributed by 
Plumbers Supply Co., Louisville, Ky. 


Honorable Mention... 
. was given to 70 contractors 
for outstanding achievement in 








Shawano, Wis. 
Prize: $10 merchandise certificate 
(redeemable at a wholesaler of the 
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a A. N. Wiseman, Alton, IIl. 
Prize: $10 merchandise certificate 
(redeemable at a wholesaler of the 


the contest. Their names will be 
listed in the June issue. END 


DomMESTIC ENGINEERING, May 1958 


worth 





to dig in close quarters 
; ‘= gs 2am eoraes me , : a 


te mB Ti ak oes 


DAVIS 


LOADER-BACKHOE 


will get you out of a pinch! 


The exclusive features, superior maneuverability, and 
wide-range visibility of Davis rigs let you operate under 
“pinched” conditions impossible for other rigs... increase 
your profit potential by eliminating expensive hand digging! 


Visibility to Operate in Tight Quarters — Davis works best in 
close quarters because you don't have to “feel’’ your way, 
Low Loader silhouette, location of seat provides excellent view 
of where you are working. 


Sets Up in Places Inaccessible for Other Machines — Exclusive 
flush digging and continuous 200° operating are of the Davis 
210 Backhoe lets you operate efficiently in places where you 
would otherwise have to use expensive hand labor. No other 
machine could work there. 


CLOSE-IN DESIGN OF DAVIS LOADER — Provides ex- 

cellent visibility. It packs the power to toke big bites 

Sturdy box-frame arms have long reach for discharging 

loads into fill holes, piles, or high-bed trucks. No 

der, Davis is the one others follow. : eos , 

amin dentasisodus 7 ree Alert Controls Permit Precision Operations — Independent 
controls are mounted in convenient fingertip locations that 
allow you to always face the job. They respond lightning-fast 
to your command. 


Davis Loaders and Backhoes are available for all popular models of International, 
Ford, Fordson Majer, Ferguson, Case, Massey-Harris, Allis-Chalmers, Oliver, 
John Deere, Mi polis-Moline, and Work Bull Tractors 





SOLD AND SERVICED EVERYWHERE BY BETTER DEALERS 


For the name of your nearest dealers call Western 
Union by number and ask for Operator 25... 
or write direct. Please specify make of tractor. 


FIVE-MINUTE DETACHABILITY — Entire Davis Backhoe 





can be detached in five minutes if you want to use just 
your tractor for other jobs. Stabilizer feet and boom 
form tripod so unit is ready for immediate re-attaching. 








MASSEY-FERGUSON INDUSTRIAL DIVISION 
MASSEY-HARRIS-FERGUSON, INC 
1009 S$. WEST STREET . WICHITA 13N, KANSAS 


Dept. DE 





Job Problems 


(Continued from page 107) 
weather conditions. However, we 
hope you can give us ideas for the 
solution of this problem based on 
reasonable assumptions. 

Virginia J. P. 


To the Reader: 

Since 1 electricity is 
equal to 3.413 Btu, the maximum 
input to your heater of 7,000 watts 
adds 7,000 x 3.413, or 23,891 Btu/hr 
to the water. 

This is theoretically the situa- 
tion, but actually, the heat losses 
through.the tank walls, despite the 
insulation present, will reduce the 
total of the heat in the water. 


watt of 


a» Calculating the loss is at best an 
approximation because its value is 
affected by the temperature of the 
water in the tank, the temperature 
of the air in the room where the 
tank is located, air movement over 
the tank if any, thickness of insula- 
tion and its kind and even the pres- 
ence of cold surfaces such as win- 
dow glass that is in a position 
where it can the tank. 
Because of the number and range 


“see” 


of the variables, we will not try to 
calculate the heat that is lost be- 


fore it ever gets to the baseboard, 
but will assume that 90 percent of 
23,891 Btu, or 21,502, actually get 
out into the baseboard and do a 
heating job. 

Since every foot of the baseboard 
has a rated output of 590 Btu/hr, 
the effective heat from an input of 
7,000 watts can be expected to han- 
dle 21,502/590 or about 37 linear 
feet. The smaller-size heater can 
be evaluated the same way: 6,000 
watts x 3.413 Btu x 90% = 590 = 32 
linear feet. 

Incidentally, you can expect to 
need at least 50 watts input for 
each gal. of tank capacity. For a 
double element job, such as the one 
being discussed, the lower element 
will furnish 30 watts of the total; 
the upper one 20 watts. The ASA 
Standard C72.1-1949 provides a lit- 
tle more than this for a 120 gal. 
tank—2,500 watts in the lower, 
4,000 watts in the upper element. 


aService cost for this installation 
would amount to the six or seven 
kilowatts involved times 1.8 cents 
a kilowatt hour. This comes to 10.8 
cents an hour for the smaller heat- 
er and 12.6 cents an hour for the 
larger. In addition, the circulating 
pump motor would consume a very 
small amount of energy. 


In computing the amount of 
baseboard the heater will handle 
some thought should be given to 
the conditions under 
baseboard will operate. 

We kniow that the standard out- 
put of baseboard is figured on 215F 
steam or hot water in the finned 
tube and an inlet air temperature 
at the bottom of the baseboard of 
65F. If your 590 Btu per linear ft 
is based on these standard condi- 
tions, but your operating conditions 
are different, then the Btu output 
will be different also. 


which the 


aFor instance, with hot water of 
200F and air temperature of 70F, 
the correction factor to be applied 
against the standard is 1.24. This 
means your rating of 590 Btu is 
reduced to 590 1.24 476 Btu 
per linear ft. Under this condition 
of operation, your electric heater’s 
net output of 21,502 divided by 476 
gives 45 linear ft of baseboard. 
The catalog showing the sizes 
and ratings of the baseboard you 
plan to use will give you the cor- 
rection factors to be applied for 
operating that differ 
It will be nec- 
consult the 


conditions 
from the standard. 
essary to catalog to 
determine exactly how many linear 


feet your heater can serve. END 


What's Best—A Cut Price Or... ? 


(Continued from page 132) are an awful lot of 
people in this country who are not interested 
in buying new homes. But there are com- 
paratively few people who are not interested 
in living in modern, comfortable, and attrac- 
tive surroundings. A great many people want 
the advantages of a new home without the 
burden of the cost,” said Noland. 

The answer to this tremendous potential 
market is modernization, Noland told his 
audience. 


e “This modernization market is a natural. 
It is based upon what salesmen and psychol- 
ogists call a ‘felt need.’ But it still has to be 
sold. The soil is fertile and the seed is good— 
but still there can be no harvest until the soil 
is prepared, the seed planted, then cultivated 
into a cash crop.” This process of bringing 
the land and seed together and converting 
the resulting product into cash is called 


salesmanship, Noland said. He reminded his 
“Let’s never forget that most 
prospects don’t buy—they’re sold. The old- 
time prospectors went out hunting gold. 
They knew it was in ‘them thar hills’-—and 
that it would remain there forever unless 
they went digging for it. That is still the 
formula for business. 


listeners: 


s “Today, lots of folks say we have an eco- 
nomic recession,” Noland said in conclusion. 
“Yet we have the biggest backlog of purchas- 
ing power in our history—a staggering $303 
billion total. More people have money than 
ever before. There is gold in ‘them thar 
hills’ and the way to get it out is through 
selling modernization.” 

Charles Thompson (president of the Tall- 
man Co., St. Louis) spelled out the size of the 
modernization market referred to by Noland. 

“Houses are deteriorating faster than they 
are being replaced,” he said. “About 25 mil- 

(Please turn to page 218) 
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SHERWOOD. Moc e | ‘aD’? 


An all-bronze rotary geared pump for use as a 
general purpose unit wherever clean abrasion-free 


fluids must be transported. G E N E R A | S E R V | c al 


Sturdy construction with bronze housing and 


gears, stainless steel shafts and graphite impreg- 
nated asbestos packing are all combined with oo ag Lae pe ty 
excellent workmanship to give a low cost, long life 
pump that will meet the needs of thousands of 


pumping applications. 


CAPACITY 





Gallons Per Minute @ 1150 R.P.M. 





ps. | piu. 

0.8 06 
20 17 
MODEL 2%: . 2.0 17 
3 35 3.0 


te 99 
3% ' ; 3.5 3.0 


STANDARD . 6.0 5.4 
CONSTRUCTION 118 


15.3 
15.3 








Pump 
No. 
1 
2 















































Gallons Per Minute @ 1750 R.P.M. 





20 40 60 80 
P.S.1. P.S.1. P.S.1. P.S.1. 
17 15 13 1.2 


“8 DG’ ’ . 37 3.5 32 3.0 


Standard construction incorporat- 4 3.7 3.5 3.2 3.0 
ing “oilless” graphite bearings. 
Omits grease cups. Recommended ‘ 6.5 6.1 5.6 5.3 
for light pressure applications. 

6.5 6.1 5.6 5.3 


10.7 10.2 9.8 9.4 
19.5 19.3 19.2 
24.0 24.0 24.0 
24.0 24.0 24.0 


“"DLG’’ DIMENSIONS 


Standard construction incorpo- 


rating “oilless” graphite bear- no. |AJBIC) DIE |F |G) H/|t}s|K) LM) N 
ings and built-in preswure relief : Teele te totaaine t os laoioion Taie 
2 % 67/6} %z | 1 1% | % %6\l"Ac 
2% % %2}1 1% jl %ell"Ac 
3 %}1 1% |1%2)1 Y% 
3% |¥%i%)1 1% 1%’ Y 
4 1 1% 11% |1'A82% 

5 |%i%)1 2%s |1% [1% 13% 

8 j}1 1 2% |1%6)1% 13% 

8% | %)%)1 1%6l1% [3% 15%6 |% 
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CONTACT YOUR WHOLESALER OR WRITE DIRECT. 


SHERWOOD BRASS WORKS - 6331 E. JEFFERSON AVE., DETROIT 7, MICH. 
Established 1903 































SHERWOOD 


MODEL 


——a "0s and ie 





(BUILT-IN RELIEF VALVE) 





The work-horse of our pump line. Engineered with 

















' all of the advanced features of modern pump 
- design. These pumps incorporate dripless mechani- 
‘ cal shaft seals, ball bearing (self-lubricated) sup- 





ported drive shafts, “oilless” graphite bearings, 


all features that are found only in costly special 





application pumps. . 
PUMPIAIBIC|D jE] F|G/H] It |sJ |K |LIMIN|O|P/Q ” a 





Comparable in size and capacity to our Model 
eet Pee ee eee “D” Series only built for more rugged service 








2 1% Al214% 11] 6%6 |%e2 [12Ai1Y% [1Y6|2% [3%6l% llc 12% |% }%e2 





Has met the test of thousands of different tough 


3 |Yi%l214% | 116%6 [all %e [1%2h1A6l2Ael4 | %412%42/2% | VYel% 


pumping problems. 





4 | Ml) 214% |116%6 |7%al1% | 1%42]1A6l2*%iel4 | %|1?542}2% | 6|% These pumps are rotary gear type of sturdy 





5 | Yl 4] 2142421 1 16'%2l25%all eo 11% [1A6l2*%el4 | %I1"%6l2% | 6l% all-bronze construction, with stainless steel shafts. 





6 | 341 541 2142%01 116!%40l 25401 % | 1% [1746l2"A6l4 | %l1%6125 [461% Requires no outside lubrication or adjustments of 





any kind. Ball bearing absorbs all thrust and radial 


6% | Yj Ye} 2)42%2) 116272) 2%al le [1% [l’A6l2'6]4 =| 441 6]2% |'61% 





loads. Operates in either direction. Especially 
7 | Ya) Ya} 2|42542] 11 6%e | 7560/2%e | bY [1% [376 [5%] %) 2 |3%6]!%el"e 





recommended for long life service on pressure 
























































applications to 150 p.s.i. 





CAPACITY AND POWER 










Gallons Per Minute & Horsepower @ 1150 R.P.M. Gallons Per Minute & Horsepower (@, 1750 R.P.M 

















































— Free Flow 20 P.S.1 40 P.S.1. 60 P.S.I 80 P.S.1 100 P.S.1 —e | Free Flow 20 P.S.1 40 P.S.1 60 P.S.1 goP.s.1. | 100P.S. 
|G.P.M.| H.P. | G.P.M. | H.P. | G.P.M.| H.P. | G.P.M.| H.P. | G.P.M.| H.P. |G.P.M. | H.P G.P.M.| H.P.| G.P.M.] H.P. | G.P.M.| H.P. | G.P.M.| H.P. |G.P.M.] H.P. |G.P.M.] HP 
1 | 36 | .05 3.1 | .12 2.7 | .18 cai 22 31} 1.9 38 ] 41] .14 4] 3} 41 31} 4.0 40} 4 49} 40 57 
2 38 | 05) 33] .14| 30] .23) 27] 31] 24] 40] 22] 48 2 | 58114| 54] 251 511 36] 481] 47] 451 58] 431 .68 
06 3 651 261 € >| 501 531 631 501 751 














40 | 15 3.5 | .24 3.0 32 2.6 41) 2.3 49 3 7. 14 6.5 6} 66.1 38} 5.6 90 
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CONTACT YOUR WHOLESALER OR WRITE DIRECT. 


SHERWOOD BRASS WORKS - 6331 E. JEFFERSON AVE., DETROIT 7, MICH, 
Established 1903 





New Products 





(Continued from page 80) 
Heat Pump 


A self-contained air-to-air heat 


pump for residential, commercial 


and installations 
been introduced by Typhoon. 
unit 1 


industrial has 


The 


offered in 2, 3% and 5-ton 


sizes. The heat pump, whose cycles 
reversed automatically by. a 
thermostat, is balanced to provide 
full 


heating. 


are 
capacity in either cooling o1 
Supplemental electrical 
resistance heaters are available fo 
additional capacity. For residential 
the unit may be installed 
through or flush with the attic wall 
or through the foundation wall 
with ductwork running under the 
house in the crawl space or base- 
ment. 


use, 


In commercial or industrial 
buildings, it may be mounted on 
the roof, through an outside wall, 
flush the 


or suspended against 


of the 2 and 
342-ton models are 24 in. high, 29 
in. wide and 49 in. deep. The 5- 
ton unit measures 30 by 36 by 6442 
in. 

Manufacturer: Typhoon Air Con- 
ditioning Co., Division of Hup» 
Corp., 505 Carroll St., Brooklyn 15 


ceiling. Dimensions 


Laundry Tubs 

Wessels has announced 
“hidden hose” feature is now op- 
tional on its Monor and Chalet 
model laundry tubs. A special hose 
connection allows the concealment 
of the hose behind the tub. The 


that a 


hose is designed to fit all automatic 
washers. The tubs made of 
glass fiber and 21-gal 
capacity. A large storage area at 


are 
have a 


Mor-Flo Adds Gas, Electric Water Heaters to Line 





A series of four gas water heat- 
ers and four electric models have 
been announced by Mor-Flo. The 
gas units are available in de luxe 
and standard styles. De luxe mod- 
els carry a 10-year guarantee (five 
years outright, five years pro-rata). 
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One de luxe model has a 50-gal 
capacity and a recovery rating of 
37.5 gph at 100F temperature rise. 
A second de luxe model has a ca- 
pacity of 65 gal. and a recovery 
rating of 46.2 gph at 100F tempera- 


ture rise. 


eStandard models carry a five- 
year guarantee (two years outright, 
three years pro-rata). Two models 
are available, one with a 50-gal. 
capacity and the other with a 65- 
gal. capacity. Recovery ratings are 
33.6 and 42 gph, respectively. 

The electric water heaters are 
midget models, carrying five-year 
guarantees (two years outright, 
three pro-rata). Four of 
these units are available, with ca- 
pacities ranging from 6 to 20 gal. 

Manufacturer: Mor-Flo Heater 
Corp., 2176 E. 76th St., Cleveland 3 


years 


the bottom provides space for 
storing laundry supplies 

Manufacturer: Wessels Co 
E. Euclid, Detroit 11 


1625 


Modified Vise Stand 
A modified 
been 


has 


Pipe 


stand 


Toledo 


pipe vise 


announced by 


Machine Co 


mounting 


Threading The unit 
match 
models. It 
has elastic stop nuts for all fastened 
elements and a tray. Other 
features include three integral pipe 
benders and tool slots 

Manufacturer: The Toledo Pipe 
Threading Machine Co., 1445 Sum- 
mit St., Toledo 4, O 


features holes to 


most popular vise also 


steel 


Relief Valve Series 
A series of relief valves for wate: 
heaters and storage tanks has been 


developed by Sall Bros. The valves 


feature bronze bodies, stain- 


less 


cast 
steel compression springs, 
synthetic nonsticking seats (which 
automatically seal as they reseat) 
and }2-in. inlet 


female discharge 


male and %-in 
connections. 
Pressure-temperature models are 
rated at 115,000 and 150,000 Btu /hr. 
Standard factory setting for the 
series is 120 lbs pressure. The fuse 
plug melts at 210F, and one extra 
plug is supplied with each valve 
settings of 85 and 150 
pounds, with 200F or 210F tem- 
peratures, also are available. 

Manufacture: Sall Bros. Co., 
Rockford, Il. 


(Please turn to page 146) 


Pressure 





e 


Series 154 pump switch hand- 

les all normal range and dif- 
Type 196...new air volume ferential needs for jet, centri- 
control for vertical tanks, both fugal, submersible or piston @ 
buried and surface types, of type pumps on deep or shal- 
deep well water systems. Mod- low well water systems. Pres- | 
els with or without minimum sure range, 5 to 65 Ibs. 
pressure release valves. 


Series 158 ...new sump pump | 
control, single pole with dust- | 
proof, tamper-proof switching 
unit. Operated by “weights” 
...no floats, rods or guides... 
more accurate performance. 


PICK YOUR PUMP SWITCH 
AND AIR VOLUME CONTROL 


FROM THE ONLY COMPLETE LINE! 











Type 194 Supercharger for 
better, more positive air charg- 
ing of water tanks in centrifu- 


gal, submersible, deep and 
% shallow well jets. 
~ 


Series 190 air volume controls 
for shallow and deep wells. 
Models are available with 
or without built-in pressure 
gauge or gauge tapping. 


NEW 
MANDY wea 
twit awe PENN gives you ONE dependable 
c a 
source for all water system controls! 


You have a greater selection of water system controls from 
Penn than from amy other manufacturer. That’s because only 
Penn makes both pump switches and air volume controls for 
any type of water system. 
With Penn . .. you never compromise. You always get the 
Sane Petals... Rieck wealy exact type required to give the best performance. Go ” your 
to buy the best pump switches. wholesaler and ask for Penn... the one dependable source 


You'll always have a replace- for all your water system control requirements! 


ment switch on hand. Ends 
delays ond eee trips. MAY IS NATIONAL WATER SYSTEM MONTH 


PEMM CONTROLS, VNC. asses isn 


EXPORT DIVISION: 27 E. 38th ST., NEW YORK, N.Y. 
AUTOMATIC CONTROLS FOR HEATING, REFRIGERATION, AIR CONDITIONING, APPLIANCES, PUMPS, AIR COMPRESSORS, ENGINES 
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“SPANG Steel Pipe gave usMHCY IMENT 


assuring long, efficient service” 


says Mr. Lawrence F. Carella, Superintendent, Crane Plumbing 
& Heating Company, Cambridge, Mass. 


“The air conditioning system for the United Shoe Corporation 
Building, Boston, required 2,000 weldments, accounting for 50% 
of our working time,” reports Mr. Carella. “Thanks to SPANG 
Steel Pipe, many installation difficulties were eliminated.” 





N 
SPANG PIPE REDUCES EXTRA WORK | 
““SPANG Steel Pipe always gave us a true end cut, and the inner 
walls contained no dirt or scale. Also important, to make this 
air conditioning work at peak efficiency, the welded joints must 
be absolutely tight—without the use of caulking. The clean, 
tight welds we got with SPANG Pipe mean long, efficient service 








on this job.” 
And your local SpANG Distributor will give you top-quality 
service on your order. You'll get a superior-grade pipe manu- 
. * 
SPANG-CHALFANT eee 
DIVISION OF THE NATIONAL SUPPLY COMPANY 
General Sales Offices: Mr. Carella states that 


: ae} 
a aaa he latte 7 te y i= 
SPECIFY SPANG FOR YOUR NEXT JOB y , \ ‘ a 
Rh 
5 r L 
| : a 
factured under strict quality-controlled methods. Yi " \ 
Two Gateway Center, Pittsburgh, Pa. CW STEEL PIPE SPANG Steel Pipe made 


You, too, can get the same top-quality performance with SPANG. 
Next job—make it steel pipe . . . make it SPANG! ; . . ’ » ° 
~) 
this installation “quicker 


and easier,” and that the 
interior walls of the SPANG 
Pipe were free of dirt 

and scale. 


Engineer: 

A. Ehrenzeller, Inc. 
Boston, Mass. 

Mechanical Contractor: 
Crane Plumbing & Heating 
Co., Cambridge, Mass. 

SPANG Distributor: 

Charles D. Sheehy, Inc. 
South Boston, Mass. 


three outlet 
pressure ranges... 


Mueller H-9300 Regulators use three 
spring arrangements, giving three outlet pressure 


ranges between 5 p.s.i. and 125 p.s.i. . . 


response and accurate, sensitive regulation 


over the full pressure range. 


. insuring quick 


Ordinary regulators using one spring to operate 
over the entire outlet pressure range, do not have 


the sensitivity required to give truly accurate 


regulation over the full pressure range. 








spring arrangement No. 1 


The No. 1 H-9300 Regulator with the 
stainless-steel cap-spring and lighter 
diaphragm spring provides accurate 
adjustment of the outlet pressure be- 
tween 5 p.s.i. and 28 p.s.i. The two 
springs working together allow full 
valve opening, giving pipe capacity 
flow and smooth response. 


SA ER OS SENSE ARIE 6" BUS BOS Ny ESSERE SEG EOE UE 





the No. 2 spring arrangement 


Specify the Mueller No. 2 H-9300 
Regulator for sensitive response 
with uniform flow in outlet pressures 
between 25 p.s.i. and 84 p.s.i. Full 
valve opening and pipe capacity flow 
are obtained through the use of the 
heavier diaphragm spring in this 
pressure range. 

25 to 84 p.s.i. 


See your plumbing wholesaler for the 
complete story on the H-9300 Regulator 
and request Catalog W-99 before you make 
your next regulator installation, 


or write direct. 


HER 


H-9300 Regulators 
are available in sizes 
Yq", Hy" 1", 1%", 
119", 2", 214" 


the No. 3 spring arrangement 


Install the No. 3 H-9300 where an 
outlet pressure setting between 50 
p.s.i. and 125 p.s.i. is required. The 
combination of the lighter and heavi- 
er diaphragm springs insures accur- 
ate, sensitive regulation and full pipe 
flow in this range. 


Rt 





MUELLER €CO. 
DECATUR. ILL. 


Factories at: Decatur, Chattanooga, Los Angeles 
In Canada: Mueller, Limited, Sarnia, Ontario 
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New Concept in Construction Fastening! 


aly 
7. 
Mate BASIC UNIT 
—s 


REMINGTON 


... Plus choice of 4 interchangeable Stud Driver Kits 





K-1. CAPTIVE STUD KiT—designed to pre- K-2. LIGHT-DUTY KIT—producesall-purpose K-3. MEDIUM-DUTY KIT permits use ‘ - MEDIUM- AND HEAVY-DUTY KIT for 
vent free flight of studs when base material is tool. Handles 80% of your fastening in con- diameter Remington Studs with low-cos ghest fastening jobs. Designed for use with 
inadequate. Used with “Power-Mate,” this rete or steel. K-1 and K-2 use 4” diameter caliber Power Loads. This assemt sive ”" diameter Remingt ‘ sad erienti—t 
is Safest Stud Driver ever designed, Remington Studs and 22 caliber Power Loads. top performance economica 


Most versatile tool ever designed for Reming 10 | GUPOND 


fastening wood or metal to concrete or steel 


Now you can have the power you want, the stud size you se Y Le D DRIVER 
POW! IAT 


need with the new Remington “Power-Mate.” The tool is 

easy to use. Just a squeeze of the trigger is all it takes to 

anchor wood or metal sections to concrete or steel. No inate 

pre-drilling, no outside power connections required! Industrial Sale 

Bridgeport 2, Conn 

The Remington “Power-Mate” is flexible, too. Permits Please send free 

use of 4” or ¥%” diameter alloy steel studs and 22 or 32 a 

caliber Remington Power Loads to furnish driving force 


Take the “Power-Mate” Basic Unit, attach the Stud 
Driver Kit of your choice—and the tool is ready to use! 
It will handle any fastening job—light, medium or heavy 
duty. That’s why the Remington Stud Driver is the most 
versatile construction fastening tool ever designed! 
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rating conditions. The water heat- 
New Products 


er uses a_  1000-watt copper- 
sheathed immersion heater to raise 
(Continued from page 141) Water Cooler, Heater water to 190F. It supplies nearly 3 
: gph at that temperature and nearly 
Ratchet Pipe Reamer A bottle-type water cooler that ¢ gal. at temperatures no lower than 
A ratchet pipe reamer especially can be used to store food, beverages 165 Qver-all dimensions of the 
useful for smail diameters has been a ay unit are 41 in. high (without bot- 
developed by Toledo Pipe Thread- tle) by 16%4 in, square. The basic 
ing Machine Co. The 7-flute design cooler is guaranteed for five years, 
of the unit aids in removing chips and the heating section is protected 
and improves its cutting qualities. 


, for one year. 
Pipe capacity of the unit is % to Manufacturer: Cordley and 
2 





2 in. s « Hayes, 453 Fourth Ave., New York 
Manufacturer: The Toledo Pipe we City 16. 


Baseboard Heating Panels 

A line of nonferrous baseboard 
heating panels featuring  inter- 
changeable components to suit a 
variety of installation needs has 
been announced by American- 
Standard. The new baseboard 
panels, called “Heatrim,” replace 
the existing line of the same name. 
Two enclosures, two high-capacity 
finned-tube elements and matching 
accessories are offered in the new 





or drugs under refrigeration has 
been developed by Cordley and 
Hayes. The unit can also supply 
ice cubes and hot water in addition 
to cool water. The refrigerator 
compartment has almost 1 cu ft of 
storage space. The unit supplies 
Threading Machine Co., 1445 Sum-_ water cooled to 50F for 30 per- 
mit St., Toledo 4, O. sons per hour under standard 


line. The elements may be used 
with either of the new enclosures, 
creating four different combina- 
tions. One model is a low, 8-in. 
steel enclosure suited to installa- 
tions in height-restricted areas and 
where long runs of baseboard are 
desirable. This model features an 
element slide cradle that allows 
noiseless movement of the element 
as it expands. A second model in 
the line has a 10%4-in. steel en- 
closure and is designed for high 
? : ‘ heat capacity. It is used on jobs i 
Packaged Boiler, Available in Sizes from 15 to 60 which ads eae heat is vee 
HP, Is Added by Cleaver-Brooks to Industrial Line 0°” length of run is limited. This 
model may be placed against an 
A packaged boiler for industrial face per rated boiler hp. Its forced existing wall or recessed to the 
applications has been developed by draft design simplifies chimney depth of the plaster and also fea- 
Cleaver-Brooks. The unit combines construction and maintenance. A tures the slide cradle. Both en- 
boiler, burner, controls, and other roof vent removes combustion closures are offered in 4, 5, 6 and 
components into a factory-tested gases from the boiler room. Avail- 8-ft lengths. 
and assembled unit. It can be used able in sizes from 15 to 60 hp, the Manufacturer: American-Stand- 
in laundries, dairies, canneries and newly-designed unit can be either ard, Plumbing and Heating Divi- 
food processing plants. The unit is oil or gas fired. sion, 40 W. 40th. St, New York 
a four-pass horizontal fire tube Manufacturer: Cleaver-Brooks City 18. 
boiler with 5 sq ft of heating sur- Co., 326 E. Keefe Ave., Milwaukee. (Please turn to page 152) 
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never before has 
wn? 


‘STERLING 


FAUCET 
ane 


been SO RIGHT for the plumbing industry 


EEE 


Cc OSs ~ 


eee 


WZ, mi REMEMBER—Plumbing Brass Goods can only 
/ 
Za | \ be as dependable as the maker .. . 
aust GB that's why it pays to be sure the name 
2) Sterling Faucet Company is stamped on all 
the supplies you need. 


\/ 


For Sterling leaves nothing to chance 

. inspects and tests every item to 
insure uniformity. As a result, Sterling 
items perform better — last longer and 
your customers realize greater satisfaction. 
That means — less return calls — more repeat 
calls and, of course, more confidence in you. 





MORGANTOWN « W. VA. 


: a 
Sterling Tae ~~” 


1907 


THE WORLD'S LARGEST INDEPENDENT PRODUCER OF PLUMBING BRASS GOODS 
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a si Steel Pipe ... fOr 


ECONOMY 


NINN 


Steel pipe gives the ultimate 
in service for every dollar spent. 
Wheatland Steel Pipe gives you 


the added assurance of a 





product built by specialists— 

men whose one concern is to 

produce superior steel pipe. 
For steel pipe that more than meets 
your needs... for prompt delivery... 


for top economy .. . stock or 


Wie leL- AN. Dame 


specify Wheatland Steel Pipe. 


SECURITIES BUILDING, PHILA. 7, PA. » MILLS: WHEATLAND, PA. + DELAIR, NJ. 


ae 
Pe 
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Why By-Pass Your Share Of This 
$67,000,000 Pump Market! 


Cross-country statistics assembled for the May 
“National Water Systems Month” have uncovered a 
startling fact: one of the most profitable and 
fastest-growing pump markets is in the replacement 
field. Over 272,000 (worth $67,000,000) should be 
replaced in 1958, 308,000 in 1959...and on up to 
491,000 in 1962. 


Obsolescence—from old age, lower water tables, TIME is RU N N I NG 


ie rar nena ty ~ aga OUT ON 272,000 
é share s replaceme y > he 
b Be a re er ible : 7 som " ha aa phe cng eo pae WATE 4 Ss Ys T E M Ss 
will be meeting this challenging sales picture with IN 58 
the famous Fairbanks-Morse line. Here’s why: 
@ Historical dependability and guaranteed quality 
@ Certified performance 
@ Proved selling plans for volume movement 
@ Proper margins for profitable operation 
@ Full-scale service and training programs 
e Powerful advertising to create prospects 


e A complete line to close every sales opportunity 


Gear yourself for this fast-moving market—just 
mail coupon below for all the facts about a profit- 
making Fairbanks-Morse Dealership—service plan, 
training, new products, and.advertising. 


Fairbanks-Morse Jet Convertible 


Has extra high pressure as well 
as higher capacity. Packaged unit, 
ready to plug in: pump hooked to 
tank, double pole pressure switch, 
pressure gauge and 8 ft. cord and 
plug. Available for shallow or 
deep well with easy conversion. 


= 
a 


Authorized Service a Selling Plus! 
Means factory sponsored training 
for personnel...proper servicing in- 
ventories...and immediate help 
from the 40 factory-maintained 
service depots across the country. 








Fairbanks, Morse & Co. 

600 So. Michigan Ave., Chicago 5, Ill. 

Gentlemen: We'd like to know about the F-M Sales and 
Service Dealership in '58. —— — Have your salesman 
ae 


@ FAIRBANKS-MORSE nay 


[ @ name worth remembering when you want the BEST My Nome 


Address___ 
WATER SYSTEMS * GENERATING SETS « MAGNETOS + PUMPS 
MOTORS «+ SCALES « DIESEL LOCOMOTIVES AND ENGINES City 
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“Here’s a pipe you can 
really depend on!” 


“Because it’s a light weight bituminous 
fibre pipe that’s easily handled, and joints 
seal tight with only a few hammer taps, 
you can depend on BeERmico for faster, 
easier, more profitable installations. 
“And, because it’s impregnated with 
coal tar pitch, making it waterproof, and 
highly durable, you can depend on BER- 
MICO for complete customer satisfaction.” 
That’s what many plumbing contractors 
say. BERMICO is corrosion-proof, root- 
proof, unaffected by temperature changes. 


Convenient 8-foot lengths from 2” to 6” in 
diameter, with a complete line of Y’s, T’s 
and bends made of the same material. 
Make more with BERMICO® Sewer Pipe 
for house-to-septic-tank or sewer connec- 
tions; storm drains, down-spout runoffs— 
BERMISEPTIC® Perforated Pipe for septic 
tank disposal beds—BERMIDRAIN® for 
foundation drainage. Write Dept. AB-5. 


BROWN [ij COMPANY 


General Sales Offices: 
150 Causeway St., Boston 14, Mass. 
Mills: Berlin, N. H., and Corvallis, Ore. 


BERMICO 
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"Tin telling Omericn. 
100,000,000 times! 


Beauty in the 
bathroom begins 
with Eljer 


Swing to Eljer fixtures for beauty in the bathrooms you 
are going to install in 1958. You'll find they catch 
more eyes, win more acceptance, sell faster! Reason? A 
record-breaking sales promotion that has made Eljer 
bathrooms the dream of all America. 

Timed to hit your markets with 100 million messages 
at the peak of the selling season, this Eljer drive splashes 
glowing colors across the pages of top Sunday magazines 
—This Week and Parade—and the unchallenged leaders 
in the shelter book field—Better Homes & Gardens and 
The American Home. There can only be one result—a 
wave of popularity that will make the name ELJER a 
powerful stimulus to the sale of plumbing fixtures. 

Make this $1,000,000 sales effort work for you. See 
your Eljer distributor now for a firsthand look at the 
complete line of fixtures, the range of decorator-tested 
colors, the prices to suit every style of home. Or write 
Eljer Co., 3 Gateway Center, Pittsburgh 22, Pa. 


ELJER 


on of The Murray Corporation of Amenca 
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New Products 





(Continued from page 146) 

Baseboard Panel Accessories 

New accessories for its Radian- 
trim line of baseboard heating 
panels have been introduced by 
American-Standard. Included are 
screw-on end boxes and corner and 
valve enclosures that can be re- 
moved without damaging wall 
plaster, even in recessed installa- 
tions. Valve enclosures have large 
lift-off doors for access to the valve 
or air vent. A second accessory is 
an extension panel with rounded 
apertures to match cast iron heat- 


Flexible A-C Duct 


A flexible ducting for air condi- 
tioning systems has been an- 


iia 
nounced by Flexible Tubing Corp. 
The competitively priced ducting 
consists of a vinyl-coated glass 
fiber cover, permanently fused to 
a vinyl-coated spring steel wire 
helix. It can be used with eithe: 
high or low-pressure air condition- 
ing systems. It is available in 16-ft 
lengths and in diameters from 2 to 
10 in. 

Manufacturer: Flexible Tubing 
Corp., Guilford, Conn. 


Truck Storage Compartment 

A truck storage compartment 
that is mounted cross-ways to the 
truck body has been developed by 
Utility Body. The compartment 
contains a variety of storage bins 
for holding small parts and bulk 
materials. It can be installed across 


the front of a pickup bed or a flat- 
bed truck. Made of cold-rolled 
steel and electrically welded into 
a single unit, the compartment 


152 


ing panels. Other accessories are 
legs that can be adjusted to allow 
for irregular floor levels. Also in- 
cluded is a cast iron retaining block 
that holds the cast iron panels in 
place. The blocks are screwed to 
wall studs through apertures along 
the top of the heating panels. The 
baseboard panels are designed for 
forced hot water and _ two-pipe 
steam systems. 

Manufacturer: American-Stand- 
ard, Plumbing and Heating Divi- 
sion, 40 W. 40th St.. New York 
City 18. 


features hemmed edges on all parts 
for added safety. The side door 
is provided with a keyed lock, and 
the top lid has provision for a pad- 
lock. Both door and lid are hinged 
to the compartment body on 
crease-loaded bearings. 
Manufacturer: Utility Body Co., 
1530 Wood St., Oakland 7, Calif. 


Self-Sealing Coupling 

A self-sealing coupling for rapid 
forming of joints on underground 
steel water lines has been intro- 
duced by Dresser. The coupling 


consists of a steel body with a 
specially designed gasket. The 
gasket has three sealing lips that 
combine with internal water pres- 
sure to form the seal. The coupling 
is available in a range of od sizes 
from 4 to 1234 in. 

Tests conducted by the manufac- 
turer indicate the coupling can ac- 
commodate pipe deflections up to 
4 deg. The fitting is completely fac- 
tory-assembled. 

Manufacturer: Dresser Indus- 
tries, Inc., Dresser Manufacturing 
Division, 37 Fisher Ave., Bradford, 
Pa. 


Packaged Cooling Tower 


Dover has developed a low-sil- 
houette packaged cooling tower in 


the 5 to 150-ton capacity range. 
The unit is a counterflow, mechani- 
cally induced draft tower with pro- 
peller fan and vertical air dis- 
charge. Side panels are available 
in white, colored transite, galva- 
nized steel and translucent mate- 
rial. Side panels are easily re- 
movable. Other features include 
air-cooled bearings set in a special- 
ly designed bearing housing that 


has separate air and grease lines 
running to the outside and a right- 
angle utility sump. 

Manufacturer: Dover Manufac- 
turing Co., 3117 Weatherford Ave., 
Independence, Mo. 


Brass Saddle Tee 

A brass saddle tee for 
copper tubing has been introduced 
by Sall Bros. The tee can be used 
for installing automatic washing 
machines, vending machines, dish- 
washers and other appliances. It is 
designed specifically for %-in. 
od copper tubing or pipe and has 
a l4-in. fpt outlet. The tee is made 
of heavy cast brass and is attached 
to a plated steel clamp bracket by 
plated A_ synthetic 
rubber washer between the casting 


use on 


steel screws. 


Pz 


~~ 


and the tubing provides a leak- 
resistant seal. The steel bracket is 
dimpled to make a slight depression 
in the tubing, preventing rotation 
of the unit on tubing or pipe. The 
competitively priced tees are in- 
dividually boxed and packed 12 to 
a counter display carton. 

Manufacturer: Sall Bros. 
Rockford, Ill. 


(Please turn to page 156) 
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Individually controlled UniTrane units give each occupant the climate he wants. Fan-coil or induced air models available. 


Cut installation costs on smaller jobs 
with UniTrane system air conditioning! 





Versatile UniTrane room units make system air condi- 
tioning jobs profitable in small buildings as well as large 
ones. On-the-job costs are cut because installation is 
quicker, easier . . . worry-free! 

Flexible UniT: ane room units are designed to fit every 
application. Install them anywhere you want individu- 
ally controlled room units connected to a central refriger- 
ation system. UniTrane’s reversible coil feature eliminates 
unit problems due to: piping supply changes. The coil 
can be easily turned end for end in the field. Drain pan 
and controls may also be reversed. Still another feature 
is the removable one-piece front panel for easy access to 
all UniTrane parts. Entire finished cabinet removable 
for greater ease of installation . . . protection from con- 
struction dirt and damage. 

And UniTrane air conditioning equipment gives better, 
more economical cooling . . . at full-rated capacity. Occu- 
pants dial the climate they need . and get it! With 
UniTrane there’s a choice of several factory-mounted 
control packages for automatic control. 

Teamed with the famous TRANE CenTraVac or Cold 
Generator (shown below) to provide thrifty air condition- 


Chilled water for UniTrane system is automatically 
provided by this TRANE CenTraVac hermetic com- 
pressor. Compact and easy to install, it’s rugged and 
dependable Units 50 tons and up. 


Pat ne 


see 


ing, UniTrane equipment is solving problems in more 
and more small buildings. Next time air conditioning is 
planned for a small commercial building, motel, clinic, 
make it UniTrane. For complete facts, call your nearby 
TRANE Sales Office—or write, TRANE, La Crosse, Wis. 


For any air condition, turn to 


TRANE 


MANUFACTURING ENGINEERS OF AIR 
CONDITIONING, HEATING, VENTILATING 
AND HEAT TRANSFER EQUIPMENT 


w . NTON ™ 


AN 


For smaller jobs, use this dependable Trane Cold 
Generator. Factory pre-assembled for fast, easy install- 
ation. Full range of capacities from 10 to 150 tons, 
4-step compressor modulation cuts power costs. 





ai al-m @r-lane)iicelam)\yi-taleir-(oude lalate Mm @vommasl-l.<-15-meli 
dats famous Carlton Stainless Steel Sinks..: 


THE NEW CARLRIM 


Ready for Delivery May 15th 


The ULTIMATE Look in Sinks for 
Kitchen Beauty and Distinction... 


Specifically designed to provide perfect 
sealing with any counter-top material in 
half the time and without rim or frame. 


Ask your wholesaler to show you Carlton’s new Carlrim design, 
or write today for the name of your nearest distributor. Dept. 346, 
Sink Division, Carrollton Manufacturing Company, Carrollton, Ohio. 
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... Hareratt 





Ask anyone. When it comes to styling, craftsmanship, 
performance, service, or any other feature that makes one 
line of brass better than all others, the choice is 
Harcraft. And this selection isn’t 

a haphazard one. You buy Harcraft 

because it’s the best value for 

any installation. You get the most — triple chrome 
plating, modern design, quality construction — 

all at a competitive price. No wonder, the good word 


to remember in plumbers’ brass is Harcraft. 


ae Ceil hing onl Lo walert.., 


Harcraft Brass 


A DIVISION OF HARVEY ALUMINUM 


Warehouses in Atlanta, Boston, Chicago 
Dallas, Los Angeles, New York 


GENERAL OFFICES: TORRANCE, CALIFORNIA 





New Products 





(Continued from page 152) 
Gas-Fired Furnaces 
Chattanooga Royal has expanded 
its line of gas-fired 
include six 


furnaces to 
counterflow 
vertical models. 


and six 
These models are 
in addition to the company’s hori- 
zontal models introduced in May 
of last year. Summer cooling may 
be adapted to some of the models 
in each type. Capacities of 2, 3 and 


Gas, Oil Boiler 
A boiler for use with either gas 
or oil-fired burners, has been an- 
nounced by A. 
— 


Brown Products 


- 


The competitively priced unit, fea- 
tures a tube construction to provide 
greater heat plus cleaner and more 
economical operation. 

Manufacturer: A. Brown Prod- 
ucts Corp., 1090 Springfield Rd., 
Union, N.J. 


Roof Ventilator Line 

A line of hooded and vertical 
axial roof ventilators has been an- 
nounced by Trane. The units pro- 
vide both exhaust ventilation and 


clean air supply. Designed pri- 


marily for industrial applications, 
the units are offered in three axial 
styles: a hooded unit for exhaust, 
a hooded unit for air supply (illus- 
trated) and a vertical exhaust unit 
for discharge of smoke, etc. Each 
of the models is available with di- 
rect or belt-drive in five fan wheel 
diameter sizes ranging from 24 to 
48 in. Capacities range up to 43,200 


156 


5 ton are available by the use of 
the company’s residential 
air conditioning line. Self contained 


2 and 3-ton cooling units for semi- 


remote 


commercial and residential applica- 
tions are also available. Units of 
2, 3 and 5-ton capacities have been 
designed for off-the-fioor commer- 
cial installations. 

Manufacturer: Chattanooga Roy- 
al Co., Chattanooga 6, Tenn 


cfm, and static pressure up to %4 
in. For applications using hooded 
units for supply or exhaust where 
backdraft is undesirable, aluminum 
bladed damper sections are avail- 
able as optional accessories. Grav- 
ity or motorized dampers for posi- 
tive opening may be specified. 
Manufacturer: The Trane Co., 


La Crosse, Wis. 


Brass Sump Pump 
An automatic brass sump pump 
Metal- 


has been introduced by 





master. The features a 
noncorrosive bearing, a 
close-fitting strainer to prevent 
debris from clogging its operation 
and a weight-operated switch. Ca- 
pacity of the unit is 3000 gph at 
5-ft head, and discharge connection 
is 1%4 in. Its motor and switch are 
by General. Electric. 
Manufacturer: Metalmaster 
Corp., 66 Elm St., Newark 5, N.J. 


unit 
oil-less 


Bowl Gasket, Test Plug 

A nonslip bowl gasket and a test 
plug have been developed by de 
Best. The wax closet bow] gasket 
(illustrated) pliable 
plastic flange to hold it in position 
while the bowl is being set. Gasket 
depth is 1% in. The 


features a 


wax-coated 


test plug designed for 4-in. soil pipe 
is packaged in a plastic bag with 
a fast-hardening chemical. The 
plug is inserted into the pipe and 
is held in place with wire 
hooks. The chemical is mixed with 
water in the bag and then poured 
onto the inserted plug. The chem- 
ical expands 


two 


while drying and 
forms a water-tight seal. To re- 


move, the dried chemical compound 
is shattered and the plug lifted out 

Manufacturer: de Best Manufac- 
turing Co., 16120 S. Main St., Gar- 
cena, Calif. 


Smokeless Incinerator 

A multiple-chamber 
smokeless gas 
use in 


odorless, 
indoor incinerator, 
designed for where 
air pollution is a problem, has been 
added to its incinerator line by 
Waste King. The indoor unit can 
dehydrate and burn 12 bushels of 


refuse in 


areas 


four hours, de- 
pending upon moisture content. An 
automatic timer guides the inciner- 


one to 


ator through its dehydration and 





turns it off 
refuse has been consumed 
Features that result in the smoke- 
less, odorless operation include the 
unit’s multiple chambers, an after- 
burner that reduces exhaust gases 
to carbon dioxide and steam and 
a ceramic maze that acts as a cata- 
lyst to speed consumption of pollu- 
tants. The unit is appliance-styled, 
with a champagne gold cabinet. 

Manufacturer: Waste King Corp.., 
3300 E. 50th St., Los Angeles. 


(Please turn to page 162) 
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3-SIDED SINK FRAMES ! 





A specifically designed stainless steel, satin finish : : 
frame for each of the seven vitreous china counter Just 3 simple steps to install 


lavatories listed below. 

7 : uastee 1 Use batten strip to make 
Easy to install, thanks to two exclusive Kintrim , “ counter top edge 
‘ ‘ : , ; , thickness of lavatory ledge 
installation innovations . . . special support ey ee 


brackets and a newly engineered fastening lug. 


equal to 


a 
2 Just snap frame over 


lavatory! Exclusive 


. . . . 

Kintrim Sink Frames Available support brackets on 

- : frame hold lavatory in 
AS 428 for American-Standard Dresslyn ; 

place while lugs are 

BR 421 for Briggs Lindsay vaTory being fastened 
CR 422 for Crane Countess 
ME 424 for Eljer Cynthia 
KO 423 for Kohler Piedmont 
RI 425 for Richmond Countess 3 A brand new fastening lug 
UR 426 for Universal-Rundle Christina just push it straight up and 
tighten bolt. This simple new 


Contact your wholesaler or write way is quick, easy, sure-fire 











KINKEAD INDUSTRIES  incorrorates 


5860 N. Pulaski Road, Chicago 30, Ill. © 5250 W. 102nd St., Los Angeles 45, Cal. 
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A typical installation of galvanized steel pipe drainage and vent lines in New York's Coliseum, 
OWNER: Triborough Bridge & 
Tunnel! Authority 
ARCHITECTS: Leon & Lionel Levy 


CONSULTING ARCHITECTS 
Eggers & Higgins, John D 
Peterkin, Aymar Embury Il 





Only Steel Pipe gives 
MECHANICAL ENGINEER: Guy 
B. Ponero i 
GENERAL CONTRACTOR : Lowest cost with durability 
Welenruner-tanery Strength unexcelled for safety 
Formable—bends readily 
Weldable—easily, strongly 
Threads smoothly, cleanly 
* Sound joints, welded or coupled 
* Grades, finishes for all purposes 
* Available everywhere from stock 


all these advantages: 






































Se re _ “s -—m A A 


AGAIN, 
IT’S GALVANIZED STEEL PIPE 
FOR DRAINAGE AND VENT LINES 


for New York’s distinctive Coliseum 


Proof of the integrity of galvanized steel pipe for drainage and vent lines is 
no better illustrated than by use for this purpose in New York’s great new 
Coliseum. This 26-story structure with its office building, giant exhibit 
hall and arrangements for temporary seating of over 10,000 persons, is 
one of the most distinctive and functional structures ever conceived— 
and only the best building products were considered for inclusion. 


Here, as in so many fine new buildings all over the country, the vital 
health lines of galvanized steel pipe were chosen because only steel pipe 
combines all the desirable factors of lowest material cost, unexcelled 
strength, acceptability in national plumbing codes, availability, and life 
expectancy equal to that of the building. 


Not alone in the Coliseum and other multi-million dollar structures 
such as the new Mutual Benefit Life Building, The Socony Mobil Building 
and others, but also in many private homes and housing developments, 
galvanized steel pipe for drainage lines and vents meets the challenge for 


better materials because it is the least expensive and most versatile of 
tubular products. 


Deed Pipe 
is Fish Choice 


COMMITTEE ON STEEL PIPE RESEARCH 


AMERICAN IRON AND STEEL INSTITUTE 
150 East Forty-Second Street » New York 17, N.Y. 





RUGGED 
STRENGTH... 





LESS WEIGHT 


= ay 


Grinnell MALLEABLE /RON Pipe Hangers 


i . 


The fluidity of molten white iron allows casting of malleable pipe 
hangers in any desired form. Such hangers, designed in a manner 
consistent with the best malleable practice, are cast so closely to 


dimensions that subsequent shaping is not required. 


Controlled annealing in the most modern equipment is em- 
ployed to produce hangers having uniform internal grain structure, 
superior ductility, high strength and freedom from casting strains. 
Quality controls in our foundries — such as hourly checks of metal, 
daily photomicrographs of metallurgical structure, tensile tests 
of sample bars from each melt — insure the rugged, light-weight 
strength of Grinnell malleable iron pipe hangers. 


This start-to-finish manufacture by Grinnell assures malleable 
iron pipe hangers with a minimum safety factor of 5 or more, 
based on the ultimate tensile strength of the material. 


The A.S.A. Code permits the use of malleable iron pipe clamps, 
embracing the pipe, when the tempera- 
ture of the pipe does not exceed 450 F. 
When it does exceed this temperature, 
malleable iron may still be used in beam 
clamps, hanger flanges and the like if 
the malleable part is 12 inches or more 


Testing metal structure distant from the pipe. 
with photomicrograph 


Grinnell Company, Inc., Providence, Rhode Island 


. 4 
| | 
| 





Every Grinnell Malleable 
Iron Pipe Hanger offers... 
Safety Factor of at least 5 


Thickness of metal increased at 
points of concentrated stress 


Homogeneous metal composition 
throughout 


Extremely high resistance to 
impact and corrosion 


Economy 


Heat resistance up to 450°F 











GRINNELL 


AMERICA’S #1 SUPPLIER OF 
PIPE HANGERS AND SUPPORTS 


Coast-to-Coast Network of Branch Warehouses and Distributors 





Manufacturer cf: pipe fittings * welding fittings * forged steel flanges * steel nipples * engineered pipe hangers and supports 


Thermolier unit heaters * Grinnell-Saunders diaphragm valves * prefabricated piping * Grinnell automatic fire protection systems 
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There's nothing so 


Better Homes & Gardens is a monthly parade of ideas about 
the wonder-world of things that interest home-and-family- 
centered men and women and their children. Ideas that lead 
them from one thing to another. 

Redecorating the girls’ room, for instance. BH&G sparks 
the idea in the first place. Which leads to how-to-do-it ideas. 
How to organize the beloved paper “‘litter’’ that’s part of 
growing up. (Idea: a giant bulletin board.) Where to house a 
record player, records, radio. (Idea: a window-wall with a 


Idea power in action: BH&G inspires a roomful of ideas for teen-age sisters 


powerlul as an idea | 


built-in abundance of shelf and drawer space.) Ideas for 
curtains, bedspreads, slip covers, rug—and all from the pages 
of Better Homes & Gardens. 

BH&G’s readers literally “live by the book’’—and “the 
book” is Better Homes & Gardens. That’s what makes 
BH&G unique among all major advertising media as a show- 
case for any product that helps families to live better. 
Meredith of Des Moines . . . America’s biggest publisher of 
ideas for today’s living and tomorrow’s plans 


/, ot America reads BHaG the family idea magazine 


4,500,000 COPIES MONTHLY 
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(Continued from page 156) 
Hole Saw Line 
A line of heavy-duty hole saws 
equipped with a slug-ejector that 
pops out slugs and discs automati- 
cally has been announced by Arrow 


\ 


\* \\, o~ 


Metal Products. 
available 
blades. 


The are 
with 1 or 2% in. long 
One model has five blades 
1%, 
142 and 2-in. pipe. A second model 
has six blades to cut slip-fit holes 
for %, %, 1, 1%, 1% and 


pipe. The saws are designed to 


saws 
to cut tap-size holes for 34, 1, 


2-in. 


cut through steel, cast iron, lum- 
ber, wallboard, laminated plastic, 
etc., when powered by an electric 
drill. 

Manufacturer: Arrow Metal 
Products Co., 421 W. 203rd St., New 
York City 34. 


Automatic Sump Pumps 

A series of automatic sump 
pumps has been announced by Oro 
Manufacturing. The units feature 
a cast aluminum housing, cast 
aluminum alloy impeller, an alu- 


Airtemp Offers a Remote 
Use with New or Existing 


An air-cooled remote condensing 
that 
existing forced air heating systems 


unit can be used on new o1 


in vesidential and commercial 


minum perforated strainer screen 
and an aluminum alloy column. 
The unit’s switch is operated by 
two weights that rise and lower 
with the water. Other features in- 
clude a heavy bronze bearing in 
lower housing and the ability to 
install the discharge pipe up past 
the motor without bends. The unit 


is 35 in. high. Minimum sump 








diameter is 12 in. Pipe connection 
is 1% in. Capacity ranges from 
3000 to 700 gph. 

Manufacturer: Oro Manufactur- 
ing Co., Adrian, Mich. 


Furnace Series 

A series of hiboy and counter- 
flow furnaces has been introduced 
by Berger. There are two complete 
lines, each with specific cabinet 
color combinations. Hiboy models 
in both lines (one illustrated) are 
offered in capacities from 75,000 to 
250,000 Btu, and counterflow mod- 


Condensing Unit for 
Heating Systems 


buildings has been introduced by 
Chrysler Airtemp. The unit weighs 
under 300 lbs and requires 8.5 sq ft 
of installation Its capacity 
is 3 hp. It can be paired to a varie- 
ty of evaporator coil units. It fea- 
tures a hermetic compressor, bond- 
erized rapidly 
sponding expansion valve, magnetic 
starter, built-in service valves and 
gauge and 
combination receiver and refriger- 
ant liquid purifie 

Manufacture: 
Chrysler Corp 
Dayton 4, O 


space. 


steel cabinet, re- 


connections 


service 


Airtemp Division 
1600 Webster St., 


els from 75,000 to 200,000 Btu, both 
in 25,000 Btu increments. All units 
are factory assembled and wired. 
Sectional design of the units in- 


heat exchanger section 
made of heavy gauge steel to allow 
controlled expansion and contrac- 
tion. A V-flame burner provides 
uniform 


rubber 


cludes a 


surface temperatures. A 
and 
mounted on a floating pan cradled 
in felt also insures quiet operation. 
The pan with blower and motor at- 
be 


blower assembly 


tached can removed for serv- 
icing. 

Manufacturer: Berger Furnace 
Division, Burnham Corp., Belle 


Vernon, Pa. 


Gas-Fired Incinerator 

A gas-fired incinerator has been 
announced by Locke. It uses a spe- 
cially designed dual gas burner and 
a system of interior baffles to re- 


duce smoke and odor to a mini- 





the front 
are directed into a firebrick-lined 
combustion chamber, having a ca- 
pacity of approximately 1.6 bushels. 
Flames the 
the burner are concentrated in a 
secondary chamber separated from 


mum. Gas flames from 


from rear portion of 


the main burning area by a por- 
baffle 
tending up from the bottom, and a 
baffle 
top 

Manufacturer: Locke Stove Co 
114 W. llth, Kansas City, Mo 


168) 


celain-enameled steel ex- 


cast iron extending down 


from the 


(Please turn to page 
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DUNHAM.BUSH VACUUM PUMP, 
DUPLEX UNIT, 
TYPE VRD, MODEL C2 


DUNHAM-BUSH VACUUM PUMP, 
SINGLE UNIT 
TYPE VR, MODEL C2 


Dunham-Bush 
Vacuum Pumps 
give you ALL these Features 


YOU Check ALL “ ” 
COMPARE THESE FEATURES |"er2emhem-busn) Mow lapel 


| 





1. CAPABLE OF PRODUCING 26” VACUUM OR HIGHER AS STANDARD. 
NO CLOSE CLEARANCES REQUIRED TO MAINTAIN CAPACITY. 


ONE PRINCIPAL MOVING PART. 


ONLY ONE MOTOR FOR REMOVAL OF BOTH AIR AND CONDENSATE. 


NO VACUUM ON PUMP STUFFING BOX. 


“CODE RATED” GUARANTEEING ADEQUATE CAPACITY (AIR AND WATER)—NO 
NEED FOR OVER-RATING TO COMPENSATE FOR FUTURE WEAR. 


HEAVY GAUGE COPPER BEARING STEEL TANKS FOR MAXIMUM RESISTANCE 
TO CORROSION. 


SINGLE AND DUPLEX—2500 THROUGH 65,000 EDR. 


NO EXTRAS TO BUY, ALL STANDARD UNITS HAVE CONTROLS MOUNTED AND 
WIRED—DUPLEX HAVE MECHANICAL ALTERNATOR AS STANDARD EQUIPMENT. 


LOW LEVEL RETURN LINE CONNECTION, NO NEED FOR EXTENSIVE PITTING. 








‘ 
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We may get some of the ten important vacuum pump features in other 
pumps, but only Dunham-Bush gives you ail. 


The comparison chart tells the story! 
No wonder top rated Dunham-Bush vacuum pumps have been delivering 
dependable performance . . . economical operation for years. 


Get further proof why Dunham-Bush vacuum pumps are your best bet. Write 
for Bulletin 1401 or ask a Dunham-Bush sales engineer to call. 


Dunham-Bush, inc. unnAM 


AIR CONDITIONING + REFRIGERATION + HEATING + HEAT TRANSFER 
WEST HARTFORD 10 e CONNECTICUT e U. S. A. heat} : — 
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It's Wheeling SOFIITE for ductility 


Wheeling sorTrre is ideal for 

‘ every type of fabricating opera 
tion. That's because these ductile 

sheets have a tight galvanized 


5 
\ 
. ; 
ra. oe 
pete oR aoe 
4° Vy yu jade ‘ ; 4 coating that never flakes or peels, 
‘Maat ne Gad 3 ‘ ‘ 
oo i a A de . Py ys no matter how they're fabri 
‘a Rae >" ie . 
At MS th tor 2 ’ cated. In fact, we challenge 
’ Sn ie \ WHEELING. ~ nr | Be 
Anything that can be made of 
steel sheets can be made of 


sorTirEe Galvanized Sheets. 


v9 


Jobs are easier and surer when 
the pipe you use bears the famous 
“Wheeling” name. For Wheeling 
Continucus Weld Steel Galva- 
nized Pipe is consistently 
strong, ductile, uniform and 
easy to weld because it is al- 
ways made of Wheeling’s 

* owncontrolled quality steel. 


A nearby Wheeling Distributor 
wants to serve you! Backed by 
years of experience in serving cus- 
tomers just like you, he always 
carries a well-rounded stock of 
Wheeling Steel Products so he 
can quickly and efficiently fill all 
of your needs for galvanized sheets 
and steel pipe. 


Find out for yourself about all of the not already doing business with him, why 
advantages you can gain by using _ not contact the nearest sales office listed 
Wheeling sorTiTe, Wheeling Galvanized _ below for his name and address. Or write, 
Steel Pipe and the many services of your Wheeling Steel Corporation, Wheeling, 
nearby Wheeling Distributor. If you’re West Virginia. IT’S WHEELING STEEL 


District Sales Offices: Atlanta, Boston, Buffalo, Chicago, Cincinnati, Cleveland, Detroit, Houston, New York, Philadelphia, St. Louis, San Francisco, Wheeling. 
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: . ach dishes CLEAN! dry them BRIGHT 


7 haitc lhhees Viel 


AUTOMATIC On washer 


, 


yy , 


My Yo 





Dishwasher performance determines 
your real profit! 


Profit cannot be measured by the price tag on the dish- 
washer you sell. Ease of installation and performance of 
the unit AFTER it is installed have a big bearing on your 
real profit! 

KitchenAid dishwashers are performance-proved, de- 
signed to do the job right. Easy to install in any model, 
KitchenAid almost never needs service...when needed, 
service can be accomplished entirely from the front with- 
out unplumbing. Built-in, standard cabinet width, straddle 
construction permits unit to slide in easily over roughed- 
in plumbing. A// connections can be made at the front. 


hitchenAid. 


dishwashers 
The Finest Made... by Ie) 


The World’s Largest Manufacturer of Food, Kitchen and Dishwashing Machines. 
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Homemakers like KitchenAid because it washes and 
rinses thoroughly and safely with the exclusive Hobart 
revolving wash arm. KitchenAid has most effective wash- 
ing capacity. There are no blind areas in the wash pat- 
tern. The dual strainer system keeps water clean and pre- 
vents food particles from spraying back on tableware. 
Drying is complete with sanitized air, heated electrically 
and circulated by a separate blower-fan. Uniform heat 
prevents crazing or discoloration of dishes. One way to 
make sure of rea/ profit—handle a dishwasher that doesn't 
require constant service and adjustment. 


Mail coupor. for information on new dealer promotional package 


KitchenAid Home Dishwasher Div., Dept. KDE 
The Hobart Manufacturing Co., Troy, Ohio 


Please send details on new dealer display merchandiser. 





Architect-Owner says: 


‘*| chose Chase copper tube over any other 
plumbing for the Nautilus Motor Inn” 











New Cape Cod Motel 100% Equipped with Chase’ 
Copper Tube for Water Supply and Drainage Lines 


The Nautilus Motor Inn, Woods Hole. Massachusetts is one of 
the newest vacation spots on Cape Cod. Uniquely, perhaps, it is 
owned and operated by the architect who designed it—E. Gunnar 


— 
Peterson. For his own property, Mr. Peterson could have chosen ed _*. 5 
. s ~* 
Nautilus Motor Inn. Woods Hole, Massachusetts, 
over any other pipe! 100% equipped with LIFELINES of Chase Copper Tube. 
r {rchitect-Owner, E. Gunnar Peterson: 
The Chase tube was used in underground supply lines, all Penning ty Themen Sr see, Sateen, Maw; 
i Chase Copper Tube supplied by R. B. Corcoran Co.. Hyannis 


any material for the plumbing—but he chose Chase copper tube 


interior drainage, and hot and cold domestic water lines, to make 


another outstanding installation that is 100% Chase-equipped. 
Wherever longer, better water and waste line service is impor- 
tant—and that is in every job you plan—Chase LIFELINEs® of a 


Copper Tube will far outlast any rustable metal piping. Copper 
never rusts, won't clog—and costs no more than pipe that BRASS & COPPER CO. 


: Cc ; WATERBURY 20, CONNECTICUT 
will cause you trouble. Ask your Chase wholesaler for details. , 
” . SUBSIDIARY OF en. 
KENNECOTT COPPER CORPORATION _,hnesumoaas, 


The Nation’s Headquarters for Brass, Copper and Stainless Steel 


Atlanta Baltimore Boston Charlotte Chicago Cincinnati Cleveland Dallas Denver Detroit Grand Rapids Houston Indianapolis Kansas City, Mo. Los Angeles 
Milwaukee Minneapolis Newark New Orleans New York (Maspeth,L.!.) Philadelphia Pittsburgh Providence Rochester St. Louis Sanfrancisco Seattle Waterbury 
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THIS IS FOSTORIA’S NEW 
MODEL 400A WATER CIRCULATOR 


. .» an exceptionally quiet, seal-less pump for closed 
hot water heating systems. It can be installed in any 
position, serviced and replaced with only a screwdriver. 
Needs no lubrication, starting device or 

overload protecting mechanism. 

Capacity: circuits or zones up to 100,000 BTU. 

Cost: lowest on the market. 

Operation: finest in Hydronics. 


Write for detailed information to the Fostoria 
Pressed Steel Corporation, Pump Division, 
Fostoria, Ohio. 


—_— 
- 
.,. 
~ 
~ 
~ 
~ 
~ 
~ 
~ 
~*~ 
~ 
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New Products 





(Continued from page 162) 


Powered Top Snake 

A top snake for removing drain- 
age obstructions has been devel- 
oped by Marco. The snake oper- 
ates with a %6 by 25 ft spring and 
3g springs measuring 25, 35 or 50 
ft in length. It works in lines from 
144 to 24 in. in diameter. The 
snake is powered by a 4-in. drill 
with heavy-duty ball bearings and 
heat-treated gears. The motor is 
wired with a reversing switch that 
is mounted on the motor point and 
permits fhe container to turn in 
either direction. The unit has an 


automatic chuck. The container is 
made of aluminum. 

Manufacturer: Marco Products 
Co., 3416 Vineyard Ave., Los An- 
geles 16. 


Aluminum Jacketing Elbow 

An aluminum jacketing elbow 
that permits a limited number of 
units to most sizes of in- 
sulated piping has been announced 
by Pittsburgh Corning. The fitting 
features an “oversized” radius that 
allows it to be used over several 
pipe and insulation sizes. The large 
radius also permits the elbow to 
fit both long and short radius 
“ells.” Twelve interchangeable sizes 


cover 


of ells fit more than 107 combina- 
tions of varying pipe sizes and in- 
sulation thicknesses. The elbows 
are supplied in halves that 
nest together. 

Manufacturer: Pittsburgh Corn- 
ing Corp., One Gateway Center, 
Pittsburgh. 


two 
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Temperature Relief Valves 
A series of self-closing tempera- 
ture relief valves has been devel- 


oped by A. W. Cash Valve. These 


valves provide temperature protec- 
tion for hot water tanks and heaters 
already protected by a pressure- 
only relief valve. The units are 
constructed of bronze castings with 
brass internal parts, seat 
disc and a positive-acting thermo- 
stat. The thermostat opens the 
valve at 210F and closes it at 180F. 
Maximum pressure is 159 psi. A 
total of 11 models is available. 

Manufacturer: A. W. Cash Valve 
Manufacturing Corp., P.O. Box 191, 
Decatur, Ill. 


silicone 


Submersible Pump Power Cord 
Kenco has announced that a new 
power cord is now featured cn two 


of its submersible pumps. The cord 
features a manual-automatic 
switch built into its cap, permitting 
manual operation of the pumps in 
removing water to within *%4 in. of 
the floor, enabling use of the 
pump for emergency or special 
“dewatering” purposes. A special 
built-in fourth wire on the cord 
bypasses the liquid level control 
switch. For automatic operation, 
the cord has a built-in breather 
tube that activates the switch at its 
normal turn-on level. 

Manufacturer: Kenco Pump Di- 
vision, The American Crucible 
Products Co., 1305 Oberlin Ave., 
Lorain, O. 


Food Waste Disposers 

General Electric has announced 
that its 1958 line of food waste dis- 
posers features a new grinding 
mechanism. The mechanism has an 
extra-strong impeller plate; impel- 
lers that rotate 360 deg. to elimi- 
nate jamming and a specially de- 
signed shredding ring made of 
stainless steel alloy. A keyhole- 
type mounting assembly simplifies 
installation. All models weigh ap- 
proximately 20 lbs. Included in the 
line is a budget-priced continuous- 
feed type unit (illustrated) and a 
custom model with safety control 


— ~_»> 


that permits operation of the ma- 
chine only while the top is locked 
in place. 

Manufacturer: General Electric 
Co., Appliance Park, Louisville 1, 
Ky. 


Pipe Fitting Insulation 

Glass fiber pipe fitting insula- 
tion designed to reduce installation 
time has been introduced by Fi- 
brous Glass Products. The insula- 
tion is molded in interchangeable 
matching halves and is offered in 
sizes to fit all standard pipe fittings. 
The matching halves fit together 
rapidly around T-joints or othe: 
fittings. When placed around the 
fitting, the insulation is ready for 
taping, wiring or stapling. Each 
unit has 21% to 3 in. of extra insula- 


tion on each end to provide easier 
joining with the pipe insulation. All 
pieces have fitting number and size 
molded into the interior. 

Manufacturer: Fibrous Glass 
Products, Inc., Alpa Place, Hicks- 
ville, L.I., N.Y. 

(Please turn to page 173) 
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TRAPS 


50 SERIES F & T TRAP ) AGAINST 


Hoffman Traps provide improved 
design to function more effectively 
and economically in removing con- 
densate from steam lines and 
equipment. 

Hoffman engineers have antici- 
pated steam requirements that de- 
mand less maintenance time and 

a operating costs. Typical of 
Featuring LOW MAINTENANCE COST Hoffman's complete line are the 


4 Float and Thermostatic Traps are Traps illustrated, each with ——~ 
: so designed that all working parts able cover, pin and seat for quick 
of the trap are a part of the re- inspection and cleaning. 
movable cover. Once installed 
“re is 2Ce ; rf r h b k- 
there 1 no necessity or the - LOW, MEDIUM & 
ing of any pipe connection for 
cleaning and repairing. HIGH PRESSURE 
. Compact Thermostat Assembly 
. Durable, accurately machined 
Valve Lever and Seat Assembly 
. Copper Float Ball Assembly 
‘4. Graphite impregnated Asbestos Gasket 
. Heavy Duty Cast Iron Cover 


600 SERIES INVERTED 
BUCKET TRAP 


1. Cover assembly with 
plug, valve seat, valve 
seat holder. 

2. Bucket assembly with 
lever, valve stem, 
bucket pin, lock nut and 
bucket. 

. Body assembly with 
gasket and bottom 
drain plug. 


RENEWABLE THERMOSTATS 


and VALVE SEATS 

HIGHLY EFFICIENT A complete line of Low, Medium and 

AND EASILY High Pressure Thermostatic Traps 

ACCESSIBLE for service w ith radiation, dryers, 

sterilizers, mangles, cookers and sim- 

INTERIOR DESIGN ilar uses. Renewable thermostats and 

seats are important constructional 

Hoffman Bucket Traps operate intermittently and are ideal for draining features contributing to long life, low 

condensate and air from steam lines or equipment where large quan- cost service. Medium and High Pres- 

tities of air and condensate must be discharged. They are easily in- sure Traps have stainless steel pins 
spected, cleaned and serviced by merely removing the cover assembly. and renewable seats. 


For full particulars, write for catalogs on Bucket Traps, Float and Thermostatic Traps or Thermostatic Traps 
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it’s the Ottawa BACKHOE 


t now moufhits on the 
NEW! CHEVROLET TRUCK! 














WITH NEW IMPORTANT FEATURES! 


@ Digs 12'2 feet deep @ Has 190° continuous swing @ Turret-type seat pivots 
with boom @ Reverse-mounted cylinders place rods up safely from rocks and 
dirt @ Rod-fed cylinders do away with exposed hydraulic lines @ “Bite” has 
7,000 Ib. force at bucket edge @ Two levers (dual “One-Trols”) control all 
backhoe actions @ Ejector bucket automatically forces all wet sticky material 
from bucket @ Hydraulic laydown shifts backhoe up and over rear axle for 
perfect roadability @ Quick on-and-off frees truck for other work in minutes! 
WORK MANY JOBS — IN DIFFERENT AREAS — THE SAME DAY! 
The Ottawa Truck-Mounted Backhoe is designed to meet the need of public 
utilities, plumbers and contractors for a COMPLETELY MOBILE DIGGER! 
It’s an UNBEATABLE COMBINATION for 
MUSCLE! The powerful hydraulic system of the Ottawa “Big Muscle” Backhoe 
provides EXTRA POWER for fast, smooth, economical operation! 
MOBILITY! Use it anywhere, anytime . . . one job or several jobs at different 
locations during one day! The Ottawa WORKING UNIT is also the MOBILE 
UNIT ready to move anywhere with great roadability, ready for operation 
seconds after arrival at a new jobsite! 
VERSATILITY! Dig trenches and ditches faster . . . load dirt direct from trench 
to truck . . . dig square graves that need no hand finishing . . . dig and 
maintain irrigation channels . . . clean roadside drainage ditches . . . dig 
building footings and septic tanks . . . use as a boom to lay lightweight pipe 
... the Ottawa Backhoe is COMPLETELY MOBILE to your needs! 


BUY the Ottawa BACKHOE and the Chevrolet TRUCK! GET the BEST BENEFITS of each . . . PLUS 
the NEW, DYNAMIC ADVANTAGES of the COMBINATION TRUCK-BACKHOE! 


AVAILABLE ONLY AT YOUR CHEVROLET TRUCK DEALERS! 








OTTAWA. STEEL DIVISION 
Young Spring & Wire Corp. 
Ottawa, Kansas 
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Fic. No. 611-R (4”x 4” x 3”—actual size) 
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Reducing tees in larger sizes 
have now been added to the 
NIBCO line. They save unnecessary 
bushings, save time and effort. 
te) auil-ieMigeliimere)*)el-an dele] - 

like all NIBCO wrot fittings, these 
big reducing tees have high 
metal density. ..no porosity. 
to) am dat-Mmorelinle)i-1¢- Mel itl-Mee) Mm 11-1018) 
Nice) More) s)el-1 mm iieclile |e) 4 

YOUR WHOLESALER OR WRITE. 


INTBCO 


NIBCO INC., Dept. H- 5505 
Elkhart, indiana 


These cuff links are 
made from 3/16” NIBCO 
wrot tees. Big, little, 

or in-between... there's 
a NIBCO wrot copper 
fitting for your exact job. 











Boost Your 
Baseboard 
Business 


with this full-scale 


promotion! 


sarren 


Comfort with style is the feature attraction this 
spring, as Nesbitt Baseboard is presented to a 
nationwide audience of New Homes Guide readers. 


aesaeses #29 


To back this national coverage, and help you build 
big sales and profits selling Nesbitt, there’s a com- 
plete, full-scale promotion program coming your 
way. Write for all the facts now! 


Look at this sales help! Colorful mailing pieces 
. .. Window Streamers . . . Newspaper Ad-Mats.. . 
Counter Displays . . . Decals . . . New Job Signs. . . 
everything you need to build business . . . 


PLU §$_—new, convenient Sample Baseboard 
Section for use in display and demonstration! 











* 
BASEBOARD 
RADIATION 
Made by John J. Nesbitt, Inc., Philadelphia 36, Pa. + Sold through plumbing and heating wholesalers 
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New Products 





(Continued from page 168) 
Faucet Replacement Parts Kit 
Gyro Brass has introduced a re- 
placement parts kit for all its sin- 


gle-handle faucets, mixing faucets 
and valves. The kit 


parts necessary to 


contains all 
rebuild or re- 


of the 
contains 17 


condition any company’s 
products. It different 
items, totaling more than 150 parts. 
The parts are identified and sep- 
arated and come packaged in a 
compact metal container. Also in- 
cluded is an _ identification card 
stating what model the part is for. 

Manufacturer: Gyro Brass Man- 
ufacturing Corp., 51 Urban Ave., 
Westbury, N.Y. 


Plier-Wrench Combination 

A combination plier and wrench 
tool has been announced by Plier- 
ench. The unit is available in sizes 
of 7 and 8% in. and is designed to 
act as a plier, wrench, vise, etc. 
Both sizes come equipped with a 


Brass-Craft Introduces a New “Hushflo” Ballcock. It 
Eliminates Noise, Conserves Water, Fills Tank Fast 


A new hydraulic ballcock, utiliz- 
ing water pressure to shut off the 
flow, has been introduced by 
Brass-Craft. The company cites 
the following advantages of the 
new “Hushflo” design: (1) Noisy 
turbulence, singing and throttling 
noises have been eliminated. (2) 
It fills the tank fast and is subject 
to minimum wear. (3) An adjust- 
able needle valve in the refill sys- 
tem permits regulation of overflow 
volume to conserve water. At- 
tached to the float arm is a seal 
which closes the port when the 
float reaches top position. This 
causes a build up of hydraulic pres- 
sure on a rubber diaphragm. In 
seconds the pressure causes the dia- 
phragm to flex, shutting off the wa- 
ter supply quickly and without wa- 


ter hammer or 
metering 
noise over a 
pressure 
range of 5 to 
200 lb. Pres- 
sure on the di- 
aphragm 
keeps the 
valve closed 
until the tank 
is flushed. 
Since the 
whole shutoff 
action takes 
place at the 
top of the float 
travel, full 
flow of water is sustained during 
the filling cycle to fill the tank 
quickly. An acoustic filter is placed 




















HOW IT WORKS: When the float arm drops as the tank is flushed (1), a lever is 
raised from a metering pin, uncovering a hole in the nylon metering cap. Water 
supply pressure flexes the rubber diaphragm upward, allowing water to flow 
through outlet ports to the tank. In refilling (2), when the float arm reaches 
its top position, the lever pushes down on the metering pin, closing the hole 
in the cap. This builds up water pressure on the upper side of the diaphragm, 
driving it downward over the outlet ports, thus stopping all flow of water. 
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in the path of incoming water in a 
way to silence the filling operation 
Anti-siphon and vacuum breaker 
models are available for areas 
where such valves are required by 
codes. Continuous operation of a 
test model involving more than a 
quarter-million has been 
carried on without failure. This is 
equivalent to 17 years of continu- 
ous service 
Manufacture! 
Manufacturing Co., 
Ave., Detroit 1. 


cycles 


Brass-Craft 
2821 Brooklyn 


universal jaw. A pipe jaw and a 


wire jaw also are available for both 
A tube cutter set 


sizes. is avail- 


4d 


the 812-in The unit 
is made of forged 
Other form fit 
handle, automatic lock and ratchet 
action, one-ton g1 ipping powel! and 


able for size 


chrome steel 


features include a 


parallel closing jaws 
Manufacturer: Plierench Co. of 

America, 4611 N 

Chicago 40 


Ravenswood, 


Aluminum Shower Rod 

An aluminum shower rod with a 
square design has been introduced 
by Magnalum. It is made of heavy- 


gauge heat-treated structural alu- 
minum to provide greater yield 
strength. Aluminum hooks with 
self-lubricating nylon slides keep 
shower curtains 
vide minimum 
travel. Each ‘46-in 
deep aluminum brackets. The unit 
is available in 5 and 6-ft lengths 
Manufacturer: Magnalum Prod- 
ucts, 2460 N.W. 78th St.. Miami 
Fla. END 


and 
friction 


secure pro- 
during 


bar includes 








PLUMBING 
Your HEATING 
Buying Guide VENTILATING 
one AIR CONDITIONING 
REFRIGERATION 











YOUR 


to get your 1958 


DOMESTIC ENGINEERING 
CATALOG DIRECTORY 


There is only a limited number of copies of the 1958 Edition of Domestic Engineer- 
ing Catalog Directory remaining. To be sure of getting your copy of this edition, we 
urge you to fill in and return the coupon NOW! All remaining orders will be filled 
on a first-come first-serve basis 


meee 


a rome DOMESTIC ENGINEERING CATALOG DIRECTORY 
business classification 1801 Prairie Avenue, Chicago 16, Illinois 
[] Wholesaler 
[] Engineer 
[] Independent 
[] Employed by 


Gentlemen 
Here is my order for a Domestic Et: log Directory service at 
0) 3 years for $25.00 [] 1 year for $12.50 
(Saves 1/3% from single copy rate (Regular Rate) 

C] Remittance Enclose< —) Bill Me 
(FILL IN TYPE OF FIRM 


‘ . Firm Name 
-] Contractor i 


(] Government Agency y Nar 
ons pa our .Name 
[] Manufacturers’ Agent 


(] Other Address 


(PLEASE FILL IN) City Zone State 
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Dad may be excited, but the unified insulation system and the dripproof cover of the General Electric 
motor protect it from his son's antics. Moisture and humidity don't affect the operation of this motor, 


How General Electric motors help 
keep your pump customers sold 


General Electric Form G motors are chosen to power 
many jet pumps because of their superior construction 
features that help to keep your customers sold. 


1. Unusual Resistance to Moisture. General Electric’s 
unified insulation system is ideal for humid atmos- 
pheres. Wet wellpits and damp basements won’t cause 
failure when the pumps you sell are equipped with 
General Electric motors. 


2. Extra-dependability. G.E.’s positive snap-action 
switch has operated up to 34 million times on test, the 
equivalent of 80 years’ use. Your customers get long- 
life pump operation because of the dependability of 
the motor switch. 


3. Ten-year Lubrication. Special long-life grease, coupled 


with the Form G’s large grease capacity, gives General 
Electric motors 10-year lubrication for normal pump 
applications. Your customers enjoy virtually mainte- 
nance free pump motor operation. 

These features combine to give your customers extra 
dependable performance and long life. It’s no wonder 
a leading trade publication survey shows that your 
customers prefer General Electric motors 2 to 1 over 
the nearest competitive brand. 


When your customers see General Electric motors 
on the pumps you sell, they know you handle quality 
equipment. For more information on G-E jet pump 
motors, 1/3 to 2 horsepower, write for Bulletin GEA- 
5902 to Section 702-75, General Electric Company, 
Schenectady 5, New York. 


Progress /s Our Most Important Product 


GENERAL @@ ELECTRIC 





Step This Way to Higher Sanitary hae ae JAMECO te 108 
WAY GOV'T . 
MOUNTED y F 
— iF NEEDS soit 
VALVES 


and service 


fittings 


See, pal, how easy 
it is to modernize a 
water dispensing 
system! 


Sanitary and quick these are 
important factors in stepping up 
efficiency in hospitals or water 
service areas anywhere. T & S 
Wall Mounted Pedal Valves oper 
ate at the touch of a toe, keep 
hands free. Pedals can be flipped 
up to stay up, clear of the floor. 
Available with single or twin 
pedals, and with, or without, loose 
key stops for water line turn-off 


1%" or 1%" 





Chrome Cast Trap 





MAINTENANCE WASH-UP 


“Lifetime” 
SHAMPOO SPRAY 


Wonderful bathroom ac 
cessory for hospitals and 
institutions, always at 
hand for cleansing pati 
ents, bathtubs, etc 
Encourages inmate sanita : 
tion. Models for perma. © 
nent fixture or faucet @ 
snap-on 














See your local dealer. or write direct 
for specific bulletins or complete 
PLUMBING SPECIALTIES” catalog 


T&S BRASS AND BRONZE WORKS, INC. | "ar —— 
128 Magnolia Avenue, Westbury, L.1., New York * EDgewood 4-5104 | J A M A | C A 


, INC. 
America’s Most “Flexible” Line of Water Feed Equipment! Pre-Rinse ¢ Glass Fillers 
Water Stations « Faucets « Pedal Vaives & Servicé Fittings * Spray Hoses * Accessories 1209-1223 DeKalb Avenue, Ree. 21. W.:¥. 
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Convention Dates 


(Continued from page 45) 
Store Modernization Show of the Store 
Modernization Institute; Coliseum, 
New York City. 


Aug. 6-9—NASWSO, WCRC—An- 
nual convention of the National Assn 
of Soft Water Service Operators in 
cooperation with the Water Condition- 
ing Research Council; Schroeder Ho- 
tel, Milwaukee 


Sept. 22-24—AMCAI—Annual meet- 
ing of the Air Moving and Condition- 
ing Assn., Inc.; The Greenbrier, White 
Sulphur Springs, W. Va 


Sept. 28-30—NIWKC—Fall conven- 
tion of the National Institute of Wood 
Kitchen Cabinets; Skytop Lodge, Sky- 
top, Pa. 


Oct. 13-15—AGA—Annual conven- 
tion of the American Gas Assn.; The 
Auditorium, Atlantic City, N. J. 


Nov. 10-14—NEMA—Annual meet- 
ing of the National Electrical Manu- 
facturers Assn.; Traymore Hotel, At- 
lantic City, N. J 


Nov. 30-Dec. 3—NSPI—Annual con- 
vention of the National Swimming 
Pool Institute; Ambassador Hotel, Los 
Angeles. END 


Trade Literature x 


(Continued from page 36) 


Refrigeration, A-C Catalog 

A 26-page catalog of its refrig- 
eration and air conditioning pro- 
ducts has been issued by Madden 
Brass. The catalog includes new 
items in the Madden line, such as 
charging and testing units, color- 
coded charging lines, small service 
valves and fittings. 

Available from: Madden Brass 
Products Co., Aurora, III. 


Heating, Ventilating and Air 
Conditioning Product Bulletin 

The complete line of Herman 
Nelson heating, ventilating and aii 
conditioning products is described 
in a 12-page bulletin published by 
American Air Filter. The line in- 
cludes convector radiators, finned 
radiation, unit heaters, console 
heaters, propeller fans, unit blow- 
ers, industrial exhausters and cen- 
trifugal fans. 

The bulletin features the firm’s 
new Roll-O-Vent automatic filter 

(Please turn to page 179) 
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The perfect boiler-burner 
combination for gas heating large 
homes, schools, churches, etc., the 
Fitzgibbons “R-Z-U”" Junior is 
acknowledged to be extremely 
economical, and of the most 
advanced boiler design available. 


This Fitzgibbons design features 
ample combustion space, positive 
water circulation, precision 
construction of flange quality steel, 
and approved pressure type burner 
that permits the use of the 
minimum stack or vent consistent 
with local ordinances. 





The Gas-Fired 
"R-Z-U" JU 
OU 


NIOR 


The famous 
FITZGIBBONS 
“R-Z-U" JUNIOR 
redesigned for 
gas firing. 


Installation is easy. The unit is supplied with all refractory in place 


quick assembly. 


_ in an attached hearth and the burner and fittings are designed for 


Fitzgibbons 


Boiler Company, Inc. 


New York Sales and Executive Office: 101 Park Avenue, New York 17, N.Y. 


Field Sales Office and Plant: Oswego, New York 
Branches and Representatives in Principal Cities 


Dept. 50 





SANA I 


PLASTIC PIPE CONTESTS 


“eva Sif 











_ 


“It’s easy! 
Just 
NAME 


“NAME ME . 


prizes shown belo 


and you may 
win a 1958 Ford Ranchero pick- 
up truck! Or any of the exciting 


.tr? 


FOUR 1958 FORD RANCHEROS 


100 ADDITIONAL HIGH-QUALITY PRIZES 





WHO'S ELIGIBLE: 

Anyone in the United States who buys pipe 
of ALATHON® 25 polyethylene resin from job- 
bers or distributors and sells to users. This 
includes retailers, plumbers, well drillers, etc. 


HERE'S ALL YOU DO: 

1. Detach official entry blank on your current 
shipment of pipe made of ALATHON 25 manu- 
factured by Anesite Company, Crescent Plas- 
tics, Inc., Franklin Plastics, Inc., Plastic Pipe 
& Tube Div., Plastic Process Company, Re- 
public Steel Corporation and Yardley Plastics 
Company. (If you are not stocking pipe of 
Du Pont ALATHON 25, ask your jobber or con- 


HOW THE CONTEST WORKS: 
Enter as often as you wish. Submit one 
name only on each official entry card. 


All entries must be submitted in your 
own name, but that doesn’t mean you 
can’t get some help in thinking of the 
names. Why not make this a family 
game? Ask the wife and kids to join you 
in suggesting names. You'll be surprised 
at how many names you can think of in 
only a few minutes. You don’t have to 
limit the name to one word, either; use 
two or even three. 


awarded for the best 
names received from each region shown 


Prizes will be 


du Pont de Nemours 
, to be used as it sees fit. 


property of E. a 
& Co. (Ine. 


WINNERS WILL be notified by mail as soon 
as possible after each contest closes. A 
list of winners will be sent to any con- 
testant requesting same and enclosing a 
stamped, self-addressed envelope. 

Each region will have five winners in 
Prizes and 

After the 
fifth contest, all winning entries (25 from 


each of the five contests. 
closing dates shown below. 


each region) will be judged for grand 
prizes, and a Ford Ranch- 

ero will be awarded for 

the best entry in each 


of the four regions. 





tact any of the manufacturers mentioned to 
learn how to get in on these exciting contests!) below on map. Judging will be by an in- ; 

: : Contests are sub- 
dependent organization, on the basis of 
originality and aptness of thought. If 


more than one person submits the win- 


2. Choose a name for the pipe character. ject to federal, 


3. Fill out and mail the self-addressed entry 
card. Entries must be postmarked by mid- 
night of closing date of each contest. (Starting 
and closing dates of each contest are listed 
under prizes.) 


state and local 


ning name, duplicate prizes will be regulations. 


awarded. Decision of the judges will be 
final. No entries will be returned. All 
entries and ideas therein become the 








Here are prizes and contest dates: 


2 WESTINGHOUSE 
CALENDAR 2) 
CLOCK-RADIOS 
Contest No. 1 starts March 1, 
ends midnight, March 31 


20 ZENITH 
TRANSISTOR 
POCKET RADIOS 


Contest No. 5 starts June 16, 
ends midnight, July 31 


WARING 
BLENDORS 
Contest No. 2 starts April 1, 

ends midnight, April 20 


20 KODAK MOTION 
PICTURE CAMERAS 
Contest No. 3 starts Apri! 21, 
ends midnight, May 11 


2 LEEDS NESTED 
LUGGAGE SETS 

Contest No. 4 starts May 12, 
ends midnight, June 








ONE FORD RANCKERO WILL BE AWARDED 
IN EACH REGION SHOWN ON MAP 











iad 


a 


There is a difference 
in flexible plastic pipe .., 
specific quality pipe 
made of ALATHON® 25. 


Better Things for Better Living through Chemistry 
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(Continued from page 177) 
section and its application in heat- 
ing, ventilating and air condition- Mr Dealer: 
ing units. Seventeen tables and " 


charts are shown, outlining per- 


formance data, capacities, dimen- 
sions, etc. 
Available 


from: American Air 
Filter Co., Inc., 215 Central Ave., 


aa WINNERS’ CIRCLE 





Transite Air Duct Folder 


A six-page illustrated folder that v 
shows contractors how to save in- 
stallation time with Transite air 
duct has been issued by Johns- 
Manville. Emphasis is placed on 
slab-on-grade heating and cooling 
Illustrations point up methods of 
joining, as well as available fittings. 
Diameters and weights are listed. ~ Af, 
Available from: Johns-Manville > - my. | *58 FORDS 
Sales Corp., 22 E. 40th St., New (RANCHEROS) 
York City 16. 


Oil Heater Brochure 


A new forced-circulation oil 
heater—P eak-Temp—is described 
in a brochure by Cleaver-Brooks 
The booklet points out ways in 


which applications of hot oil heat- T h e re’ san en t ry b | an k i n 


ing for the prestressed concrete in- 


dustry result in lower costs and eve ry coil of Ya rdley pipe 
all-season operation. Specifications 
of the unit are also given. 


Available from: Cleaver-Brooks Fill out fo? mail wade 


Co., 326 E. Keefe Ave., Milwaukee. nothing else to do! 


Air Cooled Condenser Catalog 


Two remote air cooled conden- 
sers are described in a 32-page 
catalog issued by Dunham-Bush. 


See opposite page for 
The catalog contains capacities, di- ‘ ; 
mensions, installation suggestions complete list of prizes 


and complete engineering data. : 
Photos of installations, instructions an d contest d etal | . 
for ordering and addresses of sales 

offices and sales engineers are in- MAIL COUPON TODAY FOR 
cluded. THE NAME OF YOUR YARDLEY 


Available from: Dunham-Bush, 


PIPE DISTRIBUTOR 
Inc., West Hartford 10, Conn. 


a> —— a ae a ee oe ee ae oe a 
Air Filter Frame Bulletin 


: =. > tie Yardley Plastics Co. 
A bulletin describing how its new $42 Percens Ave. Columbus 15, Chic 
Seal-Tite filter frame provides a 
dust-tight seal between filter and Send me further information on the Plastic Pipe Contests and the name of my 
, ne Yardley pipe distribut 
filter-holding frame has been ae ee 
issued by the George Evans Corp. Name ae : 
The illustrated bulletin describes Company___ 
how the seal is effected by a poly- an ae ; = 
vinyl chloride gasket. 
Available from: The George City —Stete—_____— 
Evans Corp., Moline, II. END 





_ 
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(Continued from page 58) the symposiums and will soon be 
the company, acted as moderator of available for distribution through- 
the round-table discussions. He out the industry. They will be 
was assisted by Frank Scully, Jr., shown under the direction of com- 
and Robert Scully, national field pany field representatives, Frank 
representatives of the firm. A wide Scully, Sr., told DE. 
variety of subjects was covered 
ranging from orientation of per- s Further details on the film show- 
sonnel to new product develop- ings may be obtained through the 
ment Unifil Division of Scully at 174 

Motion pictures were taken of Green St., Melrose, Mass. 


The NEW 


TM Quay 


STAINLESS STEEL FLUE 


PACKAGE 


Designed and engineered by McQuay, 
and suitable for all fuels, (Type A) this 
new package chimney has a 7” stainless 
steel flue with aluminized steel interliner 
and outer casing. The interliner is sup- 
ported by the exclusive McQuay stainless 
steel tension spring spacers for strength, 
rigidity and durability. 





This McQuay thermo siphon design permits quick 
drafts and even temperatures from top to bottom 
for peak efficiency. There is nothing to deteriorate, 
nothing to collect soot. Roof housing is large, meas- 
uring 16” x 20” with a 20” x 24” cap. 

For best result and greatest economy recommend 
this McQuay package chimney on every job. Terri- 
tories are being assigned. Write to: McQuay, Inc., LE 


1636 Broadw ay St. N.E om springs separate and firmly posi- 
. : nie flue 
Minneapolis l 3, Minn. eans uality tion stainless steel fi 


Meets the Original and More Severe Underwriters’ 
Laboratories Standards 103, March, 1956 


economy — Costs one-third to one-half as saFrety — Listed under the re-examination 
much as brick installed. Pre-assembled to service of Underwriters’ Laboratories, Inc., 
eliminate costly on-the-job time and labor. and on the approved list of F.H.A. and V.A. 











LONGEST SERVICE LIFE—Fluc is of stainless #6HT WeIGHT— Load on support joists is 
steel to permanently withstand effects of only 9 pounds per foot of chimney length. 
combustion gases. Starter box and starter SHIPPED COMPLETE— with easy-to-follow 
sections are in one unit. Standard 24”, 18” instructions for simple installation. All 
and 12” sections give any desired length. units are individually packaged. © 


AIR CONDITIONING 
HEATING 
REFRIGERATION 


Bell & Gossett School 
Graduates 1000th Student 
Morton Grove, ILt.—Bell & Gos- 
sett Co.’s “School of Living Com-" 
fort” celebrated its fourth anniver- 
sary last month by graduating its 


1,000TH GRADUATE: E. J. Gossett 
(right), chairman of the board of Bell 
& Gossett Co., awards a “School of 
Living Comfort’ diploma to D. F 
Barnes of Omaha, Neb. 


1,000th student, D. F. Barnes of 
Omaha, Neb. 

The school was organized early 
in 1954 to instruct industry per- 
sonnel in the design of circulated 
water heating and cooling. Activi- 
ties of the school are directed by a 
separate company group called the 
Education and Training Division. 
Classes are held in a special build- 
ing that is a replica of the tradi- 
tional “little red schoolhouse” com- 
plete with bell tower and red paint. 
The student body is comprised of 
representatives of Bell & Gossett 
wholesalers, many of whom carry 
on the school idea in their own 
companies following graduation. 


Winners in Eljer's "Dream 
Bath" Contest to Be Named 

PITTSBURGH—The “Dream of an 
Eljer Bathroom” consumer con- 
test reaches its climax this month 
as thousands of entries are being 
judged and the names of winners 
announced. 

Sponsored by the Eljer Division 
of The Murray Corporation of 
America, the contest required par- 
ticipating homeowners to design 
their version of an ideal bathroom 
on entry forms obtained from local 
plumbing contractors. 

The prizes include 10 dream 
bathrooms, 20 powder rooms, 10 
washer-dryer combinations, 70 

(Please turn to page 182) 
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“DD” Series 


direct-drive 


Acme’s new DD Series Flow-Therm Liquid Chillers combine the advantages of 
close-coupled direct drive between compressor and motor with new engineer- 
ing features that make these units the most advanced large-tonnage packages 
on the market today. Completely enclosed, tamper-proofed control panel with 
pilot lights to warn of open limit switches . . . Pilot-operated regulator valves 
for smooth, accurate refrigerant control and increased capacity range at low 
superheats . . . these and many other features are worth your investigation. 


TEST CERTIFIED Acme Certificate of Performance issued 

In addition to the normal factory tests for leaks and mechanical defects, all on all Flow-Therm and Flow-Cold packaged 
Acme packaged chillers are tested under full load conditions before leaving quid chillers, 3 theeugh 125 tone. 

the factory. Every unit must perform satisfactorily at its nominal rating. Your ee rs 
guarantee of this tested operation is the new Acme Certificate of Performance, To Get Your Copy 
a “first” in the industry. of Acme’s data- 
NINE MODELS — 20 THRU 125 TONS packed Flow-Therm 
With Acme you get a more complete range of models, with capacities to fit - 5. catalog, just send 
exact job requirements. This is possible because the Flow-Therm’s chief com- se us this coupon 
ponents, famous Dry-Ex Chiller and Shell-and-Tube Condenser, can be tailor- < attached to your 
made to match compressor performance exactly — combine operating econ- letterhead 
omy with maximum capacity. 


i eee 


home INDUSTRIES INC. Jackson, Michigan = 


Ory-€ Liquid Heat Packaged poem Evaporative Condenser 
Liquid Chillers Receivers Exchangers Condensers Chillers Heat Pumps & Cooling Towers Room Conditioners 


Manufacturers of Quality Air Conditioning and Refrigeration Equipment since 1919 
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(Continued from page 180) our contest has focused public at- 
cash prizes and trips to Hawaii and tention on better bathrooms as a 
Acapulco, Mex. Contractors and main selling attraction in modern 
wholesalers who participated also homes. In addition, we believe the 
are eligible for prizes such as a contest has placed the p-h contrac- 
Cadillac, trips and minks. Prize tor in a good light as a business- 
awards will be made at a ladies man who can and will handle bath- 
luncheon July 2 during the NAPC room remodeling installations as 
convention in Los Angeles. the prime contractor.” 
A. E. Thiesfeldt, Eljer’s advertis- One aim of the contest was to get 
ing manager, told DE: “We think the potential consumer and con- 


...when Water Systems 
call for 


TONS 
LAL 
ys S 


« 
call for fere-Seal Pipe Clamps 
AERO-SEAL Clamps go hand in hand with plastic pipe — because 
AERO-SEALS are the original precision worm gear drive clamps, with 
band, gear and housing all of 302-18-8 stainless steel. They provide 
greater strength — a completely leakproof seal without pinching or dam- 
aging pipe. They offer maximum corrosion resistance. The precision 
worm gear is self locking, and once tightened, AERO-SEALS will not 
come loose. When desired, they can be removed in seconds and are 


re-usable again and again. Others may LOOK like AERO-SEALS, but 
why not get the first and foremost in pipe clamps? 


REGULAR WORM GEAR HOSE CLAMPS 
Gap ov -Seal 
MAR a 


BREEZE CORPORATIONS INC., 700 LIBERTY AVE., UNION, NEW JERSEY 


tractor together, Thiesfeldt said, 
and this was accomplished as thou- 
sands of people received their entry 
blanks from contractors who set up 
their stores as contest headquar- 
ters. 

Thiesfeldt estimated that more 
than 100 million people have been 
exposed to better bathroom designs 
during the course of the contest. 


Cleaver-Brooks Forms 
Five Sales Districts 
MILWAUKEE — Cleaver - Brooks 
has broadened its sales organiza- 
tion by forming five sales districts, 
J. C. Cleaver, president, an- 
nounced. The new alignment pro- 
vides greater concentration of sales 
control within five major geo- 
graphical areas through district 
sales managers located in New 
York City, Atlanta, Dallas, San 
Francisco and Milwaukee. H. F. 
Holtz is general sales manager. 


Bryant Announces 1958 
Heating, Cooling Line 
INDIANAPOLIS—A wider range of 
capacities in all heating and cooling 
lines for 1958 was announced last 
month by Bryant Manufacturing 
Co. during a series of distributor 
meetings held across the country. 
David Hoppock, vice president 
and general sales manager, intro- 
duced the new products, which in- 
clude gas furnaces adaptable to air 
conditioning and a series of com- 
petitively priced water heaters. 
Approximately 350 wholesaler 
(Please turn to page 184) 


KING-SIZE COFFEE BREAK: David Hop- 
pock (right), vice president of Bryant 
Mfg. Co., relaxes with a hot cup of 
coffee served from one of the firm’s 
glass-lined water heaters at a sales 
meeting in Kansas City. P. C. Leffel, 
Bryant distributor, also has a cup. 
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IT PAYS 
TO BE 


DIFFERENT 


SPARTAN 


unsurpassed in BEAUTY 
unrivalled in QUALITY 
unequalled in VALUE 


} - 
| America’s most 


popular shower. 


Also available in 
aluminum — the 
CROWN 


The ultimate in 


corner showers. 


The shower that 
leaves nothing to 
be desired. 


ir ————— r} 
/ Wow York, M. Y. a» 
/ . 
/ Chicage, i. ¥ ( 
\ Los Angeles, Concord, H.C ‘ 

> Calif Boston, Mass. 

Kansas City, Me. 
Houston, Texas 


i, 
SPARTAN 


SHOWER STALL CO., INC. 
Affiliate: Spartan Convector Co., Inc. 
52-55 74th ST., MASPETH 78, N. Y. 


See us at Booth number 604—Oijl, Heat and Air Con- 
ditioning Exposition — New York Coliseum June 9-12 


\ 
Spartan Coast-to-Coast \, 
Warehouse Service . 
New Illustrated Catalog on Request 
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Metal Coating Corporation 


announces the new 
MEDALIST TANK DIVISION 


formed to continue and improve our long- 
standing jobber program for the marketing 
of WELL-MADE pneumatic tanks, range 
boilers, expansion tanks, and general purpose 
tanks. 

New sales aids, merchandising programs, and 
new tanks will be introduced by this new, 
specialized division. 

Your NEW Medalist Tank Division repre- 
sentative will contact you with full particulars 


in June. Be sure and watch for him. 


Metal Coating Corporation 
1215 West 37th Street 
Chicago 9, Illinois 





News 





(Continued from page 182) 
representatives attended the meet- 
ings and were told of special sales 
promotions being planned. Among 


ie Imp ortant workin them is an “Indianapolis Speedway 


- contest” for plumbing and heating 

- le ion contractors—in which they can win 

K hns ducti expense paid trips to the 500-mile 

on ul race to be run May 30. The com- 
pany plans to enter its own car in 


pipe fittings —_— the race and has named it the 


“Bryant Heating and Cooling Spe- 
i 


cial.” (See photo, page 18.) 
| 


Wendell Dillon Getting First- 
Hand View of European Market 

LAWRENCE, MAss.—Wendell Dil- 
lon, director of engineering for 
Watts Regulator Co., is touring 
Europe on a six-week business and 


~ K’’ Pipe Lock Couplings 
Listed for 800 psi working pressure by Underwriters’ 
Laboratories, Inc., “K” couplings have a safety factor 
of five times the UL listing for 22” through 6” and 
four times the UL listing for 8”. Sizes: 242” through 


8”. Look for the “800 D” on each. pleasure trip. ; ; 
While there, Dillon is evaluating 


the foreign market, company 
spokesmen said. 


“K"’ Flanges and Flanged Fittings Dunkirk Radiator Expanding, 
Elbows, base elbows, 45° elbows, side outlet elbows, Building New Jacket Plant 
tees, side outlet tees, and reducers in straight and re- DunxkirK, N. Y—Jackets for 
ducing sizes. Pressure rating, 500 psi by Underwriters’ Dunkirk Radiator Corp.’s boilers 
Laboratories, Inc. Flat faced flanges shipped as stand- 
ard. Extra heavy flange dimensions and raised faces 
available on request. Look for the “DI 500” on each. 


soon will be manufactured in a new 
$175,000, 30,000 square foot modern 
factory. 

According to company president 
Malcolm Reed, the new plant’s 
“K”’ Screwed Fittings machines will be “designed to re- 
Pressure ratings listed by duce the cost of hydronic heating 
Underwriters’ Laboratories. Inc. for new homes, multiple housing 


STEAM AND OIL AT 550°F : and commercial installations, as 


well as modernization and replace- 
300 Ibs. Note: These fit- ep 


LIQUID AND GAS AT 150°F tings are excellent ment work. 
for liquefied pe- “Addition of these new facilities 
troleum gas sys- 
tems. Look for the 
1000 Ibs. “D 300" on each. dence in the expanding market for 


Dunkirk boilers and radiation in 
meeting the housing needs of 
America,” Reed said in summariz- 
ing his firm’s evaluation of business 


is tangible evidence of our confi- 


WHEN TO USE: where structural strength and thermal shock resistance 
are specified. When high pressure sealing is vital to reduce hazards such as fire 
and explosion. To prevent leakage due to wide temperature changes, vibration 
and misalignment. Where rust and corrosion are problems. When fittings are to 
be reused. As Kuhns supplies cast, malleable and ductile iron fittings, these are 
impartial engineering recommendations. 


prospects. 


Six American-Standard Boilers 
Will Carry 25-Year Guarantees 
Send for our catalog on ductile iron pipe fittings—the newest development in New York Ciry—A merican- 
the industry. Available at better wholesalers. Standard will offer 25-year guar- 
antees on the cast iron sections of 
six of its most popular residential 


THE KUHNS BROTHERS CO — 

- In an announcement by Harold 
1800 McCALL STREET, DAYTON, OHIO Day, manager of the heating-cool- 
ing products section of the com- 
pany’s plumbing and heating divi- 
sion, the firm said that the extended 


1887 @® 70 Years of Continuous Progress © 1957 
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guarantees will apply to the 
fired G-2 and G-4; the 
Arcoleader, ‘Arcoliner and 
mont, and the oil o1 


gas- 
oil-fired 
Oak- 
coal-fired 
Severn boilers. 

Under the guarantees, 
can-Standard will replace—or re- 
pair, at its option—any 


Ameri- 
cast iron 
boiler section proved defective in 
material and workmanship up to 
25 years from the date of manufac- 
ture. Boiler 
component parts are 


accessories and other 
not covered, 
and the guarantees are non-trans- 
ferable. 


a Protection extends to registered 
equipment at the original installa- 
tion site in one and two-family 
within the continental 
United States. Other provisions re- 
quire adherence to accepted instal- 


homes 


lation and operation procedures 


Sales and Profits Up 

At Acme Industries 
Jackson, Micu.—A 35 

in net earnings has been 


percent 
increase 
reported by Acme Industries, Inc., 
for the first half of its fiscal year 
ending ——— 31, 1958. Net in- 
come was $122,726, compared with 
$90,493 for the corresponding 1957 
period. Net sales for the 
period were $4,186,853, 
with $4,179,725 last year. 


fiscal 
compared 


Yardley Plastics Continues 
“Quality” Promotion 

CoLumsus, O.—The second in a 
series of letters stressing quality 
products has been sent to its dis- 
tributors by Yardley Plastics. 

The letter 


quality 


describes the firm’s 
methods and _ its 
testing facilities. A folder illustrat- 


ing a portion of the company’s test- 


control 


ing facilities accompanied the let- 
ter. The folder is 
quantity to Yardley 
requesting them. 


available in 
distributors 


Crane Co. Will ‘Treat’ 
NAPC Conventioneers 

Cuicaco—Crane Co. will “treat” 
conventioneers attending the an- 
nual meeting of the NAPC to a 
day-long visit to Disneyland and to 
a buffet supper, it was announced 
recently. 

Upon registering at the conven- 
tion, to be held in Los Angeles, 
June 30 to July 3, conventioneers 
will receive tickets to a reserved 

(Please turn to page 186) 
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“Yellow Pages advertising produces 
a large portion of my business” 


says EDWARD M. BAILEY 
M. J. BAILEY & SON, Springfield, Mass. 


“When we started in business in 
1946, the Yellow 
only advertising medium, 


Edward Bailey. 


us through our first year and still 


Pages were our 
” says Mr. 
“They helped pull 


produce a large portion of our busi- 
ness. Our greatest response comes 
from our display ad in the Yellow 
Pages and 


our trade-mark listing 


ONE PRICE COMPLETE 
— . Tiling 


Flooring & Installation 
aEsioenTEAL & COMMERCIAL 
PLUMBING 


& HEATING 
CONTRACTORS 


BAILEY 


& SON 





back on ne 
originality when you pla 


a bathroom around 


RE 6-4306 


624 Worthington St. 
Springfield 


under Crane also brings us a lot of 
sales and service business.” 


The Yellow 


phone directory take your business 


Pages of your tele- 


right into the homes of good home 
owner prospects. Why not call your 
telephone business office today for 


more facts on how the Yellow Pages 


can bring you more business? 


imagination oF 


Ae A a eS ee 











MASTER 
PLUMBER 





DISPLAY AD, shown here reduced, and listings under Plumbers 
and Plumbing Supplies in the Yellow Pages direct people 
to M. J. Bailey when they’re looking for a reliable plumber. 





News 





(Continued from page 185) 
showing of the Monsanto House of 
the Future and to Holidayland, a 
picnic grove adjoining Disneyland, 
where the buffet will be served. 

Crane has two exhibits at Dis- 
neyland. One is in the Tomorrow- 
land section and the other is in the 
Monsanto House. 

Hal Bergdahl, manager of dealer 


sales for Crane, says a similar treat 


is being offered members of the 
Mechanical Contractors Assn., 
meeting in Los Angeles this month. 


In-Sink-Erator Disposer and 
Baby Chimp Share Spotlight 
Racine, Wis.—An In-Sink-Era- 
tor food waste disposer will share 
the spotlight with the scene-steal- 
ing baby chimpanzee shown in the 
photo. The occasion is the firm’s 


weil PUMP’S 


Hu SUBMERSIBLE 


SUMP PUMP 
Buile for gitutematie Submerged Operation 


A PACKAGED UNIT. 


.. priced lower than 


many conventional sump pumps. 


OPERATES UNDER WATER 


Hermetically sealed motor with 
overload protection and automa- 
tic reset, and positive leak-proof 
rotating shaft seal assures de- 
pendable performance at all 
times. If current fails moisture 
cannot damage motor. 


MICRO-SWITCH 
CONTROL 


Fool-proof and trou- 
ble-free. Pump and 
switch engineered 
for one million starts 
..Without attention. 


FOR DRAINING 


ECONOMICAL TO INSTALL 


Can be installed thru a 15” open- 
ing. Is easily placed in a metal 
tile or concrete sump 2’ to 8’ 
deep. Installation can be sealed 
and made GAS-TITE. 


’, 


: 1/3 HP, 1750 
RPM, 110 volt CAPACITOR - 
TYPE with 8 ft. waterproof 
cable and plug 
IMPELLER: Open, Non-corrosive 
SCREEN: Brass 


Drainage Sumps 
Valve Pits 
Pump Pits 
Machinery Pits 


STOCKED BY 
YOUR JOBBER 


BASE: Sturdy cast-iron 
DISCHARGE: 1%” 
SHAFT: Stainless steel 
DIMENSIONS: Height: 11”; Diam- 
eter: 11%”; Weight: 50 Ibs. 
PERFORMANCE 
Discharge Head (Ft.) 
5 10 15 


20 22 24 
Capacity, GPH 
3600 3350 2400 1830 1160 540 


NAME ME and win an In-Sink-Erator 
disposer, says this scene-stealing 
baby chimp. The Racine, Wis., food 
waste disposer firm is participating 
in @ consumer contest sponsored by 
meat packers. Prizes will be offered 
to contestants who send in the best 
name for the nameless chimp. 


participation in a consumer contest 
to name the nameless “baby” spon- 
sored by the Visking Co. on behalf 
of more than 400 meat packers in 
the U. S. In-Sink-Erator’s dis- 
poser is one of a select group of 
prizes that will be awarded. 


John J. Nesbitt, Inc., to 
Step Up Research 
PHILADELPHIA—Plans for expand- 
ing its research and development 
program have been announced by 
John J. Nesbitt, Inc., manufacturer 
of heating, ventilating and air con- 
ditioning equipment. Acquisition 
of a three-story 70,000 square foot 
building near the firm’s offices here 
is the first step in that direction, 
DE was told by company president 
Albert Nesbitt. 


= Priority in the expanded research 
program will be given te develop- 
ing “a more economical and effec- 
tive thermal environment for 
students,” Nesbitt said. 

In explaining his firm’s research 
policy, Nesbitt said: “With the need 
for more and better schools, we 
have been increasingly aware of 
our basic responsibility to students 
to make schools healthier and more 
comfortable. The acquisition of the 
new property will help us continue 
our research in this direction.” 


“United Assn. Night" Set for 
P-H-C Exposition at Los Angeles 
WasuincrTon, D. C.—June 30 will 
be “United Assn. Night” at the 
Plumbing-Heating-Cooling Expo- 


1512 North Fremont St. Chicago 22, Ill. 


(Please turn to page 188) 
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Now You Can Stock and Sell 


one line of 
Water System Parts 


THE 
LINE 


Designed to give maximum efficiency and 
long, trouble-free service, Brady water sys- 
tem parts improve any water system. When 
you stock and sell Brady parts you sell the 
“Profit-Maker” Line. Maximum discounts 
for stocking wholesalers mean added profits. 


BRADY AIR CONTROLS 


Standard of the indus- 
try — available in all 
required sizes. 


WATER TANKS 


The only tanks 
engineered for 
domestic water 
systems—doubly 
resistant to cor- 
rosion. 


BRADY-GUINARD 
FOOT VALVES 
Handle more water without 
choking — Three sizes avail- 
able — “Water flows free as 

a waterfall.” 


BRADY SNIFTER VALVES 
lso specify 
APCO 


Tamper-proof, leak- PCO 
3 ° } machine- 
proof —no moving . made Fittings 
parts. The one valve ‘ee Each APCO SAND SPUN Pipe is individually tested with 
a > air pressure ATER. Individual pieces are checked 
for all applications. for weight uniformity. Physical and chemical tests made 
regularly. Made in Single or Double Hub to conform to Cast 


Iron Soil Pipe Institute rigid specifications in every way. 
Send for Folder. 


For complete information and discounts, write The end of the hub is painted ORANGE 


dk ALABAMA PIPE COMPANY 
Bra Y COMPANIES | See Otens 


GENERAL OFFICES — ANNISTON, ALABAMA 


\ 


18th and Ebright Streets, Muncie, Indiana ny ——s«sMEMBER OF CAST IRON SOIL PIPE INSTITUTE 
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BIGGEST NEWS IN 
POWER THREADING! 


WEIGHS 
ONLY 77 LBS. 





10 
tho all-new 





100” POWER PIPE MACHINE 


... complete with NEW “POWER-MATIC” 

FRONT CHUCK including REPLACEABLE 

Builders of INSERT CHUCK JAWS ...SELF-CENTER- 
the World's Mos? ING REAR CHUCK... POWERFUL 
Complete Line of HEAVY-DUTY REVERSIBLE MOTOR. 


Threading GET ALL THE FACTS... 


Equipment . ; 
Stee Your Oiler Qltiiibuior 
For ther Models e 
te for General Catalog ot nue Joday! 
THE OSTER MANUFACTURING COMPANY ¢ 1306 East 289th St., Wickliffe, Ohio 


188 


News 





(Continued from page 186) 
sition being held at the Pan Pacific 
Auditorium, Los Angeles, in con- 
junction with the NAPC conven- 
tion. The convention will run June 
30 to July 3. UA members have 
been invited to visit the exposition 
on their special night. 

Plans for the occasion recently 
were approved by Peter Schoe- 
mann, UA general president. 


Wolverine Tube Booklet Cites 
Threat of Copper Imports 

Detroir—The industry’s fight to 
curb imports of copper and brass 
products from foreign markets con- 
tinued last month as another manu- 
facturer joined the fray. 

The latest effort on the part of 
individual manufacturers was made 
by Wolverine Tube, which pub- 
lished a booklet designed to 
acquaint journeymen with the 
threat to their security through the 
importation of such products. 


= Entitled “Who Me: Work for 40 
cents an hour?” the booklet calls 
labor’s attention to the long-range 
consequence (falling wage scale) of 
buying and installing copper and 
brass tubing not made in the United 
States. 

H. A. Harty, manager of adver- 
tising and sales promotion, told DE 
that the booklet is the first in a 
series of communications on the 
copper import situation that the 
company will distribute. 


Carrier Joins Drive to Rate 
Air Conditioners in Btu's 
Syracuse, N. Y.—A campaign to 
end the use of horsepower ratings 
for room air conditioners and estab- 
lish the use of British thermal units 
as the measure of cooling capacity 
has been launched by Carrier Corp 
Russell Gray, vice president and 
general manager of Carrier’s Uni- 
tary Equipment Division, said that 
“one air conditioner manufacturer 
rates a 1-hp unit at 6,300 Btu’s, 
while another offers a 1-hp model 
at a rated capacity of 14,000 Btu’s.” 
He added that “similar inconsis- 
tencies exist in the ratings of 114- 
and 2-hp sizes.” 
According to Gray, Carrier will 
use the Btu standard recently 
adopted by the Air Conditioning 
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To insure protection 


for your investments... 


This “FLOOD © 
INSURANCE” 


makes Sense 
(and dollars) ! 


S 


FOR LOW-COST, positive protection from 
water damage — nothing beats a Penberthy 
sump pump—not even an insurance 
policy. Less than the best isn't good enough 
when you consider the investment a sump 
pump guards. That's why it’s a simple 
matter to sell dependable Penberthy sump 
pumps. Experienced advanced engineering 
design plus copper and bronze construc- 
tion assure dependable top capacity 
performance, long service life 


There's a pump for every 
application in the Pen- 
berthy line of 8 models, 20 
sizes 


e WRITE FOR CATALOG / 
detailing specifications and 
capacities 


vetes | PENBERTHY 


PENBERTHY MANUFACTURING COMPANY 
Division of Buffalo-Eclipse ¢ 





ort st40 
rporation 
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Institute. Air 


dealers are 


and Refrigeration 
conditioning being 
asked to cooperate in the effort to 


eliminate horsepower ratings 


Mason Products to Produce 
Water Cooling Tower Line 


Mason 


Products, Inc., a new company to 


West Concorp, MAss 


design and produce water cooling 
towers for use with commercial and 
industrial air conditioning sys- 
tems, has been organized here. 
The new company is headed by 
Paul H 
neer formerly with Phillips Cooling 
Tower Co 
a mechanical 


Wheeler Corp. 


Mason, a registered engi- 


Prior to this, Mason was 


engineer for Foster 


Trane Completes Expansion 
of Test-Research Lab 


The Trane Co. 
has completed the expansion of its 
research and testing center—“The 
House of Weather Magic.” The ex- 


pansion added 35,000 square feet of 


La Crosse, WIs. 


area for testing purposes to the 
laboratory, in existence since 1953 
Currently, about 100 


and testing projects are under way, 


research 


according to R. E. Lucey, vice pres- 
ident in charge of engineering and 
being tested 


research. Products 


range in size from “small thermo- 
static traps a few inches long and 
weighing only ounces to large 60,- 
000-pound air conditioning ma- 
chines.” 

The facilities of the research cen- 
ter were used for the development 

(Please turn to page 190) 


“Rescue? No! All I really 
need is a JENSEN 
Stainless Steel Sink.” 














CHEM-WELD PLASTIC 
DRAINAGE PIPE 
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DRAINAGE PIPE 





SOUTHWESTERN CHEM-WELD 
PLASTIC DRAINAGE PIPE ava 
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P.O. Box 117 * Mineral Wells, Texas 
Phone FA 5-3344 








(WE to boost job efficiency | new: 
With REMINGTON tools cows sem sos 


of the new line of central system 

residential cooling and _ heating 

Heavy-duty ball bearings equipment the company is intro- 

ducing this year. (See New Prod- 

Ganred clan at tan ucts section, page 80, and Picture 
Paragraphs, page 18.) 


West Coast Groups Discuss 
Merchandising, Management 
Los ANcELES—More than _ 100 
members of the Wholesale Plumb- 
ing Institute of Southern Califor- 
nia, the Society for the Plastics In- 
dustry and the Water Conditioning 
Foundation met here recently to 
discuss management and mer- 
Precision cut gears chandising problems and opportu- 


nities 


at: Among the speakers was Stanley 
10 ft. heavy-duty cord with ground 6 
ialcaintech trata Macatee, thn Talbott, merchandising and mar- 


Quick-release locking trigger 
Pathe 


keting consultant to Bruner Corp 
Electric Drill, Model 381-— 's capacity, compact design for exceptional torque; ideal for hole saws; heavy-duty 


; : manufacturer of water condition 
packs easily in your tool kit; free speed 800 rpm geared 5 amp. AC/DC motor; wt.: 5 Ibs.; UL approved 


ing equipment, and William Cruse 
executive vice president of the So 
ciety for the Plastics Industry Al 
an, vice president of Lord-Bab 
Lo Angeles wholesale 


progkranv chairman 


U New Members Elected to Air 
tleetric Saw, Madel a6 Benoh Grinder, Madel 84-1 , he Planer, Made! JP ealed transmi Moving and Canditioning Assn. 
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bearings, locking trigger switeh multi-purpose maintenance tool 
users of such equipment through 


CHOOSE THE POWER MOST the deve lopme nt of standards 
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EFFICIENT FOR YOU, REMINGTON The election of the twa com 
POWER TOOLS ARE AVAILABLE IN Cm Q wanies brings the total membershi 
AIR. ELECTRIC. GASOLINE. “ep vemos _— 
LTS , Ssoc o ) ) 
DRIVEN MODELS Mott’ ee ee 
MALL TOOL COMPANY... . Division of Remington Arms Company, tn 

FREE CATALOG Bridgeport 2, Conn. In Canada: Mall Tool, Ltd. 36 Queen Elizabeth Bivd,, Toronto, Ont First ‘Name Me' Contest 

ee ee ne Winners Announced by Du Pont 


MALL TOOL COMPANY DE.5 i 

- Division of Remington Arms Company, tne. WILMINGTON, De..—The first of 

scribing the complete line Bridgeport 2, Connecticut five “Name Me” contests for retail 
Ni I ‘ é 


Send for free catalog de ~— 


f Remington Contractor Please send me without obligation your FREE book- leal 9r hv] 
and Industrial Tools. Al- lets on Contractor & Industrial Tools—Mechanics’ dealers of Alathon 25 polyethylene 
so available; folder de- Maintenance Kit resin pipe came to a close recently 
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Maintenance Kits with = ; — cia ‘ ” ' ponsored by E. I. Du Pont de 
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the coupon, 


“| Address facturers of “Alathon” plastic pipe, 





Specifications subject to change without notice City. the contest is designed to find a 
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name for the cartoon character that 
identifies pipe made of Alathon. 
Four more contests will be run, fol- 
lowed by the selection of fow 
grand prize winners, each of whom 
will receive 1958 Ford Rancheros. 
(For details on the contest and a 
picture of the Alathon man, see 
January DE, page 112.) 


= The first 20 winners—five each 
in four regional divisions—were se- 
lected by Close & Patenaude, Phila- 
delphia. Winners represent deal- 
ers who handle Alathon pipe man- 
ufactured by Anesite Co., Chicago; 
Crescent Plastics, Inc., Evansville, 
Ind.; Franklin Plastics, Inc., Frank- 
lin, Pa.; Plastic Pipe & Tube Div., 
Santa Barbara, Calif.; Plastic Pro- 
cess Co., Los Angeles; Republic 
Steel Corp., Cleveland, and Yardley 
Plastics Co., Columbus, O 


Construction Contracts Dip 
10 Percent Below ‘57 Level 

New York City—February con- 
tracts for future construction 
dipped 10 percent below February 
1957, according to F. W. Dodge 
Corp., construction analyst. This 
years totals for the month amount 
to $1,953,422.000 and mark the sec 
ond consecutive month in which 
eantracts registered a 10 percent 
clecling 

In the residential category, dollar 
valume fell 17 peroent below the 
Woy level, dropping to 8727 VaL2.o00 
While apartinent unite pegiatered a 
) peroent gain, one and twoefam 
ity clwelline fell off sharply, the 

(Plew ‘ thr . while iy 


BUYERS visiting the Walter E. Selck 
and Co.’s famous Attic Club at the 
Chicago Home Furnishings Market 
signed up for a drawing of free tickets 
to the musical “My Fair Lady.” Here, 
David Broderick, Selck vice president, 
draws a winning ticket with the as- 
sistance of “Ginger” Allison. 
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Put yourself in the 
Progress picture 


You Tl profit more with the Cleaver Hrooka Pr weause it sinplifies 
Your planniie, purelase afd iatallation Nu scatter buying of boiler pbuilding 
on the oh. You ean save up te Ydlava’ time by taatallingd Proate , complete 
iNieprated, fachorvetested pack ape ready for Vou to hook Up fo serviee lines 
\ Cleavers Hrooks representative starts the boiler, (rats the attendant, Out 
standing Progress features: Pourepa fhoreededrall design: eleetronie contol; 
oft-flame start: cleans burning quiet operation, puaranter a ROD. effhcreney 
assure Vou customer satisfaction 

The Progress is available in 7 sizes to 2,010,000 Bru, Ou ind combina 
tion oll pas-fired models fit all types of heating need See your nearest 


Oualified ( ooperative Wholesaler or write today 
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a a ‘T'o make ) <) 
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FREE 
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' 

! 

| 

Guide of Installation ; 
Planning,” fill in the t Nome 

' 

' 

' 
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t 
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' 


CLEAVER-BROOKS COMPANY 
Dept. F, 333 E. Keefe Ave., Milwavkee 12, Wis. 


Please send me a free copy of the Progress 
Technical Guide 


coupon today. 


Street and No. 


Cleaver Ay, Brooks 


PROGRESS PACKAGED BOILER 
Built exclusively for commercial heating ; 


City .... 
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(Continued from page 191) 
report said. Dwelling units of all 
types equaled 59,172, a decline of 
14 percent. 


In the non-residential category, 
February contracts totaled $750,- 
819,000, off 8 percent. This was due 


primarily to the fact that contracts 

- | for manufacturing and commercial 
give the buildings and hospitals decreased. 
Contracts for educational and sci- 

ence buildings were up 2 percent 


S E R V | "t F | over the February 1957 level. 


» Two-month totals in the major 
construction categories show: 
Non-residential at $1,507,111,000, 
down 13 percent. 
Residential at $1,501,212,000, 


When you install a Cadwell relief down 11 percent. pa ile 

valye, you know you can depend on it Heavy engineering at $1,005,093,- 
“ € 

for trouble-free protection. 000, down 3 percent. 


Cadwell valves not only eliminate 
costly service calls, they keep your Contractors Hear About 
customers satisfied and safe. Oil Tank Protection 


And Cadwell’s quality and complete New York Citry—Winthrop 

line makes it easier to stock and sell, Jchns, president of Johns Manu- 

too. Write today for catalog or con- facturing Co. of Middlesex, N. J., 

sult Domestic Engineering Catalog was a featured speaker at a recent 

Directory. meeting of the New York Oil Heat- 
ing Assn. 


. Johns discussed oil burner 
CADWELL NO. bl bl Pe yde 
N-105 TL | troubles traceable to corrodec fue 
Self-ctesiag tempen- i | oil tanks and sludge conditions and 
ature and pressure =. CADWELL NO. 25 described a new development by 
relief. With or with- 
out test lever. 400,- 
000 BTU capacity. 
A.G.A. Listed. 


Self-closing temperature and his firm called the “Magna-Bar,” 
pressure relief. Easy inspec- 
tion and cleaning without up- <a i 
setting temperature and pres- rificial metal that acts much like 
sure setting. With or without 
test device and extension eae 
bulb. 850,000 BTU capacity. water heaters to minimize corro- 
A.G.A. Listed sion problems. 


a bar of specially compounded sac- 


the magnesium rods used in some 


Ottawa Steel Revises 

Sales Territories 
CADWELL NO. 75 OttawA, Kan.—A complete re- 
Adjustable 25 to 175 Ib. pres- 
sure relief, with or without = se S 
fusible plug for temperature appointment of four new regional 


relief. managers have been announced by 


vision of sales territories and the 


Ivan Knight, general sales manager 
of Ottawa Steel Division, Young 
Spring and Wire Corp. The firm 
manufactures earth-moving and 


THE BEATON & ” ‘Peuteetien materials-handling equipment. 


B = Gerald FitzGerald has been ap- 

oor and Ceiling : 
Plates. All types and pointed to head sales in the New 
sizes to give a neat England states and eastern Canada. 

and finished appear- 

ance to all piping Robert Loose was transferred from 
MANUFACTURING CO. jobs. the New England territory and will 
ee ee a now represent Ottawa in the Mid- 
dle Atlantic states. Norman McAr- 
thur has been transferred from the 


(Please turn to page 194) 
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(Continued from page 192) 
Middle Atlantic area to the central 
states territory with headquarters 
in Tulsa, Okla. 

Charles Sanders is the new re- 
zional manager in the north cen- 
tral states, Manitoba and Western 
Ontario with headquarters in Min- 
neapolis. Paul Ratliff was trans- 
ferred to the southern territory 
consisting of Kentucky, Tennessee, 
Mississippi, Alabama, eastern Lou- 
isiana and western Florida. 

William Lyon has joined the Ot- 
tawa staff as regional manager in 
Texas and western Louisiana. His 


headquarters will be in Dallas 

John Henley, who formerly man- 
aged the south central territory, has 
been transferred to Illinois, upper 
Michigan and eastern Wisconsin, 
Iowa and Missouri. 

A. R. Phillips has been appointed 
manager for Colorado, New Mexi- 
co, Utah and southern Wyoming. 


Southern California's Home 
Improvement Council Growing 
Los ANGELES—Southern Califor- 
nia’s participation in the program 
of the national Home Improvement 
Council (HIC) was planned here 


She had confidence mm Gor. 


Protect your reputation with 


VAN 


EAL sink frames 





Pat. Nos 
2,440,741 
2,704,370 


Rest your reputation 
confidently in VanSeal 
Stainless Steel Frames 


for sink and range... guarantee them 
unconditionally against leakage. De- 
signed to install easily and seal per- 
manently, VanSeal frames are made 
with craftsmanlike care. Install and 
forget—your reputation is safe. For 
catalog write to 


Vance Industries.Anc. 


7403 W. Wilson Ave. 
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Chicago 31, Ill. 





at a meeting of the area’s building 
and modernization interests. The 
meeting was sponsored by the re- 
cently organized Southern Cali- 
fornia branch of the Counci! unde: 
the chairmanship of Mrs. Winifred 
Pike of the Fritz Burns organiza- 
tion. Principal speaker was Don 
Moore of New York City, national 
HIC executive director, who out- 
lined the program for home im- 
provement, its recent progress and 
future plans. Pledges of local sup- 
port came from trade associations 
and construction groups. 

Working committees were select- 
ed to bring about an early activity 
of the Council in the area. A nomi- 
nating committee will soon name a 
permanent chairman. 


Traveling Display Room Aids 
California Wholesalers 

Los ANGELES—Sales of water 
conditioning equipment in South- 
ern California are getting a boost 
from a traveling display room (see 
page 55) that Bruner Corp. has 
made available to members of the 
Wholesale Plumbing Institute of 
Southern California. 

W. R. Moreland, business man- 
ager of the wholesaler group, told 
DE the Institute is using the travel- 
ing display in its drive for more 
modernization business. Wholesaler 
members and their salesmen report 
good results from the display in 
their calls on remodeling-minded 
contractors, Moreland said. 


Better Management Needed, 
Maine Contractors Hear 
PorTLAND, Me.—The key to bet- 
ter business today -lies in better 
management methods, declared R. 
Louis Towne in a major address be- 
fore the recent convention of the 
Maine State Master Plumbers 
Assn. Towne is executive director 
of the Plumbing and Heating 
Wholesalers of New England. 


= The industry has changed in the 
last few years, Towne pointed out, 
and in order to cope with the many 
new problems that have arisen, 
contractors must first make sure 
their operation is streamlined and 
efficient in every way possible. 
Towne also cited the need for 
more aggressive selling at the con- 
tractor level, “even if it means tak- 
ing some financial risk and hiring 
(Please turn to page 196) 
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Spiral Self-feeding 
RATCHET REAMER 


Proved best by thousands of 
users through years of on-the- 
job performance. 


NO PUSHING/ 


This forged steel cone has spiral 


flutes with patented cutting edges 
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(Continued from page 194) 
qualified sales personnel.” Other speakers in- 
cluded A. G. Zibell, of the Kohler Co., and Emil 
Iverson, a director of the National Assn. of 
Plumbing Contractors. 

In other convention business, members elected 
. . backs the Plumbing Contractor with a Quality - the following new officers: President, Harry 
Line of Stainless Steel Equipment that Assures Chase of Westbrook; 1st vice president, R. P 
Customer Satisfaction! Waltz of Portland; 2nd vice president, Ernest 
SOLD THROUGH AMERICA'S LEADING Maxcy of Camden; secretary, Arthur Knight of 
PLUMBING WHOLESALERS Westbrook; treasurer, Andrew Iverson of Port- 

land; and trustee, F. Chick of Westbrook. 





Armstrong Stresses Air Conditioning, 
Advertising Plans at Four-Day School 

Co_umsus, O.—A four-day school covering 
Armstrong Furnace Co.’s 1958 line of furnaces 
and air conditioners was recently conducted 
here. Special emphasis was placed on air con- 
ditioning and the firm’s advertising. 

The meeting was held for 34 dealers and 
wholesalers from Washington, Idaho, Utah, Wy- 
oming and Colorado. Two days were devoted 
to air conditioning, a third to heating and the 
fourth to Armstrong’s 1958 advertising and sales 

Here's beauty and painstaking quality control promotion plans. 

that presents an immediate impression of expen- € ; . 

Geena. And yet, JUST Stainless Steel Eeuipeneed Old-Time Oil Burner Men Will Get : 

is priced at a figure that quickly turns prospects | Together During Oil-Heat Convention 

into customers. Exclusive JUST features of design Cuicaco—The annual Jamboree of the Old 

and construction assure long lasting durability Timers’ Club of the oil burner industry will be 

and beauty. Install it with pride .. . sell it with held June 10 in the Grand Ballroom of the 

confidence. Henry Hudson Hotel in New York City. The 

meeting will take place during the week of the 
(Please turn to page 199) 
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Sacrarium Sinks Scullery Sinks Drinking Fountains 


Quotations Furnished on Specificction Work 
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9233 KING AVENUE 


“My rates are $5.00 per hour. If he supervises 
FRANKLIN PARK, ILL. 


the job, the rate will be $10.00 per hour!” 
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greater sales productivity 








aa 


SEE. LISTING FOR THE ACTUAL SPECIFYING ENGINEER 
UNDER THIS SAME CLASSIFICATION 


engineers” 


AMERICAN -Standard 
AIR-COOLED 


AIR CONDITIONERS! 


bought would 
2" Times 


Commercial flat roof installation 


PACKAGE SYSTEMS. The American-Standard package 
air conditioner makes residential and light commercial 
installations easy—no refrigerant hook-up required. It’s a 
twin-compressor unit; delivers continuous air circulation and 
dehumidification for 24-hour-a-day comfort. Available in 
2 and 344 hp sizes with or without pre-fabricated duct kit. 
Refrigerant circuit covered by 5-Year Protection Plan. 





Now this popular 
self-contained 1’ to 2” 





Horizontal Air-flow 
Evaporator 


offers you 3 exclusive advantages 


'» Only die stock with True-Centering work- 
holder—no more crooked threads, no time or 
pipe wasted. 


“- Only Jam-Proof die stock— 
s ‘ Counterflow Evaporator Vertical Air-flow Blower Evaporator 
automatic kick-out after 


Evaporator for free air delivery 


standard thread is cut by hand REMOTE SYSTEMS for 2, 3 or 5 hp cooling. Easily 
or power. added to any new or existing forced warm air heating system. 
Threads 4 sizes of pipe with 1 Reinet steam or mot water heating is alsendy installed, the 

2 g > ower-equipped evaporator provides air distribution. Re- 
set of dies— quick size change. frigerant circuit covered by 5-Year Protection Plan. 
Dies for stainless steel avail- 


bl *A Standard and Standard® are trademarks of American Radiator & Standard Sanitary Corporation 
able. 





. Contact your local American-Standard 
See 65R-TC before you buy— Air Conditioning Division distributor for full details 
at your Supply House 


American-Standard 


AIR CONDITIONING DIVISION 
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News 





(Continued from page 196) 
National Oil Heat and Air Conditioning Exposi- 
tion and annual convention of the Oil-Heat In- 
stitute of America. 
Those wishing to attend the jamboree should 
contact A. R. Maccubbin, club secretary, 120 
Madison St., Villa Park, Il. 


Beaver Pipe Tools Introduces New 
Products at Meeting for Salesmen 

Warren, O.—Some 25 company salesmen and 
manufacturers agents attended the annual sales 
meeting conducted by Beaver Pipe Tools. 

The meeting was highlighted by a presenta- 
tion of new products, including a 4-inch pipe 
and bolt machine, an automatic abrasive cutoff, 
a semiautomatic abrasive cutoff and an electri- 
matic chuck, optional on all new Beaver pipe 
and bolt machines except the new 4-inch model. 


Fulton Syliphon Division of Robertshaw- 
Fulton Moves to New D.C. Quarters 

WasuincTon, D.C.—Fulton Sylphon Division 
of Robertshaw-Fulton Controls Co. moved into 
new sales offices at 734 15th St., N.W. 


Lau Blower Films "The Inside Story”: 
From Raw Steel to Blowers on 16-MM 

Dayton, O.—A 20-minute sound and colo: 
film showing how its blowers are manufactured 
has been produced by the Lau Blower Co. 

Called “The Inside Story,” the 16-mm film 
shows the step-by-step process of converting 
raw steel into blower wheels and complete 
blower assemblies. 

“The film is a comfortable and convenient 
way to take a complete tour of our plant,” said 
W. W. Morrisey, sales manager. “We know 

(Please turn to page 200) 











REPLACED WITH 





BURNERS 


THIS 


FUEL 
SAVER 














“This way it'll drain back into the sink and 
we won't need drain pipe.” 
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JO-BLAST 
EE, CONOMITE 


POWER GAS CONVERSION BURNER 





In the small home development of 472 homes 
in Marquette Heights, near Peoria, Illinois, 
illustrated above, Lo-BLAST Economite Power 
Gas Burners replaced oil burners originally in- 
stalled. The reasons are evident when the trouble- 
free performance and economy of the Economite 
are considered. 

Power burner design assures perfect combus- 
tion, regardless of natural draft conditions— 
saves an average of 10% in fuel—ideal for down- 
draft heating plants. The Economite burns so 
smoothly you can’t tell when it’s running. 

Every Economite is factory-tested on gas and 
shipped assembled, fully equipped with fool- 
proof safetys. 

Lo-BLAST Power Gas Burners are available in 
capacities from 70,000 to 20,000,000 BTU 
input. Write for literature. 


MID-CONTINENT 


METAL PRODUCTS CoO. 
1960 N. Clybourn Ave., Chicago 14, IIl 





News 





JOIN THE 
“can’t lose” 
Flexible Plastic 
Pipe Contest 


(Continued from page 199) 
there are many individuals and groups who 
can’t visit us who may have questions concern- 
ing our products. This film answers these ques- 
tions.” 

The film is available for bookings, without 
charge, to qualified associations and companies. 
Inquiries regarding bookings should be ad- 
dressed to: Advertising Dept., Lau Blower Co., 
2027 Home Ave., Dayton 7, O. 


Waste King to Ship Dishwashers 
Separately from Front Panels 


Los ANGELES 


All Waste King undercounter 
dishwashers except those with white or stain- 
less steel front panels are now being crated 
and shipped to distribution outlets without pan- 
els, it was announced recently. 

“Providing distributors and dealers with a 
basic inventory of dishwashers without front 
panels, and a full variety of panels in separate 
boxes, allows infinite flexibility and makes it 
easier to fill orders,” said Elm Weingarden, na- 
tional sales manager. Weingarden added that 
the new procedure “reduces warehouse 
requirements, 





FLEXIBLE PLASTIC PIPE 


space 
simplifies inventory control, 
eliminates scarring of panels during crating 
or installation and facilitates last-minute chang- 
es in color or panel finish.” 


++. you may also win one / 
of 4 trucks...in addition ( — 
to one of 100 other prizes in the 


DU PONT PLASTIC PIPE CONTEST! 


Cresline is the proved right flexible plastic pipe. Proved 
right by grueling accelerated use tests. Checked for 
quality through every stage of production. Approved 
for drinking water use by the National Sanitation 
Foundation. Guaranteed right in writing! Because 
Cresline is made of Du Pont Alathon 25, the finest 
quality virgin polyethylene, those who handle Cresline 
are eligible to enter Du Pont’s easy contest. Entry cards 


Construction Under Way on Pittsburgh 
Headquarters for Square D Co. 

Detro1It—A regional headquarters is being 
constructed in Pittsburgh for the combined ac- 
tivities of the Square D Co. and its division, the 
Electric Controller and Manufacturing Co. The 
10,000 square foot building will have warehouse 
as well as office facilities. Joseph Brick has been 
appointed east-central manager, and Charles 
Duffett, district manager. 


are attached to each coil of Cresline Flexi- 


In announcing his company’s move from a 
ble Plastic Pipe. Write today for literature 


rented office to its own facilities, Frank Roby, 
Square D vice president of marketing, said: 
“The expansion and increased investment in the 


and name of your Cresline representative. 


Faeenee|\ Investigate resist KL (Kralastc)... 


\ue the superior plastic pipe for extra-rugged use! 


Cresline KL pipe is made from 100% vir- 
gin Kralastic resin. The lightest of all semi- 
rigid or rigid plastic pipes, it is excellent 
for many home and industrial uses includ- 
ing drinking water service lines where 
working pressures permit. Because of its 
extra strength, it can be used in many ap- 
plications instead of metal pipe at a sav- 
ings of 50% to 75% on installation costs. 
Write for details. 


All Plastic Pipe Is Round, Black and Has 
a Hole in It... But There Is a Difference! 


CRESCENT PLASTICS, inc. 


Dept. E-8, 955 Diamond Ave. ° Evansville 7, Ind. 


Write for 
FREE 
authoritative 

booklet... 


“HOW TO 
CHOOSE AND 
USE FLEXIBLE 
PLASTIC PIPE" 
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Pittsburgh area is both a reflection of the growth 
of our business here in recent years and the 
faith we have in the future potential.” 


Iron Fireman Tripled Its Net Profits 
During 1957 with "Balanced Product Line” 

CLEVELAND—More than triple net profits with 
a slight increase in sales for 1957 has been re- 
ported by Iron Fireman Manufacturing Co. 
Sales amounted to $26,559,614, with net profits 
of $757,660 in 1957, compared with sales of $25,- 
971,527 and net profits of $245,079 in 1956. 

A “more balanced product line for homes, 
commerce and industry” was given as the rea- 
son for the improved profit picture. Several 
new burners were introduced in 1957. 


San Francisco Warehouse Facilities 
Expanded by Chase Brass and Copper 
WATERBURY, Conn.—A 62,000 square foot 
warehouse has just been completed in San 
Francisco by Chase Brass and Copper Co. The 
warehouse, located at 230 Shaw Rd., replaces 
Chase’s older facility, which had become too 
small to handle the firm’s expanded distribu- 
tion of its products in the San Francisco area 


San Mateo (Calif.) County Plumbing 
Contractors Give College Scholarships 

San Mateo, CArir.—Plumbing contractors of 
San Mateo County recently voted to make two 
scholarships to the College of San Mateo avail- 
able to local high school graduates. The schol- 
arships are in the amount of $50 each and are 
intended for purchase of books and other inci- 
dentals. 

For several years, San Mateo’s plumbing in- 
dustry has had an apprentice training program 
in sanitary engineering in cooperation with the 
College of San Mateo. 


Wickford Products Forms New Division 
To Handle Furnace Filter Sales 


New York City—A division to handle sales 


of its air conditioning and furnace filters has 
been formed by Wickford Products. 

Leonard Smith, formerly assistant to the pres- 
ident of Lightolier and a sales industrial man- 
agement consultant, has been named head of 
the division. 


Wedgewood-Holly Is New Name of 
Standard Enameling—Rheem Subsidiary 

New York City—The name of Standard 
Enameling Co., a wholly owned subsidiary of 
Rheem Manufacturing Co., has been changed to 
Wedgewood-Holly Corp. 

Standard-Enameling, manufacturer of West- 
ern-Holly gas ranges, became a Rheem sub- 
sidiary in October, 1956, when Rheem’s Wedge- 
wood Division was merged with it. The name 
was changed because the use of product names 
better identifies the subsidiary, said A. Light- 


(Please turn to page 203) 
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Insto-Gas instant light- 


ing torches can produce 

a clean, even heating 

flame with temperatures 

up to 2700°F. They will 

sweat any size copper 

pipe fitting and melt out J &, 
soil pipe joints easily 

and economically. Ten 

sizes to choose from, it 
making it possible to 

always have the right 

size torch for each job. Flame sizes range from a pencil flame on the No. 1 


Torch, up to a giant four foot flame on the No. 70 Torch. Eliminate costly 
acetylene and time consuming gasoline equipment. 


Insto-Gas melting furnaces 
: are available in two styles: 
A cylinder mounted and floor 
j : type. Melting capacities 
‘ , range from 40 pounds of lead 

in six minutes, up to 200 l 
pounds of lead in 15 minutes. 
4 . 3 Insto-Gas furnaces are noted 
(4 ' for their speed, economy 
— and convenience. They are 
standard equipment for plumbers. Also used by water depart- 


ments, utilities, piping contractors and industrial plants for 
melting lead, solder, babbitt, zinc, paraffin, asphalt and other compounds. 


25 years of PROVEN DEPENDABILITY 


SOLD THROUGH BETTER 
WHOLESALERS .. . EVERYWHERE 


*Trade Mark Registered U.S. Pat. Office 


INSTO-GAS CORPORATION 
998 E. WOODBRIDGE DETROIT 7, MICH. 
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no one but... and only 


PLUMBINGWARE 


manufactures BATH TUBS in 


All 3 Sizes 


No One Else Can Make This Statement 

4’ AY’ 5’ 
Bath Tubs * Flat Rim Sinks and Lavatory * Drainboard 
Sinks * Sink and Tray. 


Hard, gleaming porcelain enamel finish, acid resist- 
ant, of course. Write for catalog sheets. 


highest quality only 





7 Our Motto 
Pu MBINGWARE ‘Make The Bath Tub 
MANUFACTURING COMPANY Fit The Room” 








Middleville, Michigan 
PLUMBINGWARE PROTECTS THE HEALTH OF THE NATION 


in plumbing drainage... 
It Costs no Mere 
_ for the...} VERY BEST | 





The only interceptor that provides for 
automatic evacuation of intercepted 
grease at ‘‘the turn of a valve’’—with- 
out removing cover, without touching the 
grease. A far-reaching advancement in 
grease removal—pioneered by JOSAM. 


series JH 


|, GREASE INTERCEPTORS 


WITH AUTOMATIC GREASE DRAW.OFF 


e JOSAM “JH” Interceptor revolutionizes grease interception. 


It not only intercepts over 95% of the grease in waste water, but now, 


for the first time, it encourages grease removal because it is 
accomplished so easily and quickly, thereby keeping the interceptor 
always operating at top efficiency. It is smart to use the best — 

it costs less in the “long run”. In plumbing drainage, you use the best 
when you use JOSAM. Send for free literature. 


JOSAM MANUFACTURING COMPANY 
Dept. DE-5S Michigan City, Indiana 
Representatives in all principal cities 


<a Josam products are sold through plumbing supply wholesalers. 





FOOT OPERATED 


FROST-PROOF SEND FOR af 
TREADLE ‘vic cline 
VALVE | 


DEFINITELY OUTSTANDING FOR 


LAVATORIES URINALS 
DRINKING FOUNTAINS 














MANUFACTURED BY 
JOSEPH A. VOGEL COMPANY 


WILMINGTON, DELAWARE 
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on 4c TOLEDO 
(Continued from page 201) 
foot Walker, Rheem president, and Henry = 


Honer, president of Wedgewood-Holly, in mak- 


ing a joint announcement of the change. FASTER... LAS/IER... M Ok ya A ACCURA TE 


Pyramid Announces New Plastic . 
Pipe, Well Casing at Sales Meeting 2 Sizes 
Erie, PA, —Its new semi-rigid Kralastic pipe >~ NO. 44 's * to — 
and polyethylene well casing were introduced > a" te 1" S 
by Pyramid Industries at its annual sales meet- . ; NO. ae 3 ~ a PIPE 
4’ to 


ing here. The meeting was held in the company’s BOLT 


new 35,000 square foot building. Jack Marsh is 
sales manager of the pipe and fittings manufac- 


turing firm. 


(News is continued on page 204) 


Names in the News 


J. G. Marshall 
Geneva 


ae 
-. 


J. V. Drum 
Detroit Brass 


E. A. Lester 
Detroit Brass 


F. J. Hollerbach 
Chattanooga 
Royal 


J. McQuinn R. S. Doherty 
Geneva A. W. Cash 


Geneva Modern Kitchens, divi- 
sion of Acme Steel Co., Geneva, 
Ill., has named J. G. Marshall sales 
manager and James McQuinn as- 
sistant to the sales manager. 


Raymond Doherty has been 
elected vice president of the A. W. 
Cash Valve Manufacturing Corp., 
Decatur, Il. 


John Drum has been appointed 
sales vice president and E. A. Les- 
ter has been named general sales 
manager of Detroit Brass and Mal- 
leable Co., Wyandotte, Mich. 


Chattanooga Royal Co., Chat- 
tanooga, Tenn., has named F. J. 
Hollerbach manager of central 
heating and air conditioning sales. 


Marvin Smalley has been ap- 
pointed vice president in charge of 
sales for Price-Pfister Brass Manu- 
facturing Co., Los Angeles. Peter 
Gold has been named regional sales 
coordinator. 


Canton Stoker Corp., Canton, O., 
has named Joseph Fosselman gen- 
eral sales manager. 


(Please turn to page 204) 
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Accuracy Without 
Resetting 


Clamping Lever That 
Won't Loosen 


Instant Change From 
One Size to Another 


Fully adjustable to cut oversize, undersize and stand- 
ard threads, 


Floating scroll acts only to control thread size. Back 
plate and body bolted securely together—assuring 
maximum bearing surface for chasers, 


Elongated jaws in centering device grip pipe securely 
—prevent die head from dropping on completed 
thread when dies are moved to open position. 


Easy-to-read size gauge . . . even through oil film. 
Bolt threads in all sizes set to same mark. 


Dies can be instantly released from completed thread 
—no slow backing off. 


Optional pipe centering device insures accurate 
threading. Can be quickly removed if desired, 


For faster, easier and more accurate threading, see the 
TOLEDO No. 44 or No. 66 at your supply house now. 


CD Celi ecbut 


BUILDERS OF THE WORLD'S FINEST PIPE TOOLS 


Che) BD 0e) 


PIPE THREADERS + PIPE WRENCHES + PIPE MACHINES 


THE TOLEDO PIPE THREADING MACHINE CO. 
TOLEDO 4, OHIO 





News 





(Continued from page 203) 
William Schlapman has _ been’ 
named to head the new Utility 
tractor sales department of the J. 
I. Case Co., Racine, Wis. W. H. 
Vogel has been named assistant 
sales manager of the Utility line. 


The Illinois Assn. of Plumbing 
Contractors has appointed J. E. : 
Fitzgerald, Jr., editor of The Illi- . J. Schlapman 
nois Master Plumber. I. Case 


Raymond Heid has been ap- 
pointed sales manager of Pitts- 
burgh Nipple Works, Inc., Pitts- 
burgh. 


Walworth Co., New York City, 
has named R. F. Klein manager of 
lubricated plug valve sales. 
(For other important “Names in W. H. Vogel 
the News,” see next issue.) J. |. Case 


Ruud To Feature Dishwashing System, 
High Speed Water Heater During 1953 
KaLaMazoo, Micu.—High speed gas water 
heaters with relatively small storage tanks 
will be featured by Ruud Manufacturing Co 


“43 * this year, according to an announcement by 
it's always easier to make Rails, seit. 

Speaking to a group of 50 distributors and 

the Sale when You show district managers at Ruud’s national sales meet- 

ing in Kalamazoo, Mich., Cameron announced 

that there would be few additions to the com- 


ME \ D 0 lia ( Y ll Mm pS lt ai 


You have a model that meets Ate, 


your customer’s requirements 
when you show McDonald. 
Over 25 models to choose 
from — complete sizes in re- 
ciprocal, submersible, centrif- 
ugal and jet types. 





Each McDonald Pump is de- Series 4100 Adapto-Jet 
signed to perform efficiently, Y% and 2 HP, capacities 
built of quality materials for up “ 875 GPH. — 

- t 
long, maintenance-free serv- ee eee 
RAL. at deep to shallow well op- 
ice and priced competitively. asethen, ty anand, 
Next time a customer wants a pump, show McDonald — 
it’s always easier to make the sale. 


FREE McDONALD CATALOG — The complete line with 
specifications and prices. Write for your copy today. 


; Ae HA! NOY MAN ’ 
Ke vo aa 
—  .* 


Pumps ¢ Brass Goods ¢ Oil Equipment ¢ Drains “What else kin ya do besides plumbing?” 


A. Y. MCDONALD MFG. CO. 


( 
DUBUQUE, IOWA 
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sales success in 
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Bal-t-lilaler 
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Not<all contractors . . . only 7,500 to 
13.000 (depending upon the product) .. . 
decide the sales success of any manufac- 
turer in this industry. 


This group of contractors does upward 


_ of 80°C of the business on any product. 


It is their judgment that determines 
the lines carried by industry wholesalers. 
and the brand names going into most 


installations. 


This, then, is the Decision Echelon . 


o 











Figures on number of contractors and their employees (see 
Patterns, First 
S. Depart- 


table) are taken from County Business 
Quarter, 1953 (latest available data) of the U. 
ment of Commerce. 

Included are all plumbing and heating contractors having 
one or more employees (plus a few who have no employees). 
Not included: the bulk of “weekend operators,” handymen 


and others who, having no employees, are not required to 


DOMESTIC ENGINEERING 
Decision Echelon 


DOMESTIC ENGINEERING truly measures up in the eyes of its 
Decision Echelon readers. Strict adherence to a quality con- 
cept editorial approach has paid off over the years. Editorially, 
DOMESTIC ENGINEERING has no peer within its industry. A 
good, general summation of this unique editorial concept 
could be found in the words of a media man who classed 
DOMESTIC ENGINEERING’S editorial as “consistently award 
winning calibre”. 

D.E. has won many editorial awards . . . 16 of the 17 awards 
in its field since 1939, in fact. But more important to both 
readers and advertisers, it has consistently gone beyond its 


expected duty, taking, breeding, fostering industry initiative 


Decision Echelon 
DOMESTIC ENGINEERING 


DOMESTIC ENGINEERING has become the choice of the market place 


keep Social Security records. 

The total of 39,963 includes, in addition to plumbing and 
heating contractors, all warm air heating contractors and 
refrigeration contractors with one or more employees. 
The Decision Echelon portion of the table indicates the maxi- 
mum number of contractors who are worthy of your promo- 
tion. Together, the groups in this Decision Echelon area do 


at least 80% of the business in plumbing and _ heating! 


to an extent unprecedented in business paper publishing. 


These are some of the sound reasons why DOMESTIC 
ENGINEERING is preferred reading among the industry’s con- 
tractors and wholesalers who are the Decision Echelon. They 
read it instead of the numerous publications which come to 
them automatically. And most important of all, they pay to 
read it DOMESTIC ENGINEERING is the only paid publi 


cation among a veritable blizzard of give-aways in the field. 


. . has made 
DOMESTIC ENGINEERING the far-and-away leader in advertising. 


Such reader confidence . reader loyalty 


too... with its total advertising pages approaching the sum 


of the next two publications! 


more advertisers ...more exc/usive advertisers ...more advertising... 


Here are the qualifying “reasons why”: 


1 DOMESTIC ENGINEERING is the only PAID national publi- 
cation in the plumbing and heating industry . . . at a base 
subscription rate of $5.00 per year. And has increased its 


paid circulation 65.8% in 13 years. 
2 DOMESTIC ENGINEERING has won 16 awards for editorial 


achievement. The grand total of all awards won by all of 
the other plumbing and heating publications: ONE! 


3 While wholesalers do not exercise the primary buying 
responsibility, they should be vitally important allies in your 
sales strategy. DOMESTIC ENGINEERING provides you with 
dominant coverage of this wholesaler group . . . and it’s 


all PAID. 


THE DOMINANT ADVERTISING LEADER 


4 In the purchase of classified advertising, readers follow 
their instinct—and their reading habits—in selecting media. 
They are not solicited to buy this classified advertising. 
Yet, DOMESTIC ENGINEERING carries a greater volume of classified 
advertising than all of the other 4 


heating publications COMBINED! 


national plumbing and 


& Through its Qualified Contractor Program, DOMESTIC 
ENGINEERING screens contractors: determines those of greatest 
buying power, merchandising ability and installation respon- 
sibility. These men become members of D.£.’s Decision 


Echelon they can become your best customers, too. 





: 
. 


\ 





NUMBER OF ines ; 
CLASSIFI- | EMPLOYEES | NUMBER OF | NUMBER OF | CUMULATIVE | CUMULATIVE EUMULATIVE 


NUMBER OF NUMBER OF ; PERCENT OF 
CATIONS PER CONTRACTORS; EMPLOYEES , 
CONTRACTOR EMPLOYEES | CONTRACTGRS) SGiautms TOTAL SALES 





500, UP 5,000 5,000 





250-499 9,000 14,000 





100-249 20,000 34,000 





50- 99 30,000 64,000 





20- 49 50,000 114,000 





19 61,000 175,000 





7 42,000 217,000 





45,000 262,000 
































] 


6 DOMESTIC ENGINEERING has long been considered a vita 
aid in sales-strategy planning within the heating and plumbing 
industry. It is a prime source for merchandising service 
used by thousands of p.£. readers. Included among these 
services are posters, window displays the two film strips on 
the famous Bay City Remodeling Story, plus the 240-piec« 


Sales Kit created by DOMESTIC ENGINEERING 


7 Even today—right now—DOMESTIC ENGINEERING, the pace 
setting, theme-making industry publication, is building mar- 
kets as it is serving them. Currently the industry is excited 
about D.E.’s “Big Push” Sales Contest the fourth contest 
of this type sponsored by D.£. to increase the sales and 
merchandising activities of its readers. 120 big prizes are to 
be awarded, including a $3,800.00 motor truck; a $3,700.00 


kitchen; four complete sets of bathroom fixtures; numerous Editors sort some of the 20,000 individual examples 
of merchandising and management methods entered 
inthe DOMESTIC ENGINEERING “Big Push" Re 
and scores of assorted appliances, accessories and tools modeling Contest 


boilers, furnaces, water heaters, softeners, air conditioners: 


DOMESTIC ENGINEERING ;:: 


TOP magazine with the Decision Echelon ...industry’s TOP buying group 


18O1 PRAIRIE AVENUE ° CHICAGO 16, ILLINOIS 





the only 


paid for...and read bDy.-cssscc0: 
contractor-dealers 


CLASSIFIED 


Domestic Engineer ing READING NOTICES 


Published Domestic Com- 
feel Preitio "Ave. Chicago 16, Tl. 


PERSONNEL 
Publisher—O. 
P. Campbell, 


Ohio—M. K. Swanson, 913 Citizens Blidg., Cleveland 
14. Superior 1-0250. Roy T. Wagner, 213 Monroe 
Middletown. Garden 2-0568. 

Denver 2—R. H. Heidersbach, McDonald-Thompson, 
Colorado be) Bidg., Room 218, 918 I7th 8&t. 

4—Dean Howerter, 9387 Mendota Blvd. Web- 
ster 4-7152. 

Portland 4, Ore.—Frank J. McHugh, Jr., Frank J. 
a? Co., 520 Southwest 6th Ave. Capitol 
ttle 1—Thomas A. Knowles, Frank J. McHugh 
Co., 1331 Third Are. Main 4-3840. 
isa 4—T. R. Trautmann, McDonald-Thompson, 2010 

tica, Riverside 3-1981. 
Marbet BL, fan WYascico 8 Yukon 6-80” We: ae 
4 ’ . “ : 5 and white forms 15th of month. 
ee ae oe et. Color forms close 10th of month. 


invoice Established 1889. Current 50; 5.00. 
one aon New 30 days. A.B, 2-8-7 

See Domestic Engineering hn ganesh AB FR 

listings in Business Publica- 

tion Rates and Data, Clas- 

sifications 2 and 115 
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L DISTRIBUTION 
Based a total net paid of November issue 18,422. 
(Subseriptions 18,400; single copy sales 2.) 
New land......... 48 West South Central 
Mountain States 
tates... 1,11 


Central 
BUSINESS ANALYSIS OF 

SIC 1711-5221: Plumbing, heat: a 
tion: contractors, heating and plumbing equipment 
—— 11,140. proms 8911: eee ont ——, 
ral services (consulting rs a ects 
265. SIC 5074-5077: Whateselers-Plombing heating 
ening, so8 ventilating equipment and sup- 
,121; salesmen of above wholesalers 
; rers (SIC 3259, 3261, 3293, 3312, 
3317, 3351, 3429, 3431, 3432, 3433, 3444, 3585, 
3639; 3822); and manufacturers sales branches and of - 
fices 792. SIC 5074-5077: Manufacturers’ — and 
brokers f ’ sal 1,232. SIC $221- 
8231-8242: Libraries and schools 289; miscellaneous 
793; meee classification by business and ~“—, 
) 
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Decision Echelon that decides your sales- 
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“Sure! This Walker Unit 
Ends All My Draft Problems” 


News 





(Continued from page 204) 

pany’s 1957 line other than in their line of laun- 
dry-rated gas water heaters. All 1958 tanks, he 
said, will be of aluminum alloy or copper-nickel 
alloy, and will be enameline or glass-lined. 

The Ruud executive also told the sales force 
that Ruud’s Sani-Fax dishwashing system, 
“priced to compete with automatic dishwash- 
ers,” will be introduced in May at the 1958 Mrs. 
America contest in Fort Lauderdale, Fla. 


February Figures Show Increase in Gas- 
Fired Central Heating Equipment Sales 

New York Ciry—Manufacturers’ shipments 
of gas-fired central heating equipment during 
February rose 2.4 percent over February 1957, 
according to a recent announcement by the Gas 
Appliance Manufacturers Assn. 

Edward Martin, director of marketing and 


statistics for GAMA, reported the following 
breakdown of totals: 

Gas furnaces of the forced warm air and 
gravity types increased 2.6 percent, from 41,700 
units to 42,800 units. 

Gas boilers for residential use remained un- 
changed at 5,200 units. 

Conversion burners gained 3.1 percent, to 
6,700 units. 


Torrington Doubles Its Production of 
Fans and Blowers on the West Coast 
TorrRINGcTON, Conn.—A factory that will dou- 
ble the production of its fans and blowers on the 
west coast has been completed at Van Nuys, 
Calif., by the Torrington Manufacturing Co. 
M. A. Joulsohn, vice president and general 
manager of the western division, cited the rapid 
expansion of the air conditioning, heating and 
(Please turn to page 210) 
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“I'll give ya 10 percent off for cash!” 
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= =i WALKER 


SHUR -FLO 


Diachamlsteltia-t 


Regulator 


"| don’t fuss and fret 
with uncertain droft 
anymore since Walker 
brought out this low- 
priced draft inducer- 
regulator combination. 
Now, | install Walker 
inducers on all my jobs 
Thot puts me way out 
chead, becouse with 
good draft | know every 
job will be exactly right 


from the stort 


Most Giicient Draft 


Control System Lrer Made” 


Say Heating Contractors, Architects, Builders & Home Owners 


Here’s an economical answer to every draft problem 
from older heating installations to modern, low-roofed 
houses. The new Walker Shur-Flo (Pats Pending) 
is the surest draft system ever devised ~ and the most 
economical. Walker’s fan operated draft inducer 
moves ONLY flue gases ...does not suck in outside 
air. No wonder it runs quieter, costs less, requires less 
power. Walker does a complete job of inspirating 
draft and controlling excess draft. Models available 
for oil, gas, and coal fired installations. 


Perfect for modern homes whose lower chimney 
heights present a draft problem, the new Walker Shur- 
Flo is popular with heating contractors and builders 
because it installs quickly at any angle — vertically, 
horizontally or at a pitch. Economical in cost, it is 
highly profitable since it virtually eliminates costly 
call-backs and corrections. The carefully balanced 
propeller type fan and small but sturdy motor assure 
quiet trouble free operation, free from vibration. 


For full details see your supplier or write direct. 
Other Famous Walker Draft Controls serving 25,000,000 Users. 


> 
> . 
Royal Wolker Walker Gas Walker 


Purple Junior Line Double Swing ° Chimney Cap 


WALKER MFG. AND SALES CORP. 
1780 Penn St., St. Joseph, Mo 
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AT THE DRAIN appliance industries in California and other 
western states as the motivating factor in his 
CLEANING BUSINESS/ é . 


own firm’s expanded production. 





Michigan Brass Closes Foundry, 

¢ Any plumbing contractor can keep his crew Is Expanding Tubular Goods Line 

busy these days. The trick is to make money! Granp Haven, Micu.—The foundry it’s oper- 
That’s why more and more contractors are taking ated for more than half a century was closed 
recently by Michigan Brass Co. The high cost 
of operation was cited by company president 
Kollmann power equipment. (For profit you can’t Robert Lillyblad as the reason for the closing. 
consider one without the other!) Arrangements have been made with Grand 
Haven Brass Foundry to take over the foundry 
work on a subcontract basis. The additional 
of these two facts: space available from the closing of the foundry 


another look at the drain cleaning business and 


After twenty years in the business, we’re sure 


y, will be used to expand punch press operations 
« Drain cleaning with Kollmann equipment and machine shop equipment for the company’s 


will bring you more profit per operator growing tubular brass line. 
hour than any other work you do. 
Joseph A. Walsh—Syracuse Rep for 

Josam—Opens Branch Office in Albany 


AuBany, N.Y.—A new branch office has been 
opened at 1547 Central Ave. by Joseph A. Walsh 
tunities to sell equipment and service and Co. 


Ze. Drain cleaning with Kollmann equipment 
will get you into homes, apartments, and 
plants where you'll find the best oppor- 

The Walsh firm is headquartered in 

without cutthroat competition. Syracuse, where it is a representative for Josam 

; Manufacturing Co. John Walsh is in charge of 

No matter how busy your shop force is, you can't the new branch office. 

afford to neglect the drain cleaning business. 

Kollmann equipment is what makes the difference Home Laundry Appliance Sales Gained 

’ and the PROFIT. In January-February, But Are Below ‘57 


Cuicaco—Factory sales of home laundry ap- 
eee ee ee pliances in January were up 4 percent over the 
December figure. In February they gained an 
additional 1 percent, according to the American 
K-100 Home Laundry Manufacturers Assn. Total sales 
” - for the first two months of 1958 were 26 per- 
WORKHORSE cent below the corresponding 1957. period, how- 
The K-100 “Workhorse” is ever. February sales included 12,150 com- 
a sure winner in any profit bination washer-dryers, 200,189 automatic and 
P semi-automatic washers and 78,578 dryers. 

race. It doesn’t take your . 
“‘best man”’ to operate it. 
Any willing apprentice 
can become an expert ina 
few days. Kollmann’s sec- 


California Wholesalers Elect Officers, 
Directors at Annual Meeting 
Los ANGELES—Officers and members of the 
board of directors for the coming year were 
tional cables, finger-tip elected at the annual meeting of the Wholesale 
clutch and full power Plumbing Institute of Southern California, held 
make the big difference. “(Ready to go” on 4” to at the Hotel Knickerbocker recently. 
ao ‘ ; , Re-named president is Peter Keenan, pres- 
6” lines. Adapts in two minutes to lines from 
sine Zs ident of Keenan Pipe & Supply Co. He will be 
1/4" to 10". serving his fourth term in that office. 
Vice president for the coming year is Charles 
Ask your supply house for a demonstration Bereny, president, Edwards Supply Co.; secre- 
or tale inc tniiin 08 tary is Joseph Hirsch, ‘Hirsch Pipe & Supply 
Co., and treasurer is Irvin Larson, general man- 
ager, Whittier Pipe & Supply Co. Bob Moreland 
is business manager of the group. 
KOLLMANN MANUFACTURING COMPANY Elected to the board of directors are: Earl 
2 ee Bullard, Lord-Babcock Co.; Mayer Gordon, 
(Please turn to page 212) 
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DO YOU FIND YOUR 
PUMP PROBLEM HERE? 


Water Supply 

Air Conditioning 
Refrigeration 
Cooling Towers 
Sump Pumping, Etc. 


Hot Water Circulation 
Ice Water or Brine 
Clear Water 

Boilers 


Booster Service 
Cooling Towers 
Water Treatment 
Water Circulation 
Brine Service, Etc. 


Hot and Cold Liquids 
Refrigerants 

Boiler Feed 

Cooling Towers 


The most complete Pa 


new Spray Type Lavatory Faucets 


These new spray head faucets are a 
smart choice for today’s public washrooms. Chicago Faucet 
gives you the widest choice, with models for all needs. Each 
one has the same close-with-the-pressure, renewable oper- 
ating unit that has made 
Chicago Faucets first 


choice for trouble-free 


: ervice and lastin 
Booster Service, Etc. . 


Then You'll Find Your 
Best Answer Here— 


A F-M Pomona Water-Lubricated Turbine Pumps 


economy. 


No. 967 —Centerset design, for 
lavatories drilled on 4” centers. 
Spray spout reduces splash and 
water waste, permits washing in 


clean, running water. 


Easily installed, easy to adjust for 
varying field conditions. Available with 
wide choice of drivers. : 


F-M Split-Case 
Centrifugal Pumps 
Capacities, 
pressures and 
sizes for any 
requirements. 
Single-stage or 
multistage. 


No. 877 — Combina- 
tion Lavatory Fixture 
with spray type spout. 
Distance between 
valve centers adijust- 
able from 8” to 12”. 


“=e 


F-M Westco Peripheral Pumps 
Capacities to 200 gpm. Pressures to 
900 ft. Sizes 114" through 24’. 
Horizontal single-stage or multistage. 
Develops high pressure at normal 
operating speeds. 


No. 878—Soame.as 
877 but with 1%" 4 
Brown Popup Waste. 


F-M Builtogether 


Centrifugal Pumps 


Capacities to 900 gpm. 


Pressures to 525 ft. 
Sizes 34" through 5”. 
Single-stage or 
multistage. 


Be sure of low-cost, foolproof pumping installations that 
match your exact requirements...call in your Fairbanks- 
Morse Sales Engineer. Take advantage of his broad 
technical background and expert knowledge of pumps for 
air conditioning, plumbing and heating. Call him today, 
or write Fairbanks, Morse & Co., 600 So. Michigan Ave., 
Chicago 5, Illinois. 


Chicago Faucets 
are distributed 
through the 
plumbing trade 
exclusively 


THE CHICAGO FAUCET CO. 


Chicago 39, lll. 


FAUCETS 





® FAIRBANKS-MORSE 


@ name worth remembering when you want the BEST 


ra Building 





As th 
PUMPS e SCALES « DIESEL LOCOMOTIVES AND ENGINES « ELECTRICAL MACHINERY Last As Long 


RAIL CARS « HOME WATER SERVICE EQUIPMENT « MAGNETOS 
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You offer More Value with 


POLAR WARE’S 
NEW stainless steel 


Atyled far glamaun Sy 
designed. for wank ) 


/\ 
> 


built for derive / 


In Polar’s new single bowl sink you can emphasize 
the three plus factors you need to sell successfully in 


today’ 


s highly competitive market. 


Here “ glamaun apparent on sight, and enduring always, 


Here 


Here 


because new Polar equipment provides a permanent high 
luster finish second to none. 


“ a single 30-inch bowl that provides 
far more cubic inch capacity than a 32-inch double bowl 
sink - makes it easier, more efficient to work in when 
combined with a dishwasher. And a 30-inch sink means 
that two extra inches of valuable counter space are gained 
over a 32-inch sink. 


“ endurina value because this sink is deep drawn 


in one solid pice of heavy gauge nickel-bearing stain- 
less steel to make it seamless and rugged to the point 
of indestructibility. 


To all of these add Hudee sink frames for easy in- 
stallation and a price that takes no account of these 
advantages. Check it out with the men who call on 


you. 


You'll find the best houses carry Polar Ware. 


Polar Ware Company 


*4900 LAKE SHORE ROAD, SHEBOYGAN, WIS. 


Merchandise Mart - 


*415 Lexington Ave. 
New York 17, N. Y. 


Offices in Other Principal Cities 


Chicago 54, Room 1455 


*800 Santa Fe Ave. 
Los Angeles, Calif. 


*Designates office and warehouse. 
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(Continued from page 210) 
Gordon Pipe & Supply Co.; George Familian, 
Familian Pipe & Supply Co.; Jack Manildi, Hal- 
derman Pipe & Supply Co.; Paul Rayburn, Jr., 
Industries Supply Co.; William Krips, Tri- 
Counties Supply Co.; Sol Bernstein, Model 
Plumbing Co.; Newell Iler, Iler Pipe & Supply 
Co.; Harry Rhodes, Modern Pipe & Supply Co.; 
Earl McKeen, P & M Manufacturing Co.; Floyd 
Overley, J & O Supply Co.; Leon Ginsberg, 
Royal Pipe & Supply Co., and Robert Wein- 
berger, Triangle Pipe & Supply Co. 


Controls Development Lab Is Opened by 
Robertshaw-Fulton in Tennessee 

KNOXVILLE, TENN.—A product development 
laboratory has been opened here by the Fulton 
Sylphon Division of Robertshaw-Fulton Con- 
trols Co. The new lab initially will have about 
15 employees, according to F. G. Cross, vice 
president and general manager. 


Newspapers, Radio Stations Support 
HIC's Remodeling Promotion 

New York Clirty- 
sponse to the Home Improvement Council’s re- 
modeling promotion is “overwhelming,” accord- 
ing to Don Moore, executive director of the 
council. 


Newspaper and radio re- 


The HIC has made a newspaper supplement 
and a radio kit available. Both feature the 
HIC’s “How’s Your Home?” contest. 

“Although we anticipated about 500 newspa- 
per inquiries,” Moore said, “close to 1,400 news- 
papers have requested our kit. And a majority 
of these newspapers plan to use the ‘How’s 
Your Home?’ contest as a promotion feature.” 


= Radio kits have been requested by more than 
856 stations. Current trends indicate anothe 
1,400 will be familiar with the council’s pro- 
gram before the final totals are in. 

Contractor-dealers who wish to tie in with 
the remodeling promotion may write to: Home 
Improvement Council, 2 East 54th St., New 
York City 22. 

For complete details on HIC’s home remodel- 
ing promotion and contest, see DE for October, 
1957, January, 1958, and April, 1958. 


Kitchen Specialist School Set for Late 
Summer By Wood Cabinet Institute 
Cuicaco—Reservations for the second “Train- 
ing School for Kitchen Specialists” are now 
being accepted, according to Fred Montiegel, 
manager of the National Institute of Wood 
Kitchen Cabinets. The Institute is a co-sponso1 
of the school. The school will be conducted at 
Michigan State University, East Lansing. 
Divided into sections—a basic training 
and an advanced class—the school will run Au- 


two 
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gust 17-29. Basic students will remain the en- 
tire two weeks; advanced students will remain 
only until August 22. 

“The purpose of the school,’ Montiegel said, 
“is to teach basic principles of kitchen planning, 


Give 20-Year 
Protection 
with this 

SEPTIC TANK! 


plus business and sales procedures. Enrollment 
is open to owners and employees of retail kitch- 
en businesses, representatives of wood cabinet 
manufacturers, and suppliers.” 

Enrollment is limited to 40 trainees in the 
basic course and 25 in the advanced course 
Tuition is $75 for the basic course and $40 for 
the edvanced course. Room and board are avail- 
able on campus at moderate rates. 


s Tentative schedules call for classes from 8:30- 
11:45 a.m. and from 1:30-4:45 p.m., Monday 
through Friday, with a 15-minute recess in the 
morning and afternoon. A “get-acquainted” 
dinner will be held Sunday evening, August 17. 

The basic course will include 29 subjects; the 
advanced course, 14. Members of the Michigan 
State faculty and experts from the kitchen in- 
dustry will serve as instructors. 

Application forms may be obtained from the 
National Institute of Wood Kitchen Cabinets, 75 
E. Wacker Dr., Chicago 1. 


A. O. Smith Executive Is Optimistic, 

Sees Record Level of Retail Sales in "58 
CoLorApo Sprincs, CoLto.—A strong note of 

optimism for the nation’s economy was sounded 

Wayne Burleson, general 

manager of A. O. Smith’s Permaglas division, in 

a talk before the Midwest Gas Assn. here. 
“Despite the rumblings and grumblings of 


MASTER SEPTIC TANK... extra quality 
construction and materials throughout. Protects both 
you and your customers from costly structural tank 
failures. Compare San-Equip features with any septic 
tanks at any price: 

many economists and businessmen, the year . 


recently by sales 


Guaranteed against failure due to corrosion or 


1958 shows signs of being an outstanding one,” 
Burleson said. “Although many business ad- 
justments will continue in the coming months, 


(Please turn to page 214) 


structural failure for a period of 20 years. 


@ Meets specifications of Commercial Standard. 


e Carries Underwriters’ Laboratories label as re- 


quired by FHA. 


Incorporates latest design features approved by 
leading health and sanitation authorities 





Heavily constructed of electrically welded 14-gauge 
steel. 


A hot dipped asphalt coating inside and out plus 
a special emulsion coating on critical areas—adding 
years of trouble-free service. 


Master Septic Tanks are available from 300 gal. to 
1125 gal. capacity. 


SENIOR SEPTIC TANK... 


the leading vertical type tank for over 
thirty years. Carries Underwriters’ La- 
bel and provides many of the same 
quality features as the “Master.” 

Senior Septic Tanks are available ir 
300 to 750 gallon capacities. 








Write for further information to 


SAN-EQUIP DIVISION, VEGA INDUSTRIES, INC. 
975 EAST BRIGHTON AVENUE, SYRACUSE 5, NEW YORK 











“Please, Mabel! I’ve been installing traps all 
day—must | come home and listen to you?” 
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Per square inch — feature for 
feature — Slant-Fin out-engi- 
neers, out-performs all other 
competitive heating units—costs 
you less to install. Here’s why: 


Slant-Fin is designed for quick 
and easy installation. Time- 
saving piano hinges on end 
caps, wall trim, inside corners 
let you snap on every accessory 
without screws or tools — fast! 
No cutting: 4’, 5’, 6’, and 8’ 
lengths with telescoping exten- 
sions fit any job. And the pat- 
ented slanted fins have no 
sharp edges to cut fingers. 


Because of its revolutionary 
construction Slant-Fin has 29% 
more heating surface, provides 
increased air circulation be- 
cause of flue action. Rigid 
tooth-and-bubble flanges lock 
fins together, create an element 
so strong you can actually stand 
on it. Fin-touch-fin construc- 
tion soaks up sound, eliminates 
“ping” and “pong” noises. 
Once a Slant-Fin unit has been 
installed, it will continue to 
operate at peak efficiency, with- 
out call-backs. 








Slant-Fin pioneered this unique 
vane damper that pivots on 
stainless steel rivets, opens, 
closes, sets at any position with 
the flick of a finger. 





Want to know more about Slant- 
Fin features that make your job 
easier? Write for our free booklet, 
“A NEW SLANT ON CUTTING 
BASEBOARD HEATING COSTS.” 


NAME ccccccoscccccccccccscccscscoccccesccses ‘ 


THE 


HEATING 
ANYONE 
CAN 
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(Continued from page 213) 
there will be sales improvements in the second, 
third and fourth quarters and I see no reason 
why 1958 shouldn’t wind up as the biggest yea 
of retail sales in the nation’s history.” 
Burleson cited the following “assists” for the 
1953 economy: 
Easier financing at more favorable rates 
Increased spending by states, municipalities 
and the federal government 
A recovery in residential building, with in- 
creased government help for this vital industry 
A rise in construction of schools, hospitals, 
churches and commercial buildings. 
A higher level of farm income. 
Increasing needs of a vigorously expanding 
population. 


= He cautioned, however, that even with all of 
these helps we cannot hope to maintain our 
level of economy unless we have good, strong 
sales organizations throughout the country 

“The future and fate of the economy are in 
the hands of sales and marketing people,” Bur- 
leson declared. “Artificial prosperity has neve1 
been the answer for keeping our country on a 
continuing road to prosperity. 

“The answer,” he concluded, “lies in the pol- 
icy of making better products and giving bette: 


service .. . and then selling them.” 


Whirlpool District Managers to Handle 
Firm's Complete Product Line 

St. JosepH, Micu.—In a series of personnel 
moves, Whirlpool Corp. recently realigned its 
sales forces so that district managers, who for- 
merly specialized in one product each, now will 
represent the complete RCA Whirlpool line. 

Another major change was the establishment 
of a general sales division under the direction 
of general sales manager John Crouse. A third 
important change was combining all adver- 
tising and sales promotion under L. W. Howard, 
new general manager of advertising and sales 
promotion. 

Other new positions include Harper Dowell, 
formerly a director of distribution, now distri- 
bution manager; George Stevens, formerly gen- 
eral manager of the range and refrigeration 
division, now merchandising manager; and Sol 
Goldin, formerly merchandise manager for 
ranges, now key accounts manager. 


ASHAE ‘Conference on Control’ Will Be 
Held in Cleveland May 14 

New York City—An all-industry conference 
on control as applied to the air-conditioning in- 
dustry, particularly as related to system con- 
trollability characteristics and responses, has 
been arranged by the American Society of 


(Please turn to page 216) 





A MONEY-SAVER! 

use a single small-size 
branch line with 

Taco Super Venturis 


You put money in 

your pocket when 

you reduce branch 

sizes; save ON copper 
tubing, on pipe fittings 

and labor costs. And 

you can do it easily on 

most jobs with Taco Super 
Venturis. Their higher 
capacities make it possible. 
Ideal for combination 
heating and cooling 
systems. For full information 
on all Taco Venturi 
Fittings, write today for 
Technical Data Sheet TDS5. 


Taco 


HEATERS, INCORPORATED 
1160 CRANSTON ST., CRANSTONS,R. I. 
Corporate Office: 342 Madison Avenue, New 
York 17, New York. In Canada: Taco Heaters of 
Canada, Ltd., 4 Gilead Place, Toronto 2 


A’ Serving the Hydronic industry Since 1920 
3 7 r\ — 
20ec'D wv iS IT 


MP Pump « 170Pump « Taco—Vent * Heat Exchanger 
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THE GREEN HORNET 


Velocity Power’s New Stud Driver 


gets jobs done in a hurry— 


safely, economically, conveniently... 





——. 


Wide variety of studs—threaded or 
plain-headed—are pre-assembled with 
cartridge for instant use. 


Accuracy, speed, simplicity of operation—the Green Hornet 
gives you all these stud driving advantages for installing elec- 
trical, heating, plumbing and air conditioning facilities. 
Saves construction time in commercial, residential and 
industrial building operations. Performs a variety of fastening 
jobs in concrete and structural steel; secures electrical conduit 
and raceways; speeds anchoring overhead piping and sprin- 
kling systems; studs curtain wall construction. 
Makes straight, firm stud driving as easy as shaking hands. 
Simply: 
1. Load pre-assembled stud and cartridges 
2. Lock breech with 180° barrel turn 
3. Position, press, and fire 

That's all there is to it. 

Interchangeable barrels accommodate 4 or %-inch diam- 
eter studs. Gives you the advantages of two-tools-in-one. And 
for safety’s sake—the Green Hornet's pressure controlled 
firing eliminates accidental discharge by dropping. 

Other features? Check these: Trigger operated. Protective 
safety shield. Pistol grip handle. Quiet operation. Easy clean- 
ing. And it’s small and compact. Write for Bulletin 1411-2. 


/etociry-powe] sssiaai 


201 North Braddock Avenue « Pittsburgh 8, Pennsylvania 

















eterteevee 


PRICED for PROFITS 


Sales possibilities for this 
new U. S. deluxe, glass-lined, 
are vir- 
It’s the 
perfect unit for the vast, 


water heater 


gas 
tually unlimited. 
ready-made market of buy- 

ers who demand high quality 

and outstanding performance 

at a popular price. 

Unsurpassed in design, con- 

struction and workmanship, 

this new U. S. gas water 

heater has a stainless steel 

burner plate whick uniformly 

heats the entire bottom sur- 

face of the tank. And a scientifically baffled 
central flue extracts and transfers maximum 
heat to the stored water. 

This U. S. unit outperforms any other water 
heater in its price range . . . completely fulfills 
all the requirements of the average family. The 
30-gallon model is rated at 48.2 GPH at 60 
raise, and 27.7 GPH at 100 
models also available. All models are equipped 


raise. 40-gallon 
with Robertshaw-Grayson controls. 

U. S. water heaters, combined with CONSOLI- 
DATED SHIPMENTS of vitreous china, cast- 
iron and steel plumbing fixtures, United States 
oil and gas-fired boilers and oil- fired water 
heaters, save you money on freight costs, too. 
Mail this coupon today for descriptive litera- 
ture and specifications on this low priced U. S. 
glass-lined, gas water heater, and cash in on 
the big Spring market. 


UNITED STATES 


PLUMBING FIXTURE CORPORATION 
1130 CITY PARK AVE., COLUMBUS, OHIO 


COHSSHSHHSHSSSHSSHSHHOSOHHOHOE HS, 


Please send me the new U.S. Plumbing 
Fixture Catalog. 








a 
»tate 


City one 
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Heating and Air Conditioning Engineers. The 
conference will be held at the ASHAE Research 
Laboratory in Cleveland on May 14. 

The problems under discussion will be of sig- 
nificance to designers, contractors, consultants 
and equipment and control manufacturers, ac- 
cording to E. F. Snyder, Jr., chairman of the 
ASHAE committee on research, and H. W. Al- 
yea, chairman of the coordinating committee for 
the conference. 


alt is anticipated that the conference will de- 
lineate the current status of control and will 
point out directions of progress and research 
needs. 

The conference will consist of morning and 
afternoon sessions, each conducted by a panel 
of six engineers. The meetings are open to all 
interested parties. 


James Deane, Tuck Aire Veep, Gets 
Award from California Warm Air Group 

San FrAncisco—A “Special Comfort” award 
was presented to James Deane, vice president 
of the Tuck Aire Furnace Co., for his work as 
director and vice president of the Warm Air 
Heating Institute of Northern California. The 
award was presented by Emery Lillard and Dar 
Knowles, president and executive manager, re- 
spectively, of the association. 


Gas Appliance Manufacturers 
Hail New Federal Housing Act 

New York Ciry—Passage of a new federal 
housing act that eases home-buying financing 
and eliminates down payments for veterans, 
plus a bigger-than-ever remodeling market, 
will make 1958 “one of the gas industry’s bus- 
iest years,” according to Harold Massey, man- 
aging director of the Gas Appliance Manufac- 
turers Assn. 


ws Massey predicts an additional 20,000 jobs and 
an extra $100 million payroll in the gas appli- 
ance industry during 1958, indicating that the 
new housing act will serve “not only as an 
effective anti-recession measure, but also as of- 
ficial recognition of the continuing demand for 
new housing.” 

Massey said that first-quarter sales in gas 


kitchen, laundry and heating equipment already 


exceed last year’s figures and predicted that the 
demand for housing in 1958 may bring the 
year’s total of new dwellings to 1.2 million. 


Ramset Offers 100 Percent Warranty 

on Its Tru-Set Industrial Fasteners 
CLEVELAND—A warranty guaranteeing the per- 

formance of “100 out of 100” of its Tru-Set fas- 

teners is now being offered by Ramset Fasten- 

ing System. The fasteners are used in the firm’s 
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line of powder-actuated tools. 

“Every fastener that fails will be replaced 
without charge,” said James Clarke, sales man- 
ager. He added that the warranty will be in- 
cluded in every box of the company’s fasteners 
and will apply whenever Ramset tools and 
charges are used with the fasteners. The war- 
ranty also requires that the tool operator be 
trained and that the application be compatible 
with uses of the tools suggested by Ramset. 

Ramset is a division of the Olin Mathieson 
Chemical Corp. 


Pressure Ratings from Underwriters 
Lab Given to Kuhn Pipe Fittings 
Dayton, O.—Kuhns Bros. Co. has received 

pressure ratings from Underwriters Laborato- 
ries for its ductile iron pipe fittings. The line 
includes pipe lock couplings, screwed and 
flanged fittings and companion flanges. The rat- 
ings are as follows: 

-800-D heavy couplings, sizes 2 to 8 inches 
inclusive, working pressure of 800 psi. 

400-D light couplings, sizes 2 to 8 inches 
inclusive, 400 psi. 


# Screwed fittings of standard weight malle- 
able iron including elbows, street elbows, 45- 
degree elbows, tees, wyes, bends, crosses and 
caps in straight and reducing sizes, 42 to 3 inches 
inclusive, 300 psi. The same style fittings made 
from standard weight cast iron and in sizes 
4 to 4 inches inclusive are listed at 1000 psi. 
Those made from extra heavy cast iron in sizes 
lo inch to 4 inches are listed at 2000 psi. 
-Flanged fittings, standard weight cast iron 
in sizes 14% to 8 inches inclusive, 509 psi. END 





[PLUMBERS Supply] 




















“| want 16 T’s, 7 elbows, 19 %-in. valves— 
and wrap them as a gift!” 
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NO. 900 
SERIES 


\w-3" i 


use in Industrial, 
Institutional and 


Commercial Installations! 


SOLID HARD RUBBER SEATS 


e Low cost, due to modern mass-production methods 
and economies. 

e@ Lustrous ebony finished hard rubber, nothing to 
crack, peel, split, stain or wear out. 
All surfaces have high-gloss finish. Flat bottom 
seat, solid hard rubber throughout. 
Satin-smooth contours and edges assure sanitation 
and simplifies cleaning. 
Rubber covered no-check hinges with solid brass 
posts—all exposed surfaces matching hard rubber 


Companion to EVERNU—finest seat made 


aie. * Model 901 for Regular Bow! 
@ Model 913 for Elongated Bow! 


Backed by 25 Years of Experience 
in Research and "Know-how" 


WRITE, WIRE OR PHONE FOR PRICES TODAY! 


Mad. States Rubber Froducts, Inc. 


1230 RACE STREET PRINCETON, INDIANA 








in your HOT WATER GENERATOR 


TANKS Here is a Hot Water Generator that will give you 


the maximum in efficiency! More hot water at less 


SMOKESTACKS Operating cost. Quality of constructions is your 


assurance of the maximum operating efficiency 
PIPING from your FINNIGAN equipment. Adaptable to 
any type operation—built to your specification in 


WATER HEATERS _ tor Water ‘Generators are moray Say oy 
BREECHING ing e lement. They are equipped volta lange sles tap- 
PLATE WORK pings which can ushed to fit any job. 

BOILERS Call, wire or write today for fur- 


” ther information . . . there is no 
) obligation. 





581 S.W. 47th ST., MIAMI, FLA. 
P.O. BOX 6025, HOUSTON 6, TEXAS 
4431 MAPLE AVE., DALLAS 9, TEXAS 
P.O. BOX 2527, JACKSONVILLE, FLA. 
| 4108 C. ST., LITTLE ROCK, ARK. 
| 3714 14th ST., WASHINGTON, D.C. 4054 THALIA AVE., NEW ORLEANS, LA 
230 North Torrence St., Charlotte,N.C. 4! E. 42nd ST., NEW YORK 17, N. Y. 
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Season 
With 
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LIGHEST 
MOST POWERFUL 
Write For SEWER MACHINE 
FREE on the Market 
*On-the-job” 


Demonstration 


@ Safe One-Man Operation @ Reverses Right or Left © Instant 
Automatic Chuck and Clutch @ 3 Speeds---125, 250 and 
500 RPM @ Cables 4 Times Stronger Than Any Other 


FLEXIBLE PLUMBERTOOLS, INC. 


3782 DURANGO AVENUE, LOS ANGELES 34, CALIFORNIA 
FRANK DONOVAN COMPANY, 3 S. CLINTON ST., CHICAGO 6, ILLINOIS 


WASHERS by the INCH.. 


Saves Time 
Saves Money 
Only 3/32” 
Diam. 


36 Feet on 
1/2 Ib. Spool Fixes leaks faster, easier— 
more profitably. One size of 
this metallic, self-lubricating 
packing will form itself into 
a solid, lead-like washer on 
ony size mixing faucet, spigot, 

radiator valve, etc. _ 

Just Wind —Compress—Leak is Sealed! 
Plumbers’ Special comes on spool in handy 
rope form. Just coil around stem — tighten 
lock nut or bonnet, and the job is finished. 
Far superior to ordinary, graphited string pack- 
ing. Eliminates stocking of various size washers. 
Try PLUMBERS’ SPECIAL without delay! Available 
at Plumbing Supply houses. Write for FREE SAMPLE. 


Get MAIL THIS COUPON 
FREE SAMPLE 


FLEXROCK COMPANY ' 
Mail Coupon | 3642 Cuthbert St., Philo. 1, Pa. | 


Please send me Folder and FREE SAMPLE of | 
PLUMBERS’ SPECIAL Self-Forming Packing. No | 
obligation. 


LUMBERS’ 
Speciag 


Company 
Address 


ee ee ee ee ae ae ae ee 


A real help to Plumbers!” 


What's Best—A Cut Price Or... ? 


(Continued from page 198) 
lion of America’s 50 million homes are at 
least SO vears ald The very age of these 
homes is an indication of the vast modern 
ivation market,” 

‘ 

Thompson urged hia audience to prepare 
their own operations for selling to contrac 
tors interested in going after modernivation 
business, “Don't eut your prices to make a 
sale,” he said. “Get interested in remodeling 


where quality and service count,” 


e These are among the things wholesalers 
should do, Thompson said 

(1) Train personnel to work with dealers 
who. need help in setting up remodeling op 
erations 

(2) Provide financing for contractors and 
help them arrange for financing their custo 
mers’ remodeling jobs. 

(3) Carry adequate stocks of materials for 
quick delivery. 

(4) Have displays of products that adapt 
themselves to remodeling jobs. 

(5) Encourage your contractor-dealers to 
be prime contractors. 

If you help your contractors in these ways, 
Thompson said, they’ll increase their busi- 
ness—and they'll be your customers. 

Another speaker at the modernization ses- 
sion was Hal Bergdahl, manager of dealer 
sales for the Crane Co., Chicago, and a Do- 
MESTIC ENGINEERING columnist. He made an 
impassioned appeal for wholesaler support 
of the P-H-C Information Bureau and its 
program. 


» How to translate the profit-making for- 
mula—less cost plus more sales equals more 
profit—into concrete terms was the subject 
of another speaker, George W. Wilkinson, 
president of a Princeton, N.J., management 
consultant firm. He developed the “less cost” 
part of the formula by emphasizing the im- 
portance of good management. 

“Within your company,” he said, “there 
are three levels of organization: (1) man- 
agement, (2) supervision and (3) operation. 
Management should not be bogged down 
with detail. Set up your operation so you 
have nothing to do—to have time for cre- 
ative and emergency situations. 

“One of the hardest things for a good 
manager interested in his business to do is 
to delegate authority to others. He has the 
idea that ‘no one else can do the job as well 
as I can.’ It may be true that no one else 

(Please turn tw page 221) 
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aly “Sir” Patrick PEERLESS says... 


awe “PEERLESS is the place to BUY 
<4 Quality Vitreous China!” 


. « « designed for Customer 
satisfaction, Beauty 
and Dependability! 


No. 5200 Combination 


os maker for dealers . . . dependability 
and lasting beauty for your customers! Thies 
Close-coupled combination is made of the finest 
quality pure white vitreous china for life-long 
cleanliness. Has the exclusive Peerless 4-bolt tank 


connection. Extra large trapway. No. 30 Lavatory 


. . Simple installation and sparkling 
Also available in white vitreous china make this lavatory 


Lifetime Vitreous China a top seller. Trim 17” x 19” ledge-back 


in 6 rich colors ver fectl design. Concealed front overflow, anti 
F y splash rims. Rim has concealed recesses 


matched with Alliance, for attaching adjustable metal towel 
Crane, Lawndale & bars. Takes regulation fittings; 4” cen- 
ters. Give your customer the satisfaction 

Southern Porcelain. of owning quality china. 


Write, wire or phone for further information today! 


PEERLESS POTTERY, INC. @ EVANSVILLE 12, INDIANA 





HERE’S HOW YOU CAN 
END BASEMENT FLOODING 
with BOOSEY backwater valves 


Manually - operated 
spade valve (A) and 
automatic swing valve 
(B) are two significant 


j features of the Boosey 
f backwater valve 


OAKUM and 
' Basement flooding caused by back pressure from street 
ts 
Jac oN TWISTED JUTE sewers can be controlled by Boosey backwater valve 


' 
ij , 
TWISTED JUTE PACKING 24, #109. Even low-lying areas with overloaded sewers 


oLED CON. | PACKING are no problem. 
ahi Pl by i 


oe 50. 


j Other Boosey products—drains, grease interceptors, air 
, gaps—all are designed to solve the problems you face 
. every day. Select and install with confidence—write for 


J AC ie ON Boosey catalog today. 


NORMAN BOOSEY MFG. CO. 


5281 AVERY AVE., DETROIT 8, MICH. 


BOOSEY oan 














MANUFACTURERS — &D SpE SINCE 1829 








THE THOMAS JACKSON & S@N C@., READING, PA, 
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@ The name to remember for 
QUALITY and VALUE in Forced 
Water Heating and Cooling 


@ The Line you can promote 
at full profit 


PENN BOILERS 


Package units complete with 

burner and all controls. Factory 
wired, assembled and ready to 

operate. Oil and gas fired. 


PENN OIL BURNERS 


Famous for clean, silent 
operation with minimum 
maintenance. 


Originators of the famous PENN 
Air-rad . . . for year-round forced 
water heating and cooling 





See your wholesaler . . . or write direct for literature 


PENN BOILER AND BURNER 
MFG. CORP. 


LANCASTER, PENNSYLVANIA 





a 
SARCO NO. 50-2 
SELF - POWERED 
TEMP REGULATOR 





Typical Applications 


Self-Powered Shell and tube heat exchangers, con 
Temperature Control densers, oil storage tanks, dryers, etc 














Low-cost * Automatic 


TEMPERATURE CONTROL 


Y,’" size—only about $100 4. Not affected by cross-am- 
Simple as ABC .. . a thermo- bient temperatures or ele- 
stat with capillary tubing and 
a valve. That's all! That's why 5. Easy to install by any pipe- 
this Sarco SELF-POWERED hitter 
temperature control is so trou- 6. Thousands give accurate 
ble-free . . . and inexpensive service...for firms like Col- 
1. No gadgets needing a tech- gate-Palmolive Co., Sinclair 
nician to read and repair. Refining Co., Swift & Co. 
Write for Bulletin 620 to 
Sarco Company, Inc., 635 


oe Ave., New York 22, 
3. Self-powered—no com- N. 2239-F 


pressed air or electricity "SARCO 
needed. 


vation of the bulb. 


2. Self-contained—no exposed 
mechanism. Packless valve. 


‘WILMINGTON 











Shower & Urinal Drains 


* 


MADE IN CAULK 
AND THREADED / 
OUTLETS 


* 





Furnished with genuine cast brass 
strainer tops, chrome plated. Stock items 


at all times for immediate shipment. 


Write for Complete Catalog 


LOOK FOR THE ee 


( The — —_— Company 


WILMINGTON _ - » OHIO 











the two best ways 
to protect polished 


WARNOCK 


STRAP WRENCHES 


Its strong, woven strap pre- 
vents scratching. . . its curved 
nose prevents crushing. .. its 
handle is unbreakable. This 
Warnock is the ideal strap 
wrench for handling polished 


The Warnock Simplex is an- 
other strap wrench that will 
save you time and expense. 
Its simple construction allows 
extra fast and extra safe pipe 
handling. 


LOWELL WRENCH Co. 


WORCESTER 8, MASS. 
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(Continued from page 218) 
would do it in just the way you would,” Wil- 
kinson said, “but it doesn’t mean that you 
can’t get a good man to help run your busi- 
ness for you if you'll let him.” 

Another major weakness in management, 
Wilkinson said, is that there are too many 
bosses. Each person should have only one 
boss. A company should have an organiza- 


tion chart—and stick to it. If everyone in a 
company knows what he’s supposed to do 
and whom he’s responsible to, that business 
is in good shape as far as management is con- 
cerned. 

On the subject of management, Everett 
Brooks (president of the Ebcap Supply Co., 
Atlanta, Ga.) described the business man- 
agement school being sponsored by the Am- 
erican Institute of Supply Assns. for execu- 
tives of member companies. The school will 
be held June 29 to July 19 at Harvard Uni- 
versity’s Graduate School of Business Ad- 
ministration in Boston. 


# Another major speaker at the convention 
was George Underwood, executive secretary 
of the American Institute, who reported on 
the various activities being conducted by 
the AI on behalf of its members. He also 
made some observations on the profit pic- 
ture: 

“I know you have to make a profit if you 
want to stay in business and that the one 
reason you're in business is to make a profit,” 
Underwood said. “For the past few years, 
wholesalers have been living on increasing 
volume and decreasing costs. And there is a 
limit to how much volume you can get and 

(Please turn to page 222) 

















New JHINLINE 
AIR-CONDITIONER? 


ONLY 4) INCHES 
(aT) Tut Meee 


a \ 


imagine you'd welcome more 
room in your home!” 














BROTH 


P. O. BOX 231 


Regardless of the fitting or valve your 
particular need requires, the first place 
to look is to LEE. It’s 5,000 to 1 that 
LEE has it. And remember this: LEE 
pays the freight on all shipments of 250 
pounds net or more. So it will pay you 
to make sure each order is sufficient to 
come freight-free! Save that difference! 


LEE Cast Brass 
FITTINGS 


AND VALVES 


The LEE name cast on an item has 
meant the assurance of the finest in fit- 
tings for over 40 years. Only satisfaction 
can sustain a reputation that long. The 
LEE family includes a complete line in 
each of the following: 
@ CAST SOLDER FITTINGS 
® CAST DRAINAGE FITTINGS 
® FLARED TUBE FITTINGS 
@ SCREWED & FLANGED FITTINGS 
& VALVES 
e@ STOP AND STOP & WASTE LOW 
PRESSURE COMPRESSION VALVES 
@ GAS SERVICE STOPS AND 
STOP & WASTES (GROUND KEY) 





Every LEE fitting is air-tested under 
water, being individually submerged 
under water at 100 pounds of air pres- 
sure. Fittings are also production-line 
tested. This double check is your double 
assurance that every LEE fitting is leak- 
proof — cast in brass to serve and last! 


A PROOF OF THAT SINCERITY IS QUALITY, 
which is why LEE cast brass fittings and valves 
have reached the WHITE HOUSE! (the newly 
renovated White House at Washington, D.C.), 
the Ocean Liner, “UNITED STATES"; Na- 
tional Biscuit Company factory, Philadelphia; 
the U.S. Atomic Submarines; the Prudential 
Life Building at Jacksonville, Fla.; the U.S, 
Navy; numerous Veteran Administration Hos- 
pitals; large building projects in New York 
City and many more LEEding constructions 
from homes to skyscrapers throughout the 
U.S. A. Only merit can go so far! You can 
profit by example when you specify LEE! 


For quicker service, reserve factory stocks carried 
in New York, Boston, Los Angeles, Philadelphia 
and Anniston 


Write for our new 
48 page catalog No. 
58. Or see it in 1958 
DOMESTIC ENGI- 
NEERING CATALOG 
DIRECTORY, Sec. B. 


= 


TTR ee 


. ANNISTON, ALABAMA 


«_ LEE... 7he LEEders for Ouer GO Years 
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Vasa A 
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MATRCO 


THE NEW NAME IN 
QUALITY 
PUMP CONTROLS 


Type 8-1 Pressure Switch 


Address your inquiries 


MAIRCO, 


1026 N. Main St., 


A MODEL 

AVAILABLE 

FOR EVERY 
NEED! 


INC. 


Goshen, Ind. 








akey-VEs 


rN 4 a @) 8) 5 
BUSINESS 


Yes, for 50 years, Plumbing Contrac- 
tors have recognized the value of 
Ayling G Reichert’s quality and ex- 
perience in the manufacture of toilet 


wens” No- SOL* 
TOILET FLOAT 


Riveted Spud Attachment Casket 
Securely Seamed Between Halves 
Assures Dependable Service! 


QUALITY 
WITH 
ECONOMY 
ss 
TYPE “A” 


THE AYLING & 


floats. Since we have met all com- 
mercial demands in float require- 
ments, time has proven our products 
are long-lasting, efficient and de- 
pendable. 


@ © 
ty 


SPECIAL FLOATS 
Ayling and Reichert manufactures a 
wide variety of types and sizes of 
brass and copper floats for liquid 
level control—covering such applica- 
tions as carburetors, humidifiers, 
sump pumps, water closets, etc. These 
are made to customer's specifica- 
tions. We invite your inquiries. 

*Trade Mark Registered 


REICHERT CO. 


3047 NORTH ERIE...TOLEDO 11, OHIO 


(Continued from page 221) 
how far you can go in reducing your costs. 
You won’t have an opportunity to relax this 
year if you want to make a profit.” 

Underwood went on to say that the whole- 
saler’s suppliers are “constantly whittling 
away at your margins,” and he expressed 
criticism of industry selling that eliminates 
the wholesaler or assumes his function. 

Included in major convention business was 
f officers. Succeeding outgoing 
president, N. A. McKenzie (Longley Supply 
Co., Wilmington, N.C.) is Charles Baker 
(Baker-Mitchell Co., Charlotte, N.C.). Lloyd 
Noland, Jr., is first vice president, and O. C. 
Kyle (Peninsular Supply Co., Miami, Fla.) 
second vice-president. E. L. Pugh is secre- 
tary and Allen Hill is his assistant. 


the election of 


END 


Declining Profits 

(Continued from page 130) 
ment improvement seminar moderated by 
John Robertson, The Robertson Heating 
Supply Co., Alliance, O. 

Wholesalers on the seminar agreed that 
management is the “priceless ingredient” of 
a successful business. Size, geographic lo- 
cation and product lines can have little in- 
fluence, they said, 
a progressive management team. 

The seminar discussed five keys to good 
management and its “inevitable” 
higher profits. The “keys” are: personnel ef- 
ficiency and delegation of responsibility; or- 
ganization and teamwork between supervi- 
sor and worker 


if a firm fails to create 


result— 


; expense control and inven- 
tory analysis; budgeting aimed at profit and 
progress; and preparing the expense budget 
for long-range needs. 


s Another highlight of the spring meeting 
was a stimulating address on the prospects 
for world peace by Paul Hoffman, chairman 
of the board of the Hoffman Specialty Man- 
ufacturing Corp., Hoffman is 
former administrator of the Economic Coop- 
eration Administration (the Marshall Plan). 

He told CSA members and guests that 
American interests in foreign development 
were never more vital to future world secur- 
ity than now. Cooperation with overseas 
friends through the Mutual Security Pro- 
gram is an outstanding preventative weapon 
against war, Hoffman said. Hoffman also is 
a former president and director of the Ford 
Foundation. 

DomEsTIC ENGINEERING’s Big Push Remod- 
eling Sales Contest also was in the spotlight 
as CSA members were the first to meet the 


Indianapolis. 


DomMEsSTIC ENGINEERING, May 


1958 





nation’s “Top Remodeling Contractor,” win- _ ara» 
ner of first prize in the contest. Roy Gus- ae Sw ! NEPTUNE LAUNDRY 
tafson, of the T. D. Gustafson Co., Minne- ’ i, — TRAY PUMP 
apolis, was on hand to accept the prize, a $3,- 
800 motor truck contributed by Domestic 
ENGINEERING (see page 128). 

Norman Wicks, executive director of the 
Plumbing-Heating-Cooling Information Bu- 





reau, was on hand to acquaint members with 
the new concepts of his organization. 

“The bureau will not stop with product —_ 
publicity and residential modernization pro- 7 Rromaric 
grams,” he said. “Instead, we will be truly 
the market development arm of this indus- 








try in the broadest sense.”’ 
“If we do our job well,” he added, 
“*P-H-C’ for plumbing-heating-cooling will 


Neptune’s Exclusive New Switch 
Saves Steps For The Housewife 
: ‘ Automatic operation of Neptune Laundry Tray Pumps is some- 
be synonymous In the public mind with ‘Per- thing new—convenient—practical! You will want to be among 
sonal Health and Comfort.’ ” the first to make Neptune installations, so here are the facts 
@ Water flowing from the tray trips the new switch to start the pump action. When the 
, . tray is empty the switch returns to an off positicn to keep the pump motor and seal 

# Wicks gave specific goals of the PHCIB in from burning out. 

@ The rust resistant switch, sealed against dampness and dust, is easily installed with 


the future: It will undertake programs to com . 
a “T” connection in suction piping on new or old installations 





develop new markets and further the exist- © The pumps are ideal for use in homes where no sewers are available or where 
ing ones. The bureau also will attempt to both laundry trays and washing machines are below sewer level. 

You can buy the switch separately for present installations or 
: ‘ the complete package for new installations. Write, wire or call 
encourage local and national coordinated ac- us for price and delivery information on laundry tray pumps— 


tion through a year-round promotion cal- or sump pumps—today. 
endar. In addition, it will provide statistical NEPTUNE PUMP MFG. CO. 
4911 N. 6TH ST. + DAvenport 9-2882 + PHILA. 20, PA. 


create a “vast pool of p-h-c salesmen” and 


and research information for reliable market 





development and sales planning; establish a 
medium of intra-industry communication; 
and expand publicity cperation until the bu- 
reau becomes a consumer information and 


(Please turn to pege 225) 











low cost... 





yet soft water unlimited! 








® Write today for information on this amazing new 
completely automatic softener with 1,000,000 grains 
capacity...exclusive “bank balance” design...sweat- 
proof, corrosion-proof, rust-proof construction. 
44" high...20"diameter...in white or decorator colors. 
Ideal for sales or rental. Some exclusive territories 
available to qualified wholesalers. 








<P Also available « 

’: _the completes. MAY PRODUCTS, INC. 
MAYCO line of low- 
cost, proved-in 
performance water manufacturers of: MAYCO wate 


to put in an all-copper installation, and | want | softeners 30,000 * wayco g 





X 427 GALESBURG, ILLIN 


“We're having a little disagreement. He wants 


e/ect 


- 


to break our engagement.” to 83,000 grains 
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se You'll Do Your Customers a Favor When You Specify 
Saves Floor Space and Install a Ewing AUTOMATIC VERTICAL 


Hot Water BOILER 


For Commercial and Industrial Installations 
Provides Abundant 180 Degree Hot Water 


Ideal for:—Laundries, motels, eating establishments, industrial plants 


Ewing boilers are in use coast to coast... THREE SIZES: 190,000—315,000 and 520,000 
anywhere a constant supply of low-cost hot BTU input. Recovery capacities up to 480 gal- 
water is needed. Compact, absolutely SAFE and lons per hour at 100 degrees temperature rise. 
amazingly efficient and economical to operate. Storage capacity 50 to 145 gallons. Inside sur- 
Vertical models require very little floor space. faces sandblasted then coated with special zinc 
Quick and easy to install. Users praise Ewing preparation and baked at 500 degrees F to 
boilers! Ewing has been a leader since 1924. assure long life and clear, clean water. Heavy- 
duty magnesium rod. 


Constructed in accordance with the requirements of the A.S.M.E. Boiler and Pressure 
Code. Each boiler is registered with National Board of Boiler and Pressure Inspectors. 





. ° Excellent territories open. Write Ewing for details, prices 
Distributors! and specification sheets. Liberal profits for you! 








MANUFACTURING CO. 
2545 NW 10 P. O. BOX 875 
OKLAHOMA CITY, OKLA. 








| 


< 
WITH THE GREATEST 
C2erleos SELLING FEATURES | $$ $4 
IN YEARS! 


ENDS 90 
HAS THE MOST Your reputation for quality mer- OF - Bn ia 


COMPLETE LINE chandise will be enhanced when you ++ y Waste Hours 
HEAT 


OF GAS HEATERS display and sell PEERLESS GAS 


FIRED CONSOLES because Peer- LOSSES 


less are gas heating specialists with 


over 70 years experience and a ® 
record for leading the field in smart a cu ing 


designs, greater heating efficiency 








for every need! 























and maximum dollar value. 





The 


RADIANT FRONT Heat loss? 


GAS 


CONSOLE 


Only Peerless has exclusive Direc- H ER E is TH E MOST 
tonal Lowes cat provide be USEFUL TOOL IN THE 


circulation and keep walls clean. 


This is only one of the many desir- H EATI NG BUSI N ESS! 


able features that sell Peerless . . . 
and keep it sold. A full range of 
sizes .. . 15 models in all . . . from 


the 14000 BTU. "Mighty Midge” Heat Losses Pre-figured for 


to the 65,000 “LowBoy.” 


—— All Common Room Sizes! 


PLAIN FRONT 
GAS More than 100 separate heat loss figures for each room, taking 
into account such variables as number of walls exposed, ceiling 
CONSOLE exposure, exposed glass, type of construction, etc. 























Fhe modern SAMPLE SHEET SENT 
anlzret. |] wee... Ea 


day! 648 GOODWIN AVENUE 
MIDLAND PARK, ON. J. 


MANUFACTURING DIVISION = : 
OF DOVER CORPORATION — LOUISVILLE }, KENTUCKY See your Distributor or write us 
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(Continued from page 223) 
education center on industry subjects. 
“Privazoning,”’ the new bedroom and bath- 
room concept, made its first appearance be- 
fore a large industry group at the meeting. 
William E. Kramer, secretary of the 
Plumbing Fixture Manufacturers Assn., told 
the session, that “Privazoning is the most sen- 
sational development in planning the private 
areas of the home since plumbing was first 
moved indoors just prior to the turn of the 
century.” The increased number of fixtures 
and rough-in materials needed in Priva- 
zoning, Kramer said, will mean greater profit 
possibilities for the wholesaler and the con- 
tractor. (Latest developments on Priva- 
zoning are reported on page 108.) 


sA “pent-up consumer demand” for air 
conditioning was described in an address by 
Carroll Baumgardner, vice president for 
sales of National-U. S. Radiator Corp. 

“The public today accepts heating only as 
an adjunct or complement to year-round 
comfort,” he added. “It’s our responsibility 
to supply the type and caliber of equipment 
the public expects from one of our nation’s 
oldest and best-established industries.” 

Baumgardner stressed unitary air condi- 
tioners which he estimated amounted to $198 
million in sales last year, 22 percent of this 
total in the eight Great Lakes states. 

In addition to President Andrew, CSA 
officers include John McDonald, Jr., Du- 
buque, first vice president; Ralph Cook, Ok- 
lahoma City, second vice president; Paul 
Aronhalt, Topeka, Kan., treasurer; and Har- 
ry Holihan, St. Joseph, Mo., honorary presi- 
dent. James Peery is secretary and Dur- 
ward Humes assistant secretary. END 





~ QUEEN CITY 


VALVES 


No. 125 


BRASS GATE VALVES 
Iron Pipe Size 
Non-Rising Stem—Wedge Gate 
Size—34” to 2” inclusive 

No. 125 C 
BRASS GATE VALVES 
Copper x Copper 


Non-Rising Stem—Wedge Gate 
Sizes—r”’, 34”, 1” 


No. 250 
SWING CHECK VALVE 


lron Pipe Size. For steam and water line at pressure up 
to 125 Ibs. Sizes 2” to 2” inclusive. 


QUEEN CITY VALVES, INC. 


1203 Findlay St., CINCINNATI 14, OHIO 
































“We fellows in the shop fixed up something for 
the shower you're having for Mabel.” 
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SULFLO 


Is Your Best Buy 


Because Drop By Drop 
“IT STICKS ON THE JOB!” 


*Trade-Mark of Sulflo, Inc 





SULFLO NO. | 


For Hand Threading, Tap- 


SULFLO NO. 2 


For Machine Use — Lighter 
in density than No. 1. Has 
some properties as No. |! 


SULFLO Machine-Kut 


For Pipe Threading Machines and for the machining of high alloy 


ping and Brush On Jobs 


steels. Machine-Kut is a sulphurized fluid type cutting oil, trans- 
parent on work 
Sulflo Products Are Sold By Selective Distributors 


(If you don’t know who your local SULFLO Distributor is, write us— 
we'll be glad to send you literature and put you in touch with him.) 











SULFLO, INC, cLizaBeETH 4,N. 5. 
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T Modernization Institute 


(Continued from page 115) 
send items about our business to the editor. 
Clifford Carlson: About 3 percent of our 
profits are invested in advertising. Much of 
it is spent in newspapers, usually in cooper- 
ation with manufacturers. Co-op ads are 


PORTABLE ELECTRIC POWER 
lidtematic .ONSERV- er 


IDLING CONTROL 


EXTENDS 
ENGINE LIFE 
REDUCES FUEL 
CONSUMPTION 
LOWERS 
MAINTENANCE 
cOosT 


usually a good size and professionally pre- 
pared. Our name, not the manufacturer’s, 
dominates on such ads. We usually use the 
newspaper’s advertising representatives to 
help us time the running of the ads. 

A well-lighted showroom is one of the con- 
tractor’s best advertisements, we think. 
About 35 percent of our best leads come 
from showroom traffic. We make sure that 
the displays are interesting and varied. A 
Ain ii sihlanitaitlin Stan good-looking showroom should be exploited 
until load of 75 watts or more is ap- betes 
plied. Automatic CONSERV-er brings 205B14$2D-I1M 


engine to full power when tool is turned 2500 watts, di- 


on, reduces engine to idling speed when rect drive, UNS 
tool is turned off—all automatically. ea Light: 
Get all the facts on this Profit-Building weight. Carry- 
Winco feature. ae eee op- 


to the fullest. It can be offered to women’s 
clubs as a meeting place, for example. The 
contractor can even provide “entertainment” 
in the form of a demonstration of one of his 
product lines or talks by experts from a 
Full Line of Portable & Stand-by AC &DC Plants. 300 manufacturer, wholesaler or utility. 


Watts to 10 KW 
WRITE DEPT DE-58 


# Robert Tonry: We've had extremely good 


ee ee ee) ee results from billboard displays and large ads 


A Red 


in several sections of our classified tele- 
phone directory. We also use direct-mail 
with a. good return in business. To get 
optimum impact from our mailings we always 
mail on days when the local mail load is 


FOOT VALVES : =| — | | lightest (we find out when from our local 


ostmaster), and concentrate our mailings 
with the famous Pp ) ‘ ailing 


at those times. We never mail promotional 





materials when gas, light, water, etc. bills are 
|— Ideal for jet pumps. Increases being sent. 

water supply, may save the well. 
aaah cnr’ meaker cand Gee s Walter Ford: One of our major items of 
Write today fer Bulletin 703. Sa advertising is our big, colored catalog. We've 
just distributed about 200,000 copies of our 
STRATAFLO PRODUCTS, INC. | Order from eighth edition to selected Philadelphia areas. 
POST Wares, INOIARA you iether. The catalogs cost us a good deal, but each 

contains a long-term advertising message. 
We like to work closely with our manu- 


PROTECTU BR facturers and find that by doing so, by being 


FOR THE FINEST BATHTUB PROTECTION loyal to them and utilizing their sales aids 
to the fullest, we continue to get full cooper- 


for preventing demoge alter installotion UOXMAGMUL deluxe cover— thick ation from them. 
p g ge | oN anon “corrugated with water repellent 


top liner. Custom made to fit. , : 
GUM-A-TUB-low cost Kraft liner #One of the things we do in cooperation 
(3) piece preshaped. Wet to apply. with manufacturers is run a TV contest pro- 
COATATUB-Liquid vinyl plastic coat motion. Last year the company gave away 
applied with brush, dries to strong . 
flexible film, peels off a complete bathroom and kitchen valued at 
Note: one gal. can covers 4-5 tubs. $4,700. The actual cost to us was about 
Ask about our porcelain enamel repair and touchup $585, most of it for labor. All equipment was 
kit...for permanent repair above and below water line 
! donated by manufacturers who plugged our 
name on TV for weeks. I'd guess the time it- 
(Please turn to page 229) 


If not available at your wholesaler, write Dept. E3 
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4 Heavy Duty 
% Deep Well 


standard Duty 


oe : Deep & Shallow » 
“» ONE UNIT , = 
— 
FILTERS ... 


% ke * 
Si epanded mon ele pe «= LO LUy.N Ue 
SOFTENS .. . eg 


to zero hardness . FOR A COMPLETE LINE OF H.P. RATED 
REMOVES IRON... 


both Iron Rust and WATE R PU NM P 
Iron in Solution 3 SWITCH E Ss 





It's easy to sell, because with P TT : Home Water Pumps + 
just One unit you can solve the Bill Deep & Shallow Wells 
three most common headaches of i : 

the water-treating industry — 
automatically. 


Not a partial solution—But full - Fl ; 
correction for filtering, softening , : ” - 
and iron removal problems. etl / Write tor BULLETIN 550 

The Diamond 3T Unit is the | Square D Company, 4041 North Richards Stree! : 


resule of over 30 year's experi- 
ence in water conditioning. 


Periodic addition of salt is all ] ‘ ‘ WATER GIVES LIFE 


that’s required. Fully guaranteed aX ASK YOUR DISTRIBUTOR FOR SQUARE D PRODUCTS 
For complete information, write - 


OSHKOSH FILTER & SOFTENER CO. SQUARE J[) COMPANY 


OSHKOSH, WISCONSIN 


Milwaukee 12, Wisconsin 











MANUFACTURERS’ AGENTS| MAE NERY X 
REGISTER NOW! BATH TUB Corrugated Paper 


Manufacturers’ Agency Service maintained for years by PROTECTORS Closet Flange Spacers 
DOMESTIC ENGINEERING Magazine is for your ben- 
efit and if you have not already registered, write today Also: Onyx Stainless Gummed Kraft 
for necessary registration forms and complete details of Protective Tub Paper 
assistance available to agents. 12" & 18” Roll 

As a clearinghouse of information for the manufac- os 
turers’ agents of plumbing, heating and air conditioning “THROUGH JOBBERS” 
equipment, DOMESTIC ENGINEERING Magazine has OR WRITE FOR INFORMATION 
proven invaluable to many leading representatives in the 


past, and if you have not as yet taken advantage, get SEE oygeeteles { to ) r 
the details today. There is no charge. in 


Attach this advertisement and mail it together with your ~~" HENRY BATH TUB PROTECTOR CO. 


letterhead for full information to Manufacturers’ Agency sone sueuaeeeen " , 
a A 1801 Prairie Avenue, Chicago 16, Illinois. r™ Orders to 72 First Ave. Pittsburgh 22, Penna 


Inquiries to 721 N.E. 15th Ave. Ft. Lauderdale, Fila 























INSULATOR, mode to Hydrovolve’s rigid specifications of selected 
moteriols especially developed for oil burner purposes; has 
excellent electrical chorocteristics ond a coefficient of thermal 
exponsion thot motches the other electrode ports 


ELECTRODE ROD, mode of o low-resist 
once steel. Corefully milled threads pre 
vent terminals from vibrating loose 


TERMINALS, mode of extruded brass 
end nickel-ploted to resist corrosion 
Accurotely mode for easy wire snap-on 
ond to assure stronger, positive 
connections 


VITREOUS ENAMEL, © tough oil-resiston! enomel exclusive 
with Hydrovalve. its thermal exponsion motches thot of the 
insulator, terminal and high nickel alloy tip te resist cracking 


OUR NEW CATALOG SHOWS OUR COMPLETE LINE OF 
PRECISION-ENGINEERED REPLACEMENT PARTS... 
FOR YOUR FREE COPY WRITE US TODAY 


LUGS, hydraulically formed to provide Hydro va/ve Ca. 
ELECTRODE TIP, rounded for a steady, high 


permonent heat conduction and o stobile 
voltage orc. Made of high nickel alloy for long life ond tip ond rod connection thot is unoffected TARR Eo MEU acm Crs rooklyn - 
dependable performonce. Assures efficient ignition even with cold oil. by vibration or high temperoture Sree v chs nae Tel 
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FORT 
RECOVERY 
makes the 


No. 1177 


Consistency 

of quality 

control in die cast 

plumbing fittings is 

one of the reasons the name 
Ne Fort Recovery has become a 

{ : symbol in the plumbing industry. 
\ 


No. 1196 


More and more manufacturers are 
insisting on Fort Recovery quality 
because only laboratory-controlled 
alloys are used to give lasting 
strength and finish. All lock nuts and 
slip nuts are tapped and checked for 
uniform standard threads permitting 
interchanging. Nuts are 

buffed and triple plated 

for lustrous chrome finish and long 
wear. Your inquiry will be welcomed. 


T RECOVERY /iduiiiu IMC. 


nvfocturers of Plumbing and Saddlery Hordwore Since 1895... 


FORT RECOVERY, 


No. 1194 


OHIO 


WESTERN WIRE protects the Plumber 


NO SHARP EDGES 


0 SAFE-T-EDGE 


perforated hanger bar 
SPEEDS THE JOB—SAVES HANDS! 


Another improved Western Wire 
product—at no increase in cost! All 
sharp edges removed from SAFE-T- 
EDGE. Work flows faster! Modern 
packaging reduces “handling” time 
for everyone! Speeds inventory! 
Order SAFE-T-EDGE from Western 
Wire Products Company! 


PACKAGES 


OTHER IMPROVED 
PLUMBING PRODUCTS 


WIRE PIPE HOOKS—Standard 
and Thrift, Plain and Coppered. 
FLATTENED LAG SCREWS with bolts. 


Pull from box 

as needed. 

50’ and 100’ coils. 
Plain or galvanized. 
No. 5/0—%/,x24 GAUGE 
No. 0000—%/,x22 GAUGE 


NEW 


| NIVERSAL wrench for removal of bath- 
tub wastes, tray, plugs and P.O. 


plugs with full protection of fixtures. 





Three-eighths round steel handle is 
< ™ interchangeable to hole on either 
end of tool. 


YX mes OP end fits wastes and plugs of 


Crane 9-50, 9-51, Gerber, La- 


fayette, M. S. Little; Chase, Sani- 
° tary-Dash, Scovill, Price-Pfister, Ster- 


ling and others. 


7 


HE three-stepped spring plate on bottom 
E fits tub wastes of Kohler, Eljer-Homart, 
and American Standard. And basket strain- 
ers. Extra plate (insert) fits waste of Briggs, 
Crane 9-60, 9-66, 9-55, 9-56, 9-58; Rich- 
mond-Speakman and Standard. 








Sold and Distributed Through Your Local Wholesaler 


ANDERSON TOOL WORKS 


14 GARVEY STREET, EVERETT, MASS. 


Case Non-Overflow 
One-Piece” Water Closet 
With Whispering Flush 


KITTEN 
QUIET 





e Non-Overflow — Safety Feature 


© Time Tested — Healthful Height 
® Produced in 48 Decorator Colors 


¢ Comfortable Body Contour Seat 


HANDY ANDY VISE STANDS No. 000—%/,x20 GAUGE 
COTTER PINS—All sizes. No. 00—3/,x18 GAUGE 
Larger Sizes up to 14%4"x12 gauge. 
Any Size Bundle 
Any Length Strip or Coil 


WESTERN WIRE 


PRODUCTS 
ST. Louis 4a, 








SEND FOR CATALOG #451 
CASE MANUFACTURING CORPORATION 


33 MAIN STREET, BUFFALO 3, N.Y. 
COM PAN Y 


MISSOURI 
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(Continued from page 226) : cnr ‘ 
self would have cost a single sponsor $15,000 TOMATIC ELECTRIC SUMP PUMPS 


to $18,000. |) 1-18 MADE JUST FOR YOU 

The panelists were unanimous in regard- 2—ALL BRASS MODELS 
ing prompt callbacks as essential to the suc- 3—ALL ALUMINUM 

: a , 4—CAST IRON 

cess of a modernization operation. 

Richard Corcoran: Satisfied customers 
without question are a principal source of IN 2 GREAT SERIES 
leads to new business. By the same token, STOP IN & PICK ONE UP 
a dissatisfied one practically guarantees that AT YOUR FAVORITE LOCAL 
you'll lose business among his acquaintances. PLUMBING SUPPLY WHOLESALER 

Walter Ford: We have a system whereby BLESSING PUMPS “sisScu 
our journeymen are “partners” in keeping WIRE PRODUCTS COMPANY 
our customers happy. To avoid unnecessary csastieniiiimematlicadtiicsasamiinion 
callbacks—the kinds that emanate from dis- 
satisfied customers—we’ve set up an annual 
bonus fund for our men. When our men 
have to go back on a job because of some- 
thing they did wrong, they “pay” for the 
cost of the callback themselves, because we 
deduct this cost from the bonus fund. This 
serves as an inducement to our journeymen 


























: ; ant? KEK-CLEANED BOILERS 
to leave things in good shape. | * ae LAST LONGER 
at GIVE EVEN HEAT 


' WITH LESS FUEL 
# Robert Tonry: We have a similar system. STEAM gy AVOID 
: ee FASTER AIR LOCK 
The amount left in the journeyman’s account 


at the end of the year becomes his Christmas 


bonus for good work and for assuring us LABORATORY 
happy, satisfied customers. MADISON, NEW JERSE 


Jack Kelly: Callbacks are important, it - 











must be emphasized, not only when a cus- EVECO DjUsT- .O- Dp Ar A T 
tomer is dissatisfied with something but just A g ¥ 


as a matter of routine—to make sure that 
everything is all right before the customer 
finds something to complain about. The man | Fully adjustable for preciee accurate setting 


end instant response to draft variations: 


who sold a customer a remodeling job—or ADJUST-O-DRAFT is quality constructed. A 
. cast aluminum ring with built in stops, con- 
the contractor himself, whenever possible— 


cealed solid brass beorings, and other 


a . features, insure lasti d dobili d 
should visit the customer right after the ele aiiieas wes wan INSTALL 


installation has been completed. END eee 


DRAFT CONTROL 











Available in sizes from 
5 thry 12 inches. 





MANUFACTURING CO. 
45-16 - — Senet 
Flushing, L. 


Handy TUBE BENDER 


Smoothly Bends Any Pipe or te 
¥e” to 1%” O.D.. 


e Just a twist of 
the wrist assures 
perfect, even bends 
—right angle, any 
angle, U and off- 
set. Save enough 
on ONE job to 
pay for your See your sup 
HANDY TUBE Sr” waste for 
BENDER. — 


HOLSCLAW BROS., INC. 


“| forgot the plumbing.” 436 N. WILLOW ROAD @ EVANSVILLE, INDIANA 
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SITUATIONS OPEN 





WANTED—ESTIMATOR 


for large plumbing and heating contrac- 
tor in Chicago, must have commercial 
and industrial experience to accurately 
figure estimates and pricing of same. 
Reply in own handwriting stating back- 
ground and salary. Address Key 585-D, 
“DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 


BECOME A SALES ENGINEER 
FOR AMERICA'S LEADING 
NOZZLE MANUFACTURER 


DIRECT BENEFITS—Good sstarting 
salary and expenses with growing com- 
pany. Excellent opportunity for ad- 
vancement. 


INDIRECT BENEFITS—Profit shar- 
ing-retirement plan, group life insur- 
ance, health and accident insurance. 
Pleasant working conditions in modern 
air-conditioned office. 


DUTIES—Include assisting oil burner 
department manager in selling manu- 
facturers, jobbers and contacting major 
oil dealers nationally. In most cases, 
work will be carried out with the field 
sales organization. Since the man we 
are looking for will work out of the 
home office in West Des Moines, lowa, 
he should plan to travel 69% of the 
working time. 


EXPERIENCE AND TRAINING— 
College graduate preferred, with proven 
selling experience in the heating indus- 
try, especially oil heat, 26-35 years old. 
All replies held in strictest confidence. 
Send resumé to: Fred Mulcahy, DEL- 
AVAN MANUFACTURING COM- 
PANY, 811 4th Street, West Des 
Moines, lowa—CRestwood 4-1561. 


HEATING MAN 


For large distributor. Good wage, bene- 
fits. Address Key 577-D, “DOMESTIC 
ENGINEERING,” 1801 
Chicago 16, Illinois. 


Prairie Ave., 


ARE YOU INTERESTED IN YOUR FU- 

ture? Salesman estimator needed by 
established contractor Car necessary 
Drawing account expenses against com- 
missions. Address Key 572-D, “DOMES- 
TIC ENGINEERING,” 1801 Prairie Ave 
Chicago 16, Illinois 


DIRECTOR OF SALES 


For large plumbing, heating manufac- 
turer and distributor. Good opportunity 
and salary. Address Key 579-D, “DO- 
MESTIC ENGINEERING,” 1801 Prai- 
rie Ave., Chicago 16, Illinois. 
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Advertising Department, 


ceding publication date. 





RATES FOR CLASSIFIED ADVERTISEMENTS 
Light face advertisements, fifteen cents per word, including head- 
ing and address. For keyed address count seven words. Minimum 
advertisements, $3.00 per insertion. Rates for bold face advertise- 
ments, $6.00 per inch. Address all advertisements to Classified 
DOMESTIC ENGINEERING, 
Prairie Ave., Chicago 16, Illinois. All Classified Advertisements 
are payable in advance! Closing Date: Fifteenth of month pre- 


ALL COPY IS SUBJECT TO THE APPROVAL OF THE PUBLISHER 


1801 











SITUATIONS OPEN 





SITUATIONS WANTED 








PUMP MAN TO 
HEAD SALES DIVISION 


Water systems and softeners for large 
company. Good opportunity. Address 
Key 580-D, “DOMESTIC ENGINEER- 
ING,” 1801 Prairie Ave., Chicago 16, 


Illinois. 


HEATING MAN 


With commercial and industrial experi- 
ence for quotations. Large company, 
good salary, future. Address Key 581-D, 


“DOMESTIC ENGINEERING,” 1861 
Prairie Ave., Chicago 16, Illinois. 





SITUATIONS WANTED 





IF YOU ARE A SMALL MANU FACTUR- 

er dependent on manufacturers’ 
representatives and you find it difficult 
and expensive to personally work with 
each man in the promotion of your 
product, | have a plan that will interest 
you. My idea will relieve you of con 
siderable travel, will increase your 
sales at no expense Resume’ and plan 
on request Address Key 94-D, “DO- 
MESTIC ENGINEERING,” 1801 Prairie 
Ave., Chicago 16, TIlinois 


EXPERIENCED 


plumbing, heating and air conditioning 
man, qualified for any phase of the busi- 
ness, would like to relocate in Florida. 
After ten years in the trade in upstate 
New York has 
plumbers license, a well rounded back- 
layout, 


acquired a master 


ground including estimating, 


purchasing, sales, installation and serv- 
ice, and after working hours, a wife and 
four children. Address Key 591-D, “DO- 
MESTIC ENGINEERING,” 1801 Prai- 
rie Ave., Chicago 16, Illinois. 


MAN, THOROUGHLY EXPERIENCED 

all phases of wholesale plumbing and 
heating supply business, desires respon- 
sible position with reputable concern 
Address Key 593-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Tllinois 





SEEKING POSITION HEATING AND 

or air conditioning I 
department or engineer 
experience—especially in 
ing organizing, motivating Salesmen 
and engineering. Willing to relocate 
Address Key 574-D, “DOMESTIC EN 
GINEERING,” 1801 Prairie Ave Chi 
cago 16, Illinois 


field manager ot 
Broad 
merchandis 


sales 





REPRESENTATIVES WANTED 





MANUFACTURER'S AGENT 


For complete line of plumbing fixtures 
and heating products. List lines now 
handled, territory covered. Address Key 
578-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


REPRESENTATIVES WANTED. EASY 

to sell and easier repeat line of staple 
materials. Good territories open. Write 
to Address Key 590-D DOMESTIC EN- 
GINEERING,” 1801 Prairie Ave., Chica- 
£0 16, Illinois 


MANUFACTURERS' 
REPRESENTATIVE 


To sell complete line of glass-lined and 
galvanized, gas and electric, water heat- 
ers. Will arrange local warehousing 
facilities for right man. Must. have 
wholesale plumbing following. Write 
fully lines now handled and territory 
covered, Territories open—Illinois, Mis- 
souri, Ohio. Address reply Key 582-D, 
“DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 


WANTED TO 


REPRESENTATIVES 
B56 split commission 


work on a 65-! 


basis in the following territory: Colo- 
rado, Idaho, Montana, Utah, New Mex- 
ico. We handle lines consisting of brass 


gxoods, pipe nipples, steel sinks, water 
‘oolers, ete fe cater only to the whole- 
sale plumbing supply jobber trade and 
there are no house accounts. Answer 
in full details 
“DOMESTIC 
Prairie Ave., Chicago 16 


Address Key 504-D 
ENGINEERING,” 1801 
Illinois 





FOR ADDITIONAL CLASSIFIED 
ADVERTISEMENTS 
SEE PAGES 232 AND 234 
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New Dodge Tradesman—a pick-up with side lockers. 


Here’s what a leading automotive magazine 
reports about fuel economy— 
in the 3 low-priced trucks 


The best way to compare products is to test them 
thoroughly. That’s exactly what a leading auto- 
motive magazine’s test drivers did with all three 
low-priced pick-up trucks. The results are revealed 
in a recent issue. One important result was that the 
Dodge V-8, even with its extra power, gave better 
gas mileage than the other two V-8’s tested. 


Here are some of the statements reported in this 
magazine about the Dodge Power Giant pick-up: 


First in economy! The magazine reports on over- 
all gas mileage, “In spite of the lowest gear, 4.11, 
and the largest displacement engine, the Dodge 
proved to be the most miserly, averaging 13.5 mpg.” 


4-way leaders of the low-priced 3 
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First in payload! The article says, “All test 
drivers agreed that the Dodge was the best equipped 
of the three when it came to carrying a good load.” 


First in power! The magazine states, “. . . the 
Dodge had quite a hill climbing advantage over the 
other trucks.” 


First in styling! No mention of styling was made 
in the magazine’s report, since it was a performance 
test. We’ll leave that comparison to you—confident 
that you’ll rate Dodge number one. 


Make your own test of the four-way leader of the 
low-priced three, at your Dodge dealer’s. Do it soon, 
and get his special 40th-Anniversary deal! 


BIl@) BD Ca i PowerGiants 








REPRESENTATIVES WANTED 


REPRESENTATIVES WANTED 


REPRESENTATIVES WANTED 





REPRESENTATIVES WANTED 


To sell a high grade line of tubular, cast 
brass and chrome goods, also copper 
tubing. Many territories still open. 


Write full details first letter. Address 
Key 563-D, “DOMESTIC ENGINEER- 
ING,” 1801 Prairie Ave., Chicago 16, 
Illinois. 


ADD TO YOUR INCOME. SELL A COM- 

plete line of plumbing and heating 
supplies. Priced right, for well known, 
long established reliable house. Pro- 
tected territories. Sideline or full time 
Commission, etc. Many territories still 
open. Write full details first letter. Ad- 
dress Key 565-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Illinois. 


WANTED MANUFACTURERS’ 
REPRESENTATIVE 


For Chicago area firm engaged in pipe 
and tubing fabrications such as bending, 
upsetting, threading, etc.. are seeking 
man who calls on trade that may have 
need for this type of materials. Good 
opportunity for man with proper con- 
tacts. Advise qualifications. All replies 
held in strict confidence. Address Kev 
587-D. “DOMESTIC ENGINEFRING,” 
1801 Prairie Ave., Chicago 16, Illinois. 
MANUFACTURER OF COMPETITIVE 
line of cast iron and brass sump 
pumps desires representation in Min- 
nesota, Wisconsin, Lllinois, Indiana, 
Ohio, Michigan, Eastern and Southeast- 
ern States. MISSOURI MANUFACTUR- 
ING COMPANY, 7812 Maplewood Indus- 
trial Court, St. Louis 17, Missouri 


GRAVY! 


Must be selling lines related to Water 
Systems and calling on your wholesalers 
at least twice a year. That’s all we ask 
for you to earn your 10% gravy. Prod- 
uct is a patented well seal, well known 
in areas where plastic pipe is used by 
the more advanced pump men. Young 
aggressive manufacturer promises other 
sensational products in short order 
which will guarantee you to be the man 
of the hour with your customers. Sever- 
al territories open. Give complete his- 
tory in first letter. Address Key 583-D, 
“DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 


nEPRESENTATIVES WANTED TO 

carry a good line of material sold 
and used every day by every jobber you 
call on. Following territories are open 
Upstate New York, Lilinois, Wisconsin, 
North and South Carolina, Virginia and 
West Virginia, Kentucky, Metropolitan 
New York, Canada, Oregon and Wash- 
ington. Address Key 589-D, “DOMES- 
TIC ENGINEERING,” 1801 Prairie Ave., 
Chicago 16, Dlinois. 
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MANUFACTURER OF HIGH QUALITY 
line of plumbers brass goods desires 
representation in the New England 
area. In reply, kindly advise names of 
lines now handled. Address Key 573-D, 
‘*‘DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 


COMPETITIVE LINE 


of baseboard radiation—fastest growing, 
easiest to sell in the country. We offer 
continuous factory support in selling; 
therefore, we require representatives 
who have time to devote. Competitive 
price and unprecedented sales program 
net immediate substantial commissions. 
All inquiries held confidential. Reply: 
Vice-President, Sales, CONTINENTAL 
MANUFACTURING COMPANY, P.O. 
Box 4048, Baltimore 22, Maryland. 


EXCLUSIVE PROTECTED TERRITO- 
ries open for nationally distributed 
unique washer replacement plumbing 
specialty item packaged for sale to 
plumbing supply houses, hardware dis- 
tributors and retailers. Unique demon- 
stration sells & ont of 10 on first call 
Address Key 509-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Tllinois 
REPRESENTATIVES WANTED IN EX- 
clusive territories to represent man- 
ufacturer of school room unit ventila- 
tors, fin tube radiation and baseboard 
A terrific opportunity for aggressive 
engineers Only hard workers 
need apply Address Key 510-D, “DO- 
MESTIC ENGINEERING,” 1801 Prairie 
Ave., Chicago 16, Tllinois 


COMPLETE LINE 


of heating equipment available in many 
areas: residential boilers gas and oil, 
baseboard radiation, expansion tanks, 
residential furnaces, air conditioning 
quip t. For complete information, 
present area of activity and nature of 
operation. Write address Key 576-D, 
“DOMESTIC ENGINEERING,” 1801 


Prairie Ave., Chicago 16, Illinois. 


sales 





REPRESENTATIVES WANTED. MAN- 

ufacturer of competitive line of lead, 
aluminum, galvanized steel, copper and 
hiboot roof flashings, also galvanized 
adjustable conductor ells is expanding 
present sales area. Territory available: 
Pennsylvania, New Jersey. Maryland, 
Delaware, Indiana, Illinois, Michigan, 
Wisconsin, Minnesota, Towa, Nebraska, 
the Dakotas, Rocky Mountain and West- 
ern States, also Central and Western 
Kentucky. Write listing lines at pres- 
ent, territory, references, etc. Address 
Kev 519-D, “DOMESTIC ENGINEER.- 
ING,” 1801 Prairie Ave., Chicago 16 
Tilinois 

BATHROOM VANITIES 

Complete range of stock sizes: 1-piece 
cast iron tops in all colors. Formica 
base cabinets. Commission basis. Dealer 
or jobber trade. All territories open, 
write fully. All replies confidential. Ad- 
dress Key 595-D, “DOMESTIC EN- 
GINEERING,” 1801 Prairie Ave., Chi- 


cago 16, Illinois. 





SALESMEN 


calling on contractors. Louisiana, Mis- 
sissippi and all states west of Mississip- 
pi River. Exclusive territories. Well 
established manufacturer of flexible 
supplies and other “bread and butter” 
staples. Address Key 575-D, “DOMES.- 
TIC ENGINEERING,” 1801 Prairie 
Ave., Chicago 16, Illinois. 


MANUFACTURERS’ REPRESENTA 

tives known to the best trade desired 
for quality plumbing and mill supply 
and industrial specialties now being 
sold to quality trade. Repeat items, ex 
cellent commissions, exclusive terri 
tories open. Write full details in con- 
fidence. Box DE 1799, 125 W. 41 St 
New York, New York 





LINES WANTED 





BOSTON 


manufacturers’ representative with long 
successful experience selling to New 
England plumbing and heating supply 
jobbers, can give personal aggressive 
representation to additional quality line. 
Address Key 592-D, “DOMESTIC EN- 
GINEERING,” 1801 Prairie Ave., Chi- 


cago 16, Illinois. 


SEEKING ADDITIONAL LINES 


Chicago manufacturer's agency with 
complete wareh facilities seeking 
manufacturers who want large move- 
ment of their products. Concentrating 
on plumbing supply houses in five mid- 
western states. If you want the job 
done properly with young aggressive 
organization. Address Key 413-D, “DO- 
MESTIC ENGINEERING,” 1801 Prai- 
rie Ave., Chicago 16, Illinois. 





PACKAGE BOILER LINE WANTED BY 

Michigan agency. High and low pres 
sure for industrial and large building 
application. Promotion assured through 
architects, engineers, mechanical con- 
tractors and industrial users. Line 
must include wet back Scotch Marine 
type package. Address Key 570-D, “DO- 
MESTIC ENGINEERING,” 1801 Prairie 
Ave., Chicago 16, Illinois 


SPECIFICATION 

LINE WANTED 
Can give intensive coverage and effort 
in Kansas City, Omaha area. Refer- 
ences. Address Key 551-D, “DOMES- 
TIC ENGINEERING,” 1801 
Ave., Chicago 16, Illinois. 


Prairie 


MANUFACTURERS’ AGENT WANTS A 

first class plumbing fixture chair car- 
rier line for the state of Georgia—Best 
of references. Address Key 586-D, “DO- 
MESTIC ENGINEERING,” 1801 Prairie 
Ave., Chicago 16, Tllinois 





FOR ADDITIONAL CLASSIFIED 
ADVERTISEMENTS 
SEE PAGES 230 AND 234 
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5 ; ~ | Easily instalied snap-in support 
| . bracket—Model L 


| 
| 
: | 8" 
New 8” Heatrim— New 10%’ Heatrim- 
white prime finish grey prime finish 
a Element slide cradie moves back 


MBINATIONS and forth to allow for expansion 


® 


8” enclosure 4’ enclosure 8° enclosure 4 nda 
element ¥." element 1’ element ahaa 


Element firmly positioned on cradie 


Now you can get low-cost baseboard heating 
by American-Standard at no sacrifice in quality 


Here's “quality at a price’’—new Heatrim Baseboard Panels by American- 
Standard. They’re the best you can buy, yet they’re priced so that you 

ly | can handle “‘low cost” jobs at a profit. Two new enclosures, with two new 
i interchangeable elements, give you four versatile combinations for every 
type of job. And new Heatrim is designed to speed installation, reduce 
labor time and cost. 


The new, compact 8” enclosure is finished in white satin prime coat—does 
extent, not necessarily require further painting. Install in it the new %” element 
with channel-edge fins that butt together for increased strength and safe 
handling, or the new 1” element with corner-rounded plate fins. Special 
bracket and slide cradle eliminate expansion noise and make installation 


fast, easy. Full line of matching accessories is provided for both 8’’ and 
10%" enclosures. 





mr MN 


Rugged, durable construction 


Safe on-the-job handling 





Easy, fast to paint For more information, see your distributor or write to AMERICAN-STANDARD, 
PLUMBING AND HEATING Division, 40 W. 40th Street, New York 18, N. Y. 


Aguaican- Standard and “Standard” are trademarks of American Radiator & Sta 











dard Sanitary Corporation 


American-Standard guaranteed boilers are a development in hydronics, the science of heating and cooling with water. 


American-Standard 


PLUMBING AND HEATING DIVISION 


Domestic ENGINEERING, May 1958 





ADVERTISEMENTS 


na, ow Sia ante 








LINES WANTED 





LINES WANTED 


LINES WANTED 





MANUFACTURERS’ REPRESENTA- 
tive 12 years experience selling to 
Plumbing and heating wholesalers in 
Ohio. Excellent following Desires one 
idditional line Address Key 489-D, 
DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois 


MAJOR LINE WANTED 


Texas, Louisiana, Mississippi. Well es- 
tablished organization with warehouse 
facilities in New Orleans. 27 years ex- 
perience. References. Address Key 529- 
D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


NORTHERN OHIO 
WESTERN PENNSYLVANIA 


Carrying limited number of lines, 10 
years plumbing sales experience, 3 years 
agent, selling leading jobbers. Resume, 
references, etc. available. Address Key 
508-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


TENNESSEE-ARKANSAS COVERAGE 

Wholesale plumbing and hardware 
jobbers. Let us have o lime E ff ec 

tive, efficient experle HORACE 

WRIGHT AND COMP 759 Overton 

Park Ave., Memphis ne 
346 


BRoadway 8-7: 


ESTABLISHED 
MANUFACTURERS’ 
REPRESENTATIVE 


covering Wisconsin, Illinois, Northern 
Indiana has time to promote one more 
quality line to the plumbing wholesaler. 
Address Key 534-D, “DOMESTIC EN.- 
GINEERING,” 1801 Prairie Ave., Chi- 


cago 16, Illinois. 


L. C. FOOTE 
221 Hurlburt Rd., 
Syracuse 3, N.Y. 
Wholesale Jobber Only 
New York State 


MAR 
are 


YLAND, WASHINGTON, D. C 
a. Aggressive representative Age 
Mechanical Engineering Degree 
13 successful years in establishing vol 
ime distribution in the heating and air 
conditioning field. Seeks line with chal 
enging opportunity Address Key 548 
“DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois 


MR. MANUFACTURER 


For outstanding representation’ in 
northern New Jersey area contact the 
New Jersey Sales Representatives As- 
sociation (a five year old organization 
of 33 leading independent sales repre- 
sentative agencies distributing plumb- 
ing, heating and industrial supplies ex- 
clusively to wholesalers.) A complete 
list of member firms can be obtained by 
writing: Secretary—1334C Sperber Road 
—Fair Lawn, New Jersey. 
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WESTERN PENNSYLVANIA 
WEST VIRGINIA 


Well established agents with 10 years 
expersence selling the jobber, desire ad- 
ditional major line. We travel two men. 
Warehousing available. Address Key 
5.8-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


MR. MANUFACTURER, ARE YOU 
looking for increased sales? We are 
in a position to offer you complete of- 
ind warehouse facilities with rail- 
road siding. We have been serving the 
Plumbing and heating distributors lo- 
cated in the eastern half of New York 
tate for the past 25 years Address 
Key 84-D DOMESTIC ENGINEER- 
ING,” 1801 Prairie Ave Chicago 16 
Lllinois 


ENTIRE STATE OF OHIO 
M. M. MATHES & SON 


3494 Lee Road 
Shaker Heights 20, Ohio 


Serving the plumbing wholesaler 


MANUFACTURERS’ AGENT 


Established over 20 years desires an 
additional line. Intensive coverage 
of Kansas—Missouri—Southern Illinois. 
Have wide acceptance plumbing and 
hardware jobbers. Address Key 498-D, 
“DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 
CAN GIVE TOP REPRESENTATION IN 
metropolitan New York area. Heavy 
background in wholesaling and manu 
facturing sales in plumbing and heat- 
ing. Will consider proposition to devote 
my full time to one line Address Key 
$30-D), DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois 


ADDITIONAL LINE WANTSD 


Experienced manufacturers’ agency 
wants one more high quality line in 
plumbing and heating field. Headquar- 
ters Phoenix, covering Arizona, New 
Mexico, western Texas and southern 
Nevada. Address Key 448-D, “DOMES.- 
TIC ENGINEERING,” 1801 Prairie 
Ave., Chicago 16, Illinois. 


NEW YORK AND NEW JERSEY 


We are a well known productive manu- 
facturers’ representative sales organiza- 
tion, traveling 4 men, servicing the 
plumbing and heating jobbers. We are 
looking for one quality line to fit in with 
the top companies we now represent. 
Warehouse facilities available. Address 
Key 537-D, “DOMESTIC ENGINEER. 
ING,” 1801 Prairie Ave., Chicago 16, 
Illinois. 





FOR ADDITIONAL CLASSIFIED 
ADVERTISEMENTS 
SEE PAGES 230 AND 232 

















THE SCHUTZE SALES CO. 
1999 North Snelling Ave., 
St. Paul 13, Minn. 
Manufacturers Agency Selling 
Important Mid-Northwestern Jobbers 





BUSINESS OPPORTUNITIES 





INTERESTED IN OBTAINING ACTIVE 

experienced partner in proven whole 
sale plumbing supply house in busiest 
area in Florida Minimum investment 
20,000.00. If interested write: Addres 
Key 521-D, “DOMESTIC ENGINEER 
ING,” 1801 Prairie Ave Chicago tlt 
Lllinois 





MISCELLANEOUS 





STEEL PIPE 
All All 
Sizes Specs 
Mechanical and Pressure Tubing 
VALVES and FITTINGS 
CARBON—CARBON MOLY 
CHROME MOLY—STAINLESS 
LARGE OD—HEAVY WALL 
CARBON ALLOY 
STAINLESS HOLLOW FORGINGS 
ODD SIZES & SPECS 
MIDCONTINENT 
TUBE SERVICE, INC. 
2120 Lee St., Evanston, IIl. 
DAvis 8-4030 
TWX Evanston 2276 


Use These Pages to Get 
What You Want 


Are. you looking for a competent em- 
ployee? 

Do you contemplate changing posi- 
tions ? 

Do you have a patent for sale? 

Do you wish to buy or sell a plumbing 
and heating business? 

Are you a manufacturers’ representa- 
tive seeking additional lines? 

Are you a manufacturer seeking ad- 
ditional representation ? 

Your advertisements, under the proper 
classification in these pages, will put 
you in touch with the people you desire 
to reach. 

The cost for light-faced advertisements 
is only 15 cents a word and the mini- 
mum advertisement is only $3.00 per 
insertion. 

Bold-faced advertisements are $6.00 
per inch. Address your advertisements 
to Classified Advertising Department, 
DOMESTIC .ENGINEERING, .1801 


Prairie Avenue, Chicago 16, Illinois. 
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No. 1001 8’ 
RKir‘TcCNneenm sStune 
swing spout with spray. Can be 


furnished with aerator 
Pat. No. 2,583,291 C(t [o 


FIRST LINE QUALITY 
in Deck Type Faucet 
with 
Spray Attachment 


Easy on the ladies’ hands and easy 
on the ladies’ eyes. Smooth operation with 
simple beautiful styling. IN BR ACO 
swing spout faucet with spray attachment 
has all the features most demanded of 


first line quality plumbing brass 


Equipped with removable seats and easy 
to assemble stem and gland—cast brass 
housing—highly polished chrome finish—can be furnished in 
tubular or cast spouts, with or without aerators. Can be 


mounted on the decks of all types of kitchen sinks and cabinets 


E INDIANA BRASS CO., INC. 


ma Emblem of FRANKFORT INDIANA 


RICE LEADERS 
f the World 
{ ation 
ents High Standing 
ame Prod P 


DomESTIc ENGINEERING, May 1958 





GEMLIKE BEAUTY PLUS 
LASTING PRACTICAL VALUE 
«-«s-YOUR ASSURANCE OF 


eal loving, Selle / 
~ RICHMOND 


The Fastest Growing Name in Plumbing Fixtures 


The perfectly matched color 

of Richmond Fixtures, their lifetime 
design and performance... 

these are strong selling points 

for you—whether your customers 
are building, remodeling or 

merely replacing present 

facilities. The wide range of 
Richmond styles ( Vitreous 

China, Enameled Cast Iron 

and Steel) , Richmond’s seven 
non-fading colors and famous 
‘“‘Whiter-White’”’ enable you to 

suit any customer’s preference. 
And, tied in with national 

consumer advertising, Richmond 
gives you powerful selling aids, 

as well...in-store displays, eye-catching 
streamers, newspaper advertising 
mats, suggested radio and TV 
commercials, hard-sell 

consumer booklets and brilliantly 

| colorful direct mail pieces. 


Promotion... plus topnotch 
quality ... makes it 
ae doubly easy to sell Plumbing 
> | Fixtures by Richmond! 
“Enjoy the Brilliance” of 
i AZURE BLUE “=” : the Richmond Display at the 
fa > OSS NAPC mas sg 
” o> all une 30—July 3. 
BERMUDA conat_ alll — ~~ ‘ 


FERN GREEN 


| as. © RICHMOND 


PLUMBING FIXTURES 


Division of Rheem Manufacturing Company 
16 Pearl Street, Metuchen, N. J. 


RICHMOND CREATES THE FINEST BATHROOM AND KITCHEN PLUMBING FIXTURES © HEATING EQUIPMENT 
OTHER RHEEM PRODUCTS: WATER HEATERS © WATER SOFTENERS * WEDGEWOOD GAS RANGES # STEEL CONTAINERS 
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AIR CONDITIONING IS PROFITABLE BUSINESS! 





e A carefully worked out selling plan has helped this business grow. Mr. Jordan is 


shown with sales literature and the Du Pont survey on which his sa 


es plans are based 


‘Planned selling helped our air conditioning 
business grow more than 4007 in three years” 


Reports Mr. Culver Jordan, President, Culver Jordan, Inc., Heating and Air Conditioning Contractors of Macon, Ga. 


td hd bd be 
iets 


e After 25 years in sheet-metal work, Mr 
Jordan’s business showed tremendous ex 
pansion after he took on air conditioning 
in 1953 
residential installation in Macon, Ga. Mr 
Jordan handles Carrier equipment exclu- 
refrigerants to 
help assure trouble-free performance 


FREO 


Here he is shown inspecting a 


sively and uses “Freon” 


*Freon and ¢ 


Du Pont 
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registered trademarks for it 


“With intelligent advertising, an enthusi 
astic sales force and trained technicians to 
do a topnotch job, air conditioning has 
become our fastest-growing source of in- 
come,”’ says Mr. Jordan. “‘We’ve doubled 
and redoubled our sales in the last three 
years and we're looking for a quarter of a 
million dollars’ worth of new business in 
1958. With the help of Du Pont’s market 
research on central residential air condi- 
tioning, we’re sure we'll meet this goal. . . 
despite talk of a recession. 

“We believe in selling a quality job, so 
we’re happy with Carrier equipment which 
uses Freon* refrigerants,’’ continues Mr. 
Jordan. ““With ‘Freon’ we know we've got 
the world’s best refrigerant.”’ 

Air conditioning is profitable business — espe- 
cially when you know who the best pros- 
pects are .. . where they are located . . 


® 
REFRIGERANT 


mbinatior f Freon- and F- followed by numerals are 


fluorinated hydrocarbon refrigerant 


and how to reach them. Thanks to Du Pont 
market research, this information is avail- 
able to plus a wealth of tech- 
nical information on the use, storing and 
handling of ‘‘Freon’’ refrigerants. For more 
information, 


vou /ree 


contact your complete air 
conditioning and refrigeration wholesaler 
or write: E. I. du Pont de Nemours & Co 
Inc.), ““Freon’’ Products Division 185 
Wilmington 98, Delaware 





Always ask Vg) 
for ‘Freon’ \ ¥ 
from the : 
wholesaler 

who displays 

this sign... 














BUY TODAY! PRICES 
WILL NEVER BE SO 
LOW AGAIN! 





ROCK 
BOTTOM 


PRICES 
\ 


—_ 
—— 
— 





Pett 


— 


With freight going up . . . steel prices about to rise . . . you will never again 


have the opportunity to buy top grade plumbing fixtures at such fantasti- 
cally low prices. 


Anticipate your needs for the entire spring and order today. With one 
order you can fill a// your needs for the finest porcelain enamel sinks, 
lavatories and tubs or stainless steel sinks. 

Prompt delivery from stocking warehouses to meet all your needs and 
delivery schedules. These money making combinations are as near as 
your phone. 


cwnrraaies ES CORALWARE 


or call me. 
MANUFACTURING COMPANY 


2401 South Kolin Ave., Chicago 23, Illinois 
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@ Compare Capitol U.L. Unions with 
Re Ae 
| ship, dimensions, weight, and fin- 

ish; perform any test within their 
pressure rating — then, compare 
prices. 


@ Listed by Underwriters’ Laboratories 

for use with all piping applications, 
including hazardous liquids up to 
250= Steam Pressure. 





@ larger sizes are all forged-steel, 
smaller sizes machined from solid 
bar steel. High tensile strength — 
no porosity — no sand holes. 


@ Packaged in convenient quantities 
with each carton displaying the U.L. 
Seal. 


MFG. & SUPPLY CO. 





COLUMBUS, OHIO 
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... for NEW Applications of M‘Donnell Products 


You would probably be surprised at the growing 
number of McDonnell controls being installed 
today for use with equipment such as expansion 
and compression tanks, stand-by pumps, cooling 
tower and chilled water circulating systems, 
higher temperature hot water heaters, etc. In 
most cases these are the standard McDonnell 
products you know so well. 


To bring you up-to-date on such applications, 
McDonnell has published a series of engineering 
reference sheets. The simple diagrams and brief 
explanations will make it easy for you to take a 
lot of out-of-the-ordinary jobs in stride. 

Write for your set of these ERS Sheets. They 
prove once more: If there’s water in it, put 
McDonnell on it! 


MSDONNELL & MILLER, Inc., 3500 N. Spaulding Avenue, Chicago 18, Illinois 


Doing Gne ey Shing Walt. 


Please send me a set of your new Engineering Reference Sheets 


COMPANY NAME 


STREET ADDRESS 





CITY, ZONE & STATE 








BY_ — —— pense 





Mail to: McDonnell & Miller, Inc., 3500 N. Spaulding Ave., Chicago 18, III. 








